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The heART of
Trust, Community
and Ambition

At the core of every strong business community lies
something profoundly human. Dialogue explores this
living core through a striking symbol: a crystal heart—
transparent, resilient, and intricately connected.

Trust is the transparent structure that gives clarity
and strength. Community is the network that
sustains and amplifies impact. Ambition is the
pulse that drives progress forward. Together, they
form the heART of AmCham: values shaped not
only by strategy and performance, but by people,
relationships, and shared purpose.

This year’s edition of Dialogue celebrates the art
within these values—the creativity, empathy, and
courage that transform economic collaboration
into meaningful, lasting growth.
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AMCHAM SLOVENIA

AT THE HEART OF AMCHAM SLOVENIA LIES
a simple but powerful truth: communi-
ty, ambition, and trust shape everything
we do. These values are not just part of
our identity — they are the energy that
moves us forward and connects us with
one another.

Nowhere is this spirit more visible than in our YOUng
platform, which has just been awarded the European Cre-
ative Network Award for 2025. This recognition is a tes-
tament to the creativity, courage, and commitment of the
new generation that inspires our entire business commu-
nity. Their success reminds us why investing in people and
empowering talent matters.

I am deeply honored that my colleagues from Am-
Chams in Europe have once again entrusted me with the
role of Chair of our umbrella organization. This renewed
confidence strengthens my determination to continue
building bridges, bringing people together within our vi-
brant business community, and connecting our ideas and
opportunities more widely across borders.

Looking ahead, the coming years carry special signifi-
cance. In 2026, our partners in the United States will cele-
brate 250 years of independence — a moment that invites
reflection on the values of freedom, progress, and partner-
ship. It also reminds us that the transatlantic bond remains
essential. When we collaborate as true partners, we ampli-
fy innovation, strengthen resilience, and create opportuni-
ties that benefit our societies on both sides of the Atlantic.

In 2026, let us continue nurturing the trust that makes
our community strong, remain ambitious in shaping the
future, and keep building connections that truly matter.
This is who we are at AmCham Slovenia — and we can be
this because of you, our members, who in so many ways
support and co-create a better business and living environ-
ment in Slovenia and beyond.

Thank you,

Ajsa Vodnik, M.Sc.
CEO, AmCham Slovenia
Chair, AmChams in Europe



As the new President of AmCham
Slovenia, how do you see the role
of AmCham in shaping not only the
business community but also the
broader living environment in Slo-
venia?

Prosperity and a high-quality liv-
ing environment are the result of a
successful economy. As an exceptional
business community, AmCham stands
at the center of events and influence.
When the economy is doing well, so-
ciety as a whole benefits. That is why
AmCham does not merely represent
the interests of companies but also
helps create the conditions for long-
term economic and social prosperity.

In today’s uncertain and turbu-
lent world, it is even more important
that we hold fast to the values that
drive us forward. I am always im-
pressed by the positive approaches
and optimistic outlook at every step
at AmCham. I believe that Slovenia
greatly needs of such an approach to-
day. And honestly, it is precisely this
optimism we live by at AmCham that
personally motivates me to be active

within the organisation.
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By connecting the business com-
munity, governmentand civil society
through respectful and constructive
dialogue, we promote leadership,
innovation, and responsibility as
shared values. At the same time, we
stand firmly beside our members.

And which of our programs or ini-
tiatives do you feel most connected
to, and why?

AmCham Slovenia has numerous
excellent initiatives that demonstrate
the strength of our community when
members share their rich knowledge
and experience. I would particular-
ly like to highlight the exceptional
contribution of members through
advocacy programs. These programs
address key areas of development, in-
cluding skills and knowledge, health,
international competitiveness, sus-
tainable development, and social
welfare.

Through other initiatives, such
as AmCham Young Professionals™,
we demonstrate that companies and
individuals alike can contribute to
social progress through cooperation,
knowledge, and responsibility.

Slovenia is a beautiful and talented
country, yet many young profes-
sionals look abroad for opportuni-
ties. How can employers in Slovenia
retain local talent and attract inter-
national experts?

It is important to understand
young people first — only then can we
offer them the right conditions and a
stimulating work environment where
agility, openness, and innovation pre-
vail. Such environments enable peo-
ple to grow, bring positive challenges,
and give them the freedom to realize
their ideas. Young people want re-
sponsibility and trust—they want to
be part of something dynamic and
inspiring.

It is also important to offer them a
wide range of opportunities for per-
sonal and professional development
- through projects, training, and in-
ternational experiences. AmCham
Young Professionals™ is an outstand-
ing example of this in the Slovenian

AMCHAM SLOVENIA

environment, as through this pro-
gram, the program clearly shows how
the new generation of leaders is tak-
ing the initiative for a better future
for Slovenia.

Last but not least, strengthening
the employer brand is of great im-
portance. By promoting the attrac-
tiveness of Slovenian companies,
our values, quality of life, and global
competitiveness, we can effectively
attract and retain top talent.

Community, Security, and Resil-
ience are the guiding themes of this
year’s Dialogue. How do these val-
ues resonate with you personally
and professionally?

Very strongly. I understand com-
munity as something that requires
constant attention and nurturing.
Economically we are a progressive
country, but we want to be even more
successful - to be among the best.
The ambition is strong, but we will
only achieve it together.

The world is changing at an ex-
traordinary pace, and we must re-
main cautious, prepared, and adapt-
able. I come from the ICT sector,
which is particularly sensitive to this.
Today’s digital world has brought
many opportunities, but also new
risks, which is why ensuring cyber-
security has become one of the key
priorities of our time.

When we talk about security, we
must not forget resilience - of indi-
viduals, businesses, and society. Re-
silience means the ability to maintain
stability even in challenging circum-
stances, while at the same time being
able to adapt quickly and turn chal-
lenges into opportunities. In pursu-
ing security and resilience, we must
not look for excuses to hold back on
new ambitions.

Leadership today often requires
balancing innovation with empa-
thy. How do you see the role of
modern leaders in building teams
that are both high-performing and
human-centered?

Sooner or later, you realize that
everything depends on people. A peo-

“IF WE WANT TO STAY AHEAD
OF THE CURVE, LET’S AIM
HIGH - LET'S DARE TO BE
THE BEST AND LEAD GROWTH
FROM SLOVENIA...”

- BENO CEGLAR

ple-centered approach to leadership
is no longer a choice but a necessity.
Employee well-being and motivation
are directly linked to organizational
performance.

From my own experience, I can
say that when you lead with empathy
and trust, people respond with ener-
gy, creativity, and positive results. Be-
ing people-oriented does not mean
being lenient, but rather the ability
to balance empathy with ambition -
setting high goals while supporting
people in achieving them and grow-
ing personally in the process.

If you could define three key pri-
orities for Slovenia’s business com-
munity in the next five years, what
would they be?

First, let us foster trustworthy,
respectful, and effective dialogue
between all stakeholders - the econ-
omy, the state, and society. Only to-
gether can we succeed.

Second, let us be bold in investing
and promoting innovation within in-
dividual economic sectors, driven by
digitalization and other horizontal
growth factors.

And third, let’s build a culture of
continuous learning, agility, and read-
iness for change. The world is global-
ized, and the pace of change will only
accelerate. If we want to stay ahead of
the curve, let’s aim high - let’s dare to
be the best and lead growth from Slo-
venia, with the help of global resourc-

es and our own creativity.q
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BRIAN GREANEY

CHARGE D'AFFAIRES A.I.
U.S. EMBASSY IN SLOVENIA

L

Hl

SINCE ARRIVING IN LJUBLJANA IN AUGUST,
I have been so impressed by the vibrancy
of the relationship between the United
States and Slovenia, including our strong
commercial ties. I am thrilled to see the
level of commitment that the Embassy
team, our great partners at AmCham,
the business community, and Slovenia’s
leaders have toward our partnership. To-
gether, we are driving economic growth
and creating job opportunities on both
sides of the Atlantic.

Our partnership has been central to preserving peace and
fostering prosperity since the end of World War I1. Europe
is an important economic partner for the United States
and we want to address trade imbalances, improve market
access, and unlock the full potential of our combined eco-
nomic strength.

As an embassy, we continue to see strong interest from
U.S. firms in Slovenia. Uber’s 2025 launch showed that
major American companies view Slovenia as a dynamic
market ready for expansion. In the energy sector, for in-
stance, we consistently hear from U.S. companies drawn
by Slovenia’s experience with nuclear energy. From some
of the largest engineering firms to up-and-coming Small
Modular Reactor businesses, the momentum in this sector
is growing.

Regulatory reform in the United States is unlocking
economic potential, empowering entrepreneurs to in-
novate and grow. This streamlined environment makes
it easier not only to establish new factories and invest in
American communities, but also to foster international
partnerships that drive shared growth. As American re-
search and innovation expand, our business partners ben-
efit from increased opportunities for collaboration, tech-
nology transfer, and market access. This era of dynamic
enterprise strengthens both the United States and its part-
ners, positioning us together as leading forces for global
prosperity and economic advancement.

We are glad to be partners in this, and also across the
full range of areas that make up the productive relation-
ship between Slovenia and the United States.

AMCHAM SLOVENIA
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Security has
a Heartbeat

With Uréa Lakner, Cluster Primary Care Lead, Pfizer

ealth as a Foundation
of Security and
Competitiveness

In recent years, it has be-
come clear that health should not
be considered merely as a top-
ic confined to social policy or as
another line item in the national
budget. Today, it stands as a crit-
ical driver of security, resilience,
and competitiveness. When
health systems are undermined,
the consequences extend far be-
yond hospitals: economic output
drops, social trust erodes, and
inequalities deepen. In a small,
open economy like Slovenia’s,
health must be recognized not as
a cost to be minimized but as a
core foundation of human secu-
rity—a strategic necessity for the
nation’s long-term future.

UrSa Lakner,
Cluster Primary

AMCHAM SLOVENIA




Enduring Challenges
and Strategic Shifts

Persistent challenges such as pandemics, demo-
graphic shifts, and the increasing burden of chron-
ic and oncological diseases are not temporary set-
backs. These are structural forces shaping Slovenia’s
security, prosperity, and appeal to investors, talent,
and families for years to come. The question is no
longer whether more resources should be allocated
to health, but how to invest them most effectively. A
smarter, evidence-based investment approach al-
lows every euro to support not only patient well-be-
ing but also workforce participation, economic pro-
ductivity, and social resilience. In a rapidly changing
world, strategic investment in health is one of the
most important decisions a country can make.

Three Dimensions of Health
and Human Security in Slovenia

Slovenia’s health and human security landscape is
defined by three interconnected pillars: access, resil-
ience, and trust.

Access remains one of the most visible challenges,
but also one of the greatest opportunities for trans-
formation. Reducing waiting times, addressing region-
al disparities, and accelerating the adoption of inno-

16

vative medicines and technologies are crucial steps
toward ensuring that citizens experience health care
as a source of assurance rather than anxiety. When
patients can rely on timely and high-quality care, so-
cietal confidence grows, employers gain stability, and
the broader economy becomes more dynamic and
productive.

The COVID-19 pandemic exposed both strengths
and gaps in health infrastructure, particularly in
terms of surge capacity, data utilization, and flexible
financing. Future risks—like antimicrobial resistance,
climate-related health threats, and new infectious
diseases—will demand a health system that adapts
quickly, integrates digital tools, and uses real-time
data for decision-making. True resilience means not
only surviving shocks but also ensuring care for chron-
ic and vulnerable patients even during crises.

Trust is the adhesive that holds the health system
together. People must believe that decisions about
access to diagnostics, treatments, and technologies
are made fairly, transparently, and based on solid ev-
idence. Health professionals need confidence that
innovations will be evaluated for their value, not just
their price. For industry and investors, a stable and
predictable policy environment that rewards quality,
positive outcomes, and responsible partnership is
essential. Without trust, even the best reforms are
unlikely to succeed.

DIALOGUE 2025/2026
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From Cost Center to Strategic
Investment

The narrative around health must shift: instead
of seeing health spending as a drain on resources, it
should be viewed as a strategic investment in Slove-
nia’s future. This means prioritizing prevention, early
intervention, and the integration of innovative solu-
tions that deliver better outcomes and value for mon-
ey. Investments in health generate returns in the form
of a more productive workforce, reduced inequalities,
and greater national resilience.

At Pfizer, our mission extends beyond manufac-
turing medicines. We are dedicated to improving pa-
tients’ lives—not only through innovative therapies but
also by partnering with health systems, policymakers,
and communities to foster environments where health
security is a reality for all. For nearly thirty years, we
have supported Slovenian patients across areas such
as primary care, oncology, rare diseases, immunol-
ogy, and vaccines. We have witnessed firsthand the
transformative power of timely access to medicines,
enabling people to remain active in their families and
workplaces and providing peace of mind regarding
their health. We also understand the constraints faced
by health systems and the importance of demonstrat-
ing real value and responsible stewardship.

Pfizer is actively involved in discussions about

AMCHAM SLOVENIA
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data transparency, real-world evidence generation,
and outcome-based partnerships. We believe that by
working openly with Slovenian institutions—including
payers, providers, patient groups, and researchers—
we can help accelerate access to essential medicines
while supporting the long-term sustainability and re-
silience of the health system. Our commitment in-
cludes investing in clinical research networks, training
and development for health professionals, and pilot
projects that test innovative models of care delivery.
This commitment goes beyond corporate respon-
sibility; it reflects our understanding that the health
and security of patients and communities are intrinsi-
cally linked to our mission and success. When patients
have access to necessary medicines, when trust in the
health system grows, and when innovation accelerates,
everyone benefits. Slovenia, in turn, becomes an even
more attractive and secure place to live and work.

A Shared Responsibility
for a More Secure Future

Building a future-ready health system for Slovenia
requires coordinated action across multiple fronts.
Key priorities include improving access to timely and
high-quality care, strengthening the system’s resil-
ience to shocks, and fostering trust through transpar-
ent, evidence-based decision-making. Policy must
incentivize innovation, support health professionals,
and ensure that all stakeholders—patients, employers,
industry, and government—-work together toward com-
mon goals.

In summary, health is no longer a secondary pol-
icy area or a discretionary budget item. It is at the
heart of Slovenia’s security, prosperity, and ability to
attract and retain talent. By investing intelligently in
health, Slovenia can build a more resilient, equitable,
and competitive society—one prepared for both to-
day’s challenges and those that lie ahead. 9
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The Best ROI?

Better Health.

With Prof. Joze Sambt, PhD, Full Professor of Economics

School of Economics and Business, University of Ljubljana

our research shows that the direct medical costs of mul-
tiple sclerosis represent only a small share of the overall
economic burden. Why is it important for policymakers to
also consider indirect and intangible costs — such as pro-
ductivity loss and reduced quality of life — when designing
sustainable healthcare budgets?

In our study, we aimed to provide the most compre-
hensive economic evaluation of multiple sclerosis (MS)
costs possible. We started with the usual direct costs,
such as medicines, hospital stays, and visits to primary
and secondary care. But we also looked at wider econom-
ic impacts on employers and the public sector, including
absenteeism, presenteeism, part-time work, and early re-
tirement due to disability (where people receive pensions

AMCHAM SLOVENIA
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instead of contributing to the system).

We additionally included a broad range of costs faced
by patients themselves: out-of-pocket expenses, lost pro-
ductivity in unpaid household work, and intangible costs
such as fatigue, suffering, daily limitations, and reduced
quality of life. When all these costs and lost opportunities
are added up, direct medical costs represent only about
16% of the total cost of MS, according to our estimates.

Considering only direct medical costs is far too narrow
and not economically justified. For example, the Minis-
try of Finance should be concerned that diseases reduce
labour-tax revenues while increasing expenditures on
sick leave and pensions. Employers are likewise affected
through lower productivity, absenteeism, and the sick-
leave benefits they must cover — yet these impacts are still
not systematically analysed.

For policymakers, the welfare of the entire society
should matter, and therefore all these additional costs are
relevant.

You have been part of several international projects as-
sessing the economic impact of aging and intergener-
ational transfers. What can Slovenia learn from other
European countries that have successfully integrated
demographic foresight into their fiscal and health plan-
ning?

Since 2006, the economic impact of population ageing
has been systematically monitored and projected every
three years by the Ageing Working Group of the European
Commission. Most countries have introduced measures to
ensure the long-term sustainability of pension systems, giv-
en expected demographic trends. However, projections of
health and long-term care expenditures still rely on relative-
ly stylised assumptions. For example, the baseline assumes
that half of all future gains in life expectancy will be spent
in good health — an assumption with major implications for
the demographic pressures associated with ageing.

This assumption should therefore be examined in
greater detail, and the positive effects of better health on
productivity and employment should be modelled more
explicitly. This would enable countries to draw more
meaningful lessons from one another.

Comparisons so far show that in Slovenia, people enter
the labour market relatively late, withdraw very early, and
rely heavily on the public sector to finance the life-cycle
deficit in older age. This makes Slovenia particularly vul-
nerable to population ageing. Therefore, we should strive
to work longer — something that is only possible with
good health.

Investing in innovative therapies can yield a high return
not only in clinical outcomes but also in social and eco-
nomic terms. How could health ROI analyses help Slo-
venia prioritise healthcare spending more effectively

19
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and strengthen the long-term sus-
tainability of the system?

A comprehensive analysis of all
costs is the first step in assessing ROI.
The ROI of innovative therapies,
preventive programmes, and similar
interventions should reflect the full
cost of a disease, as only then can the
potential savings from reducing or
avoiding these costs be properly as-
sessed. Early implementation of high-
ly effective medicines may appear ex-
pensive initially, but when all future
costs avoided are considered, such
interventions can yield a high ROI.
Preventive programmes for diseases
with substantial long-term costs may
be an even better investment.

To make optimal investment deci-
sions, policymakers must first have ac-
cess to adequate health ROI analyses.

As digitalisation and AI enter the
healthcare system, economic evalu-
ation and data integration become

20

essential. How prepared do you
think Slovenia is to use data for
evidence-based policy decisions in
health and social care?

Based on the data I have used in
past analyses, I am optimistic about
data availability, especially given Slo-
venia’s registry-oriented statistics
and centralised data management.
1 was pleasantly surprised by the
quality of data from the National In-
stitute for Public Health and several
other Slovenian institutions when
conducting analyses. Empirical col-
laboration between clinicians, econ-
omists, and policymakers could gen-
erate substantial benefits for society.

When discussing the resilience
of communities, health is often
described as both a moral and an
economic imperative. How do you
interpret the link between popula-
tion health, trust, and the long-term

stability of the national economy?

Health is something societies are
morally committed to provide, and
it is also essential for long-term eco-
nomic stability. Healthy individuals
are more productive and innovative,
and better able to adapt to shocks
and changes.

Trust is closely linked to this.
It can act either as a lubricant or as
sand in the system. Failing to provide
effective treatments or allowing long
waiting lists undermines trust in in-
stitutions and demotivates people.
Prolonged absence from the labour
market — for example, while waiting
for surgery — erodes individuals’ hu-
man capital, motivation, and sense of
fulfilment at work.

Considering the full spectrum of
costs, and treating health as an in-
vestment in people rather than mere-
ly seeking to minimise direct costs,
sends a clear signal that individuals
are valued. This is how trust is built.

Finally, from your perspective as
both an economist and a research-
er of social systems — what shift in
mindset would you most like to see
among policymakers to ensure that
investing in health is recognised
not as a cost, but as a foundation for
growth and societal well-being?

Policymakers require robust cal-
culations and simulations to make
informed decisions. Without reliable
data and evidence, decisions often
rely on anecdotes or extreme cases,
which can result in poor choices. It
would be even better if these calcu-
lations and simulations were coordi-
nated at an international level, such
as within the European Union. For
example, the European Commis-
sion’s Ageing Working Group (AWG)
coordinates detailed projections of
pension, healthcare, and long-term
care expenditure for each EU coun-
try every three years. Studies like
ours could be integrated into this
work, enabling cross-country com-
parisons, identifying best practices,
and creating positive pressure to im-
prove policies. q
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Gnvesting in
Health and
Innovation
= Securing
Slovenia’s
Future

By Lauren Boak, PhD
General Manager,
Roche Slovenia

ur mission in the healthcare indus-
try is to help people live healthier
lives. A recent workshop with Slo-
venian patients profoundly un-
derscored this, also bringing to
light a critical, broader message:
we must stop treating health as
a cost and start treating it as a
strategic, non-negotiable na-
tional investment.

As General Manager of

Roche Slovenia and co-chair of
the AmCham Health and Well-
being Committee, I have the
privilege and opportunity to en-
gage with stakeholders across
the ecosystem, gaining a holis-
tic view of the challenges and
immense opportunities  facing
healthcare in this country.

Health innovation has dramat-
ically increased global prosperi-
ty and life expectancy, but more
can be done to ensure all people
benefit. Slovenia has a unique op-
portunity to seize its potential and
leverage innovation to build a fu-
ture where both its people and its
economy can thrive.

PHOTO:
CARMEN WONG FISCH
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THE CHALLENGE:
Building a Sustainable Future

Slovenia’s healthcare system rests on a strong
foundation: world-class institutions, a skilled work-
force, and significant expertise in the biotech/pharma
sector, supported by a close to 10% GDP investment
in healthcare.!

However, this foundation is under immense strain
due to a rapidly aging population and the increasing
burden of chronic diseases. Without strategic reform
and continued recognition of the value of innova-
tion across care delivery, diagnostics and medicines,
these trends threaten the long-term sustainability
and solvency of the entire system.

Key structural challenges are hindering Slovenia’s
potential, as discussed by panelists at the AmCham
Slovenia’s Focus meeting in October this year and out-
lined in a position paper co-authored by patient orga-
nizations®. Unacceptable waiting times are leading to
delayed access to care and treatment and the time for
innovative medicines to become available to Slovenian
patients lags behind the European average'. Fragment-
ed care pathways and disjointed data collection pre-
vent full leverage of a data-driven healthcare system,
although the recent enactment of the healthcare digiti-
zation law is encouraging.

Remarks:

@ Health at a Glance
2025, OECD Indicators
(OECD 2025 #1 paper).

@ Soustvarjanje
prinodnosti slovenskega
zdravstva: Pacient kot
enakovreden partner,
ne le kot prejemnik
staritev/Co-Creating
the Future of Slovenian
Healthcare: The Patient
as an Equal Partner,
Not Merely a Recipient
of Services (Roche.si)

® World Economic Fo-
rum: Investing in Health
for a Competitive,
Secure, and Resilient
Europe: A Strategic Call
1o Action (WEF)

@ WifOR Institute:
Socioeconomic Burden
and Annual Social
Impact of Roche Treat-
ments for HER2+ Breast
Cancer, Multiple Sclero-
sis and Retinal Disease
(WIFOR reference)

® School of Economics
and Business, University
of Ljubljana via Vecer,
November 14 2025

INNOVATION:
Trading Short-termism
for Long-term Value

Slovenia is primarily focused on short-term,
cost-containment strategies, an approach that risks
restricting timely access to potentially life-changing
treatments. The consequences may be poorer health
outcomes and slower economic growth due to re-
duced workforce productivity.

The focus must fundamentally shift to view health
spending as an economic multiplier. Research demon-
strates that every euro invested in health generates
economic returns and societal savings®. Innovative
medicines, including those in Roche’s portfolio, can
substantially reduce the economic burden caused by
major diseases if governments make strategic, long-
term investments®. Alleviating disease boosts work-
force productivity, lowers costs for patients and their
families, and fundamentally improves quality of life.

The cost of inaction is high. A comprehensive Slove-
nian study on multiple sclerosis reveals the annual cost
of the disease per patient reaches almost €64,000°.
This staggering figure proves that the burden of dis-
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ease is shared by the healthcare

system, the economy, and pa-
tients” families, underscoring that
proactive investment is the most
responsible path forward.

Partnership and
Strategic Investment
for National Prosperity

Health and economic policies
need to work hand-in-hand and
recognize health as a non-nego-
tiable investment in Slovenia’s fu-
ture. Achieving this ambition de-
mands a renewed and sustained
partnership and consensus among
all stakeholders: the government,
innovators, healthcare leaders,
policymakers, professionals, and
patients. By working together to
recognize the intrinsic value of
innovation, Slovenia can secure
its prosperity and guarantee a
high-quality, future-ready health-
care system for all. 4

“HEALTH
INNOVATION
HAS
DRAMATICALLY
INCREASED
GLOBAL
PROSPERITY
AND LIFE
EXPECTANCY,
BUT MORE
CAN BE DONE
TO ENSURE
ALL PEOPLE
BENEFIT.”

- LAUREN BOAK

Comprehensive assessment of MS costs in Slovenia
(EUR, per patient per year)

Healthcare costs: medication, hospital
treatment, examinations, etc.

Source: University of Ljubljana, School of Economics and Business. Comprehensive assessment of MS costs in Slavenia (EUR, per patient per year)

Out-of-pocket payments:

Adaptations of housing and vehicles, etc.
Rehabilitations, therapies, etc.

Medication and medical technical aids,
special nutrition and supplements, payments
for assistance, etc.

Value of time received as assistance from
family members, relatives, friends, and others

_|
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Meet the 2025
super-finalists:

THE FOLLOWING STOOD OUT AS REGARDS COOPERATION:

Lek, University of Ljubljana,
University of Maribor, and University
of Primorska - Partnerships

for Developing Future Experts

and a Knowledge-based Society

Lek, a member of the Sandoz Group, together with
the University of Ljubljana, the University of Maribor,
and the University of Primorska, is building a strategic
partnership that connects industry, academia, and
research institutions into a dynamic and sustainable
knowledge ecosystem. The collaboration focuses
on knowledge transfer, joint development of study
programs, research, and innovations that address
market needs and strengthen Slovenia’s internation-
al recognition. The project includes joint internships,

scholarships, research projects, and events such as
the Biotechnology Summit, as well as the creation
of new study programs like Biopharmaceutical and
Advanced Biopharmaceutical Engineering. Through
micro-credentials and a shared knowledge catalog,
the partners are creating a model of cooperation that

bridges education, research, and industry — fostering
the growth of future experts and a knowledge-driven
society.

THIS YEAR, THE BEST IN MOTIVATION WAS:

Zavarovalnica Triglav:

BRIEF Micromobility Co-Existence -
Raising Awareness for Safer

Within the scope of the Best of the Best Urban Travel

program, AmCham Slovenia highlights, presents,

and rewards the best business practices within :‘:t“)anf fnfsgfn CaglItarf:sr‘isvh;g‘fgfzgf;ﬁrst:g

ou.r bUSIhG.SS cpmmunlty. The p,rogram proyldes most common pafticipants in traffic aocidentgs. In

gUIdance’ InSplratlon’ and help in tranSferrlng 2022, e-scooter riders caused 66% of accidents in-

new knowledge and positive business volving them, with half of those injured or killed not

experiences. Their Creativity and energy wearing helmets. Recognizing its role and responsibility

motivate others, and connection, cooperation, as an insurer deeply connected to local communities,

and trust help to expand the knowledge, th‘e company launched the Micromobility project to
raise awareness and educate about safe urban travel.

experience, and Optlm.lsm' In 202‘,:-” th.e program Through activations such as the “Micromobility Cross-
featured three thematlc sets: motlvatlon, roads,” an e-scooter simulator, research, and public
collaboration, and innovativeness. events, the project explores people’s attitudes, moti-
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vations, and safety habits related
to micromobility. Targeting youth,
parents, and the broader public,
it emphasizes education, preven-
tion, and responsible behavior. Re-
sults include 6 national events, 26
safety workshops, 500 simulator
participants, and 289,000 TikTok
views. The project received the
Conventa Best Event Award (Eu-
rope category) and continues in
2025 as a model of safety promo-
tion and community engagement.

IN INNOVATION, PARTICULARLY
BRILLIANT WAS:

DS Smith Slovenia -
Replacing Plastic with
Sustainable Solutions:
Innovative Corrugated
Packaging

The mission of DS Smith Slovenia
is to replace plastic and synthetic
packaging materials with innova-
tive corrugated cardboard solu-
tions that are 100% recyclable,
structurally advanced, attractive,
protective, and designed for the
circular economy. In doing so,
they are transforming packaging
habits, reducing environmental
impact, and supporting the sus-
tainability goals of their partners.
They have successfully intro-
duced four breakthrough solu-
tions to the market, and through
their design process, they consis-
tently follow the Design for Circu-
larity principle.ql
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CONGRATULATIONS ALSO TO ALL
THE PARTICIPATING PROJECTS
(FINALISTS) IN THIS YEAR’S
SELECTION FOR EXCELLENGE!

Arctur

Validating AI in Classifying
Cancer in Real-time Surgery
(Classica)

Steklarna Hrastnik
BEAR - hyBrid rEgenerative
glAss fuRnace

BSC Kranj, Regional Development
Agency of Gorenjska

Kovacnica Junior - Youth
Entrepreneurship Academy

Telekom Slovenije
Al Training Catalog

CUDV Radovljica
The Power of Diversity -
Opportunity for All

Telekom Slovenije

Enjoy Smart - Partnerships for
Knowledge Transfer and Digital
Empowerment
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The Chemistry of
a Resilient Nation

Prof. Gregor Anderluh, PhD, Director of The National Institute of Chemistry

lovenia has always been

proud of its scientif-

ic minds. In your view,

are Slovenians truly an

innovative nation, and
what makes our innovation system
unique or different?

Slovenia is undoubtedly a nation
with a rich scientific and innovation
tradition. We can be proud of the
pioneers in their fields who have en-
riched our national treasure trove of
knowledge. Let me highlight the No-
bel laureate of Slovenian origin, Frid-
erik Pregl, a physician and chemist,
who devoted his life to the develop-
ment of quantitative organic micro-
analysis. We Slovenians are a small
nation, but this is our advantage, as
it encourages creativity, adaptability,
and the search for innovative solu-
tions. Another of our key strengths is
our openness and willingness to col-
laborate, resulting in our scientists
being strongly integrated into the
European and global research envi-
ronment.

Which fields could become Slove-
nia’s strongest innovation engines
in the coming decade?

Naturally, Slovenia will not be able
to develop all fields and will have to
focus on the most promising ones in
the future. There are several research
and innovation areas in which Slo-
venia is strong and, with sufficient
determination and the courage to as-
sert its knowledge and advantages, it

AMCHAM SLOVENIA

can become one of the driving forces
of the European area in those areas.
Among the key fields which have been
developed at the Institute are research
aimed at promoting health, sustain-
able development, and the transition
to a low-carbon society. These involve
biomedical research and the develop-
ment of new therapies for rare genetic
diseases, as well as zero carbon tech-
nologies, advanced battery systems,
and hydrogen technologies. Together
with the development of high-per-
formance computing and artificial
intelligence, these fields form a strong
innovation ecosystem.

Even though funding for science
and research is improving, long-
term cooperation between business
and academia remains a challenge.
Where do you see the biggest obsta-
cle — and where the greatest oppor-
tunity?

1 believe that Slovenia’s greatest
opportunity lies in small and me-
dium-sized enterprises that devel-
op high-tech products. Even today,
there are several excellent examples
of companies which, after many
years of development, have reached
a value comparable to companies a
hundred times larger in terms of rev-
enue and size. In Slovenia, we must
create an environment in which such
companies can develop more rapidly
and in which they can receive help
from research organizations quickly
and effectively, when needed.

Research organizations can make
an important contribution to the de-
velopment of such companies. In
relation of commercialization of our
knowledge, we operate in two ways:
First, we assist companies in their
development activities. Mechanisms
supporting this type of collaboration
would be very welcome here, such
as joint innovation projects or the
development of areas of interest to
companies within the framework of
doctoral dissertations. Years ago, we
had a hugely successful mechanism
of young researchers in the busi-
ness sector, which we cannot seem
to re-establish despite exceptionally
favorable assessments from both the
business sector and research organi-
zations. Second, we commercialize
our own knowledge, and in this area,
we should continue building an inno-
vation system that encourages the de-
velopment of innovations in spin-offs.
In recent years, we have taken deci-
sive steps in this direction by estab-
lishing the Vesna venture capital fund,
which supports precisely such com-
panies. Research organizations them-
selves should be more active in build-
ing an entrepreneurial culture. At the
Institute, we will therefore encourage
and support researchers who wish to
develop innovations in this way.

Can you share some good practices
that have emerged from the Nation-
al Institute of Chemistry’s cooper-
ation with business, academia, and
the public sector?

“THROUGH SUCH OPEN
DIALOGUE, WE CONTRIBUTE
T0 MORE INFORMED
DECISION-MAKING

OF INDIVIDUALS AND
COMMUNITIES.”

- GREGOR ANDERLUH
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Traditionally, we have cooperated
well with the pharmaceutical indus-
try in Slovenia. A very good example
of close collaboration is the develop-
ment research carried out by research-
ers from a pharmaceutical company at
the Institute, making them part of our
tightly interwoven innovation system.
This collaboration lasted for many
years. We have established similarly
long-term cooperation with a Jap-
anese automotive company, and we
also collaborate with a British high-
tech biotechnology company. Unfor-
tunately, Slovenian companies rarely
opt for such cooperation, as it requires
substantial resources while the out-
comes are uncertain. Nevertheless,
we have achieved very good results in
numerous joint projects. We always
respond to the needs of industry and
help when they face challenges they
can no longer solve on their own. For
example, we helped a Slovenian com-
pany resolve a development challenge
related to an adhesive-related pro-
cess. The successful solution helped
launch a production process that in-
volved several dozen people.

Should Europe reshape its innova-
tion system to compete more effec-
tively with the United States, Chi-
na, and other countries that invest
significantly more in research and
innovation?

Significant progress has been
achieved with the establishment of
the European Innovation Council,
which successfully supports break-
through innovations in research en-
vironments and spin-off companies.
Competitors such as the USA, Chi-
na, and Japan invest considerably
more in research and development
than most European countries, but
increasing financial resources alone
will not resolve all challenges. It is
crucial to strategically transform the
innovation system, which has strong
foundations in a high-quality scien-
tific environment, high standard of
education, and international coop-
eration. Europe has excellent fun-
damental science, but lags behind in
transferring achievements into prac-
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“IN SLOVENIA, WE MUST CREATE AN ENVIRONMENT
IN WHICH SUCH COMPANIES CAN DEVELOP MORE
RAPIDLY AND IN WHICH THEY CAN REGEIVE HELP
FROM RESEARCH ORGANIZATIONS QUICKLY AND
EFFECTIVELY, WHEN NEEDED.”

- GREGOR ANDERLUH

tice, where our rivals are more suc-
cessful. This should become the main
focus of future efforts. It is also nec-
essary to reduce administrative bar-
riers that hinder the development of
certain technologies and to strength-
en the links between universities, re-
search institutions, and the industry,
particularly by establishing techno-
logical infrastructure that supports
the development of products and
technologies at intermediate stages
of technological maturity.

In recent years, science communi-
cation has gained new importance,
especially amid growing misinfor-
mation. How can we build awareness
that there’s real chemistry between
trust, knowledge, and responsibility
— and that this is what makes com-
munities resilient? What changes are
needed to better connect researchers
and the public in scientific dialogue?
In a world flooded with informa-
tion, it increasingly seems that trust
in science is waning. People find it
difficult to distinguish between ver-
ified facts and biased content, which
leads to confusion and skepticism.
Strengthening trust requires open
and consistent communication that
goes beyond merely presenting re-
sults. Scientists therefore need to
clearly explain to the public how we
arrive at our findings, which methods
we use, and what the limitations of
our research are, while also listening
to the public and understanding what
interests and concerns them. It is also
important to disseminate information
through different channels. Through
such open dialogue, we contribute to
more informed decision-making of
individuals and communities. q
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The Core of (Cyber)security?

Matevz Mesojednik, Director of SOC operations, NIL, part of Conscia

MATEVZ MESOJEDNIK

NIL, PART OF CONSCIA

AMCHAM SLOVENIA

n cybersecurity, technology

is crucial, but people make

the real difference. How do

you build a culture of trust,

learning, and responsibility
within your team?

Technology is the foundation, but
people are the true differentiator in
cybersecurity. At Conscia SOC, we
invest heavily in creating an environ-
ment where experts feel empowered
to shape the defence strategies, not
just react to incidents. Our analysts
co-create playbooks, processes, and
procedures, ensuring they are prac-
tical and effective. This involvement
fosters ownership and accountability,
turning routine tasks into meaning-

ful contributions to cyber-resilience.
We emphasise continuous learning
through simulations, threat mod-
elling, and collaborative reviews,
so that every team member grows
as threats evolve. Ultimately, trust
comes from transparency and shared
responsibility. Everyone knows their
role in protecting our customers’
core business.

How does the Conscia SOC team
contribute to the concept of ‘cy-
bersecurity as a common good’
- perhaps through sharing best
practices, participating in threat
intelligence networks, or advising
on industry standards?
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We see cybersecurity as a shared

responsibility that transcends organ-
isational boundaries. Conscia SOC
actively participates in global threat
intelligence networks and shares
best practices across industries. Our
presence in multiple geographies
and sectors gives us a unique vantage
point to identify patterns and emerg-
ing risks. By feeding this knowledge
back into our partner ecosystem, we
help organisations that might oth-
erwise lack advanced capabilities to
strengthen their defences. This col-
laborative approach ensures that les-
sons learned from one environment
benefit many, creating a ripple effect
of resilience. In short, we don’t just
protect our 80+ customers, we con-
tribute to raising the security posture
of the entire community.

As cyber threats evolve, the need
for digital literacy becomes a mat-
ter of public resilience, not just cor-
porate security. In your view, what
should governments do to ensure
that every citizen — from students
to older generations — understands

34

“A GROWTH MINDSET IS
CRITICAL: THREATS EVOLVE
DAILY, SO CONTINUOUS

LEARNING MUST BE
PART OF THE DNA.

- MATEVZ MESOJEDNIK

the basics of cybersecurity? Should
digital and Al literacy be treated as
a mandatory part of education?
Cybersecurity awareness must
start early and span all generations.
Governments should embed digital
and AI literacy into mandatory ed-
ucation, just like math or language
skills. Academic institutions have
made progress by introducing cyber-
security programs and encouraging
internships, but more systemic ac-
tion is needed. Without this, we risk
a talent gap and even brain drain, as
young professionals seek opportu-
nities abroad. By integrating prac-
tical cybersecurity and automation
concepts into curricula, we prepare
citizens to recognise risks and act re-
sponsibly online. This isn’t just about
creating future professionals; it’s
about building a society that under-
stands and values digital safety.

As Al becomes used both in secu-
rity operations and for day-to-day
tasks (like writing or content gen-
eration), what misconceptions or
risks do you believe organizations
underestimate the most?

Al is a powerful ally in cybersecu-
rity, capable of processing vast data-
sets and spotting anomalies faster
than any human. However, many or-
ganisations underestimate the need
for human oversight. Al-generated
verdicts can accelerate detection, but
interpreting adversary motives, tac-
tics, and context still requires human
judgment. Blind trust in automation
can lead to false positives or missed
nuances, especially when fighting
against sophisticated and unknown
cyber-attack paths. The key is syner-
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gy: leveraging AT for scale and speed
while relying on human expertise for
strategic decisions. Organisations
that fail to strike this balance risk
both operational inefficiency and se-

curity blind spots.

In a world where digital and hu-
man skills must work hand in hand,
what knowledge or mindset will
define the most competent and fu-
ture-ready professionals?

The most competent profession-
als will combine technical depth with
adaptability and curiosity. Cyberse-

curity is no longer just about know-

AMCHAM SLOVENIA

ing tools. It’s about understanding
business impact, risk management,
and emerging technologies like Al
A growth mindset is critical: threats
evolve daily, so continuous learning
must be part of the DNA. Collabora-
tion skills will matter as much as tech-
nical ones because defending against
global threats requires teamwork
across borders and disciplines. Final-
ly, ethical awareness and resilience
under pressure will define leaders
who can navigate crises calmly and
responsibly. In short, future-ready
experts are those who learn fast, think
broadly, and act decisively. q

“GOVERNMENTS SHOULD
EMBED DIGITAL AND AI
LITERACY INTO MANDATORY
EDUCATION, JUST LIKE
MATH OR LANGUAGE
SKILLS.”

- MATEVZ MESOJEDNIK
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UCITELJ LETA

‘m a ' Teacher!

THE “I’M A TEAGHER!” INITIATIVE HIGHLIGHTS OUT-
STANDING STORIES OF SLOVENIAN TEACHERS WHO FEEL
THAT THEIR WORK IS A CALLING AND WHO CAN SERVE
AS ROLE MODELS FOR FUTURE GENERATIONS OF BOTH
STUDENTS AND TEACHERS, PLACING THE TEACHING PRO-
FESSION BACK ON THE PEDESTAL OF THE MOST ESTEEMED
PROFESSIONS. IN THE “I’M A TEAGHER!” INITIATIVE,
WE ARE NOT LOOKING JUST FOR PROJECTS BUT ALSO A
SOUND WAY OF WORKING AND EXGELLENT AND INNOVA-
TIVE EDUCATIONAL PRACTICES THAT PREPARE CHILDREN
FOR THE FUTURE.

For the project, we have joined the Varkey Foundation
and their Global Teacher Prize initiative and have re-
ceived funding from the Google.org Impact Challenge
Central and Eastern Europe. Since 2020 outstanding
and insightful Slovenian teachers can also compete
for the Global Teacher Prize - the award for the best
teacher in the world.
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We are still very proud that in
November 2023, Uro$S Ocepek,
Ph.D., the Teacher of the Year
2022, who teaches the profes-
sional modules in the field of com-
puter science at Trbovlje Second-
ary School, made it to the top 50
teachers in the world, coming
through a field of thousands of
teachers from all over the globe
competing for the title.

Next in line to represent Slo-
venia at the Global Teacher Prize
initiative is Milan Mandeljc, Teach-
er of the Year 2025. As an English
teacher at the Rudolf Maister High
School, Kamnik, he is widely rec-
ognized for his inspiring approach
to education. Through his musicals,

\"Ol
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yCITELJ SEM!
UCITELJICA SEM!

competitions, and conference ap-
pearances, he has gained recog-
nition both in Slovenia and abroad,
earning a place among the top 16
English teachers in the world.

Extending Reach,
Expanding Impact

In the section, “Glas ravnatel-
jev” (English: Voice of Principals),
we highlight, through engaging
conversations, the pivotal role of
experienced school principals as
educational leaders in shaping
high-quality school environments
and fostering the professional
growth of teachers.

Teacher of the Year 2025 is Milan
Mandeljc from Rudolf Maister High
School, Kamnik

Milan Mandeljc is a teacher
who places humanity and gen-
uine connection at the center of
learning. Guided by his belief that
“teachers have feet to walk along-
side their students — even when
they stumble, and hands — not AI
ones, but human hands — to sup-
port and guide them,” he creates
a classroom environment built
on trust, curiosity, and person-
al growth. As an English teacher,
he encourages students to think
independently, communicate au-
thentically, and develop the val-
ues that shape their character
and future choices. His message
is clear: “With good teachers, we
can change the world — especially
the world of young people’s val-
ues.” Through this approach, he
prepares his students to navigate
an ever-changing world with con-
fidence, empathy, and purpose.q
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Teacher
of the Year
2025 -

Milan
Mandeljc

On the essence of the teacher’s role today

In that image, I see the essence of a teacher’s role as be-
ing fully human in an increasingly digital world. Our task
is not to compete with technology, but to walk beside our
students — to accompany them when they stumble, to guide
them when they lose direction, and to remind them that
empathy and responsibility are not outdated values but vital
ones. Technology may move faster than humanity, but it is
the teacher’s steady step and gentle hand that help students
find their own rhythm in the noise of progress. I guess they
need to be reminded (as do we), that searching for yourself
is fine, not finding definitive answers is fine, instant pleasure
and desires are far from fine. We are not click-driven, we are
chiselled by experience, guidance, scolding, praise, trial-and

AMCHAM SLOVENIA

error and teachers make a lot of this
possible in a healthy and supportive
way.

On values in education

That’s simple; knowledge (as
facts, data, information) has nev-
er guaranteed wisdom or values.
Schools must remain places where
young people learn to think, feel,
emote, relate, advocate, defend; in
short, they need to learn how to
choose what is right and not only
circle that which is correct. That
happens not through slogans or mor-
al lessons, through experiments and
data revision, but through examples
set by the school community and all
its stakeholders — through how we
treat one another in classrooms and
in the world. When students sense
that respect, fairness, and curiosity
are lived values, not just words on the
wall, they begin to make them their
own. In that sense, every school day
is a quiet lesson in humanity.

On building trust with students
Trust is built in small, consis-
tent moments — by listening with-
out judgment, by showing that we
see the person before the grade, but
also through strictness and consis-
tency. Today’s young people face
enormous pressure and uncertainty,
and they often just need someone
who believes in their potential even
when they don’t. I try to make my
classroom a safe space where mis-
takes are part of learning, and where
silence is sometimes as meaningful as
speech. Understanding grows from
presence, not perfection. But there
is one aspect I will always advocate
- boundaries and limitations. It may
seem counterintuitive, but there is a
feeling of trust and safety in boundar-
ies that level the ground for everyone.

On advice for young teachers
I would tell them: keep your sense

“YOUNG PEOPLE
NEED TO LEARN
HOW TO CHOOSE
WHAT IS RIGHT
AND NOT ONLY
CIRCLE THAT
WHICH IS
CORRECT.”

- MILAN MANDELJC

of wonder alive. The best teachers are
learners at heart — curious, humble,
and brave enough to care. There will
be days when the system feels heavy
or the effort unseen, but that’s when
your quiet persistence matters most.
Teaching is not about saving the world
in a single lesson; it’s about leaving
traces of light in many small ones. And
always remember: your humanity is
your greatest qualification, you need
few other certificates up your sleeve to
survive the everyday hustle and bustle.

On what to change in the school
system

If T could change one thing, I
would give teachers more time — time
to truly teach, to reflect, to connect,
to learn and improve themselves. We
are always pressured by time, by the
school bell, by deadlines (the word
itself has dead in it; no wonder we
often find ourselves dead tired) Real
growth, however, needs time, space
and patience. It needs revision, deep-
ening, scraping at the roots, rewrit-
ing, redefining. Additionally, I would
return the general trust in teachers. A
system that lays trust in its teachers
to use their professional and moral
judgment would not only improve
learning; it would restore the mean-
ing of “school and upbringing.” q
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Believein
Slovenia —
and Carry
Slovenia
With You

BRIEF

Believe in Slovenia is our
initiative that connects Slo-
venians and Americans with
Slovenian roots. Its purpose
is simple and powerful: to
celebrate our identity, culture,
and achievements, no mat-
ter where life has taken us.
Whether someone was born
in Slovenia, moved abroad, or
grew up with Slovenian roots
far from home, across the
Atlantic, the message remains
the same:

Slovenia is not only a country,
it’s a feeling we carry with us.

This year, our Yearbook shines a light

on the people who carry Slovenia across
borders in a unique way, our honorary
consuls. They are leaders who build bridges
between Slovenia and USA not because it

is their duty, but because it is their pride.
Through their work, connections, and
hearts, they keep Slovenia present in global
communities, opening doors for coopera-
tion, friendship, and opportunity.

%
2wy believe
slovenia
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TAMARA GORENC

HONORARY CONSUL OF THE
REPUBLIC OF SLOVENIA IN
COLORADO

Tamara’s story begins in Vavta Vas in the Do-
lenjska region, where her family roots run
deep. Although she grew up in the United
States, her home was always unmistakably
Slovenian, juha and potica on holidays, the
Slovenian language spoken at home, and the
values of respect, kindness, and work ethic
passed from mother to daughter.

Throughout her life, she has carried Slo-
venia with her not only in memories, but in
the way she lives. She has taught her children
the language and traditions, keeps the cul-
ture alive in her family, and connects warm-
ly with Slovenians and Slovenian-Americans
wherever she goes. “There is always a place
in my heart for a new Slovenian friend,” she
says, and she truly lives by it.

Today, as Honorary Consul of Slovenia
in Denver, Tamara builds bridges between
the country of her roots and the country
she calls home, supporting the community,
promoting Slovenia through her work, and
celebrating the achievements of Slovenians
abroad.

Tamara reminds us that Slovenia is not
only a place, it is something we carry in our
hearts, wherever life takes us.

PAUL N. STEINFELD

HONORARY CONSUL OF THE
REPUBLIC OF SLOVENIA IN
ATLANTA

Paul’s story is rooted in courage and resil-
ience. His father, Manfred Steinfeld, es-
caped Nazi Germany as a child and later
became a decorated American paratrooper.
After the war, he co-founded Shelby Wil-
liams Industries, which Paul later led as
president and CEO, shaping it into one of
the largest manufacturers of hospitality and
tourism furniture.

For more than 21 years, Paul has been
closely connected with Slovenia, first visit-
ing in 1980 and returning many times since.
He sees Slovenia as a country with a strong
“can-do” attitude, an educated and indepen-
dent workforce, and people who are warm,
genuine, and authentic.

Today, as Honorary Consul of Slovenia in
Atlanta, he promotes business, cultural ties,
and tourism, and proudly shares Slovenia’s
beauty, opportunities, and spirit with others.

Paul reminds us that Slovenia makes the
strongest impression on those who take the
time to truly get to know its people and stories.
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PETRA MITCHELL

HONORARY CONSUL OF THE
REPUBLIC OF SLOVENIA IN
PITTSBURGH

Petra Bracko Mitchell was born in Maribor
and later moved to the United States, where
she built a successful career in technology,
manufacturing, and business development.
After working at GE Aviation, she became
president and CEO of Catalyst Connection,
helping companies grow through innovation
and skills development.

She plays an active role in shaping indus-
try at the national level, serving on boards
such as the American Small Manufacturers
Association, the Pennsylvania Industrial Re-
source Center Network, and the Slovenian
American Business Association. She has
been recognized as a Top Women in Busi-
ness Leader (2011) and Top Energy Leader
(2012).

Since 2014, Petra has served as Honorary
Consul of Slovenia in Pittsburgh, strength-
ening business, workforce, and innovation
ties and putting Slovenia firmly on the map
in her region. She sees Slovenians as smart,
hardworking, warm, and fun-loving, and be-
lieves leadership is simple: “You don’t need
a title to be a leader. You need a plan — and
you need to execute it.”

AMCHAM SLOVENIA

JOHN P. VIDMAR

HONORARY CONSUL OF THE
REPUBLIC OF SLOVENIA FOR THE
STATE OF ILLINOIS

John’s story is deeply rooted in Slovenian
heritage. His mother came to the United
States from Predoslje near Kranj in 1949,
followed a year later by his father from Gra-
denc near Zuzemberk. John was born in
Cleveland, where a strong Slovenian com-
munity continues to keep traditions alive.
After earning degrees from Cleveland State
University, the University of Chicago, and
completing his PhD in public policy analy-
sis at the University of Illinois, John built a
distinguished academic and business career.
He spent over 30 years at Synovate and lat-
er Ipsos USA Public Affairs, where he rose
from public policy researcher to Chair of Ip-
sos USA Public Affairs in 2014.

Since 2009, he has served as Honorary
Consul of Slovenia in Lemont, where the
consulate operates within the Slovenian
Catholic Center, a vibrant gathering place
for Slovenians and future generations learn-
ing the language, culture, and traditions.
John maintains close connections with fam-
ily in Slovenia and actively supports the Slo-
venian community in the U.S.

For John, Slovenia’s greatest value lies
in its people. He sees Slovenians as a nation
shaped by history, suffering, and persever-
ance, and believes Slovenia offers the world
a lesson in dignity, peace, and friendship
among nations.

MIRO MEDVED

HONORARY CONSUL OF THE
REPUBLIC OF SLOVENIA IN
MINNESOTA

Miro was born in Trboje near Kranj. When
he was three, his family fled to a refugee
camp in Austria and later emigrated to Bi-
wabik, Minnesota, where they rebuilt their
lives from the beginning. At home, the fami-
ly spoke Slovenian and kept traditions alive,
something Miro is still deeply grateful for.
After finishing high school and earning a
degree from the University of Minnesota, he
joined the U.S. Army and went on to build
a successful career, from production manag-
er at the Minneapolis Star and Minneapolis
Tribune, to vice president and part-owner of
Boulware Technologies, working with cli-
ents across the U.S. and Mexico.

Since Slovenia’s independence in 1991,
Miro has been dedicated to connecting Slo-
venian and American companies, helping
them enter each other’s markets and form
lasting partnerships. In 2012, he was ap-
pointed Honorary Consul of the Republic
of Slovenia in Minnesota, and even in re-
tirement he continues to devote countless
hours to supporting Slovenians abroad and
promoting Slovenia in the U.S.

Miro has visited Slovenia many times and
says that June 25, 1991, the day of Slovenian
independence, was one of the happiest days of
his life. He believes Slovenia’s greatest pride lies
in its people: a nation that has preserved its lan-
guage and culture against all odds, and whose
entrepreneurial spirit is creating new opportu-
nities between the United States and Slovenia.
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When
Intelligence
Becomes
Capital

By Roman Zidarn, Chief Economist, Triglav Investments

ARTIFICIAL INTELLIGENGE IS RESHAPING FINANCIAL
MARKETS AND CHANGING THE RULES OF THE GAME.
HOWEVER, THE GREATEST CHALLENGE IS NOT THE
TECHNOLOGY ITSELF, IT IS WHETHER WE WILL BE ABLE
TO PRESERVE HUMANITY IN AN ECONOMY THAT THINKS
FASTER THAN WE.

rtificial intelligence

(AD) is already radi-

cally transforming the

world. How deeply is

it anchored in the fi-
nancial sector?

Very deeply. The digital age is
not only reshaping the industry, but
the financial system itself. Fintech,
blockchain, open banking, and digital
currencies are changing the ways we
pay, invest, and exchange value. But
the real revolution is happening be-
neath the surface. Where algorithms
are taking over the role of human
judgment. In capital markets, AI is
already involved in decisions on the
allocation of trillions of dollars, in
trading, risk management, regulatory
compliance, and even fraud detec-
tion, and portfolio formation. The
world of finance is entering a period
whose impact is reminiscent of the
Industrial Revolution. Except that
this time, the driving force will not be
machines or the internet, but intelli-
gence, namely artificial intelligence.

The term technological singulari-
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ty is often mentioned. What does
it mean, and how far away are we
from it?

Singularity is a hypothetical mo-
ment when artificial intelligence
surpasses human intelligence and
begins creating new, even more intel-
ligent versions of itself. It represents
a point of no return, when the pace
of change accelerates exponentially
and the rules of the game are trans-
formed. Ray Kurzweil, one of the
most well-known futurists, estimates
that this could happen as early as
around 2045.

Already today, however, we are
witnessing an interesting paradox.
The more we understand the world,
the less we understand the systems

that drive it. AI often functions as a
black box - we know what it does,
but not always why it made a partic-
ular decision. This could lead us to a
state in which technological opacity
becomes civilizational opacity.

We often hear that AI is the most
powerful technology in history.
Why?

Because until now, we have nev-
er had a tool that can learn on its
own. Al is a multiplier of everything:
knowledge, speed, efficiency. That
is why there is a race to build data
centers and develop chips with ex-
traordinary computational power.
Today, there are around 1,200 hy-
perscale data centers worldwide,
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“THE GREATEST DANGER IS  drive development

Fortunately, the

NOT THAT AL WILL FAIL,  world of finance is

still human. It is built

BUT THAT IT WILL BE TOO  on emotions, nar-

EFFICIENT.”

- ROMAN ZIDARN

most of them in the USA. One such
center can be imagined as a nation of
geniuses. And the number of these
centers is expected to at least dou-
ble over the next decade. This is no
longer merely an economic competi-
tion, but a geopolitical one. Whoever
develops super intelligence first will
set the new rules of the game in the
economy, society, and security.

Global superpowers are no lon-
ger competing merely in economic
strength and weapons, but in intel-
ligence. We are unleashing the most
powerful and least understood tech-
nology in the history. And we are
doing that faster than with any other
technology. We must ask ourselves
whether such speed is compatible
with our evolutionary needs.

How does Al affect the stability of
financial markets?

AT brings efficiency, but also new
risks. Algorithms accelerate trading
and increase liquidity, but at the same
time they can create systemic risks,
from collective model behavior to de-
pendence on a handful of global pro-
viders. On Wall Street, around 80%
of transactions are already automat-
ed, and systems such as BlackRock’s
Aladdin manage trillions of dollars
without human intervention.

It seems we are approaching the
idea of the so-called financial singu-
larity, as described by Nobel laureate
Robert J. Shiller. A state in which
markets would be so automated and
so faultless that humans would no
longer be able to “beat the market”.
But perfect efficiency would also
mean the end of mistakes and inno-
vation, the end of the dynamics that

ratives, and incom-
plete  information.
And it is precisely
this that keeps us
alive.

Are regulators keeping up with this
pace of change at all?

With increasing difficulty. Reg-
ulation designed for past eras now
faces an “innovation gap,” meaning
the gap between the speed of inno-
vation and the ability of regulators
to respond to it. Technology evolves
globally, while regulation remains
national and often slow. Dr Bryan
Zheng Zhang of Cambridge warns
that regulators will have to become
just as agile and intelligent as the in-
novations they oversee. We may even
be heading toward a regulatory sin-
gularity, a point at which the power
of the state will also be measured in
terms of the intelligence of its super-
visory institutions. This is a visionary
goal, likely unattainable, yet it serves
as a strategic direction that encour-
ages thinking about radical change.

What about the concentration of
power and capital?

Capital today flows to where in-
telligence is being developed. The
largest technology giants developing
AT are attracting hundreds of billions
of dollars. In the coming years, sev-
eral more trillions will be invested.
Unimaginable and at the same time
extremely important for market
sentiment. But the question remains
whether investors truly understand
what they are investing in, or wheth-
er they are driven merely by the
fear of missing out, the well-known
FOMO. Historically, most bubbles
were created due to the desire to
participate in the future, not from an
understanding of the present. When
innovation becomes radical, the mar-
ket becomes radical as well. At the

41




“PEE‘HAPS T~=HE GREATEST LESSON IS >
NOT THAT-AT WILL CHANGE MARKETS, W~
__;AT TT_WIL{ TEACH MARKETS TO -

@ @EE@@AUTI@N AN:D DESIRE FOR
Qd'mﬂ “‘”' YA

moment, it is quite unselective. But
selection will certainly occur.

Where do you see the greatest risks
looking ahead?

The greatest danger is not that
AT will fail, but that it will be too ef-
ficient. For a while, we will witness
intense competition among different
models. Over time, some may become
dominant, and as a result, opinions
could become less diverse, poten-
tially leading to collective blindness.
Markets could become overly syn-
chronized and therefore fragile. The
next crisis may not emerge from ig-
norance, but from knowledge that
thinks alike. That is why we must
preserve human characteristics such
as diversity of thought, intuition,
mistakes, even errors. These are the
generators of progress. That is why I
wish for financial markets to contin-
ue breathing with humanity, not just
with codes, in a decentralized way.

It seems that the development of AT
goes beyond the boundaries of eco-
nomics. Is it already a civilizational
issue?

Absolutely. Artificial intelligence

ROMAN ZIDARN

is not merely a technological chal-

TRIGLAV INVESTMENTS lenge; it is the ultimate moral test for

humanity. The answer to the ques-
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tion of whether we will guide tech-
nology or technology will guide us
will determine the future. It seems
we are entering an era in which in-
telligence is becoming a new form
of capital. We need wisdom so that
power does not outrun ethics. We
need some form of collective protec-
tion. Yet we can see how inefficiently
we are addressing climate challeng-
es. In the EU AI Act, I see an attempt
to set boundaries. But honestly, how
realistic is it for the weaker party to
set rules for the stronger one?

The future of financial markets
will be measured by two virtues:
understanding and responsibility.
Understanding that technology is
not the goal, but a tool, and respon-
sibility to ensure that the power of
algorithms remains subordinate to
values, not merely to returns. If the
previous industrial revolution was
a story about machines, this one is a
story about intelligence.

Perhaps the greatest lesson is not
that AT will change markets, but that
it will teach markets to recognize our-
selves, our speed, greed, caution, and
desire for control. If we can extract wis-
dom from this, we will gain more than
efficiency. We will gain an opportunity
to rethink what it means to be intelli-
gent and what it means to be human. q
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Beyond Incrementalism:

With Rok Spruk, PhD, Associate Professor
School of Economics and Business, University of Ljubljana

espite solid foun-

dations, Slovenia’s

economy has strug-

gled to move up the

value chain. Which

structural reforms and long-term

strategies could turn stability into
sustained growth and innovation?

For too long, Slovenia has mis-

taken stability for success. Stability

without innovation leads to decline.

Slovenia ranks last in the EU in green

patents and has not produced a sin-

gle breakthrough start-up since in-

dependence. Our growth has come

from more work and capital, not

from better ideas. Economies that

fail to innovate are forced to compete

on wages, and that path leads to so-
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cial tension, brain drain, and strate-
gic vulnerability. We must act with
courage, not caution. This means
restoring fiscal discipline, redirect-
ing non-productive public spending
toward R&D and venture capital, and
integrating with the world’s true in-
novation hubs — Palo Alto, Tel Aviy,
Singapore, Bangalore, Austin, Tokyo,
and Seoul. Success is never granted
by consensus. It is seized through vi-
sion and execution. Slovenia has the
talent to lead. What we need is the
will to choose innovation over com-
fort and ambition over complacency.

Delays in reforms and fragmented
policymaking have been described as
“tightening the noose we put around

our own neck.” From your perspec-
tive, what are the most urgent steps
Slovenia must take to move from re-
active crisis management to a proac-
tive development policy?

Slovenia’s greatest constraint is not
its size, but the mindset that rewards
ideological activism over innovation.
For too long, policymaking has been
reactive, driven by short-term pop-
ulism and pressure groups seeking
redistribution and vengeance rather
than value creation. This is how a na-
tion quietly suffocates its future.

We must shift from a culture of
obstruction to a culture of ambition.
The first step is to establish a nation-
al competitiveness council with ex-
ecutive authority to align technology,
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energy, fintech, medtech and defense

strategy beyond political cycles. Fiscal
discipline must be restored to protect
our sovereignty. The private sector
must be treated not as a target for reg-
ulation, but as the engine of progress.
And our foreign policy must align with
nations building the future, such as the
U.S., Israel, South Korea, India, and Ja-
pan, not with ideological movements
that oppose growth, inclusiveness, and
prosperity. Slovenia must decide: do
we follow the politics of resentment,
or build a world-class innovation
economy that secures our future?

Attracting and rewarding high-
ly skilled professionals is key to
building an innovative and resilient
economy. What combination of fis-
cal, labor market, and education
policies could help Slovenia attract
and retain top talent?

Talent is the new currency of pow-
er. Countries that reward excellence
rise; those that punish it decline. Slo-
venia must send a clear signal: ambi-
tion will be rewarded, not regulated
away. That starts with a competitive

AMCHAM SLOVENIA

tax system for innovators, founders,
top engineers, doctors, and research-
ers, where stock options are taxed as
capital gains and strong incentives
support R&D and deep-tech hiring.
We must break the barriers that keep
talent out. English should become a
working language in universities and
research institutions so that we can

talent — it’s losing it. With the right fis-
cal incentives, flexible labor markets,
global recruitment, and innovation
ecosystems, we can become a mag-
net for the best minds, not a training
ground for other countries’ success.

You have underlined the need to
bridge the gap between science and
business — extending beyond the
natural sciences to include social
sciences as well. Which systemic
incentives or institutional models
could best strengthen collaboration
between universities and the pri-
vate sector?

Universities must become engines
of prosperity, not ideological echo
chambers. Collaboration with busi-
ness starts with incentives: reward
professors for patents, start-ups, and
industry solutions, not just academic
citations. Intellectual property should
belong to those who create it, with fast
licensing and a clear financial upside.
Universities must host venture stu-
dios and tech-transfer offices run by
professionals, not bureaucrats.

This also applies to social scienc-
es. Economists, legal scholars, and
data scientists should be embedded
directly into technology, finance, and
policy labs where they design re-
al-world solutions. To achieve that,
we must depoliticize universities,
end activist-driven curricula in so-

SLOVENIA'S GREATEST CONSTRAINT IS
NOT ITS SIZE, BUT THE MINDSET THAT
REWARDS IDEOLOGICAL AGTIVISM OVER

INNOVATION.”

- ROK SPRUK

attract world-class professors and sci-
entists. Education must be reoriented
from ideological activism to scientific
excellence, funding STEM, medicine,
Al, and engineering, not producing
more bureaucrats. Our universities
must compete globally, not perpetuate
local patronage. Slovenia doesn’t lack

cial sciences and restore meritocracy
and evidence as the basis of advance-
ment. Where knowledge becomes
innovation, nations rise. When ideas
stay trapped in faculty lounges, na-
tions fall behind. Slovenia has the tal-
ent. It now needs the system and the
courage to unleash it.
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Global competitiveness today is in-
creasingly defined by a country’s
ability to balance technological inno-
vation with resilience — from energy
security to AI and climate adapta-
tion. How ready is Slovenia to man-
age this balance, and where do you
see our biggest strategic blind spots?

Global competitiveness is now
defined by a single question: can a
country innovate and protect itself
at the same time? On this front, Slo-
venia is not yet ready. We talk about
resilience, but we do not build it. We
remain dependent on imported tech-
nologies, vulnerable to energy shocks,
and absent from the global race in
AT and green innovation. Our strate-
gic blind spot is complacency. While
leading economies turn climate and
AT challenges into engines of com-
petitiveness, Slovenia treats them as
regulatory checklists. We rank last
in green patents, have no national Al
strategy, and rely on symbolic politics
instead of strategic alliances. Resil-
ience is not built through statements
— itis built through nuclear power, AT
labs, cyber defense partnerships, and
deep cooperation with countries that
lead in innovation. The future will not
wait. Slovenia must stop reacting and
start building, or risk being written
out of the next chapter of European
and global competitiveness.

Regulation and administrative bar-
riers are often cited as one of the
biggest obstacles to investment and
innovation. In your opinion, what
kind of regulatory reset could make
Slovenia more agile and attractive
for investors without compromising
transparency and accountability?
Regulation should protect society,
not suffocate growth. Slovenia’s prob-
lem is not too little law — it is too much
friction. Layers of permits, ideological
activism, and bureaucratic discretion
push investors away before they even
apply. We must move from paperwork
control to performance accountability.
A regulatory reset must enforce time
limits, and establish digital one-stop
portals and risk-based inspections.
Innovation sandboxes should allow
Al, biotech, and clean energy firms to
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launch quickly under clear rules. Reg-
ulations must be reviewed annually
and scrapped if they do not serve the
public interest. We must end activ-
ist-driven regulation that treats entre-
preneurs as adversaries. Regulation is
not a tool for ideological warfare — it
is an instrument of prosperity. And
justice must be accountable. Delays
and cases losses at international courts
cannot be rewarded. High standards
and high growth are compatible but
only when the system rewards innova-
tion, not obstruction.

Finally, if you could set three long-
term priorities for Slovenia’s eco-
nomic policy — ones that transcend
political cycles — what would they
be to ensure sustained competitive-
ness, institutional quality, and so-
cial cohesion in the decades ahead?

If Slovenia wants to lead rather
than follow, it must adopt long-term
priorities that no government can
reverse. First, make innovation a na-

tional doctrine: invest consistently in
AT, clean energy, biotech, and defense
technology to become a producer of
advanced solutions, not a consumer
of others’. This is how we secure sov-
ereignty and create high-value jobs.
Second, rebuild institutional
strength. Justice delayed is invest-
ment and prosperity denied. Regu-
latory unpredictability drives capital
away. Slovenia must enforce judicial
accountability, fully digitize public
administration, and restore fiscal dis-
cipline. A credible state is the foun-
dation of a competitive economy.
Third, treat talent as our most
strategic resource. Reform education
to prioritize STEM and medicine, at-
tract global expertise, and eliminate
barriers created by ideological gate-
keeping. Nations that reward excel-
lence and protect merit will thrive.
Those that surrender to mediocrity
will fall behind. These are not poli-
cies - they are Slovenia’s path to rele-
vance, resilience, and national pride. q
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AMCGHAMS IN EUROPE:

Writing the
Next Chapter
Together

48

Across 49 AmChams in 47
countries, AmChams in Europe

is more than a network, it is a
community. A community of leaders
who share ideas, face challenges
together, and build bridges across
the Atlantic every single day.
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AMCHAM SLOVENIA

AjSa Vodnik Re-Elected
to Lead AmChams in Europe

We are proud that AjSa Vodnik, MSc, CEO of Am-
Cham Slovenia, has been re-elected as Chair of
AmChams in Europe for another two-year term
(2026-2027). After a successful first mandate in
2024-2025, during which the network strength-
ened collaboration and set a fresh strategic di-
rection, her re-election reflects the continued
trust of 49 AmChams across 47 countries.

Her leadership once again places Slove-
nia at the heart of the transatlantic business
community.

This year was not only about events and programs; it was
about rediscovering what ACE stands for. About realizing
that our true strength is in how we learn from one another,
how we support one another, and how we speak up for the
values we share.

To guide the next chapter of our work, ACE defined
three pillars that reflect who we are:

¢ Networking & Best Practice Sharing Among AmChams
¢ Advocacy for Values and Transatlantic Partnerships
¢ Informing and Empowering National AmChams

“BEING RE-ELECTED

IS A GREAT HONOR,
ABOVE ALL BECAUSE
IT COMES FROM
COLLEAGUES WHOM

I RESPECT DEEPLY.
OUR STRENGTH LIES
IN COOPERATION, IN
CURIOSITY, AND IN
THE DEEP BELIEF THAT
BUSINESS CAN MAKE
THE WORLD BETTER.

I LOOK FORWARD TO
CONTINUING OUR
WORK TOGETHER,
RESPONSIBLY,
AMBITIOUSLY, AND
WITH THE BELIEF THAT
UNITY ALWAYS TAKES
US FURTHER.”

- AJSA VODNIK, MSc

But the real story of ACE is not written in documents, it is
written by people.

By the friendships built, the trust earned, and the belief
that together we can make our transatlantic community
stronger, smarter, and more connected.

As we look at this photo of our members, one message
stands above all: ACE is not a network we join, it is a com-
munity we build. Together.
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AMERICA250:

Innovation,
Opportunity,
and the U.S.-
Slovenia
Partnership

By Chargé d’Affaires A.I. Brian Greaney

On July 4, 2026, America will commemo-
rate and celebrate the 250th anniversary
of the signing of the Declaration of In-
dependence. Under President Trump’s
leadership, the United States is organiz-
ing a full year of festivities which offi-
cially launched in 2025 and will continue
through the end of 2026.

Our 250-year-old American experiment—our pursuit of a
more perfect union—is a living story, continually shaped
by the hard work of generations of Americans at home and
abroad.

In an era when monarchies had nearly limitless pow-
er, we launched our country with a rallying call. Thomas

Jefferson’s words in the Declaration of Independence sent
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an enduring message to all the world’s peoples: “We hold
these truths to be self-evident, that all men are created
equal, that they are endowed by their Creator with certain
unalienable Rights, that among these are Life, Liberty and
the pursuit of Happiness.”

How did we make that jump, from colonies to every-
thing that came after? We have been a nation of dreamers,
explorers, and pioneers, blessed to live in a land of possi-
bilities. We have been a nation of those who strive to do
great things, to discover great things, and to build great
things. We have been a nation of those who see history not
as an archive of limits, but as a map which helps guide us
as we strive to exceed those limits and reach for the stars.
The dreams became real. We sailed among those stars. We
put mankind on the moon.

Along the way there have been innumerable success-
es, failures, setbacks, arguments, and achievements, but
we never stopped striving. We lived both for individual
freedom and causes greater than ourselves. In doing so,
the America that was born of an inspiring idea became
that idea. That idea attracted the talents of some of
the brightest minds of humanity. We grew immea-
surably as new Americans built lives of meaning,
having fled oppression, fear, and limits on the
human spirit.

You will see many American flags as we
celebrate 250 years. Because symbols mean so
many different things to so many people, I offer
you one interpretation which inspires me, from
one young American—John Nasir, a ninth
grader from Texas. John recently wrote
in an essay contest, “to Americans, the 2
flag is a personal symbol.” The flag s S
“represents the soldier who sacrific- 3 _ﬁ
es to protect liberty, the teacher who
provokes young minds, the doctor who
cares for the sick, and the worker who
builds a better future.” Looking back at
250 years of soldiers, teachers, doctors,
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and workers, I am filled with hope for a future in which we
continue to strive enriching not just ourselves, but also the
world, and partnering to the benefit of all.

I remember watching from afar when I was a student
as the people of Slovenia stood together and declared their
independence, lighting a beacon of hope in the heart of
Europe. On the sunny side of the Alps, stretching from the
sea to the plains, a new nation was born—not from con-
quest, but from the courage to dream and the will to shape
its own destiny. Slovenia’s journey from the crossroads of
empires to a sovereign democracy has been a testament to
the enduring power of self-determination. Like the United
States, Slovenia’s founding was not merely an act of inde-
pendence, but a bold affirmation of the universal rights to
freedom, dignity, and the pursuit of a better life. The Slo-
venian people, united by language, culture, and a deep love
for their land, charted a course toward democracy, peace,
and prosperity, proving that even nations of modest size
can make a profound mark on the world.
< Today, Slovenia stands as a vibrant member of the

. international community, its voice strong in the chorus
of nations striving for peace, innovation, and cooper-
LS ation. The same spirit that carried Slovenia to in-

t : dependence now fuels its leadership in environ-

; o . . .
= A2 ""f'- mental stewardship, education, science, and
E i Bl the arts. Slovenians, like Americans, are build-
H . l : ers—of bridges, of ideas, of futures. We share a

belief that history is not a chain that binds us,
but a foundation on which to build. As we look to
the future, the partnership between Slove-
nia and the United States is a living testa-
ment to what free peoples can achieve
together. Our flags both symbolize the
sacrifices of those who came before,
the hopes of those who live today, and
the promise of a tomorrow shaped by
liberty, resilience, and shared purpose.
Founded in the spirit of partnership
and progress, the American Chamber
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of Commerce in Slovenia stands as
a bridge between two dynamic na-
tions, fostering innovation, oppor-
tunity, and shared prosperity. Since
its inception, AmCham Slovenia has
brought together visionaries from
both sides of the Atlantic—entrepre-

)

neurs, business leaders, and change-
makers—who believe in the power
of open markets and the promise of
collaboration. Through its tireless
work, AmCham has championed
ethical business practices, nurtured
the next generation of leaders, and
strengthened the bonds of friendship
and commerce between Slovenia
and the United States. In every ini-
tiative, from advancing digital trans-
formation to promoting sustainable
growth, the Chamber embodies the
optimism and determination that de-
fine both nations, proving that when
we work together, we can build a fu-
ture of possibility.

U.S. Embassy Ljubljana is proud
to be with you. Thank you for your

friendship and partnership in our
work together. We share this, our
celebration, with you. Happy 250th.q
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Resilience Isn’t
Built Overnight.
It’s Invested.

With Melita Rajgelj 0zebek, Chief Executive Officer,
Generali Investments Slovenia

54

Iternative investment

funds are becoming

an increasingly im-

portant part of the

financial ecosystem.
How do they strengthen economic
resilience and long-term compet-
itiveness?

Alternative investment funds
(AIFs), from real estate to private
equity, are engines of growth and
resilience. By channeling long-
term capital into infrastructure,
innovation, and sustainable ven-
tures, they stabilize markets and
unlock economic potential. Their
flexibility shields economies from
volatility while fueling job creation
and technological advancement.
AIFs empower businesses to
scale, support strategic sectors,
and drive competitiveness on the
local and global stage. In a world
of constant change, they trans-

form investment into a catalyst for
lasting economic strength.

Generali Adriatic Value Fund II
builds on the success of your first
real estate fund. What’'s new or
different in this next chapter?
Generali Adriatic Value Fund II
builds on the success of our first
real estate fund, but it also marks
a new chapter driven by our en-
during passion for real estate. This
next iteration opens the door to
a broader circle of professional
investors, with minimum invest-
ments starting at €50,000, while
offering even greater diversifica-
tion across attractive properties
not only in Slovenia but increas-
ingly in the promising Croatian
market. The alternative invest-
ment fund segment has matured
significantly, becoming more pro-
fessional, trustworthy, and so-

DIALOGUE 2025/2026
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phisticated lessons we have fully
integrated from our first fund’s
successful journey. Our new re-
gional partner, with extensive real
estate experience across the CEE
region brings additional expertise
and perspective, enhancing the
fund’s capabilities. Think of it as
taking a proven recipe and adding
new, high-quality ingredients to
create an even more compelling
experience for investors.

Real estate is often seen as a sta-
ble and tangible investment. Why
do you believe it remains such an
attractive option — especially in
uncertain times?

Yes, real estate remains one
of the most attractive investment
options, particularly in times of
turbulence in financial markets.
It combines tangible value with
stability and, unlike more volatile
asset classes, provides a predict-
able income stream through rent-
al returns and value appreciation
while often acting as a hedge
against inflation. Commercial real
estate, in particular, continues
to stand out as an appealing in-
vestment option due to its ca-
pacity to generate steady rental
income, long-term tenant rela-
tionships, and strong potential for
value growth. These assets build
value through regular cash flows
and through capital appreciation
over time. In Slovenia, real estate
holds a special place in people’s
minds, reflecting a cultural affinity
for tangible, enduring assets. Its
intrinsic value, coupled with op-
portunities for strategic enhance-
ment and modernization, makes it
a resilient and future-ready asset.

In which sectors or types of prop-
erties do you see the strongest
potential for growth and long-term
value in the Adriatic region?

The Adriatic region presents
promising opportunities across
several real estate segments.

AMCHAM SLOVENIA

MELITA RAJGELJ OZEBEK

“IN SLOVENIA, REAL
ESTATE HOLDS A
SPECIAL PLACE IN
PEOPLE’S MINDS,
REFLECTING A
CULTURAL AFFINITY
FOR TANGIBLE,
ENDURING ASSETS.”

- MELITA RAJGELJ OZEBEK

Prime commercial assets remain
particularly attractive: well-posi-
tioned office and retail properties
with strong tenant profiles contin-
ue to deliver steady income and
retain value in core urban loca-
tions. Logistics is accelerating on
the back of expanding trade flows
and rising e-commerce, while
hospitality and mixed-use de-
velopments benefit from resilient
tourism demand. Energy-efficient
projects add further momentum
as cities modernize. Together,
these sectors offer a powerful
combination of stability, growth,
and long-term value for future-fo-
cused investors.

Looking ahead, how do you see
Generali Investments’s role in
shaping responsible investment
practices that go beyond financial
returns and contribute to a more
resilient economy?

Looking ahead, Generali Invest-
ments is well-positioned to shape
responsible investment practices
that reach far beyond the financial
performance of individual products.
Across its full spectrum of solutions
— funds, discretionary mandates,
and tailored investment strategies
— Generali Investments embeds
sustainability, long-term risk man-
agement, and societal impact into
its core philosophy. This holistic
approach enables the company to
direct capital toward initiatives and
innovations that strengthen eco-
nomic resilience and support more
stable, future-ready communities.
By promoting strong governance,
encouraging the transition to a
low-carbon economy, and main-
taining high standards of transpar-
ency, Generali Investments sets a
benchmark for the industry. The
result is a portfolio of solutions that
generate lasting value, inspire con-
fidence, and contribute to building
a more resilient, sustainable, and
trusted economy for the years
ahead. 9
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BEYOND THE TRANSACTION:

Trust That
Moves the
Economy

with Alenka Mejaé Krassnig,
Country Manager, Visa Slovenija

AMCHAM SLOVENTIA

n Europe, the share of card

and digital payments contin-

ues to grow rapidly. What are

the biggest challenges and

opportunities you see in Slo-
venia in terms of payment behavior,
and how is Visa positioning itself to
address them?

It’s true, digital payments are gain-
ing traction across Europe, though
Slovenia remains more cash-oriented.
According to ECB data, around 70%
of transactions are still made in cash.
Visa’s research shows that many Slo-
venians would like to pay digitally, but
don’t always have the opportunity.

One thing is clear: consumer
behavior is shifting. Today, digital
payment options are expected every-
where, with Gen Z leading the way.
And rest assured, older generations
follow when payments are secure
and simple. Smartphones, trust in
digital services, and convenience are
what drives this change.

RESILIENCE

Visa runs dedicated programs for
fintech and challenger payment
players such as Fintech Fast Track
and Visa Ready. How are you col-
laborating with local fintechs,
banks, and start-ups in Slovenia and
the region, and what is the impact
you hope to see?

Visa is committed to innovation
and inclusion globally and locally. We
support fintechs and start-ups accel-
erate market entry, integrate with
our network, and deliver secure, scal-
able payment solutions. In Slovenia,
the ecosystem is growing fast.

A great example is the Petrol Pay
Loyalty card, developed with Visa to
offer more convenience and options
to users. We also supported digital
payments on city buses in Ljubljana,
Maribor, Kranj, Koper, and Piran,
making travel easier, improving effi-
ciency, and encouraging public trans-
port use for environmental benefits.

N
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Security, trust, and risk-manage-
ment continue to be critical in pay-
ments. How is Visa evolving its ar-
chitecture?

Visa pioneered the use of Al in
payments to detect fraud in real time.
And tokenization replaces sensitive
payment data with unique tokens,
making digital payments more secure
and reducing fraud by up to 60%.
We’re also integrating biometrics,
such as fingerprint and facial rec-
ognition, and passkeys to enhance
authentication beyond traditional
passwords. Visa’s resilient infrastruc-
ture and 24/7 global cybersecurity
teams en-sure continuous protection
against emerging threats.

Looking ahead, what major trends
do you believe will shape payments
over the next 3 to 5 years in Slove-
nia, and how is Visa preparing for
them?

Definitely AL In the past 12 months,
as many as 34% of consumers in the
EMEA region have used ChatGPT or
other AI assistants while shopping.
I believe Al agents — or we may call
them AT shopping assistants — are like-

ly to become everyday shopping com-
panions for Slovenians as well.

Visa has built impressive global
sports partnerships, ranging from
FIFA and the Olympic Games to
Formula 1 and the NFL. What is the
strategic vision behind these com-
mitments from a payments com-
pany perspective, and how do you
translate that vision into the Slove-
nian market (or regional CEE)?

Visa’s strategic vision behind its
global sports partnerships comes
from its mission to be a brand that
enables access, inclusion, and in-
novation. By partnering with icon-
ic events, such as the Olympic and
Paralympic Games, FIFA World
Cup, Formula 1, and the NFL, Visa
positions itself not just as a payment
technology leader, but as a catalyst
for progress and inspiration.

When speaking of Visa in sports,
T would especially like to highlight
a Slovenian sportsman, member of
the Vi-sa Team: Slovenian kiter Toni
Vodisek. His sporting journey embod-
ies resilience, innovation, and excel-
lence, all qualities that mirror Visa’s
brand ethos. He is an inspiration to us.

Being a visible leader in Slovenia’s
business community, and serving as
Vice-President of AmCham Slove-

nia, how do you view the evolving role of top business
leaders in our country? What responsibilities do you
believe come with leadership today, and how are you
personally approaching these dimensions in your work
at Visa and within the AmCham network?

Leadership today is no longer just about business perfor-
mance, but increasingly about purpose, resilience, and re-
sponsibility. Top business leaders are expected to be agents
of positive change: to foster innovation, champion inclusion,
and build trust in the institutions and technologies that shape
our daily lives. Personally, I approach leadership with a
strong belief in partnership, transparency, and the power of
example. I strive to lead with empathy and clarity, and to al-
ways ask: how can we use our influence to create long-term
value, not just for our companies, but for our communities? q

“LEADERSHIP TODAY IS

NO LONGER JUST ABOUT
BUSINESS PERFORMANCE,

BUT INCREASINGLY ABOUT
PURPOSE, RESILIENCE, AND
RESPONSIBILITY. TOP BUSINESS
LEADERS ARE EXPECTED TO BE
AGENTS OF POSITIVE CHANGE”

- ALENKA MEJAC KRASSNIG
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From Cloud
Pioneers
to Al
Architects

With Iryna Moiseieva,
Chief Executive Officer, Cloud Services

IRYNA MOISEIEVA

CLOUD SERVICES

ow do you describe the
company’s core mis-
sion today, and how
has that evolved from
your beginnings?
Cloud Services was founded in
2009 and has grown into a one of
the leading Microsoft partners with
a strong focus on advanced special-
izations in analytics, migration, and
real-time intelligence.
At CS, our core mission has al-
ways centered on delivering excep- FOTO:

; HANS ELSKONEN,
tional customer excellence. From UNSPLASH
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“IN THE FAST-CHANGING
TECH LANDSCAPE,
ONGOING PROFESSIONAL
DEVELOPMENT IS
ESSENTIAL”

— IRYNA MOISEIEVA

the very beginning, our approach
has been rooted in being a trust-
ed partner and consultant, help-
ing our clients increase efficiency
and achieve their business goals.
Over the years, while technology
and markets have evolved, our
commitment to expertise, cli-
ent-centricity, and flexibility has
remained steadfast. Many of our
client relationships span over a
decade, reflecting the trust and
value we bring. Our journey from a
Microsoft partner with advanced
specializations in analytics, mi-
gration, and application mod-
ernization to a company with a
broad international footprint and
a strong focus on data and an-
alytics demonstrates our ability
to adapt and grow while staying
true to our mission. In the last five
years, we have been awarded the
Microsoft Country Partner of the
Year award in different countries:
Ukraine, Estonia, Latvia, and Ka-
zakhstan. This consistency proves
that we are on the right path.

With CS establishing an office in
Slovenia and operating across CEE,
which markets do you see as strate-
gic for growth in the next 2-3 years?
How do you adapt global capabilities
to local client needs (language, reg-
ulation, business culture)?

We see significant opportuni-
ty and demand in EU countries,
particularly in the adoption of AI
and advanced analytics. Slove-
nia stands out due to its relative
economic stability, growth poten-
tial, ecological awareness, high
quality of higher education, and
adaptability. Alongside Slovenia,
we consider Greece, the Nether-
lands, Croatia, Sweden, Estonia,
and Norway as strategic markets.

To adapt to local needs, we:
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e Employ local representatives to
ensure cultural alignment and
effective communication.

® Engage local legal and account-
ing experts to ensure compliance
and smooth business operations.

e Value diversity and inclusivity,
respecting local cultures while
leveraging our global expertise.

CS has been known to quickly
adapt to change. What major les-
sons have you drawn from recent
years, and how have you adjusted
your leadership approach/busi-
ness model accordingly?

Strategically, we have refined
our focus from broad cloud migra-
tion and modernization projects
to specialized data & analytics ini-
tiatives. This shift has allowed us
to deepen our expertise, expand
our service portfolio, and develop
proprietary solutions, such as our
deployment framework for data
warehouses, which accelerates
and streamlines client projects.

Despite being an advanced
specialization partner of Micro-
soft in Analytics in Azure and Data
Warehouse on Azure, the cherry
on top is that since 2023 we’ve
been recognized by Microsoft HQ
as a Microsoft Fabric Featured
Partner — one of only 70 compa-
nies worldwide - reflecting our
commitment to staying at the
forefront of technology.

These achievements, combined
with our agile approach that en-
ables us to respond rapidly to mar-
ket changes and client needs, have
resulted in over 60 data warehouse
deployments across 17 countries.

How do you see CS leveraging AI
more deeply, beyond just the advi-
sory role?

We are at the forefront of help-
ing clients prepare their data for
Al adoption—structuring, cleaning,
and optimizing data to unlock AI's
full potential. Our role extends be-
yond advisory; we actively educate
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“THE RISE OF EDGE

COMPUTING, INCREASED
FOCUS ON DATA PRIVACY,
AND THE INTEGRATION
Or' 10T WITH CLOUD
PLATFORMS WILL ALSO

BE SIGNIFICANT.”

- IRYNA MOISEIEVA

client teams, provide development
services and help to establish ro-
bust data processes. Depending on
client maturity, we provide both de-
velopment and advisory services,
ensuring a tailored approach.
Internally, we leverage Al to au-
tomate routine operations, enhanc-
ing efficiency and freeing up our ex-
perts to focus on high-value tasks.

In markets like Slovenia and the
wider CEE region, regulation, da-
ta-governance, connectivity, and
skills remain key constraints. What
are the most significant regional
trends you are watching, and how
is CS positioning itself to help cli-
ents navigate them?

We closely monitor trends such
as increasing regulatory require-
ments, the growing importance of
data sovereignty, and the need for
robust cybersecurity. Connectiv-
ity improvements and the digital
skills gap are also top of mind.

CS positions itself as a trusted
advisor, helping clients navigate
these challenges by:
® Providing compliance-ready

solutions tailored to local reg-
ulations.

e Offering training and upskilling
programs to bridge the digital
skills gap.

e Implementing secure, scalable
data warehouse architectures.

Looking ahead 3-5 years, what ma-
jor technology trends do you be-

lieve will shape the market? How are
you planning for those disruptions?
We anticipate that AI and
agent-driven analytics will continue to
transform the market. The rise of edge
computing, increased focus on data
privacy, and the integration of IoT with
cloud platforms will also be significant.

CS is preparing by:

e Investing in R&D and developing
proprietary solutions that leverage
these trends.

e Expanding our talent pool with ex-
perts in Al real-time intelligence,
data engineering, and data science.

e Building flexible, future-proof
architectures for our clients.

As CEO, how are you preparing CS in-
ternally for the future - in terms of
culture, talent, organizational design,
and investment priorities? What do
you view as the critical attributes for
next-generation talent in cloud analyt-
ics consulting and IT?

Looking 3-4 years ahead, I en-
vision CS as a globally recognized
company, serving clients worldwide.
Achieving this requires attracting
and developing top talent. We foster
a culture of intense internal learn-
ing and continuous education, en-
couraging curiosity and a hunger
for knowledge. In the fast-changing
tech landscape, ongoing profes-
sional development is essential.

We strive to maintain a healthy
balance between team size and
profitability, continuously optimizing
and automating our processes. Al
will play a significant role in enhanc-
ing our efficiency.

Critical attributes for next-genera-
tion talent:

e Adaptability and a growth mindset.

e Strong analytical and prob-
lem-solving skills.

e Commitment to continuous learning.

e Ability to work collaboratively in
diverse, multicultural teams.ql
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NOVEMBER 13-14

8th Investment and
Development Conference -
Slovenia Business Bridge™ 2025
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OFFICIAL OPENING OF THE CONFERENCE

SCALING THE REGION -
CAPITAL & STRATEGY
FOR GROWTH

At the official opening of the Conference, investors, business
leaders, and policymakers spoke about why, despite talent and
innovation, too little strategic capital still flows into Slovenia. Mat-
jaz Han, Minister of the Economy, stressed that Slovenia is not
small, but smart — built on knowledge, innovation, and people
who know how to collaborate. Slovenia, he said, is a reliable part-
ner that knows how to play the “global game,” but must build its
ambitions on solid foundations and long-term strategic direction.
Simon Savsek, PhD (EIB) noted that Slovenian companies still
have significant potential, as they innovate above the European
average, while Prof. Stjiepan Oreskovi¢ (Bosgar Invest, IEDC) de-
scribed Slovenia as a “natural choice” for investment.

GUESTS:

Matjaz Han, Minister, Ministry of the Economy, Tourism and Sport; Beno Ceglar, President of AmCham
Slovenia, Chief Executive Director, NIL Ltd.; Albert Birkner, PhD, LL.M., Managing Partner and Head of
Takeovers & Antitrust Department, CERHA HEMPEL, Vienna; Rob Irving, Partner, Dentons; Simon Savsek,
PhD, Head of the EIB Group office in Slovenia; Rafael Szczepaniak, Vice Chairman, Advisory, Capital Mar-
kets & Financing Solutions, UniCredit; Prof. Stjepan Oreskovi¢, PhD, President of the IEDC - Bled School
of Management Supervisory Board, Founder and Majority Shareholder of Bosgar Invest; Bojan Kunovar,
Co-Founder and Director, ALFI Funds; Jure Mikuz, Managing Partner, South Gentral Ventures; Aleksandar
Dragicevic, Principal, MidEuropa

Nevenka CreSnar Pergar, M
PhD, LL.M., CERHA HEMPEL; Rob Irving,
Szczepaniak, UniCredit

Albert Birkner,
Simon Savsek, PhD, EIB Group office in Slovenia; Rafael

o i

Jaka Repan3ek, LL.B. MBA,
Mark Boris Andrijani¢

EIT); Erik Bertr

ROUNDTABLE

SMART TECHNOLOGIES
DRIVING THE NEW ECONOMY

Artificial intelligence, advanced manufacturing, and data-driv-
en solutions are redrawing the boundaries of global competi-
tiveness. Mark Boris Andrijani¢ (EIT) cautioned that the EU fo-
cuses on complex regulation but lags behind the U.S. and China
in technological competitiveness, as confirmed by the Draghi
report — but the opportunity is not lost. Slovenia, he said, “has
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ulation Committee,

Tomaz SeSek, AumentiQ

all the conditions to remain one of the most spectacular small
economies in the world”. Julien Coustaury (Fil Rouge Capital)
cited human capital as Slovenia’s main advantage: a strong
education system, excellent developers, and outstanding work
ethic. He also warned that the country still lags behind in digital
literacy at the school level.

GUESTS: Mark Boris Andrijani¢, Governing Board Member, European Institute of Innovation & Technology
(EIT); Erik Bertman, Chief Executive Officer, Conscia A/S; Arne Pache, Senior Vice President Customer
Solutions Central Europe, Mastercard; Julien Coustaury, Founding Partner, Fil Rouge Capital; Tomaz SeSek,
CEO, AumentiQ; Yilmaz Karakag, CFA, Partner and Technology Investment Leader at CEECAT Capital

THE CHANGEMAKERS: Viktor Brajak, Director, Medius; Marko Martinovié, Chief Executive Officer, Graia;
Iryna Moiseieva, Chief Executive Officer, Cloud Services; Andrej P. Skraba, Director, Astra AT
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ROUNDTABLE

INVESTING IN THE FUTURE
OF LIFE SCIENCES IN
COLLABORATION WITH
SLOVENIA BIOTECH HILLS

Slovenia has the talent, tradition, and research ex-
cellence to become the Biotech Hub of Central Eu-
rope. Despite investments exceeding 2.5 billion euros,
structural challenges remain. BoStjan Ceh (Labena,
Slovenia Biotech Hills) stressed that attracting highly
skilled foreign talent will be essential for global com-
petitiveness and that Slovenia must significantly im-
prove the bridge between laboratory innovation and
commercialization. One of the biggest obstacles, he
said, is the uncompetitive taxation of labor. Minister
Papi¢ highlighted the necessity of attracting more
foreign students and graduates.

GUESTS:

Bostjan Geh, MSc, President of the Institute Council, Slovenia Biotech Hills, Head of
Business Development at Labena Ventures; Igor Papi€, PhD, Minister, Ministry of High-
er Education, Science and Innovation of the Republic of Slovenia; Dominik Gaser, PhD,
Executive Director Scientific Office Biolagics & Cell and Gene Therapies, Novartis; Jernej
Godec, PhD, Principal, Atlas Venture; Mohamed Hammam, MSc, Cluster President, Pfizer
Europe; Uro$ Kusar, MSc, Managing Director, BRINOX d.0.0.

Vida Dolenc Pogacnik, Mode AmCham Slovenia; Uro$ Kuar,
Europe; Jernej Godec, PhD, Atlas Venture; Dominik Gaser, PhD, Nov

Nik Prebil, MSc, Moderator, Slovenia Biotech Hills, Herm: ors; Bodtjan Geh,

Ventures; Igor Papié, PhD, , ry of Higher Edu

c, Slovenia Biotech Hills,
> and Innavation of the Republic of Slov

EXCLUSIVE BUSINESS DINNER:

NEXT-GEN REGIONAL
CHAMPIONS - FROM LOCAL
EXCELLENGCE TO GLOBAL
IMPACT

We ended Day 1 on a powerful note with an exclusive din-
ner. Emerging regional leaders shared insights on innova- |
tion and economic growth, fostering dialogue on shaping
global impact from strong local roots. The first day also

introduced a new dynamic: in cooperation with Labena
Ventures, we presented the Slovenia Business Bridge
Challenge for the first time an exceptional opportunity for
breakthrough innovators to showcase their solutions to
an exclusive circle of international investors and business
leaders. At the business dinner, we announced the start-
up that impressed investors the most: iPASy Technologies,
which addresses challenges related to prostate cancer.

GUESTS:

Maja Brelih Lotrig, GEO, LOTRIC Metrology; Borut Geh, Co-Founder & CEO, Labena Ventures;
Luka Oreskovi¢, Partn ; i6, President, MK Group; and
Maja Strnad Cestar, CEO & Board Member, Medis

AMCHAM SLOVENIA

Winner of the Slovenia Busi

ss Bridge™ Chall
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ROUNDTABLE

BUILDING TRANSATLANTIC
PARTNERSHIP AND VALUE

The second day began with a clear message: the
partnership between the U.S. and Europe is essen-
tial for growth, stability, and innovation. Brian Greaney
(U.S. Embassy) confirmed that the U.S. values Slove-
nia’s high educational level, fluent English proficiency,
and strong research culture. Katarina Kresal (Senica &
Partners Law Firm) emphasized: “History teaches us
that any society wishing to avoid decline must remain

. . . . Katarina Kresal,
open and strive for cooperation in retaining talent.” Development Agency: Aisa Vodnik, MSc,
Tamara Zajec Balazi¢ (SPIRIT Slovenia) explained that Escribano-Ramallo, Britannia Financial Group Limited
Slovenia is consistently presented abroad as part of a
safe European framework, with a favorable geostra-
tegic position — largely thanks to the Port of Koper,
the fastest route from Asia — and a highly qualified
workforce.

GUESTS:

Aida Escribano-Ramallo, CPA, CIRA, CFE, Chief Financial Officer and Board Member,
Britannia Financial Group Limited; Brian Greaney, Deputy Chief of Mission and Chargé
d’Affaires, U.S. Embassy Ljubljana; Katarina Kresal, Partner and Director, Senica &
Partners Law Firm, Managing Partner, Andersen in Slovenia; Member of the European
and Global Board of Directors of Andersen Global, Regional Coordinator for Central and
Eastern Eurape and the Western Balkans; Tamara Zajec Balazi€, Director, SPIRIT Slovenia

i 3G Q Slovenia
Business Development Agency Tamara Zajec Balazic, SPIRIT Slovenia Busi

Development Agency Brian Greaney, U.S. Embassy Ljubljana

ROUNDTABLE

AMERICAN BUSINESS
IN SLOVENIA:
DRIVING GROWTH,
CREATING IMPACT

A discussion among leading representatives of Amer—
ican companies with significant business and social
impact in Slovenia revealed why Slovenia is becoming
Anze Tuskej, Interblock Gaming; Robert BoZig, IBM Slovenia and BiH; Vida Dolenc Pogadnik, Moderator, AmCham an increasingly attractive destination for U.S. invest-
ments, how Slovenian companies can integrate into
U.S. ecosystems, and which opportunities are shap-
ing the future of transatlantic business. Jim Bureau
(Loftware) emphasized that Americans value not just
Slovenian talent but also Slovenia’s geographical po-
sition within the EU and its cultural agility. Slovenian
experts are unique because they know how to navi-
gate Slovenian, Austrian, German, and Italian culture
— an essential capability for global business.

Slovenia; Jim Bureau, Loftware; Morena Simati¢, Uber; Toma? Valjavec, EM Crosoft

GUESTS:

Morena Simatié, Country Manager for Croatia and Slovenia, Uber; Robert BoZié, Country
General Manager, IBM Slovenia and BiH; Jim Bureau, CEO, Loftware; AnZe Tuskej, Vice
President, Interblock Gaming; Tomaz Valjavec, Cloud & AI Sales Lead, EMEA, Microsoft
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Marino Furlan, Intra lighting; Devid PalGi¢, Robot eon Koro$ec, Elan; Jure Androcec, Litostroj Power; Tom Vodopivec,
PhD, Bird Buddy; Gregor HoGevar, Moderator, AmCham Slovenia

ROUNDTABLE

CRACKING THE US MARKET:
YOUR KEY TO GLOBAL GROWTH

The main message of the panel was that companies should not treat the US
as a single market, but as an entire continent — and a mindset. Leon Korosec
(Elan) highlighted that in the US, company size does not matter — what mat-
ters is relevance. He also emphasized that success depends on a pragmatic
approach, collaboration with local teams, and the courage to connect Slo-
venian narratives with American thinking. Jure Androcec (Litostroj Power)

Marino Furlan, Intra lighting; Devid PalGi¢, Robotina; Leon Korosec, Elan

GUESTS:

Jure Androcec, Director and Member of the Board of Directors, Litostroj Power; Marino
Furlan, President, Intra lighting; Leon KoroSec, Senior Vice President Elan Group and
Director of Sports Division, Elan; Devid Pal¢i¢, CEO and Director, Robotina; Tom Vodopivec,
PhD, COO, Bird Buddy

noted that European companies often surprise the US
market with their quality and engineering standards:

“In Europe, we are resilient: we know how to tackle
things, and in the US, they value that.”

AMCHAM SLOVENIA

ROUNDTABLE

USA NAVIGATOR -
FIND YOUR BUSINESS MATCH

The closing panel of the Slovenia Business Bridge™
conference, “USA Navigator - Find Your Business
Match,” was dedicated to interactive exploration and
identifying the right U.S. states, sectors, and partners
for the expansion of Slovenian companies into the
United States. All representatives agreed that Slove-
nian companies quickly become “American” in the
US market and are treated as local businesses, with
European quality and engineering standards highly
valued.

GUESTS:

Sérgio Domingues, Managing Director, South Carolina Europe Office; Marie Gonzalez
Gallegos, Director Europe, Virginia Economic Development Partnership; Joanna
Parzuchowska, Global Manager in acceleration and entrepreneur, Nevada; Steve
Staresinic, Certified Public Accountant/Chartered Global Management Accountant,
International Business Consultant, Part-Owner, and Managing Director of real estate
services start-up in Pittsburgh, PA, and Stuttgart, Germany
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Special Thanks to all
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M A K E B RANDING

SIMPLE BUT VISIBLE

Bellini¢’Friends

BRANDING & CREATIVE CONSULTANCY

bellinifriends.com
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velgument Pelegalicrn

s Vegas 2025

THE REIMAGINED
FUTURE WITH CES 2025

LAS VEGAS, I

' SLOVENIA
BUSINESS

The Reimagined
Future with CES 2025

74

SLOVENIA

’ [# SPIRIT

| o M S ‘ %delegationusa ‘ E

TOURISM AND SPORT

Innovative Slovenian
companies attended the
58th global stage for
innovation — AmCham
Slovenia & SPIRIT
Slovenia Business
Delegation to CES

Las Vegas 2025

For the 3rd time AmCham Slovenia
led the development delegation to
the most powerful tech event in
the world — CES 2025.

CES showed the latest solu-
tions to the world’s biggest chal-
lenges with immersive activations
and demos, and offered an op-
portunity to engage with partici-
pants from around the globe and
the most impactful brands of our
time. Beyond the exhibition, the
delegation also paid visits to the

U.S. Government AI Pavilion, Oto-
nomus, Roseman University Bio-
tech Center, Sable Systems Inter-
national, the University of Nevada,
Reno Extension, ChargerGoGo, and
the UFC Performance Institute.

Every visit opened a new door
to ideas, to technologies, and to
partnerships. The week conclud-
ed with a moment of pride: a U.S.
Senate Congressional Recognition
for strengthening transatlantic
economic ties. A reminder that
Slovenia belongs in the world, and
the world sees it too.

Let’s go global — together.

CONTACT

For more information, contact
Vida Dolenc Pogacnik,

COO & International
Cooperation Director:
vida.dolenc@amcham.si
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Business CoLab

USA-SLOVENIA BUSINESS COLAB:

A circle for
Partnershnip

Great things happen when people who can make a
difference sit at the same table. In partnership with
the U.S. Embassy in Slovenia, we launched the USA-
Slovenia Business ColLab, bringing together U.S. com-
panies operating in Slovenia and key decision-makers
from the public and private spheres. The goal is sim-
ple: to move from observation to collaboration, and
from collaboration to growth.

CoLab is not just another meeting place; it is a
voice, a community, and a catalyst. It ensures that
the American business presence in Slovenia does not
exist in isolation, but becomes a driver of innovation,
prosperity and shared success.

CONTACT \ LINK

If you represent a U.S. company operating in
Slovenia or are an investor seeking engage-
ment, the USA-Slovenia Business ColLab of- ;
fers a seat at the table. Join us to connect " [
with peers, share your experiences, and help

shape the future of business in Slovenia.

[ o4

Vida Dolenc Pogacnik, COO & International
Cooperation Director, AmCham Slovenia, at
vida.dolenc@amcham.si.
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USA NAVIGATOR

Where Slovenian
AmMmpbition Meets
American Opportunity

Every great journey begins with a guide. In 2025, we
launched USA Navigator together with the U.S. Embassy
in Slovenia, a platform built for Slovenian entrepreneurs
with the courage to cross the Atlantic. Through USA
MeetUp, USA Boot Camp and Enter:USA, companies gain
not only knowledge, but access to verified advisors, in-
vestors, mentors, and real opportunities. USA Navigator
sheds light on the U.S. market and replaces uncertainty
with clarity, action, and confidence. It turns questions
into plans and ambition into momentum. With USA Nav-
igator, the path from Slovenia to the United States is not
a dream, it is a roadmap.

Knowledge & Support 2025

For more details
about USA Navigator
and how your
company can

join this platform,
contact Vida Dolenc
Pogacnik, COO
International Coop-
eration Director at
AmCham Slovenia,
at vida.dolenc@
amcham.si.

Step onto the bridge
and discover a
world of possibility.

USA Navigator
makes it possible.

INVESTMENT
COMMITTEE

ketler/partners member of

CERHAHEMPEL

karanovic/

), NOVARTIS
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A enterusa

STARTUP OVERSEAS 2025:

Colorado — A Week of
Learning, Connecting,
and Inspiration

AmCham Slovenia, in collaboration with the Slovenian
Enterprise Fund, proudly continues its mission of sup-
porting the international growth of Slovenian innova-
tion with the Startup Overseas 2025: Colorado pro-
gram. These programs offer startups and scaleups a
unigue opportunity to explore the U.S. market, build
networks with American entrepreneurs and investors,
and gain first-hand experience in one of the most dy-
namic startup ecosystems in the United States.
When startups grow, a country grows. Through the
Startup Overseas 2025: Colorado program, ten Slove-
nian startups and scaleups took a leap beyond bor-
ders, from the Enter:USA Bootcamp in Slovenia to an
intensive week in Denver and Boulder, where innova-
tion is a way of life. They met investors, accelerators,
and industry leaders, tested their ideas in a new en-
vironment, and returned home with a renewed be-
lief that their place is not only in Slovenia, but in the
world. The program was structured in three parts:

e Bootcamp “Enter:USA” - consisting of two training
sessions focused on entering or expanding into
the U.S. market.

e Hands-0n Week - a working week in Denver and
Boulder, Colorado.

e Follow-Up - a feedback and evaluation phase.

The Colorado edition once again proved that Slove-

nian innovation is ready for the global arena when
courage meets knowledge and opportunity.

The program is co-financed by:

"> Slovenia !;ﬁ'&f;"' Ki - Evrapska unija

The program is co-financed by the Republic of Slovenia and the European Union, spe-
cifically through the Eurapean Regional Development Fund. It is implemented under the
pragram “Content Support for Faster Global and Sustainable Growth of Innovative SMEs
(DevelopmentPlus Program)” within the European Gohesion Policy Program for the pe-
riod 2021-2027.
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A modernretreatinthe heart
of Ljubljana.

Located just moments from the vibrant city center, the hotel is a modern haven for travelers seeking both
inspiration and relaxation. Guests can indulge in refined culinary experiences at the Winners Lounge, where
local flavors meet international flair, complemented by an impressive selection of wines from the in-house
vinotheque. DoubleTree by Hilton Ljubljana — where modern comfort, exceptional service, and the spirit of
Slovenia come together to create a stay you'll want to return to again and again.

)

DOUBLETREE
by Hilton™
LJUBLJANA

For more information, please visit doubletree-ljubljana.com
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AmCham

BUSINESS
LEADERS

CLUB

The AmCham Business Leaders Club is a place where excellence and innovation
meet in the business world. The club brings together top business leaders from
the most prominent companies within AmCham Slovenia. Here, we exchange
knowledge, experiences, and ideas, creating new opportunities at the highest

level of business.

AMCHAM BUSINESS
LEADERS CLUB
MEET:

The AmCham Business Leaders Club
is all about bringing top executives to-
gether. Our events foster strong rela-
tionships, encourage the exchange of
fresh ideas, and showcase great busi-
ness practices. They offer a unique
opportunity to connect with key deci-
sion-makers across various industries
and sectors.

AMCHAM BUSINESS
LEADERS CLUB
INSPIRE:

Inspiration grows when leadership
stories are shared and encouraged.
Through the Business Leaders Heart-
beat series and the Leaders Inspire
newsletter, we share insights and
voices that reflect the rhythm of mod-
ern leadership in our community. It’s
about creating space for ideas that
echo, and move others forward.

AMCHAM BUSINESS
LEADERS CLUB
LEAD:

Stand out and lead with purpose as
we honor the Business Leaders of
the Year. This initiative, inspired by
the AmCham Young Leaders Club,
addresses key challenges such as the
need for role models, changes in lead-
ership, open dialogue, and core val-
ues. It’s more than just an award—it’s
about inspiring others and strength-
ening meaningful connections.

PARTNERS:

NIU

Part of Conscia

Google

@ Pfizer

VISA

L
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BUSINESS
LEADER

4

%

AmMCnam
BUSINESS L.eader
of the Year

Step into the future with the BUSINESS LEADER OF THE YEAR AWARD, launched
in 2021 by AmCham Slovenia. Created by the AmCham Business Leaders Club
and supported by the AmCham Young Platform, this award honors excep-
tional leaders who are shaping Slovenian business and society. It highlights
the importance of role models, open dialogue, and courageous leadership.
At the AmCham Business Leaders Club, we don’t just lead—we inspire change
and set the course toward a future driven by innovation and collaboration.

AMCHAM BUSINESS LEADERS OF THE YEAR 2025
Two remarkable individuals have been chosen by our young members to
stand on the podium of business leadership for 2025: Ivo Boscarol and
Vita Godec.

82

lvo BOSCAEOL fuslovna Lidecks

Poslnovi Liden 202

Vita GODEE
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Business Leader of the Year
is an award that rewards
the future. The AmCham

Business L.eaders of the
Year 2026 are
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A WOMAN WHO SPENT HER
LIFE WEAVING TOGETHER
TECHNICAL MASTERY
AND HUMAN EMPATHY.

Medeja
Loncar

MELITA MERSOL

SARA SPORN

Medeja Loncar. Curious.
Determined. A woman whose
rare emotional intelligence
carried her across countless
thresholds, all the way to the
summit of leadership.

er story begins in Celje,
where, even as a small girl,
she already carried the fear-
lessness and independence
that would shape her path.
In school, she was repeatedly chosen class
president, speaking for her peers, and her
voice rose again in the school choir. She ex-
celled in class, yet her curiosity reached far
beyond the classroom walls. Her parents
sometimes had to rein in her ambitions, sim-
ply to match the rhythm of everyday life.

In high school, her evenings belonged to
the Celje Theatre, where she worked as an
usher. With those modest earnings, she trav-
elled abroad, at a time when such journeys

84

were anything but ordinary.

Her professional path led first to
Hmezad, then to Alpos, and by thirty-three
she was already seated on the management
board of Kovinotehna, responsible for retail.
She admits she never plotted a route to ex-
ecutive roles, yet each time a challenge ap-
peared, she stepped toward it.

She joined Siemens in 2002, where her
remarkable journey truly took flight. Even
when resistance rose, simply because she
was a woman, she persisted and more than
proved herself, eventually taking the helm
of the company in 2007. Today, she leads
Siemens in Slovenia, Croatia, and Serbia.
She takes great pride in her “Engineer of
the Year” initiative, which has opened new
visibility for women in technology and left a
lasting imprint on society.

With a leadership style defined by em-
pathy and far-sighted vision, Medeja has
become a touchstone for many. She often
draws inspiration from George Bernard
Shaw, whose call to ask “why not?” instead of
“why?” , emboldens her to challenge worn-

out norms. She knows that technological
progress demands the presence of all, re-
gardless of gender, and she works tirelessly
to widen the space for equality.

Medeja has a rare gift for weaving peo-
ple and cultures together. She leads teams
across three countries, work that carries its
share of challenges, yet she never hesitates
to take responsibility. She is proud of her
fearlessness, persistence, and sense of ac-
countability, qualities that have guided her
through the years toward what others call
success. Despite her achievements, she re-
mains humble, believing true success lies in
recognizing moments for growth, both your
own and that of those who walk beside you.

Her story is also one of believing in
change and refusing the beliefs that confine
progress. She hopes her knowledge and ex-
perience will reach future generations, urg-
ing them toward even bolder entrepreneurial
paths. Though she stands in the later chap-
ters of her career, she remains vibrant, full of
ideas for the future, perhaps even start-ups
that will carry her vision onward. Medeja
Longcar stands as a symbol of resilience, de-
termination, and courage, a woman who has
woven technical knowledge with human
empathy, creating space for women in fields
long guarded by men. Her story proves that
real power lives in the ability to transform.

It is no coincidence that her name reach-
es back into Greek mythology, where Medea
was a princess, a sorceress, a companion to
Jason in his quest for the Golden Fleece.
That ancient tale is woven from destiny,
courage, and decisive acts. Much like her
mythic namesake, she shows an exception-
al ability to meet challenges head-on. Her
name carries the symbolism of a fierce char-
acter and the power to shape one’s path, an
echo that aligns with her own life’s work.

And just as in the world of pottery, where
clay is both strong and shaped by a subtle
hand, so is Lon¢ar herself, firm, yet formed
with a refined sensibility that honors the
quiet laws of the earth. Clay, a stern and an-
cient teacher, teaches patience, persistence,
and the art of balance. In many ways, Mede-
ja Loncar is a kind of magician in the world
of engineering. q
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“YES, I CREATE DREAMS,”
SAYS ROBERT LESNIK,
WITH NO TRACE OF
FALSE MODESTY.

Robert
Lesnik

MELITA MERSOL

SARA SPORN

He first drew dreams just for
himself. The moment he could
walk, he picked up a crayon
and began moving it across
paper, short strokes, then long
ones, sometimes erasing, then
drawing again, until his imagi-
nation finally brought his first
car to life on a sheet of paper.

e tossed it aside, like hun-
dreds after it, yet he never

stopped dreaming.
He drew even more, and
drew even better. And with
every new stroke, those dreams became so
real that today, others dream about his Mer-

cedes designs.

Robert comes from Limbu$ near Mari-
bor, born in 1971. He failed the entrance
exam for the Ljubljana Academy of Fine

Arts three times, but once he left Slovenia,

AMCHAM SLOVENIA

he built an extraordinary design career. For
more than fifteen years now, he has been the
head of exterior design at what is perhaps
the most iconic car brand in the world: Mer-
cedes-Benz. He has shaped practically every
passenger car with the three-pointed star
that entered the market since 2013.

In 2017, he stunned California’s elite
with the Mercedes-Maybach 6 Cabriolet.
They said it resembled a “road yacht.” The
inspiration came from the most progressive
design movement of its time: Art Deco. The
“nautical” rear suggests that the driver could
cruise onto a beach and sail off into the un-
known...

The Vision Iconic is his newest and, in-
deed, the boldest creation Robert Les$nik
and his design team have produced in recent
years. It is also a preview of the design lan-
guage that will shape all future Mercedes
models. The car is luxurious, exceptionally
long, and at first glance a mix of futuristic
opulence and classic elegance. The central
design element is a tall, vertical grille topped

with a chrome star, strongly reminiscent of
historic models like the W108, W111, and the
600 Pullman; symbols of prestige from the
golden era of the brand.

As a designer, he actually does not draw
that much anymore. His team does.

As Head of Exterior Design, he walks the
factory floors, attends meetings, studies con-
cepts, and sets new strategies. The watch on
his wrist shows the distance he covers, five
to seven kilometers a day. A new meeting
every hour, sometimes every thirty minutes.
Some have been scheduled weeks or months
ahead. “Most meetings are done standing,
because we are next to the model, examining
it,” he explains, quite literally describing his
daily “standing.”

“Exactly thirty years ago, I left for Ger-
many with nothing but hope. I never planned
too far ahead. I went to study, then came my
first job. I set goals step by step,” says Robert
Lesnik, who finds inspiration in the book
Skunk Works by Ben Rich, an example of
how the right people, with unbelievable de-
termination, can create something extraor-
dinary despite all obstacles.

Another character who inspires him is
from a children’s cartoon: Bob the Builder.
“Yes, we can!”

(In Slovene: Mojster Miha—Bomo zmogli!)

And Robert Lesnik can certainly do more
than that. Many people want to be part of his
future vision, especially in China, where he
receives at least one job offer every week.

Privately, Mercedes-Benz’s Head of Ex-
terior Design drives an electric car. He cre-
ates emotion.

As they say, love is like electricity, unpre-
dictable, invisible, unstoppable. And Lesnik
seems to capture it in every line he draws.
Every stroke is full of volts.

Robert Lesnik lives in a world where
sparks never fade, they only change shape. q
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INTERVIEW WITH IVO BOSCAROL

AmCham
Business
Leader
of the
Year 2025

Boscarol Dr. h.c., Chief Executive Officer
usiness Developer Boscarol d.o.o.

-~

» N

ou’ve huilt planes, broken bound-
aries, and inspired generations.
What still gives you that “engine
start” feeling - that urge to take off
toward something new?

Even today, I am driven by the same thing
as with my first ultralight airplane, or with the
uncertainty before the first flight of the elec-
tric aircraft - curiosity about what will happen,
what is still possible, and what the next step
will be. When you see that something that was
impossible yesterday is flying today, that is the
greatest motivation and fuel to move forward.
I have never worked only to earn money, but
to create something that did not exist before.
When one door closes, another opens — if you
don’t see it, you are too close to the ground,
you need to go higher. I feel the engine start
every time young people come with an idea
that surpasses my own thoughts. At that mo-
ment, I know that humanity is progressing, and
that gives me strength. Even now, when I am no
longer involved in everyday operational work at

N
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“OBSTACLES EXIST ONLY
IN OUR MINDS, SO DON'T
WAIT FOR PERMISSION
TO START DREAMING -
BECAUSE NO ONE WILL
EVER GIVE IT TO YOU.”

- IVO BOSCAROL

Pipistrel, I look for unique projects that have a broad-
er social impact. Aviation taught me that every inno-
vation needs courage and discipline.

You’ve always trusted your team deeply - even person-
ally test-flying every aircraft they built. How do you rec-
ognize when someone truly deserves that kind of trust?

Trust is not given — it is built, like a carbon-fiber
wing: layer by layer. I trust those who work to leave a
mark behind. Responsibility and trust are important,
which is why I have always respected and reward-
ed them, including with creative freedom and career
advancement. Sometimes I trusted someone too
quickly and was disappointed, but that, too, is part of
learning. I preferred to be disappointed sometimes,
rather than to live without trust. Because without
trust there is no team — and without a team, there is
no good product or success.

From Pipistrel to Odiseja, your story is one of constant re-
invention - what inspired this next step in your journey?
When I sold Pipistrel, I did not sell my dreams, I
only exchanged the sky for space. Odiseja is, like the
universe of contents, a logical continuation of the path
of a man who always looks a little beyond the horizon.
I have always believed that an entrepreneur by soul
never truly retires, but only changes the challenge. I
found inspiration in the question: How can I contin-
ue my mission to make the world better and happier,
not just wealthier? That’s why I invest in different in-
dustries where I see yet unfulfilled challenges, even if
the projects don’t have a guaranteed financial return.
Inspiration, therefore, is the same force as always —
only the direction in the sky has changed slightly.

What is one “failure” that later proved to be a blessing
in disguise?

The first failures and disappointments began in ear-
ly childhood, because I was different from my peers
and stood out from the average. Because of that, I

was often scolded and excluded. But that taught me
to carve my own path and not follow established ones,
and that outweighed all failures. Failure and falling are
the best investment for the next successful steps: the
more often you fall, the stronger you become. Every
failure taught me that you must first trust yourself in
order to convince others, and that everything, even
failure, happens for a reason. Unfortunately, I also
learned in life that being an innovator is beautiful, but
very difficult to make a living from.

Even as a visionary, you've always stayed grounded in
traditional values like respect and responsibility. How do
you keep those roots strong while reaching for the stars?

I am convinced that our civilization is successful
and has survived so long precisely because of tra-
ditional values among people. All technology, devel-
opment, and also — or even above all — the products
of civilization that are yet to come, such as artificial
intelligence, etc., need a certain order that governs
and directs all this. Without trust, respect, solidarity,
belonging, honesty, sincerity, responsibility, modesty,
self-discipline, compassion, forgiveness, charity, and
SO on, our civilization would no longer exist.

So, values in a collective and society are import-
ant regardless of what we do. The success of an indi-
vidual must always be subordinate to the success of
the collective. That is why I never allowed success to
outgrow the person.

Your energy seems boundless - always in motion, always
creating. What keeps your curiosity alive after so many
achievements?

I am a fire sign - Aries in its most intense form. I
never have enough challenges. Days are always too
short, so I also sleep very little, and because I don’t
sleep much, I have to dream with open eyes during
the day ;-)

By nature, I am very curious, which is why I always
seek what is still unexplored, and that gives me incred-
ible energy. I do not dwell on the past, because I know
it would drain my energy without any real benefit. I
always set myself (too) high goals, so that they chal-
lenge me and I do not get bored while achieving them.

I like to be around young people, because they
show me a world I do not yet know or fully under-
stand. I am not ashamed to admit when I don’t know
something.

If you could pass one message to Slovenia’s future trail-
blazers, what would it be?

Obstacles exist only in our minds, so don’t wait for
permission to start dreaming - because no one will
ever give it to you. q

87




DIALOGUE \ RESPONSIBILITY & ADAPTIVE LEADERSHIP

INTERVIEW WITH VITA GODEC

AmCham
Business
Leader
of the
Year 2025

Vita Godec Managing Director, Lenis

11l o

You’ve said that success in business feels a lot like playing in
great sports team. What’s the secret to keeping your team mo-
tivated to play together?

In sports, we've perfected the art of performance: athletes
are trained like machines for a single moment of excellence.
But that approach can lead to aggression, burnout, injuries. I
prefer to think of business as playing in a great orchestra: cre-
ating harmony requires collaboration, deep listening, and step-
ping outside the comfort zone (improvising). At Lenis, our mo-
tivation is clear: we work to bring patients access to therapies
they need. So even when the path is hard, we keep going (with

You’ve called yourself a believer in “kind leadership.” What
does kindness mean in practice, and how does it coexist with
ambition and performance?

Kindness is not about being nice. In Slovene, “prijazen”
and “prijeten” sound similar, but the difference is profound.
Kindness means leading with love, including tough love. It
means having honest conversations, offering feedback, and
making hard decisions while staying fair and compassionate.
Kind leaders don’t avoid tension; they face it with empathy.
This approach doesn’t contradict ambition, it fuels it. It also
ensures long-term, sustainable team performance, because
when people feel seen, trusted, and challenged, they deliver
beyond expectations.

You’ve mastered both biochemistry and team chemistry. How
did science shape the way you solve problems, or see people?

My scientific career taught me systems thinking and a da-
ta-based approach to problem-solving, but it didn’t teach me
much about people. That part came from everyday experi-
ence and continuous learning, including my MBA at IEDC Bled
School of Management. While I firmly believe in staying au-
thentic, even the simplest single-celled organisms like bac-
teria remind us that survival depends on constant adaptation
and collaboration. Also, no great scientific discoveries these
days are made by one scientist alone and the same holds
true in business, you need a great team!

The integration of Medicopharmacia into Lenis was one of your
major leadership challenges. What lessons did that experience
teach you about responsibility and adaptability?

It was never just about merging two P&Ls, it was about
blending two identities. Both companies had worked side by
side for years yet had distinct cultures and rhythms. The big-
gest challenge was to preserve what was best in each while
creating a shared vision for the future. I learned that true re-
sponsibility as a leader means being the emotional stabilizer,
staying calm when uncertainty peaks. Adaptability, on the
other hand, meant letting go of “how we’ve always done it”
and focusing on “how we can do it better together.” Integra-
tion success was in the trust we built.

This mindset is even more critical as we expand the Lenis
Group beyond the Adriatics into the wider CEE region follow-
ing the recent majority investment by the US-based PE fund
Great Point Partners. Scaling culture and agility will be the
next leadership test.

You’re a mother of two girls, a Managing Director, and a woman
who leads with heart and structure. How do you make sure that
“everything is possible” doesn’t turn into “everything at once”?

Constant prioritization. I live by Eisenhower’s Important/Ur-
gent matrix and rely on ruthless organization, supported by a
great team at work and at home. I've learned to delegate and
to say no, because even the most structured day only has 24
hours. I also shifted from managing time to managing energy:

plan B, C, or D) because the mission is worth it.
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iLEADERSHIP ISN'T
ABOUT HAVING ALL
THE ANSWERS; I'T’S
ABOUT ASKING THE
RIGHT QUESTIONS
AND TAKING RE-
SPONSIBILITY WHEN
THINGS DON'T GO AS
PLANNED.”

- VITA GODEC

protecting my focus, creativity, and rest. Scaling down
my working hours slightly has increased my effective-
ness and made space for quality time with my family.

Your name means life — and it seems to fit perfectly.
What gives you a sense of purpose and vitality as a
leader, and how do you keep your own drive alive - es-
pecially when things get tough?

Whether at the highs or lows, I remind myself to
keep perspective. Most things that might seem critical
today won't matter in a week, a month, or a year. Life
is more about the ride than the destination. My vitality
comes from learning: every day as a leader, mother,
and partner teaches me something new. My pur-
pose is simple - making the complex simple. I find
energy in clarity, effectiveness, and in helping
people and systems perform smoothly.

What advice would you give to young profes-
sionals who aspire to lead but still doubt
their ability to make bold decisions?
Start before you feel ready because
confidence comes from action, not
the other way around. Leadership
isn’'t about having all the answers;
it’s about asking the right questions
and taking responsibility when things
don’t go as planned. Be curious, stay
kind, and make bold decisions with
humility. Surround yourself with people
who challenge you, not just agree with you. And
most importantly, impact grows through consistency
and showing up, not perfection. 9
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Cham
YOUn
atform

mCham YOUNg is a platform of over 2,500

exceptional young people who share val-

ues, enthusiasm, and an abundance of

optimism. It is also a place where the inte-

ration of ideas is encouraged and where

infinite new opportunities open up for personal and ca-

reer development as well as the development of soci-
ety as a whole.

Programs create opportunities and guide partici-

pants as they take their first steps toward their goals.

2 AmCham

Young

However, the YOUng platform offers so much more:
ranging from student internships through the AmCham
Young Professionals™ program to the AmCham Young
Leaders Club, AmMCham First Mentor program and the
Snowball (a think tank of outstanding young people),
the YOUNng platform connects young and active indi-
viduals who stand out from the crowd.

For the past 16 years, we’ve been working side by
side to build a brighter future for Slovenia. One gener-
ation at a time.

FOR AMCHAM YOUNG.
 PROFESSIONALS

27 -35

AmCham Young
and Internship Professonals

ﬁl" \E?"g?e%sionals"'
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AmCham Mentor

FOR YOUMNG LEADERS

up to 40+
Years
AmCham Young Leaders Club

AmCham

) ¢ Young
Leadérs Club

FOR YLC
MEMEBERS

FORYLC
MEMBERS

AmCham First
Mentor

Snowball

harm

oo
m ﬁg't_!qr snowball
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AmCham Young
Professionals”

AmCham Young Professionals™ brings together talent-
ed and ambitious young individuals with leadership po-
tential who are driven to grow and make an impact in
the business world. Over the course of a year filled with
workshops, talks with leaders, AmCham Hero challeng-
es, and informal networking, participants learn, share
ideas, and grow both personally and professional-
ly. The program combines the development of future
young leaders through skill-building and hands-on ex-
perience, while also offering a unique opportunity to
build and expand their professional network.
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Jure Kocman
AMmMCham

Top Potential

of the Year 2025
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ow did your story with the Am-
Cham Young Professionals™ begin
and what motivated you to join this
program?

It started when I was having cof-
fee with the then General Manager of
Roche Slovenia, Eva McLellan, and
our conversation turned to our career
experiences. We exchanged the key
turning points of our paths and when
we touched on age, Eva immediately
remarked that I should join the pro-
gram. That was the crucial push that
made me familiarize myself with the
program and eventually join.

The Young Professionals™ pro-
gram is often described as an envi-
ronment with great potential and
inspiration. Do you agree?
Definitely. On one hand, the pro-
gram is designed to attract ambitious
people who dare to think and work
differently. On the other hand, it en-
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ables mutual learning and getting to
know each other, and at certain stag-
es a bit of competition. When you
combine both sides, you get a pool of
potential and inspiration. After all,
young people are the future of the
world!

One of the key components of the
program is networking - access to
150 individuals from different com-
panies and industries. What is your
view on the importance and added
value of networking?

Your network is your net worth.

From a leadership perspective -
how has the program changed your
view of leadership?

I first began consciously engaging
with “leadership” while training bas-
ketball. Since then, it has been an im-
portant part of my journey and I have
the privilege to learn from the best.
During the program, I gained new
perspectives and practical advice
shared with us by successful leaders.

As the AmCham Top Potential of
the Year 2025, you are the ambas-
sador of the 15th generation of the
program. What does this role mean
to you and how do you see your im-
pact on future generations of young
leaders in Slovenia?

I see this role as an opportunity
and a responsibility. An opportuni-
ty to show that curiosity can coexist
with ambition. And a responsibility
to support others who are only start-
ing their journey. If my work or my
questions inspire someone to dare
to think differently, that will be the
greatest reward.

In your career, you have worked at
the intersection of medicine, tech-
nology, and business. What do you
see as the greatest added value of
young people with interdisciplin-
ary interests and how can they best
leverage them?

Vertical education and skill ac-
quisition have traditionally been con-
sidered the standard. But with hori-
zontal or interdisciplinary skills you

AMCHAM SLOVENIA

gain a certain breadth. That allows Curiosity. If T had to choose one, it
you to see things from a different would be the desire to ask questions.
perspective. And in a world where Not to get an answer, but to better
complexity increases every day, in- understand others and consequently

yourself. Everything else (knowledge,
confidence, courage) stems from that.

terdisciplinarity is a valuable tool for
understanding it better.

Looking a little further into the fu-

The program is designed for those ture: where do you see your self in

who stand out from the average, five years and how will your expe-

who have leadership potential and rience with AmCham Young Pro-
a desire for personal and profes- fessionals™ influence the path you
sional growth. Which trait or habit have set for yourself?

would you highlight as most crucial At the intersection of healthcare,
for young people who want to stand innovation and people. And I sincerely
out and grow? hope that I will keep asking questions.

AmCham provocatively reminded me:
“What if the right questions connect us
more than the right answers?” I want
to preserve that provocation.

“ W H AT I F What advice would you give to oth-
er young professionals and (future)

T H E R I G H T participants of the program? How
0 U E ST I 0 N S can they make the most of every-

thing the program has to offer and

CONNECT US grow as much as possible?

The essence of the program is its

M O R E T H A N two-way flow - get out what you put

in. T would encourage all participants

T H E R I G H T to stay as active as possible, connect

A N S W E R S n» with other members, and, of course,
. ask questions. If you come to Am-
- JURE KOCMAN Cham with openness and a desire to

learn, you will leave with a commu-
nity that will stay with you long after

the program ends.q

..
AMCHAWM

"TOP POTENTJAL

OF, THE’AR 2025
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AMCham
Young
MeNntor

AN You
¢

AmCham Young Mentor connects experienced busi-
ness leaders with promising young professionals in
a one-year mentorship focused on growth, learning,
and exchange. Built on trust, dialogue, and genuine
collaboration, the program creates meaningful rela-
tionships and offers practical insight into the world
of leadership. Mentors and mentees work together to
discover potential, build confidence, and reflect on
what it means to lead in today’s business world.

Interview with Nevenka Cresnar
Pergar, Director, NP Consulting

For fifteen years, Nevenka Cresnar Pergar has been
sharing her knowledge, experience, and inspiration
with young people striving to find their way and want-
ing to leave a positive mark on the world. She believes
that mentorship is a space where ideas, confidence,
and new success stories are born.
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What inspired you years ago to join
the AmCham Young Mentor pro-
gram as a mentor - and what moti-
vates you to remain part of it?

I joined the program because
I believe that leadership is a re-
sponsibility - not only toward the
team and the organization but
also toward the community. I
wanted to pass on some of my
experience and contribute to the
development of a new generation
that understands that success
without values has no real weight.
I am motivated by the energy and
curiosity of young people, as well
as the awareness that dialogue
between generations shapes new
ideas, different perspectives, and
a more inclusive future for the
business and social environment.

What does the role of a mentor
mean to you personally - and what
do you learn through it?

For me, the role of a mentor
is an opportunity to help others
grow through experience and in-
tegrity - not by giving answers, but
by asking the right questions.

Every mentoring experience
reminds me that a person who
guides others never stops learn-
ing. Younger generations chal-
lenge me to think differently, to
stay agile, and to measure my im-
pact not by achievements but by
how many people I have encour-
aged to grow into independent,
courageous, confident, ambitious,
and responsible individuals.

In your opinion, what is the ideal
relationship between a mentor and
a mentee?

The ideal relationship is built on
trust, respect, and open dialogue.
A mentor is not superior but rath-
er a partner in thinking, someone
who creates a space where the
mentee can openly talk about
their dilemmas, ambitions, and
values. When both enter the rela-
tionship with a genuine desire to
learn, mentorship becomes a two-
way process that enriches both of

them - the mentor with new in-
sights and the mentee with matu-
rity, confidence, and new horizons.

Which qualities are key for a good

mentor in today’s business world?
A good mentor today com-

bines experience, integrity, and

curiosity. The key traits are:

e |istening with the intent to un-
derstand and not to answer,

e having the courage to also
share vulnerability and failures,

® having the ability to recognize
potential where others do not
see it yet,

® being committed to developing
others as part of leader role.

In a rapidly changing business

world, a good mentor is someone

who does not create copies of

themselves but encourages au-

thenticity and independence in

new generations.

Have you noticed any (generation-
al) changes in your mentees over
the years?

Yes, the changes are obvious -
and inspiring. Younger individuals
today think more integrally. They
are not looking only for a career
but for a mission. They speak
more often about impact, sus-
tainable decisions, and a culture
of collaboration. At the same time,
they are more demanding - they
want honesty, not perfection.
They want people who can admit
that they themselves are learning.
To me, this proves that the lead-
ership paradigm is shifting in the
right direction - from power over
people to power for people. I am
of the opinion that we leave be-
hind the greatest impact when we
inspire others to believe in them-
selves. If my work has helped
someone see their potential more
clearly, that is the highest recog-
nition a mentor can receive. q
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AMCnham First Mentor

AmCham

8% Arst
TT\ mentor

YOUNG LEADERS CLUB

AmCham First Mentor
is a program created
for young individuals
aged 18 to 25 who are
beginning to shape
their professional
aspirations, explore
career paths, and
seek the best way to
step from the class-
room into the business
world.

Through one-on-one mentor-
ship, participants are guided by
members of the AmCham Young
Leaders Club - accomplished pro-
fessionals who have once been in
their position and now share their
insights, encouragement, and les-
sons learned along the way.

Now in its 8th generation, the
program has brought together 66
mentoring pairs, building a vibrant
community of curiosity, growth,
and exchange between genera-
tions.

It provides young talents with
the tools, connections, and confi-
dence to navigate their next steps
and turn potential into real oppor-
tunities.

What do the members of the

AmCham First Mentor organizing
team say about the program?

AMCHAM SLOVENIA

@ LENART CERNIGOJ

1 see the AmCham First Mentor program as an excep-
tional opportunity for young people to connect with
experts in the fields that interest us and to gain valuable
knowledge from them. It serves as a bridge between
theory and practice, offering insight into real challenges
of the business world. For me, it represents an import-
ant step in personal development and career building.

@ NEZA KLUN

The AmCham First Mentor program creates space

for growth - both professional and personal. It gave
me the opportunity to ask questions, explore new
perspectives, and shape my career path with the
support of inspiring mentors. The program challenged
me to look beyond what I thought I knew and helped
me uncover what truly drives me.

® KRISTJAN PAHOR

The AmCham First Mentor program is an excellent
example of how young leaders can embrace the “pay
it forward” approach by passing on the knowledge and
experience they've gained so far. I'm proud that every
year we have many mentors from the AmCham Young
Leaders Club who are ready and eager to support
younger, ambitious, and motivated individuals.

(@ ANDREJA SKUBIC

The AmCham First Mentor program gave me a space

to connect, share experiences, and discover my own
strengths. It helped me build confidence and reflect on
the kind of path I want to create for myself.

(® MARTIN STARIHA

The AmCham First Mentor is a professional and
high-quality program that invests in the future of
young patentials by connecting exceptional individuals
and future leaders in each generation with the goal

of mutual empowerment and knowledge sharing. It
means a great deal to me to be part of this bridge that
connects generations for a better tomorrow - helping
mentees learn, develop their competencies and skills,
and tackle challenges under the guidance of their
mentors, while also supporting mentors in gaining
valuable mentoring experience that contributes to their
own personal growth.

® META STUHEC

The AmGham First Mentor offers you an environment
where you realize that the answers lie within yourself.
Being part of a mentoring pair encourages you to shape
a strategy for achieving your goals, while connecting
with other mentors and mentees reveals countless
possibilities for what personal and professional growth
can truly mean.

@ ROK TRAVIZAN

The AmCham First Mentor program means a lot to me,
as I've been growing with it since the 3rd generation
of the program. My experience with a mentor gave
me courage and direction on my professional journey,
and today, as a team member and mentor myself, I'm
grateful to share my knowledge with younger genera-
tions. For me, the program represents an exceptional
blend of collaboration and trust in the future.
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AmMCham Young

L eaders Club

) ) ZREHITTR

AmCham Young Leaders Club is a network
of more than 250 exceptional business
leaders of the younger generation,

aged under 45, who share a common
vision of creating a better future, a

strong economy, and a high quality of

life in Slovenia. United by values of trust,
integrity, collaboration, optimism, and
ambition, they are continuously developing
into better business leaders and strive

to set a good example in their respective
spheres of work and connect with like-
minded individuals and organizations for
greater impact.

Empower Lunch

Empower Lunches are aimed at solving business challenges
(peer-to-peer mastermind) in various areas with more expe-
rienced business leaders. At these events YLC members have
the opportunity to meet top business leaders.

Regular events

Regular meetings of Young Leaders Club members are
the club’s biggest events, held at least four times a year,
and their aim is to spread good prac-tices, find out about
worldwide trends, learn from experienced leaders, de-
velop new ideas, share knowledge and generate positive
energy.
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YLC Beer at Five

YLC Beer at Five is a relaxed after-work gathering where mem-
bers exchange knowledge and ideas over drinks in a semi-for-
mal setting. Each event focuses on a specific topic and is host-
ed by a member of the YLC Program Committee, who invites an
expert guest to share insights and spark engaging discussion.
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Company Tour

During company tours, we learn about different organizational
cultures, leadership styles, work processes, human resource
management, and other important areas that are important for
the successful operation of a company.

H#YLCFUN

The desire and need to network and meet each other has led
YLC mem-bers to come up with the idea of events focused
on introducing club members. These informal meetings are a
chance to get to know each other as well as learn new skills.

First Mentor

Offers YLC members the opportunity to become mentors to
students and young people aged 18-25 who are beginning to
shape their career paths or transitioning from the classroom to
the business world.

AMCHAM SLOVENIA

Snowball

Also known as the Center of Optimism, is a think tank of young
leaders who actively co-create a society of optimism and op-
portunity under the auspices of AmCham Slovenia.

99



DIALOGUE \ RESPONSIBILITY & ADAPTIVE LEADERSHIP

%nowba\l

Snowball is the center of optimism. It is a group of active young people
brought together by a common vision - to make Slovenia a country of
optimism and opportunity, with a high quality of life.

]
N

snowball

YOUNG LEADERS CLUB

Matija Prijatelj,
Snowball Leader

How would you describe the core vision of
Snowball?

For me, Snowball is a set of actions that
ultimately share a common and meaningful
goal. Its essence, in a metaphorical sense,
is represented by individual snowballs that
come together into something bigger and
thus gain real strength.

Snowball enables us to express our be-
liefs and support them with actions - as the
voice of young talents who want to contrib-
ute to the development of Slovenia.

In the end, all of this comes together in
what is, for me, the most important goal: to
ensure that in the future Slovenia remains
a safe country that supports and nurtures
young talents - our children. A country that
enables them to do even more good for
themselves, for their fellow citizens, and for
their homeland than we were able to do.

What motivates young individuals to contrib-
ute to co-creating a country of optimism and
opportunity?

What motivates us most is having a plat-
form where we can be heard, present our
ideas to decision-makers without political
pressure, and engage in honest dialogue.
We often hear that politicians want to listen
to young people, but there are few spaces
where this truly happens. Snowball is one
of the rare opportunities like this - and for
that, we are grateful to AmCham Slovenia.

Within Snowball, we are not politically
aligned; we think more broadly. We want
change upwards, not just to the left or the
right. Our proposals stem from personal ex-
periences, concrete examples, and a de-
sire to improve the environment in which
we live. That is why each measure carries
a strong personal note and, consequently, a
higher level of commitment.

Which challenges have you identified as the
most important for young talents in Slovenia?
Snowball has been rolling for a long time
and builds on the work done by our prede-
cessors. This year as well, we followed their
vision of building a talent-friendly country,
while adapting the measures to today’s cir-
cumstances. We selected those measures
that we believe would bring the greatest
positive impact today, and at the same time
those that motivate us personally the most.
As part of the Snowball 2025 initiative, we
designed five measures for a more competi-
tive, fair, and development-oriented Slovenia
that would be more welcoming to young tal-
ents: the establishment of special econom-
ic zones with tax and customs incentives to
encourage investment and job creation; the
introduction of a development cap for young
professionals to retain domestic talent; a na-
tional program for affordable housing to help
young people with their first purchase or rent-
al; tax incentives for companies that invest in
employees’ financial literacy and savings; and
addressing the education system as well as
the systemic regulation of summer childcare.

If we look a few years into the future. What
would you most like to see so that you could
say: “This is what we in Snowball achieved”?

Iwould like to see at least one of the pro-
posed measures implemented and actual-
ly making Slovenia more friendly to young
talents. Snowball has already succeeded
in this in the past, for example through the
Partnership for Change program. I am con-
vinced that our proposals are well thought-
out and concrete enough to be implement-
ed without major complications.

I also strongly wish that, as Snowball, we
manage to establish even stronger ties with
the government and become a true partner
of the state—a voice of young talents that
not only seeks and proposes improvements,
but actively co-creates solutions and en-
courages concrete progress in society. 9

Snowball -
The Center
of Optimism

Snowball has been operating
since 2017 as AmCham Slovenia’s
think-tank of young leaders, ded-
icated to driving positive change
through dialogue, collaboration,
and action - with one clear goal:
to make Slovenia a country of
opportunity for talents.

Over the years, Snowball’s
ideas have evolved into tangible
initiatives. The group launched the
Partnership for Change project - a
pioneering exchange between the
public and private sectors that
connected more than 60 com-
panies, 14 public institutions, and
over 220 individuals. Members of
Snowball were also invited to con-
tribute to the Slovenia 2050 De-
velopment Strategy.

Today, Snowball 3.0 proposes
key measures for positioning Slo-
venia as a talent-friendly country:
introducing a social-development
tax cap for young professionals to
retain top talent, ensuring afford-
able housing as a strategic eco-
nomic investment, and creating
special economic zones to boost
entrepreneurship and regional
growth.

Snowball stands as a symbol
of collaboration and courage - a
community of young people who
don’t wait for change but actively
create it. Slovenia has talent; our
mission is to build the conditions
for it to stay, grow, and shape the
future at home.q
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fStudem

companies.

ENntrepreneursni
and Internship (SEI)

In partnership with the U.S. Embassy, AmCham Slovenia bridges academic study and

business careers through the Student Entrepreneurship and Internship (SEI) program.
This unique program brings together 20 ambitious students, offering them a chance to
connect theory with real-world application by interning at selected AmCham member

OLIVER MAJER

“SEI is an enriching experience not only
because of the firehose of knowledge,
but also because of the atmosphere
and people you get to know. In the end,
you truly feel that you can do it.”

LEONORA PRESTRESI

“The SEI program was an incredible
experience for me, as I learned how
successful individuals think and how to
turn their ideas into reality. The program
gave me the courage to believe in my
business vision and the drive to start
making it happen.”

LENART GERNIGOJ

“A program for young people that brings
entrepreneurship closer to the most
ambitious students and opens the door
to a world of practice, experience, and
opportunities.”

ENEJ BOZIE

“Before joining the SEI program, I knew
almost nothing about how to become
an entrepreneur. The program opened
the door to this world and showed me
that anyone— with an innovative idea,
persistence, and a bit of luck—can cre-
ate a successful startup.”

ANDREJA SKUBIC

“Within the SEI program, we worked in
groups of like-minded, ambitious, and
entrepreneurially driven individuals to
develop a business idea - from concept
to implementation. The program also en-
abled me to complete an internship in a
selected company, where I gained insight
into the work of a project manager and
the dynamics of the advertising world.”

L
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Thank You AmCham Heroes

BENO CEGLAR BLAZ BRODNJAK BORUT CEH

NIL NLB LABENA

GREGOR MAKUC JANEZ SKRABEC

EK GOODYEAR RIKO

MARTA BULHAK TOMISLAV CI1zMIC VANJA HROVAT

VOVARNA LASKO UNION TELEMACHE GENERALI ZAVAROVALNICA
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Thank you, AmCham YOUng Heroes, for continuing
to support the AmCham YOUNng platform over the past year and ...

H

... connecting 66 students with mentors to help
them take their first steps on their career path.

66

AmCham

TT] first
mentor
... creating an ambitious environment and guiding
the development of 150 future YOUNg leaders. ACham
ﬁ' Young | .
Proféessionals

... enabling 20 students to develop their
entrepreneurial confidence, helping them create
their first start-up project and connecting them
with companies through hands- on experience.

20

... bringing together over 250 YOUNg leaders who
want to work together to create a better future,

a stronger economy, and a higher standard of
living. With your help, they learned new leadership
techniques and built lasting connections that will
continue long after the program ends.

250+

AmCham

))@ T_gggegzrs Club

... uniting young leaders from both the private

and public sectors who share a single vision: to
transform Slovenia into a land of optimism and
opportunity, characterized by a high quality of life.

N7

snowball

YOUNG LEADERS CLUB

... giving the opportunity to 50 YOUng individuals

to advance their careers by pairing them with
mentors from Slovenian and international business
communities.

50

N You
¢

AMCHAM HEROES:

GENERALI

ATLANTIC

L

D Labena

Onis

GOODFYEAR

Partof Conscia

@ RIKO

SANDOZ

®rek

_J
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Creative Network Award

The AmCham YOUNg platform has received the AmChams in Europe
Creative Network Award 2025!

At this year’s AmChams in Europe
Best Practice Conference 2025,
the AmCham YOUng platform was
selected as the winner among all
presented projects, earning the
prestigious AmChams in Europe
Creative Network Award.

The conference aims to share
best practices and ideas, and to
discuss challenges in order to en-
sure the highest operational stan-
dards among all AmCham organi-
zations. As part of the event, the
announcement of the AmChams
in Europe Creative Network Award
also takes place. The purpose of
this award is to encourage the
entire AmCham network to de-
velop and implement innovative
programs and initiatives that can
be adapted and applied by other
organizations as well.9

L

104 DIALOGUE 2025/2026







DIALOGUE \ SOCIETY OF WELLBEING & SOCIAL COHESION

Keeping a Human
Compass in the

With AnZe Vidrih Tomic,

FOTO:
JAN GREGORG/N1

ANZE VIDRIH TOMIG
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Age of Algorithms

Author of the radio show Tehni¢na podpora, Val 202

hat is your estimate as to

how artificial intelligence

(AI) in combination with

automation will reshape

the social contract in the

next 5 to 10 years? Should we, as a society,

start considering new social contracts, for

instance universal basic income (UBI) or
shorter working hours?

I believe the social contract will absolutely
undergo reshaping, but the question remains
to what extent, because so far AI has not
really demonstrated practical examples of
full automation where nothing goes wrong.
For now, I dare predict that AT might indeed
bring some efficiency gain, but I am not yet
convinced that it will be to such an extent
that we need to start discussing UBI, even
5 or 10 years from now. I could be wrong, of
course, but for now at least I am not thinking
along those lines, because changes to the

social contract always require considerable
political will. Then there is another stumbling
block, as most of the leading AI companies
are American and Chinese, and they ap-
proach data management very differently
than Europe. This is where many things could
get stuck with good reason, because these
companies have little regard for copyright
and privacy.

In a world where algorithms increasingly deter-
mine access, assessments, and opportunities,
for example in employment, lending, and pub-
lic services, how do we address accountability
while still encouraging innovation?

This question is actually the easiest and
has the simplest answer. These are not ran-
dom algorithms. Someone wrote them and
the responsibility lies with the person or or-
ganization that wrote the algorithm. I think
this is a very simple equation, but it has
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FOTO:
UNSPLASH
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“AFEW DEVELOPMENTS, SUCH AS E-NAPOTNICA, ZVEM,
AND E-DAVKI, INITTALLY SEEMED LIKE SMALL STEPS,
BUT NOW THEY HAVE CONSOLIDATED INTO A LARGER

been obscured due to marketing and PR reasons by
the idea of algorithms that “no one touched” and that
“simply appeared” and now dictate our lives. In real-
ity, someone wrote them. These people made those
choices. They could have decided differently but did
not, and therefore these problems exist and the re-
sponsibility lies with the author of the algorithm. This
question is very simple, yet in public discourse it is of-
ten obscured, which I believe should not be the case.

As regards public services that have been digitalized,
how do you think we can ensure that they do not repro-
duce existing social inequalities while also allowing flex-
ibility to meet the rapidly changing needs of society?
When it comes to the “digital” relationship between
citizens and the state, I think we are at something of
a turning point. A few developments, such as e-Na-
potnica, zVem, and e-Davki, initially seemed like small
steps, but now they have consolidated into a larger
unit that actually works quite well. I think Slovenia is
in a transitional period in this regard, which creates
problems for people who are not very computer-lit-
erate. I was very surprised when I was in Estonia,
which has been considered a northern star of digita-

UNIT THAT ACTUALLY WORKS QUITE WELL.”

- ANZE VIDRIH TOMIC

lization in Europe for years. I asked about digitaliza-
tion of public services and was told that people just
learn. The same applies to banking services, where
increased digitalization of banking has led to accel-
erated removal of ATMs and bank branches. I believe
the transition to increasing digitalization will be painful
and it is crucial not to leave anyone behind. Fortu-
nately, there is a great deal of solidarity in Slovenia.

On the subject of developing inclusive technology, who
do you think is the key player? The government, the pri-
vate sector, civil society or the research community?
And how should they work together to ensure that tech-
nology does not remain an “elitist” privilege, but be-
comes an accessible benefit for the wider community?

I would like to point out the example of the Slove-
nian language in technology, which is a good indica-
tor of how the private sector has long been left to its
own devices, although we are talking about American
companies again, the best example being Apple, of
course. There was a lot of lobbying on the part of the
industry, but until a law was passed requiring their
products to also support Slovenian, they simply did
not. In Slovenia we do have experts in so-called data
ethics, and the relevant institutional infrastructure is
well developed. The problem is how this reaches de-

M 5
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cision-makers and whether it is translated into con-
crete action. Speaking strictly from the Slovenian per-
spective, we are simply so small that we have to take
care of ourselves and I think accessibility is a very
important issue that is sometimes not taken serious-
ly enough, especially in the private sector. Therefore,
certain changes have to come from the state, pri-
marily in the form of raising awareness, for instance
that there are people with poor eyesight, poor read-
ing skills, older people, and the like.

In the context of global technological platforms (for
example those operating beyond national regulation),
how should countries respond to the challenges of los-
ing sovereignty or regulatory capacity, especially if we
want to maintain openness and innovation?

I am a little concerned about the phrase “open-
ness and innovation”, because it is a very conve-
nient excuse to leave these companies be and not
say anything for fear that we might not get iPhones
or Androids, for example. I strongly disagree with this
and I think regulation is necessary, because we have
allowed various tech giants to operate with near-total
autonomy on the market for a decade, and I believe
there would be no less innovation even if things were
much more regulated. I think there is no need to fear
a lack of innovation among people and companies,
but, naturally, the right conditions must be in place
for this to succeed.

If you were to design an ethical framework for the de-
velopment and use of artificial intelligence and auto-
mation for the next decade, which three key values do
you think should be at its core, and why?

T :

! '
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As is always the case with data, I would first high-
light traceability; who accessed what, what was done
with the data, and so on. Of course, I am aware that
this is more difficult to achieve with AT and larger LLMs
(Large Language Models), but I still believe that trans-
parency and traceability should exist. On the other
hand, what I would expect from the state is to pre-
pare for the possibility that a significant part, of office
work at least, could indeed be handled by robots, so
the state will not be caught off guard. Here, T am re-
ferring primarily to the earlier question: how do we
maintain a welfare state in such cases? What does
unemployment truly mean and is the implementation
of UBI in fact the last stop? I think we need to re-
flect more on these issues. That said, with the rapid
pace of technological development, AI in particular,
it is very difficult to keep up with all the innovations.

Are you optimistic about the future relationship be-
tween humans and technology?

Not as much as I used to be, I have to admit,
mainly because some of these tech giants have be-
come such large entities and it will take some time
for us as a society to cope with the situation. I am no
longer the kind of person who would say that tech-
nology is just a tool and everything else depends on
humans. I believe that with appropriate regulation of
these tech giants, we are opening the door for other
values to enter these platforms and applications - not
just winning, market share, and ultimately who makes
the most profit. 9

M o
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Advocacy Priorities 2026

BRIEF

At AmCham Slovenia—an international business
community of more than 450 members-we
connect expertise, build trust, and promote a
growth-oriented business environment. Through
our advocacy platform, over 380 experts across
seven committees collaborate to support a
predictable, competitive, and investment-
friendly Slovenia.

110

Our 2026 advocacy priorities are grounded in a clear
business principle: trust strengthens institutions, and
ambition drives growth. They define the key areas
where Slovenia can enhance resilience, accelerate
sustainable development, and strengthen its global
competitiveness.

Health

Healthcare reform requires a decisive, long-term ap-
proach. Health is an investment—and, with the right
framework, a carefully regulated economic sector.
Priorities include comprehensive digital transforma-
tion; a transparent and sustainable financing model
with a clearly defined health benefit basket; strategic
public-private partnerships; and value-based health-
care focused on patient outcomes.

Knowledge and People

Talent and workforce development are critical eco-
nomic drivers. Slovenia must address growing skills
shortages by retaining top talent, enabling the re-
cruitment of international expertise, and modernizing
education for the digital economy. Introducing Com-
puter Science and Information Technology as man-
datory subjects in primary and secondary schools is
a foundational step. Strengthening the attractiveness
of key professions and investing in employees aged

55+ through lifelong learning and flexible work envi-
ronments will support a more resilient labor market.

International Competitiveness

A competitive economy depends on a predictable
business environment, a constructive approach to
entrepreneurship, and a tax framework that is fair,
stable, and aligned with constitutional principles. Re-
ducing administrative burdens, supporting innovation,
and ensuring strong intellectual property protection
are essential to improving Slovenia’s international
competitiveness.

Ready for the Future

Digital transformation is the backbone of future eco-
nomic growth. To increase productivity and innovation
at scale, Slovenia must accelerate digital adoption
across sectors, support responsible and trustworthy
Al strengthen digital skills, and incentivize high-tech
development. Robust cybersecurity and modern digi-
tal infrastructure are essential for business continuity,
public trust, and global competitiveness.

Resilience, Responsibility,
and Energy Security

A resilient economy manages risk effectively while
sustaining long-term  growth. Priorities include
strengthening supply chain security, safeguarding
food systems, and reducing exposure to geopoliti-
cal, technological, climate, and energy-related risks.
A secure, affordable, and sustainable energy supply
is a prerequisite for industrial competitiveness and
economic stability. Predictable regulation, accelerat-
ed permitting, grid modernization, and investments in
energy efficiency and renewables are critical to sup-
porting business continuity and the green transition.ql
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12th International
Logistics Congress

In Portoroz, the 12th International Logistics Congress
once again brought together business leaders, re-
searchers, and experts from over 20 countries. As a
long-term partner, AmCham Slovenia joined the con-
versation on the future of logistics, transport, and
supply chains — exchanging insights on innovation,
sustainability, and resilience in a rapidly changing
global landscape.

10th Congress of Entrepreneurship

The milestone 10th Congress of Entrepreneurship cel-
ebrated tradition, courage, and innovation. AmCham
Slovenia supported this year’s congress, which was
enriched by the experiences and expertise of distin-
guished entrepreneurs, including members of Am-
Cham Slovenia.

International Conference

on the Future of Quantum Science:
New Directions in the Foundations
of Physics

Marking the International Year of Quantum Science
and Technology, the Logar Valley once again became
a meeting point for the top academics and research-
ers from around the world, selected by a dedicated
scientific board. This year, with AmCham Slovenia as
a partner, a special evening event was also opened
to the Slovenian business and academic community,

112

with the aim of creating new connections and foster-
ing breakthrough exchanges of ideas.

NT Business Day
at the 30th NT Conference

At Slovenia’s largest technology event, AmCham Slo-
venia continued its strong partnership with the NT
Conference. During NT Business Day in Portoroz, our
COO0 & International Cooperation Director, Vida Dolenc
Pogacnik, led a panel on how businesses can keep
pace in digital transformation and strengthen trust in
the digital era.

PROGRES Conference 2025

Once again, AmCham Slovenia joined forces with the
PROGRES Conference in Ljubljana, the central event
for real estate, investment, and sustainability experts.
Discussions revolved around new trends, regulations,
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and opportunities shaping Slovenia’s property mar-
ket, with a strong focus on sustainable development
and collaboration.

Game Changer Conference 2025

At the Game Changer Conference in Ljubljana, busi-
ness, technology, and creativity came together with
a strong focus on the future. As a community part-
ner, AMCham Slovenia supported the event and the
conversations shaping tomorrow’s leadership. Our
CEO, Ajsa Vodnik, moderated a discussion on leading
in the age of AI, highlighting how empathy and clear
vision remain essential as organizations adapt to rap-
id technological change.

PIK 2025 -
Business Investment Conference

We were pleased to partner with the PIK 2025 Busi-
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\JSA VODNIK

ness Investment Conference, which this year hosted
one of the world’s most influential economists, best-
selling author, and former advisor to the U.S. govern-
ment on financial threats, James Rickards. He spoke
about “Why the U.S. matters to the world”.

Change Makers:
Empowering Leaders for Change

We were proud to be a partner of the Change Mak-
ers conference — an event dedicated to transform-
ing leadership dynamics in the times of change and
strengthening competitiveness through inspiring dis-
cussions and real-world insights. Our CEO, AjSa Vod-
nik, joined as a guest speaker, sharing her perspec-
tive on leading change with purpose.

Information Security:
Trust in People and Technology 2025

We are proud to have been a long-term partner of
the conference “Information Security: Trust in People
and Technology”, which continues to serve as a vital
platform connecting research, public institutions, and
business in addressing key challenges of information
and digital security. Our COO and Director of Interna-
tional Collaboration, Vida Dolenc Pogacnik, again took
on the role of moderator, while our CEO Ajsa Vodnik,
joined a panel discussion on “Ensuring Workforce
Amidst the Flood of EU Regulations: Digital Security Is
Not Just an IT Question”.
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The Hive
Mindset

With Alesa Mizigoj, CEO, Medex Group
PHOTO: ZIGA INHITAR

hen you look back on your busi-
ness journey - what has shaped you
the most as a leader?

I grew up among bee-keepers
and talk about business, surround-
ed by the scent of honey and a sense of responsibility.
As a little girl, I used to go with my father to meet-
ings, fairs, and events, listening to discussions about
produce, sales, and the people whose lives were
connected with bees. These were my first lessons
about cooperation, honesty, respect for diversity,
and responsibility. But what shaped me the most
was taking my own path, starting abroad. There
I learned how important it is to dare to look be-
yond the boundaries of your home environment.
When I returned to Slovenia, I understood that
a leader is not someone who leads by giving
orders, but someone who knows how to listen,
connect, and create conditions for others to grow.
Bees and my experiences taught me exactly that,

namely that true strength lies in collaboration.

How do you see the role of Slovenian companies in
Slovenia and why is the promotion of Slovenian prod-
ucts important?

Slovenian companies are the backbone of our
economy and should be a source of pride, much like
our athletes. Over seven decades, Medex has proven
that it is possible - that even from a small market, you
can build something big, even a global story. I believe
Slovenia should highlight its excellence, knowledge, and
innovation much more confidently. When we support a
Slovenian product, we are not only supporting a com-
pany, we are supporting the knowledge that stays at
home and the people who believe that quality is more
important than quantity. That is why I always advocate
cooperation and networking, whether it involves com-
panies, the state, or individuals. Only in this way will we
become truly visible, despite our small size.
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How were you able to align Slovenian identity with
global competitiveness when building Medex’s inter-
national recognition?

When we were building Medex as a global brand, it
was clear that it would be based on bees. Our strength
lies precisely in the story, in Slovenia, and in the bees.
Slovenians were the first teachers of bee-keeping in
the Austro-Hungarian Empire, we have our own na-
tive bee, which is the second most widespread in the
world, the most beautiful bee-keeping museum, and
we are the initiators of World Bee Day. Even the largest
nations listen to this unique story of a small population,
yet exceptional in its bee-keeping heritage. That is why
we decided that everything we do will be supported
by science and evidence, while preserving warmth.
At home and abroad, our products bear the signature
“Powered by Bees. Proven by Science.” - a bridge be-
tween the Slovenian soul and global scientific credibil-
ity. In foreign markets, we are therefore perceived not
only as a manufacturer, but as an ambassador of na-
ture, sustainability, and bee-keeping. It is a Slovenian
story told in the language of the world.

How do you build company resilience at Medex and
which aspects of sustainable competitiveness are
your primary focus?

At Medex, we build resilience on several levels.
Long-standing, trustworthy suppliers make us less
vulnerable to sudden shocks. The second pillar is
quality and regulation - standardization of active in-
gredients, clinical studies, and transparency reduce
risks and strengthen trust. Because we are closely
connected with bees, sustainability is crucial for us:
we invest in energy renovation of facilities and in-
creasingly sustainable packaging and raw-material
solutions. Digitalization and innovation are also im-
portant, from online sales to R&D. All this enables us
to remain agile, future-ready, and to live sustainability
as a true competitive advantage.

\e \
=0

What inspires your dedication to promoting the Slove-
nian economy at home and abroad?

I truly love our country, Slovenia, and I believe that
our people have tremendous potential. And not only
athletes. I genuinely want our country to soar. I am
motivated by my own tradition and my own story; it
inspires and motivates me to see companies from
geographically small Slovenia successfully competing
internationally while preserving their roots. As a brand
ambassador for “I Feel Slovenia” and a member of
AmCham, I want to show that the Slovenian econo-
my has knowledge, vision, and heart. That a Slovenian
entrepreneur can create global value without forget-
ting their identity. If we know how to connect and co-
operate, like bees, we can be more successful than
we think. That is what drives me, to show through our
story that being small is not a limitation but an oppor-
tunity for excellence. This is my personal and profes-
sional motivation.

What advice would you give to young entrepreneurs
or leaders in family businesses who want to build on
tradition but also succeed in today’s global business
environment?

My advice would be: allow yourselves to dream,
and then work hard for those dreams, believe in your
story, be brave, and be persistent. Tradition is your
treasure, use it as a solid foundation, not as a chain.
Your opportunity lies in innovation and a different
view of the world; be open to change and learn. Fo-
cus on quality and values, the temptation of short-
term results is strong, but long-term growth requires
loyalty to your mission. Create a culture where peo-
ple have the opportunity to grow, dare to experiment,
and contribute. If you can combine tradition, innova-
tion, and a global perspective, you have every chance
to grow, not just as a company, but as a brand with
soul.q
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ARTICLE PREPARED BY:

MATIC SUSNIK,
DIRECTOR OF SMART SPACES,
ROBOTINA

GASPER FAJDIGA,

PRODUCT MANAGER OF SMART ENERGY,
ROBOTINA

MAJA HVALICA,

MARKETING MANAGER,
ROBOTINA

Our World
Connected
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Robotina, established in Slovenia in the early 1990s,
has grown from an engineering pioneer into a glob-
al leader in automation, energy, and digital solutions.
Through ongoing innovation, Robotina delivers intelli-
gent, secure, and sustainable environments, driving
digital transformation and optimizing spaces, ener-
gy, and critical infrastructure across industries. The
company’s third-generation control platform now
integrates advanced EDGE software and cloud solu-
tions, enabling seamless cooperation and bridging IT
with the physical world through IoT.

Beyond providing components and digital twins,
Robotina delivers comprehensive solutions for smart
industry, smart energy, and smart spaces. These of-
ferings help organizations achieve greater efficiency,
sustainability, and connectivity in an increasingly in-
terconnected world.

SMART SPAGES

Robotina Smart Spaces unifies environmental moni-
toring, smart city solutions, and building automation.
At its core is HIQ, a smart building system combining
intelligent devices, on-premises software, and cloud
services. HIQ gives property owners and operators full
control over comfort, safety, and energy management.
HIQ is delivered through four solution lines - HIQ Hos-
pitality, HIQ Business, HIQ Care, and HIQ Home - each
built on a common technology foundation and sup-
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ported by robust tools for system integrators.

e HIQ Hospitality: For hotels, resorts, and speciality
accommodations, HIQ Hospitality enables central-
ized management of guest rooms, common areas,
technical systems, and EV charging infrastructure.
Guests enjoy intuitive controls and digital keys,
while automation ensures comfort and energy ef-
ficiency. Operational teams benefit from real-time
room status and streamlined processes.

e HIQ Business: For offices and shared workspaces,
HIQ Business transforms environments into smart,
user-friendly spaces. Users can adjust surround-
ings via digital keys, touch panels, or web interfac-
es, while presence-based automation optimizes
lighting and climate. Facility managers gain cen-
tralized oversight, supporting efficient operations
and new business models.

Robotina’s Smart Spaces solutions are also used in
hospitals, schools, museums, and public buildings,
enhancing comfort, safety, and operational effi-
ciency. Advanced digital solutions help organizations
achieve centralized monitoring and reduced energy
consumption, higher standards of sustainability, and
a superior user experience.

SMART ENERGY

Electric energy powers modern society, with buildings
and urban environments accounting for nearly half of
global consumption. Robotina’s solutions enable or-
ganizations to optimize energy use, improve efficien—
cy, and achieve cost savings. Intelligent automation,
real-time management, and artificial intelligence help
reduce waste and environmental impact, supporting
a sustainable future.

AMCHAM SLOVENIA

ENERGY MANAGEMENT SYSTEM (XEMS)

As energy systems become more complex, Robotina’s
advanced control platform is central to its smart en-
ergy solutions. The XEMS orchestrates optimal energy
flow between the grid, solar plants, batteries, and con-
sumers. Built on Robotina’s third-generation platform,
XEMS combines analytics, automation, AI, and intuitive
interfaces for precise, real-time energy management.
This empowers users to maximize self-sufficiency, re-
duce costs, and achieve sustainability goals.

BATTERY MANAGEMENT AND MONITORING SYSTEM (BTMS)

Robotina’s BTMS and BIQ software deliver advanced
monitoring and predictive analytics for every battery
cell in mission-critical environments. By detecting
anomalies early and forecasting end-of-life, BTMS
ensures uninterrupted power for data centers, hos-
pitals, airports, and telecom networks.

The system extends battery lifespan, reduces
maintenance costs, and improves resilience. Inte-
gration with major platforms creates a unified eco-
system for energy reliability. For organizations where
downtime is not an option, BTMS offers peace of mind
and rapid ROI with measurable operational benefits.

TACTICAL MICROGRIDS FOR DEFENGE
AND DUAL-USE APPLIGATIONS

Reliable power is critical for defence and emergency
operations. Tactical microgrids, built to military stan-
dards, provide flexible, rapidly deployable energy sys-
tems that integrate renewables, batteries, and gen-
erators. They ensure continuous power even when
the main grid fails, while secure communication and
cybersecurity protect sensitive operations.
Robotina’s solutions include Tactical Microgrid Con-
trollers, advanced battery storage, and HYBROGEN - its
mobile, modular power supply system. These technol-
ogies guarantee reliable, scalable energy for defence,
emergency response, and critical infrastructure.

SHAPING THE FUTURE

From smart spaces to advanced energy systems and
tactical microgrids, Robotina is shaping a future where
technology and sustainability go hand in hand. By
combining innovation, intelligence, and reliability, Ro-
botina empowers businesses, communities, and crit-
ical operations to thrive in an increasingly connected
world. The company’s mission remains clear: to de-
liver solutions that make life smarter, safer, and more
sustainable - today and for generations to come. 9l

11 o
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COMFORT - EFFICIENCY - CONTROL

Smart Solutions for Hospitality and Business

Smart access control with advanced digital keys

Presence-based comfort and energy savings

Centralised monitoring and control for operators

Intelligent lighting and HVAC management

Single harmonised platform for the whole
property (GRMS/BMS/EMS/EV charging)

HIQ

battery monitoring & energy management system

Protect investment

ALL SOLUTIONS www.robotina.com

and extend battery life
8 : Disconnect faulty strings,
\?\ prevent disaster, protect

¥« equipment
\?
L §

Reduce labour cost,
predict failure, increase

“’@\eﬂiciency
_ ) Real-time monitoring,

BMS & EMS integration,
get alerts and alarms

Manage energy

and smart grids BTM S

All battery chemistries (VLRA, Li-ION, Ni-Cd)
Battery 1Q: Artificial Intelligence

30% average battery life extension

90% better energy resilience

Smart Spaces Smart Energy
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AMGHAM SLOVENIA IS BUSINESS COMMUNITY OF POWER OF RELATIONSHIPS

What Does
AmCham

Slovenia
Do?

BRIEF

4 Pillars
of Our Activities

Networking and events

We address various topics and subjects, we inform
and exchange good business practices. At the same
time, these events represent an excellent opportunity
to expand your acquaintances and knowledge.

Advocacy

There are 7 working committees operating in AmCham
Slovenia’s advocacy framework, and these include
over 380 representatives of companies, our members,
who are experts in their fields. With our knowledge and
vision, we wish to contribute to forming a better busi-
ness environment and quality of life in Slovenia.

Young Platform

The AmCham Young Platform connects generations of
young and active individuals who stand out from the
average. Programs within the platform guide the per-
sonal and career development of the next generation
of business leaders.

International Collaboration

We represent an entry point for Slovenian compa-
nies that want to penetrate the US market, and open
doors to investors into Slovenia. We are also a part of
AmChams in Europe network and proud that our CEO
Aj$a Vodnik, M.Sc serves as a Chair of this important
organization.

120

26

YEARS

450+

CORPORATE
MEMBERS

100+

EVENTS
ANNUALLY

60+

PATRON
MEMBERS

4.7k

PEOPLE
INONE
BUSINESS
COMMUNITY

2.5k+

MEMBERS
OF OUR
YOUNG
PLATFORM

Networking
& Events

AmChar.n
Business
BreakFast

AmCham Business Breakfast
International networking with content since 2002.

AmCham

BUSINESS
LEADERS
COMMUNITY

AmCham Business

Leaders Community

Renowned business leaders sharing ideas
and networking at the highest levels.

Best of the Best
Innovation, Motivation, and Collaboration,
presentation of best business practices.

AMCHAM FOCUS

AmCham Focus
We create value through knowledge.

Advocacy

As changes in society require an open dialogue
between the private sector, science, the state, and
civil society, AmCham Slovenia is using its well-
branched network of members from various lines of
business to connect know-how and act as the voice
of Slovenian and international companies.

\

\ .' ’
- o{l
UCITELJ SEM!

UCITELJICA SEM!

I am a Teacher!

Inspiring stories of teachers who are changing
the world with their innovation and dedication.

DIALOGUE 20256/2026
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A HEALTH

& WELLBEING
COMMITTEE

Health and Wellbeing Committee
For a sustainable, accessible, and fair health- care system.

FINANCE
COMMITTEE

Finance Committee
For a predictable and more competitive
fiscal-financial environment.

AmCham Slovenia

A INTELLECTUAL PROPERTY

AND DIGITAL REGULATION
COMMITTEE

Intellectual Property

and Digital Regulation Committee

Awareness of the importance of knowledge,

innovation and IP protection.

A FUTURE OF WORK

& EDUCATION
COMMITTEE

Future of Work and Education Committee
Education and the labor market in line with development
and the needs of the economy.

AmCham Slovenia

INVESTMENT

COMMITTEE

Investment Committee
Predictable and stable business environment
for high value added domestic and foreign investments.

A READY4DFUTURE

COMMITTEE

Ready4DFuture Committee
Readiness for the digital era defined by innovative
business models, new technologies and competencies.

A RE: RESILIENCE

AND RESPONSIBILITY
COMMITTEE

AmCham Resilience

and Responsibility Committee

As individuals and the business community we must

be responsible and resilient to tackle future challenges.

AMCHAM SLOVENIA

Young Platform

The AmCham YOUng Platform represents a way of thinking
forward.

AmCham
ﬁ' Young | N
Professionals

AmCham Young Professionals™
Personal and career development for the next generation
of business leaders.

N You
'

AmCham Mentor
Informal transfer of knowledge, social capital, and support.
A powerful personal development and empowerment tool.

Student Entrepreneurship and Internship
AmCham Slovenia in cooperation with the US Embassy in Slovenia
links academic and business career through its student internship
program.

AmCham

» e
Leaders Club

AmCham Young Leaders Club

A network of business leaders of the younger generation, whose
desire and goal is to work together and co-create a better future,
strong economy, and a high quality of life.

AmCham

T frsheor

AmCham First Mentor

Members of AmCham Young Leaders Club offer mentoring to
young people between the ages of 18 and 25 who are considering
a career, starting to dream about their business path, or looking
for the best way to jump from school to business.

N7

snowball

YOUNG LEADERS CLUB

Snowball

Snowball is the center of optimism. It is a group of active young
people brought together by a common vision-to make Slovenia

a country of optimism and opportunity, with a high quality of life.

International
Cooperation

UsA®EZr sLOVENIA

=

Business CoLab

4\‘\\//]3 usAnavigator

% delegationusa

AmCham Business and
Development Delegations to the US
Business and investment opportunities

for Slovenian companies in the US.

" SLOVENIA BUSINESS BRIDGE"

Slovenia Business Bridge™
Investment and Development Conference
Finding opportunities & making them happen.

@ 0% usameetup

USA Meetup

Informal conversations and concrete answers as well as
examples and first-hand experience for a better understanding
of the US market.

6_9 usAbootcamp

USA Boot Camp
We share knowledge and experience and provide detailed insights
into individual industries, their specifics, and trends.

i’\? enterusa

Enter USA
Custom made business training for companies that are entering
or expanding business operations on the US market.

x
gy believe
slovenia

Believe in Slovenia
Discover the stories of our »ambassadors of friendship«
and their true belief in Slovenia.

"AMCHAMs

EUROPE
AmChams in Europe

A network of 49 AmChams in 47 countries across Europe and
Western Asia. With AjSa Vodnik as Chair of AmChams in Europe.
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A.T. Kearney Svetovanje d.o.o. Al Slovenija, d. d.

Marko Derca, Dejan Turk,

Partner President of the Management Board

wWww.kearney.com Al Slovenia and Al Croatia
WWW.a1.8i

1

KEARNEY

AGILCON d.o.o.
Marko Perme,

CEO of Agilcon Group
www.agilcon.com

con

Alma Mater Europaea Alpe-Panon d.o.o.

European Center, Maribor McDonald’s DL
Ludvik Toplak, PND, LLM,

Rector

Www.almamater.si

ALMA MATER m

EUROPAEA

“——UNIVERZA——

Astellas Pharma d.o.o.
Charalampos Lamprou,
General Manager
www.astellas.com

7a5tellas

AMCHAM SLOVENIA
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Patron

ATLANTIC DROGA KOLINSKA d.o.o.
Darja Terzan,

Executive Director at Atlantic Grupa
www.atlanticgrupa.com

ATLANTIC

GRUPA

Banka Intesa Sanpaolo d.d.

President of the Management Board
www.intesasanpaolobank.si

] INTESA SNNPAOLO BANK

oy .

Bankart d.o.o0., Ljubljana
Samo Kumar,

Managing Director
www.bankart.si

0\ bankart

Bayer d.o.o.

Iwer Baecker,

Alpe Adria Cormmercial Lead
Pharmaceuticals Managing Director
Bayer d.o.o.

www.bayer.si

B

A
BAYER

E

R

BOC Institute d.o.o.
Simona Spilak,

www.bocinstitute.com

P INSTITUTE

CERHA HEMPEL

OdvetniSka pisarna Ulcar & partnerji
Matjaz Ulcar,

Managing Partner
www.cerhahempel.com

CERHAHEMPEL

124
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CISCO SYSTEMS,
Podruznica Ljubljana
Ivan Olujic,

Country Lead
WWW.CISCO.SI

NI
CISCO

COCA - COLA HBC SLOVENIJA d.o.o.
Dimitris Romipis,

General Manager - Business Unit Adria
www.coca-colahellenic.si

Coca-ColaHBC
Adria

Competo d.o.o.

Matic Vosnjak,

Partner, General Manager
WWW.COMpPeto.si

COMPETO

Corwin SI d.o.o.
Michal Maco,
Country Manager
WWW.COrwin.si

Ik CORWIN

DANFOSS TRATA d.o.o.

Saska Rihtarsic,

Vice President District Energy
and General Manager
www.danfoss.com/en/

Danh

Dun & Bradstreet d.o.o.

Breda Jeric

Manager, Relationship Management
www.dnb.com/sl-si

dunQbradstreet

AMCHAM SLOVENIA
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Elementum Slovenija Forvis Mazars IT Generali Investments,

Peter Slapsak, Uro$ Zust, druzba za upravljanje, d.o.o.

CEO pPartner Melita Rajgel] Ozebek,
www.elementum.si Www.mazars.si President of the Management Board

www.generali-investments.si

forvss o=
Elementum mazars oo, GENERALT

GENERALI Zavarovalnica d.d. GEN-I, d.o.o. GOODYEAR SLOVENIJA, d.o.o.
Vanja Hrovat, Maks Helbl,

President of the Management Board President of the Management Board

www.generali.si gen-i.si

o= ;
£ - o
T gen- GOODFYEAR
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Google Hrvatska d.o.o.
Josko Mrndze,

Country Director for Adriatics
Www.google.si

Google

IBM SLOVENIJA d.o.o.
Robert Bozic,
Ccountry Leader
www.ibm.com/si

Intersnack d.o.o.
Robert Smid,
Director
www.intersnack.si

)

Intersnack

IZOTEH,

gradnja industrijskih objektov d.o.o.
Gregor Prevodnik, Managing Director-
Commercial operations

David Stremfel], Managing Director-
Technical operations

www.izoten.si

izoteh

JOHNSON & JOHNSON d.o.o.

Robin Duurland,

Country Director Croatia & Slovenia
J&J Innovative Medicine

WWW.JNj.com

Johnson&dJohnson

Kontron SI, d.o.o.
Jure Fir,

Managing Director
WwWW.kontron.si

kontron

AMCHAM SLOVENIA
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Patron

Labena d.o.o.

Borut Ceh,

Co-Owner and Managing Director
www.labena.si

(D Labena

Celostne resitve v laboratorijski in procesni analitiki

Law Firm Ketler & Partners,
member of Karanovic
Marko Ketler,

Senior Partner

ketler/partners member of

karanovic/

Law firm Rojs, Peljhan,
Prelesnik & Partners
Robert Prelesnik,
Managing Partner
WWW.rppPR.si

ROJS PELJHAN PRELESNIK
& PARTNERS

Law Firm Senica & Partners, Ltd.
Miro Senica,

Founding and Managing Partner
www.senica.si/en
www.si.andersen.com/en

SENICA ‘ ANDERSEN.

Lek d.d.

Gregor Makugc,

Chief Executive Director of Lek and
Country President Sandoz Slovenia
WWW.leK.si

SANDOZ | @Iek

Lenis farmacevtika d.o.o.
Vita Godec,

Managing Director
www.lenis.si

Lenis
~___—
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Litostroj Power d.o.o.
Jure Androcec,

Director
www.litostrojpower.com

7 LITOSTROJ

POWER

Luka Koper,

pristaniski in logisticni sistem, d.d.
Nevenka Krzan, President of the
Management Board of Luka Koper
WWW.luka-Kkp.si

LUKA KOPER

Port of Koper

Mastercard Europe SA,
Podruznica v Sloveniji
Luka Gabrovsek,
Country Manager
www.mastercard.si

Medtronic d.o.o.
Tomislav Petricevic,
Country Manager
www.medtronic.com

Medtronic

Merck Sharp & Dohme, d.o.o.
Conor bempsey,

Managing Director for Croatia
and Slovenia

WwWwW.msd.si

€9 MSD

NIL d.o.o.
Beno Ceglar,
CEO
www.nil.com

NIU

Part of Conscia

AMCHAM SLOVENIA
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NLB Asset management
Luka Podlogar,

CEO

www.nlbskladi.si

O NLB skladi

NOVA LJUBLJANSKA BANKA d.d.
Blaz Brodnjak,

CEO

WWW.NID.SI

Onis

NP CONSULTING d.o.o.
Nevenka Crednar Pergar,
CEO

WWW.NPC.SI

AP

CONSULTING

Business & Legal Consulting Ltd,

Odvetniska druzba KBP, o.p., d.o.o.
Simon Bracun, LL.M.

Managing Partner

WWW.Kbp.Si

Br

ODVETNISKA DRUZBA
Kavéic-Bracun-Partnerji

ORACLE SOFTWARE d.o.o.

Sanja Savel,

Sales Director CEE & CA, Applications
and Global Industry Units
WWW.oracle.com/si

ORACLE

OTP banka d.d.

Andras Hamori

President of the Management Board
www.otpbanka.si

® otpbanka
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Patron

PFIZER; podruznica Ljubljana PHILIP MORRIS LJUBLJANA d.o.0. Pivovarna Lasko Union d.o.o.
Mohamed Hammam, Claudiu Tlian, Marta Bulhak,
Pfizer Cluster President Country Manager Slovenia Managing Director
www.pfizer.si WWW.pmi.com WwWw.pivovarnalaskounion.com
E
i Lot
PHILIP MORRIS %2t
LJ UBLJANA D.O'O' LASKO UNION

Pliva Ljubljana d.o.o. Plume Design d.o.o. Prohit, d.o.o.
Matej Rukavina, Ganesh Sundaresan Igor Strazisnik,
Country Manager Pliva Ljubljana d.o.o. Chief Financial Officer CEO
www.tevasi.si www.plume.com prohit.eu

teva @)\ Plume- PROHIT

Agencija za upravljanje terjatev
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RB one d.o.o.
Tadej Tufek, M.Sc.,
Director

r

ROTONDA

ROCHE farmacevtska druzba d.o.o.
Lauren Boak, General Manager
www.roche.si

RIKO d.o.o.
Janez Skrabec,
General Manager
WWW.IKO.SI

(::)Hﬂk!f

SAP d.o.o.

Tatjana skoko,

Managing Director for SAP Adriatics
WWW.Sap.com

SAP

STEKLARNA ROGASKA d.o.0.
Rolf Mueller-Gruenow,
Procurator
www.steklarna-rogaska.si

TELEKOM SLOVENIJE, d.d.

Bostjan Kosak,

President of the Management Board
www.telekom.si

FISKARS ..
ROGASK A M .“o TelekomSlovenije
GROUP
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Patron

Telemach Slovenija d.o.o.

Tomislav Cizmid,

President of the Management Board
www.telemach.si

Triglav Investments d.o.o.
Benjamin Josar,

President of the Management Board
www.triglavinvestments.si

triglav investments

United Group SI d.o.o.
Janez Zivko,
Vice President Finance
united.group

U
UNITED
GROUP

Visa Slovenija

Alenka Mejac Krassnig,
Country Manager
WWW.Visaeurope.si

VISA

ZAVAROVALNICA TRIGLAV d.d.
Andrej Slapar,

President of the Management Board
Www.triglav.si

triglav

THANK YOU
PATRON MEMBERS
FOR BEING

OUR PARTNERS
IN THE

BEST WAY
POSSIBLE.

AMCHAM SLOVENIA
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Corporate & Entrepreneur

AbbVie Apta Medica International d.o.o.
Biofarmacevtska druzba d.o.o. Aljosa Rojec,

Javier Aracil Corma,

General Manager, Adriatic & Hungary

www.abbvie.si

obbvie

Director
www.apta-medica.com

Acex Ltd.
Boris Horvat,
CEO
WWW.acex.s

/65 ACEX

Arctur d.o.o.
Tomi Ilijas,
CEO & Founder
www.arctur.si

ADECCO H.R. d.o.o.
Mirela Kurt,

Country Operation Head A

Slovenia

Wwww.adecco.s

Adecco

A-soft, d.o.o.
Tadej Muha,
General Manager
Www.a-soft.si

NsoFT

Aerosol d.o.o.
Sebastijan Marinic,
General Manager
Martin Rigler,
Director & CSO
WWW.

crosolmageesci.com

I AEROSOL
MAGEE SCIENTIFIC

AV Studio trZzne komunikacije d.o.o.

Boris Mesaric¢
Director, Digital solutions
www.av-studio.si

AV5TUDIO

Agitavit Solutions d.o.o.
Anka Brus,

Managing Director
www.agitavit.si

@ AGITAVIT

Avant Car d.o.o.
Gasgper Zvan,
Executive Director
www.avantcar.si

6 avantcar
Your Mobility Provider

AIRPASS d.o.o0.,
American Express
Global Business Travel
Milos Vujadinovic,
Director
www.airpass.eu

S GLOBAL
AIRPASS ‘ E Su2rss
a TRAVEL

Avtosteklo d.o.o. Carglass
Dejan Seruga, Director
Peter Vic Procurator
www.carglass.si

I
CARGLASS

Alba d.o.o.

Natasa Kracun, CEO
Alojz Kracun, Owner
www.alba.si

) alba

BASF Slovenija d.o.o.
Simon Franko,
Managing Director
www.basf.com

O-BASF

We create chemistry

ALBAUGH TKI d.o.o.

Kurt Pedersen Kaalund,
Group CEO

Stephen Thomas Karl,
President Europe/MEA

Albaugh

Your Alternative

BASTION LLC -
podruznica v Sloveniji
Mike Navitsky,
Director

WWW.

stionboltactionpen.com

@ BASTION

AMGEN zdravila d.o.o.
Sanja Cerovac Vodicar,
Country Director Adria
www.amgen.si

AMGEN

Beletrina
Alma Ca
Executive Director
www.beletrina.si

Sevic Klemendic,

Beletrina

AMZS d.o.o0.
Miha Ferlan,
Director
v.amzs.s

AMZS

Better, d.o.o.
Tomaz Gornik,
CEO
www.better.care

. better
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Corporate & Entrepreneur

Big Bang d.o.0.
Uro$ Mesojedec,
CEO
www.bigbang.si

Business Solutions d.o.o.
Jernej Rehar,
CEO

WWWwW.0-s.eu

business
solutions

Bird Buddy

Franci zidar,

Chief Executive Officer
mybirdbuddy.eu

o Birdbuddy

cargo-partner d.o.o.
Viktor Kastelic,
Director

BITSTAMP by Robinhood
Johann Kerbrat

SVP and GM, Crypto
www.pitstamp.net

Bitstamp

CargoX d.o.o.
Stefan Kukman,
CEO

cargox.io

Boels Rental Slovenia d.o.o.

Jon Tajnik,
Country Manager

for Slovenia and Croatia

www.poels.com

C-ASTRAL d.o.o.
Goran Gacnik,
CEO
www.c-astral.com

C-ASTRAL

AcROSPACE

Bora Partners, zdruZitve, prevzemi
in mednarodno povezovanje, d.o.o.

Ziga Vavpotic,
Partner, CEO
www.pbora.partners

B BORA PARTNERS

CBRE d.o.0. -
podruznica Ljubljana
Bosko Tomasevic,
Managing Director SEE
www.cbre.si

o\

CBRE

Borza terjatev, d.d.
Primoz Zupan, MSc,

President of the Management Board

Matija Pance,
Member of the Manage
Gasper Rant,

Member of the Management Board

www.borzaterjatev.si

B BORZA
B TERJATEV

Celtra Inc
Mihael Mikek,
CEO & Founder
www.celtra.com

| Celtra

CENTRALOG d.o.0. Koper
Rok Strukelj,

Managing Director
www.centralog.com

Boxmark Leather d.o.o.
Marjan Trobis,

CEO
WWW.boxmark.com

BOXMARK

Cleangrad d.o.o.
Jernej Zupancic,
Managing Director
www.cleangrad.si

Brinox d.o.o.
Uros Kug
Director

www.brinox.eu

CLOUD SERVICES (Cloudlogy)
Iryna Moiseieva, Director
Boris Baji CO
www.cs-worldwide.com

Cloud Services

BTC d.d.

Damijan Kralj, M.Sc.
Chief Executive Officer
www.btc-city.com

CMS REICH-ROHRWIG HAINZ
Attorneys-at-law

- Slovenian Branch

Gregor Famira,

Managing Partner

cms.law/en/SVN/Office/Ljubliana

CMS

law-tax-future

AMCHAM SLOVENIA
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Corporate & Entrepreneur

COFACE,

podruznica v Sloveniji
Sergej Simoniti,
Branch Director
www.coface.si

DevRev

Mladen Barjaktarevic,
Head of Slovenia Office
www.devrev.ai

% DevRev

Colliers Property Consultants d.o.o.
ana Likan, EMBA, MRICS

www.colliers.com/en-si

DEWESOFT d.o.0.

Jure Knez, Ph.D.,
President & Co-founder
Tilen Sotler,

CEO

dewesoft.com

A DEWESoft’

Comtrade SI d.o.o.
Alexis Lope-Bello,
CEO Comtrade Group
www.comtrade.si

<> COMTRADE

DS Smith Slovenija d.o.o.
Lorenz Baumgartner,
General Manager
www.dssmith.com/sl

2 DSSmith

ControlTech

ControlTech d.o.o.

Ales Havlina, Director

Joze Perko, Country Manager
www.controltech.s

ControlTech

Q==

EKWB d.o.o.

Edvard Konig,
ounder

www.ekwb.com

Cosylab d.d.

Mark Plesko,

CEO
www.cosylab.com

€ cosvLAB

Advancing humanity. Engineering remarkable

Elan, d.o.o.

Jeffrey Tirman,

Chief Executive Director
www.elan.si

DARS d.d.
Andrej Ribic,
President of the Management Board

www.dars.si

DARS

ELI LILLY

farmacevtska druzba; d.o.o.
Mirjam Zitnik,

Country Coordinator
www.lilly.com

Dejavniki Uspeha d.o.o.
Branko Matijevic,

CTO

dejavniki.si

dejavniki \A
juspeha L\{

ELMONT d.o.0. Kr$ko
Metod Pirc,

Director
www.elmont-kk.si

selmont..

KRSKO

Delight d.o.o.

Matevz Borovnik,
Country Manager
www.delight-office.si

delighl.

Elpro Krizni¢ d.o.o.
Sintija Krizni¢, MBA,
CEO

WWW.e-K.Si

ek elpro krizni¢

reliable solutions

Delo d.o.o.

Stojan Petric, CEO
Natasa Lusa, CEO
www.delo.si

DELO

EMMA d.o.o.

Matej Potokar, MBA,
CEO
www.emma-group.eu

EMMA

Deloitte d.o.o.

Barbara Zibret Kral,
Country Managing Partner
www.deloitte.s

Deloitte.

Enery SLO d.o.o.
Nace Novak,
Head of Slovenia
enery.energy/en

L
ENEry
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Corporate & Entrepreneur

Ericsson d.o.o0.
Aleksandar Todorovski,
Country Manager
www.ericsson.com/en

W\

ERICSSON

Fortinet

oVrSNik,

nal Account Manager
www.fortinet.com

F:ERTINET

Ernst & Young d.o.o.
Matej Kovadic,

Fragmat TIM d.o.o.
GaSper Zgajnar,

S

Country Me ging Partner Director Q

WWW.EV.CC Shape the future

NWW.EY.C

! (e E with confidence FRAGMAT
Temelj zaséite

Erudio izobrazevalni center Fraport

Dimitrij Miklic,
CEO
www.erudio.si

erunioy

Frapor

www.fraport

)../ i€
= G;aport

-Studentski Servis (SS d.0.0.)
" Vesna MiloSevi¢ Zupandic,

1O ®

EXp
Market Expert
www.studentski-servis.com

Director, Youth and Labour

Studentski
Servis

GA V d.o.o.

Tilen Hoje,

Managing Director VinFast
Adriatic & Greece
vinfast-gav.s

VINFAST

EUROPLAKAT d.o.0.
Marko Kolbl,
Director
www.europlakat.si

Sgeuroglakat

GenePlanet d.o.o.
Marko Bitenc,
CEO & Founder

geneplanet.com

S
GENEPLANET

Eurostars Hotels

Ma ena Oubina,
Hotel Manager

www.eurostarshotels.co.uk

H

EUROSTARS

HOTELS

GoOpti d.o.o.
Marko Gucek,
CEO

www.goopti.com

© GoOpti

Fabulatorij d.o.o.
Anja Rebek, Managing Director
www.fabulatorij.com

Fabulatorij

Gorenjska banka d.d., Kranj

Mario Henjak,

President of the Management Board

WWW.EDKr.SI

W GorenjskaBanka

FedEx Express Slovenija
kurirske storitve d.o.o.
Irena Praznik Potocnik
District Sales Manager
dex.com

FedEx.

Grant Thornton Slovenia
Tormaz Mahnic,
Managing Partner
www.grantthorton.si

° GrantThornton

Fluidmaster d.o.o.
Aleksandar Bogunovic,

GRAYLING d.o.o.

ambak,

Director . Managing Director CEE GRAYLING
www.fluidmaster.com '@ Fluidmaster. grayling.com/our-offices/ljubliana creating advantage
WWW.IIV.S
www.sanitaer-schwab.com
FMG kadrovska agencija d.o.o. Groupama Biztosité Zrt.
Rok Hribar, Zavarovalnica, Podruznica

cto . | Facility a Sterpin,
rector Si | monaemene  C20C1 STErOIN, Al Groupama
www.fmg.si group Branch Di or Ny Zavarovalnica

wWww.groupama.si

AMCHAM SLOVENIA
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Halcom d.d.
Gregor Pelhan,
CEO
www.halcom.com

sdhalcom

HP Computing and Printing
Primoz Polajnar,
Managing Director
www.hp.com

Hansen Beck d.o.o0.
Bojana Florjandic,
Partner & Co-Founc
Tina Gorenc,
pPartner & Co-Founder
www.hansenbeck.com

Hansen
Beck

EXPLGRE. MASTER. DELIVER

Hranilnica LON d.d. Kranj
Imre Balogh, Ph.D.,

President of the Management Board

WwWw.IoN.s

& LON

Heads Adriatic d.o.o.
Marko Kolenc

Managing Director
www.headsadriatic.com

Workforce

HSE d.o.0.
Tormnaz Stokelj, Ph.D.,
CEO

www.hse.s

o hse

Henkel Slovenija d.o.o.
Marko Mintas,
President Henkel Adria
www.henkel.si

(enie)

IKEA Slovenija

Simone Quargnal,

Market Manager IKEA Slovenia
www.ikea.com/si/sl/

Herman & partnerji d.o.o.
Franci Zavrl,
CEO & Partner

nerman-partnerji.si

hermangpartner|

INA Slovenija d.o.o0.
Marko Rogi¢,
Company Director
www.ina-slovenija.si

SLOVENIJA

HIDRIA d.o.o.
Bojan Gantar,
CEO
www.hidria.com

HTRFE

INFONET MEDIA d.o.o.
Tanja Skarjot,

CEO

www.infonet.fm

ADIO 1

vet dobre glasbe

Hi$a Vizij d.o.o.
Bostjan Matko,
Director and Owner
www.hisa-vizij.com

HISA

event rental & design

Inspharma d.o.o.

Danilo Zavirsek, Managing Director
Kristian Lj Country Manager
www.inspharma.com

inspharma

Hotel Management d.o.o.

Jernej Osterman,

General Manager
www.hilton.com/en/notels/ljusldi-
doubletree-ljubljana/

®

DOUBLETREE

by Hilton™

Instrumentation Technologies
Elvis Janezic,

CEO

www.i-tech.si

w122 INSTRUMENTATION
7% TECHNOLOGIES

Hotel Mons d.o.0., Four Points
by Sheraton Ljubljana Mons
www.fourpointsljubljana.com

FOURYX
POINTS

BY SHERATON

Ljubljana Mons

Intectiv d.o.o.

\aging Director
www.intectiv.si

MliINTECTIV

HOTEL SLON, d.d.
Gregor Jamnik,
General Manager
www.hotelslon.com

o
HOTEL SLON

LJUBLJANA

Interblock

John Joseph Connelly 1v,
Global CEO
https://interblockgaming.com

interblock

LUXURY GAMING PRODUCTS
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Hotel Slon is an institution in hospitality, proudly celebrating
470 years of tradition. With 160 elegant rooms, versatile conference
HOTEL SLON facilities, and refined cuisine, it offers a seamless blend of comfort

LJUBLJANA and excellence at an elite city-centre location.

Let our experienced team craft your perfect event
— tailored to your needs, down to the last detail.

‘@ b3

o000 AN
anA g

a

5 Multi-Purpose Natural Light Cutting-edge Excellent Event

Halls & Views Technology Cuisine
‘. +386 1 470 11 00 500 m? of flexible event Bright venues with V\(ith 165" OLED Bespoke catering to
space for up to 250 wooden flooring and video walls elevate your event

events@hotelslon.com guests cityscape views experience



Corporate & Entrepreneur

Intercontinental Ljubljana

Dusko Bozic,

General Manager
www.intercontinental.com/ljubljana

9

INTERCONTINENTAL.

LJUBLJANA

Kemofarmacija d.d.
Nemanja Jankovic,
President of the Board
www.kemofarmacija.si

|< 8 KEMOFARMACUA

@ a PHOENIX company

Intra Lighting d.o.o.
Marino Furlan,
President & Co-founder
www.Intra-lighting.com

intra lighting

Kemomed d.o.o.
Andrej Vuga,

CEO
www.kemomed.si
www.kemomind.com

KEM®MED

BRINGING SOLUTIONS

IQVIA,

farmacevtske in trzne storitve d.o.o.
Michal Pilkiewicz, Director

Attila Szel, Director

www.igvia.com

=|QVIA

KF Finance d.o.o.
Me
Managing Partner
www.kf-finance.si

Iskra d.o.o.

Klemen Sesok,

Industrialist & Real estate developer
www.iskra.eu

Iskra

Kliping d.o.o.
Divna Brki¢ Hendrickx
www.Kliping.si

<liping

Iskraemeco, d.d.

Thomas Petuaud-Letang,
CEO of Iskraemeco Group
www.iskraemeco.com

'\5 iskraemeco

BY ELSEWEDY ELECTRIC

KNAUF INSULATION d.o.o.
Andraz Sabotic,
Director
www.knaufinsulation.si

knauf

JAFRAL, d.o.o.

ar. Frenk Smrekar,
CEO
www.jafral.com

&

JAFRAL

KOKOS AGENCY
Bostjan Kovac,
Director
www.kokos.agency

KOK05

. AGENCY"

JT International Ljubljana,
trgovsko podjetje, d.o.o.
Simone Mammi,

Country Manag
www.jti.com

Kolektor d.d.

Valter Leban,

President of the Management Board
www.kolektor.com

KOLEKTOR

Juicy Marbles

Tilen Travnik,

CEO
eu.juicymarbles.com

KPMG poslovno svetovanje, d.o.o.
Marko Mehle,

Managing Partner, KPMG in Slovenia
www.kpmg.si

KPMG

Karcher d.o.o.
Helena Walland,
Managing Director
www.karcher.com/si

KARCHER

Kriptomat

Serge Mahmutovid,

Co-Founder and Executive Director
Dejan Davidovic, COO and
Management Board Member
www.kriptomat.io/sl/

K4 KRIPTOMAT

Kefo d.o.o.
Vladimir Bangiev,
General Manager
www.kefo.si

KYBM d.o.0.
Rok Kosem,
CEO
WWW.Kybm.si
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Leanpay d.o.o.

Matjaz Omejc

Director Leanpay Slovenija
www.leanpay.si

- leanpay

Marktlink Adriatic M&A
Dino Bendekovic,
Managing Partner
www.marktlink.com/si

[M/MARKTLINK

Ledinek Engineering, d.o.o.
Gregor Ledinek, Director
Andrej Novak, Director
www.ledinek.com

LEDINEK

Marovt d.o.o.

Metka Marovt, D/CEO, Co-owner
Tormaz Marovt, CEO, Co-owner
www.marovt.com

JI\MAROVT

LeitnerLeitner d.o.o.

Tax Audit Advisory

Jure Mercina,

Tax Advisor, Partner
www.leitnerleitner.si/en/

LeitnerLeitner
Tax Audit Advisory

MARS OVERSEAS HOLDINGS d.o.0.
Predrag Milin¢ic,

eral Manager Mars
Balkans & Greece
WWW.Mars.com

MARS

LMA Europe d.o.o0.

Essie Sedmak,

Director
www.languagemagicadventures.com

LMA

LANGUAGE
MAGIC
ADVENTURES

Marsh McLennan Slovenia
Borut Jager,

CEO Marsh McLennan Slovenia
www.marsh.com

@3 Marsh

Loftware, Inc.

Miha Benko,
Managing Director
WWW.NIC om
www.loft .com

Es Loftware NiceLabel

Medex Group d.o.o.
Alesa MiZigoj,
General Manager
www.medex

meDex

Lumentum d.o.o.

Gregor Arsic,

director
www.lumentum.com/en

JLUMENTUM

MEDIS d.o.o0.

Tone Strnad,

President of the
Management Board
Maja Strnad Cestar, CEO
www.medis.com

® MEDIS

LUNA TBWA

druzba za komunikacije d.o.o.
Dali Bungic,

CEO

www.lunatbwa.si

LUNA TBWA

Medius d.o.o.
Viktor Brajak,
Director

Www.meaius.si

@ Medius

M Sora d.d.

Ales Ugovsek,

CEO
WWW.Mmsora-windows.com

M SORA

Mega M d.o.o.

Matej Meza, CEO
Miran Meza, CEO
www.megatel.si

Tel

=

[5=)
=]

=5

MANPOWER d.o.0.

Tamas Fehér, Regional Operations
Director for Manpower Hungary /
Croatia / Slovenia / Serbia / Bulgaria /
Bosnia-Herzegovina
WwWw.manpower.si

I/III Manpower

MERCATOR; d.o.0.
omislav bur
President of Management - CEO

www.mercator.s|

 Mercator

0] najboljsi sosed

MARAND inzZeniring d.o.o.
Andrej Marci¢, CEO
www.marand.com

i

marand

Merkur trgovina, d.o.o.
Jure Kapetan,

CEO

www.merkur.si

MERKUR

AMCHAM SLOVENIA
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MESI d.o.o0.

Jakob Susteric,

CEO
www.mesimedical.com

MESI

Simplifying Diagnostics

NUKLEARNA ELEKTRARNA Krsko d.o.o.
Gorazd Pfeifer,

President of the Management Board
Sasa Medakovid,

Member of the Management Board
www.nek.si

Meta Platforms Ireland Limited
Patrik Tovarys,

Public Policy Manager CEE
www.meta.com

o0 Meta

Odvetnigka pisarna Jadek & Pensa d.o.o.

Aleksandra Jemc Merc,
Managing Partner

mag. Jure Levovnik,
Managing Partner
www.jadek-pensa.si

JADEK & PENSA

MICROSOFT d.o0.0.; Ljubljana
Tomaz Valjavec,

Azure GTM lead, CEMA
www.microsoft.com/sl-si

@8 Microsoft

Odvetniska pisarna Schénherr -
podruznica v Sloveniji

Vid Kobe, Managing Partner

Bojan Brezan, Co-Managing Partner

schonherr

SLOVENIA
www.schoenherr.si
MMS Marketinske komunikacije d.o.o. odvetniki Selih in partnerii, o.p., d.o.o.
Toni Tomasek, Blaz Ogorevc, Partner
Chief Creative Officer & CEO Spela Remec, Partner SELIH &
o\o‘vema,’uh\e of Bgsmesg PUBLICIS selin.si PARTNERJ
Development Adriatic GROUPE
www.publicisgroupe.com
MOS SERVIS d.o.o. Optiprint, d.o.o.
peter Volovsek, .. Tamara Buhin,
Director Servis CEO

WWW.MOS.Si

www.optiprint.si

optiprint

Nara hladilna tehnika d.o.o.
Robert Oblak,
Director

Optiweb d.o.o.
Miha Lavtar,
Founder & CEO

www.nara.si N nn n www.optiweb.com o PT IWE B
NLB Lease&Go d.o.o. Pedersen in partnerji d.o.o.

Marko Jeri¢, CEO www.pedersenandpartners.com

AnZe Pogacnik, Managing Director &

NLB Lease&Go Pedersen ¢ Pariners

Managing Director
www.nlbleasego.si

Nomago d.o.o.

Marjan Beltram,

Chief Travel and Mobility Officer
WWWwW.NnomMago.si

NOMAGO

Pridi z nami.

Petrol d.d., Ljubljana

Saso Berger,

President of the Management Board
wWww.petrol.si

PETROL

Energija za Zivljenje

Novartis
www.novartis.si

Pipistrel d.o.o.
Gabriel Massey,

' President and Managing Director ~PiRPIsST el v

(_ NOVARTIS www.pipistrel-aircraft.com . RO e AL i

Novo Nordisk d.o.o. Pivka perutninarstvo d.d.,

Jurij Stariha, (0} (Pivka Poultry) and Delamaris d.o.o. PIVKA

General Manager Janez Rebec, B.S )

WW w.m::vomorf()jww_s;\ President of the ard of Directors DELAMARIS
Aleksander Debevec, B.Vet.s, SKUPINA =%

novo nordisk”

Member of the Board of Directors
www.pivkap.si - www.delamaris.eu
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Planet Soft d.o.o.

Igor Radojicic,

Governing Board Member
planetsoft.bar/en

@ PLANETSOFT

RE/MAX,

Nepremiéninska druzba d.o.o.
Igor Horvat, MSc,

Director RE/MAX Slovenia
WwWw.re-max.si

9 RE/MAX

NEPREMICNINE

Podkriznik d.o.o.
Iztok Podkriznik,
Director
www.podkriznik.s

P PODKRIZNIK

Red Orbit d.o.o.
Andraz Stalec,
Founder and CEO
www.red-orbit.s

redorbit

Pokojninska druzba A, d.d.

Karmen Dietner,

President of the Management Board
WwWwW.pd-a.si

A

Pokojninska druZba A, d.d.

Red Pitaya d.o.o0.
Mateja Lampe Rupnik,
CEO

www.redpitaya.com

¢ redpitaua

Posta Slovenije d.o.o.
Marko Cegnar,
General Manager
www.posta.s

\Q? Posta Slovenije

Reporter Media d.o.o.
Silvester Surla,

CEO

www.reporter.si

REPJ#RTER

PricewaterhouseCoopers d.o.o.
Hrvoje Jelic,

Country Managing Partner
WWW.PDWC.COM/si

pwe.

Rimske Terme / Terme Resort d.o.o.
Valery Arakelov,

Director

www.rimske-terme.si

RIMSKE«“TERME

Prima IP d.o.o.
Primoz Strumbelj,
director
WWW.prima-ip.si

PRI MA.

ROBOTINA d.o.0.

Devid Palcic,

President of the Robotina Group
www.robotina.com

d%obotina

PRISTOP SKUPINA d.o.o.
Primoz Pusar,

Director

WWW.pristop.si

Rohde & Schwarz Osterreich

Gesellschaft m.b.H,

Podruznica v Sloveniji

Uros Pivk, Head of Office - Slovenia,
. o :

C & Bosr

and Herzegovina
varz.com

ROHDE&SCHWARZ

Make ideas real

PRODUKCIJA PLUS

Stella Litou,

ral Director

Muhic,

Director and Sales Director
wWww.24ur.com

PROPLUS?

Roto Slovenija d.o.o.
Nusa Pavlinjek,
CEO
WWw.roto-group.eu

Skupina PRVA, d.d.

Janez Kranjc,

President of the Management Board
WwWwW.prva.si

E BN PRVA

RZISNIK PERC d.0.0.
Gregor Rozman,
Director
WWW.Izisnik-perc.si

L1 R7ignik Perc

GROUP

Puklavec Family Wines

Tatjana Puklavec

Owner of Puklavec Family Wines
puklavecfamilywines.com/en

SALUS, Veletrgovina, d.o.o.

Ziga Hieng, MSc, CFA,
Director

> , B. Sc. Econ,,

Managing Director

www.salus.eu

& SALUS

AMCHAM SLOVENIA
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Sartorius BIA Separations d.o.o.
Strancar,

Managing Director

Jana Krapez Trost,
Co-managing Director
www.biaseparations.com

S/ARTORILS

SILIKO d.o.o.

Andraz Brodnjak,
CEO

Janko Koprivec,
Founder and Director
www.siliko.si

Sava Turizem d.d.

Andrej Prebil,

President of the Management Board
www.sava-hotels-resorts.com

SAVA

=)
HOTELS &RESORTS

SIQ Ljubljana
Gregor Schoss,
Managing Director

WWW.SIQ.Si

®siLiko
Sl

SCHNEIDER ELECTRIC, d.o.o0.
Arthur Vasarevic,

Country General Manager
- Croatia, Slovenia, BiH
WWW.SE.COM/si

Lifels ®n | Schneider

Electric

Slovenska industrija jekla (SIJ) d.d.
Andrey Zubitskiy,

President of the Management Board
WWW.SI].Si

sij'\group

Selectium Adriatics d.o.o.

(Hewlett Packard Enterprise - HPE)
Bostjan Kosi,

Country Manager Croatia & Slovenia

HPE

SMART COM d.o.0.
Jure Remskar,
Executive Director
WwWw.smart-com.si

SMART
CoM

www.selectiumn.com/sl/ operated by Selectiur

SHD, d.o.0., Smartis d.o.o.
BohinjVECO Hotel in Sunrose 7 N Julij Bozi¢,
Anze Cokl, € CEO

General Manager
www.bohinj-eco-hotel.si

BOHINJ ECO HOTEL

SUNROSE7

www.smartis.si

S smart

SMART INFORMATION SYSTEMS

SIBO GROUP

Dragan Gojkovic,

Chief Executive Officer
and Vice President
www.sibogroup.com

South Central Ventures
Jure Mikuz,

Managing Partner
WWW.sC-ventures.com

South Central ’
Ventures

SIEMENS d.o.o0.
Medeja Loncar, CEO
Sandra Zili¢, CFO
Www.siemens.si

SIEMENS
lhg,a;\ui(y-ﬁarl,{fe

Sparkasse d.d.

Tomaz Salamon,

President of the Management Board
Mag. Thomas Jurkowitsch, LL.M.,
Member of the Management Board
www.sparkasse.si/s

SPARKASSE S

Siemens Energy d.o.o.

Ale$ PreSern, Vice President

and Head of South East Europe
Laura Musi¢, VP Finance South East
Europe

www.siemens-energy.com

SIEMENS
cNnercy

Sparkasse Pay d.o.o.
Rok Perkovi¢, Director
Rok Rozman, Director
www.dinersclub.si

SPARKASSE 5
ay

Siemens Healthcare d.o.o.

Gregor Gantar,

Managing Director

Ana Pirc,

Managing Director for Finance
www.siemens-healthineers.com/si

SIEMENS ...
Healthineers *-*

Steklarna Hrastnik d.o.o.
Christian Froba,

CEO
www.hrastnik1860.com

HRASTNIK1860

vemeer of VAIDER crous

Silicon Gardens Fund
Gregor Rebolj,

General Partner
www.silicongardens.com

= Silicon
Gardens

Styria digital marketplaces, d.o.o.
www.styria.com

(2] MojeDelo.com
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Summit avto d.o.o.
Katarina Modrijan Meglic,
Managing Director
www.summitavto.si

A SUMMIT AVTO

Member of Sumitomo Corporation

Triglav Svetovanje, d.o.o.
Tomaz Dvorak,

Managing Director
www.triglav-svetovanje.si

triglav

Triglav Svetovanje, d.o.o.

T-2, d.o.o.

Robert Erzin,

President of the Management Board
www.t-2.net

1=

Uber Slovenija
Morena Simatic,

Direkt
u‘tze/.coorr‘m Uber

Talum d.d.

Marko Drobnic,

President of the Management Board
www.talum.si

TALUMm

Unior, Kovaska industrija d.d.

Robert Vuga,

President of the Management Board
www.unior.com

Z UNIOR

Tastepoint d.o.o.

Gina Vekua,

General Manager, Director
Commercial
www.tastepoint.si

tastepoint

by IFF

Valicon d.o.o.

Matjaz Robinsak,

Research Director and Partner
www.valicon.net

VALICON

Teknoxgroup Slovenija d.o.o.
Tomaz Pogacnik,

General Manager
WwWw.teKkNoxgroup.si

Teknoxgroup 3 @

Vander Hotel d.o.o.
Amanda Vujadinovic,
Managing Director
www.vanderhotel.com

VANOF T

) A MEMEEFR OF
DESIGN HOTELS

Teleg-m d.o.o.
Milovan Gazibaric,
Director
www.telegm.si

Teleg-m

Viatris d.o.o.

Yavor Kostov,

Country Manager

for Slovenia & Bulgaria
www.viatris.com

& VIATRIS

TMF d.o.o.

Daniel Proycheyv,

Market Head Eastern Europe
www.tmf-group.com

TMF Global reach

ESYTII  Local knowledge

VILBOSS d.o.o.
Primoz Erzen,
Director BOSS yali
WwWw.VilDOoss. S VI' s Pople Praducs Prodciny

Tobacna Ljubljana, d.o.o.
Tormaz Maver,

Market Manager

for Slovenia & Croatia
www.tobacna.si

N.k IMPERIAL
~)*% BRANDS

TOBACNA LJUBLJANA

Vita, Zivljenjska zavarovalnica, d.d.
Barbara Smolnikar, PhD,

President of the Management Board
Www.zav-vita.si

TOSIDOS d.o.o.
Simon Jan,
Director
www.tosidos.si

GRADBENI INZENIRING
IN IZVEDEA

VIVO d.o.o.

oY VITA
HIVLIENISKA
Jerneja Kamnikar,

Vivo

WWW.VIVO.SI .
catering

TRIGAL d.o.o.
Simona Kozjek,
Executive Director
www.trigal.com

& trigal

VOLENIK d.o.o.
Andrea Volenik,
Director

www.mecdonalc
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Vzajemna
zdravstvena zavarovalnica d.d.

VARUH ZDRAVIJA

VZAJEMNA

Zlatarna Celje d.o.o.
Bojan Albreht, : =

LLATARNA CELJE

WEILER ABRASIVES d.o.0.

W ,\L\g;é}(Jfé'ifé\\/ﬁi‘iﬁ'3”‘ ((&’LE?

WOLF THEISS
Attorneys-at-law - Slovenian Branch
Markus Bruckmuller,

Wolf Theiss

Vizito

ZALOZBA ROKUS KLETT d.0.0.
MaruSa Dejak

OKUS

Klett

Knowledge & Support 2025

RE: RESILIENCE AND
RESPONSIBILITY
COMMITTEE

triglavinvestments



Small Business

2Mobile d.o.o.
Matjaz Mozina,
Director
www.2mobile.si

U2MOBILE

Antiq Palace Hotel & Spa d.o.o.
Darjono Husodo,

Director
www.antigpalace.com

9altitudes SI d.o.o.
Andrej Cernivec,

Managing Director Slovenia O A nhjne
Qaltitudes.comy/si /A altltUdeS

REACH NEW HEIGHTS

Astra AI d.o.o.
Andrej P. Skraba,
CEO

astra-ai.co

A Tax International d.o.o.
Azra BegiC Milanez,
Partner
www.ataxint.com

ATI

ato comm d.o.o.
Olga Rybak,

CEO
www.atocomm.eu

ato/comm

Abelium d.o.o.,
raziskave in razvoj
Boris Horvat,
Director
abelium.com

® abelium

AZ ODVETNIKI o.p., d.o.o.

Ales Avbrent, r
Director

Ana Lesnik Sitar, d
Director A odvemniki

www.azodvetniki.com

Adriatic Finance d.o.o.
Dusan Zuzek,
Director

www.adriatic-finance.si ﬁ- ADRIATIC FINANCE

BB Consulting d.o.o.
Ksenija Spiler BoZic,
Director
www.bbconsulting.si

Agencija Createable
Laura Mlakar,

BDN Group d.o.o.
Tadej Pocivavsek,

BDN Group

Co-Owner CREATEABLE Director
createable.si e www.bdngroup.si svetovanje pri razvoju in izvedbi

: . =} . nepremiéninskih ter drugih projektov d.o.o.
Allumen partnerji d.o.o. Bela Voda d.o.o.
Tadeja Steharnik, |ALLUMEN Ina Kukovic Borovnik,
Partner PARTNERJI Founder
www.allumen.si/en BUEREY www.bela-voda.com

SOLUTIONS

AMIDAS d.o.0.
Nina Ambroz Susnik, A o/ -
Managing Dir a m l d a S
www.amidas.s

prevajamo v uspeh

Bellini & Friends

Loni Jovanovic,

>ative Officer, Ttaly & CEE
www.bellinifriends.com

BELLINI&FRIENDS

AMROP ADRIA d.o.0.

\J
Marko Mlakar, ?I%
Director CANS

WWw.amrop.s Amrop

Leaders For What's Next

Bio-RecCell
Luka Fajs, CEO
www.bio-recell.com

Bio-ReCell®

Anteja ECG d.o.0.
Mateja Dermastia,
CEO
www.anteja-ecg.com

Borbona catering d.o.o.
Aleksander Bohinc,
Director
wWww.borbone
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ma

Business

BrainTrip
Matevz Staric,
Cso
pbraintrip.net

@ BrainTrip

Brain Health Quantified

Evolt Technologies d.o.o.
Jus Dobnikar,

Director

www.evolt.dev

A evouLTr

Catering Kovac
Peter Kovac,
Executive Chef

FaciliTribe

Enej Gradisek,

Facilitator & GenAI Expert
www.facilitribe.com

X
X\
X

FaciliTribe

Catering Lab
Gasper Kahne,
Director
www.cateringlab.si

Fatur Menard o.p. d.o.o.
Andrej Fatur,

Director and Senior Partner
Maja Menard,

Director and Senior Partner
fatur-menard.com

LW FIRA

FATURMENARD

D2S d.o.o.

Damjan Stanek, M.Sc.,
Director
www.d2s-energy.com

G

Fiduro d.o.o.
Janez Krizaj, MSc,
EMBA
www.fiduro.net

Data-MS d.o.o.
Petra Mohar,
Director
www.svetdaril.s

Finfrac d.o.o.
Dmytro Tuzov, CFA
Director
www.finfrac.ai/si

A FinFrac

DigiTalk d.o.0.
Metka Kejzar,
Managing Director
alk.si

DIGITALK

FirstClass HR Consulting
Til Lajc CEO

Ajda sibinci¢, CEO
www.first-class.si

FirstCloss

Dodo consulting,

Nina Langerholc Gebokli, s.p.

Nina Langerholc Cebokli
Director

4

CONSULTING

Fledgeworks software d.o.o.
Franja Ridzi,

CEO

fledgeworks.com

FLE=GEWarks

DTSDesign d.o.0.
DTSCreate d.o.0.
DTSPrint d.o.o.
Andraz Prajs,
CEO

www.dts.s

dts.

Glow Seven

Grega Ivandic,

Dire r
www.glowenoven.com

@GLDWEN

EKSPEKTA,

pravno-finanéne storitve, d.o.o. /\
W

Andraz Potokar,
CEO
ekspekta.com

EKSPEKTA

Goran Novkovié, s.p.
Goran Novkovic,
Director
pametnezgodbe.si

PAMETNE ZGODBE

Eric Hensel s.p.
Eric Hensel
Tikl.io

Grilc-Vouk-Ranc

dr. Roland Grilc,

r . Rudolf Vouk,

mag. Maja Ranc,

Mojca Erman, LL.M (LSE)

WWW.gvs3.at

AMCHAM SLOVENIA
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Small B

usiness

HR Institute d.o.o.
Zvone Zajc, M.Sc.
Director

www.hrinstitute.si

Lex Perfecta
Vasko Berden,
Managing Owner

Lex Perfecta

Humanist
Simon Tratnik,
CEO
www.hist.co

HUMAN“ST

LISAC & LISAC d.o.0., Ljubljana
Ales Lisac,
Director

www.lisac-lisac.s

Lisac&LisAc

30 LET

Indigo Labs d.o.o.
Rok Kanduti

COO
www.indigo.si

/l indigolabs

Make Your Life Your Legacy,
coaching in poslovno svetovanje,
Sara Oblak Speicher s.p.

Sara Oblak Speicher, MBA,
Founder and CEO
www.saraoblakspeicher.com

YOUR LEGACY

COACHING & POSLOVNO SYETOVANJE

INSHIFT TECH d.o.o.
Andrey Pyotukh,
CEO

www.inshift.me

Mat-Format d.o.o.,
Print and Prepress
Nives Ajdovec Lasic,
Director
www.matformat.si

MATFORMAT

Institute for Public Private Partnership

Bostjan Ferk, PhD,
Managing Director
www.pppforum.si/en

Institu
partnerstvo

Mediade d.o.o.

Edita Krajnovic¢, MSc,
Director
www.mediade.si

mediade

Internavti

UrSa Pucko,
Founder and CEO
www.internavti.si

+ INTERNAVTI

Mediaspeed d.o.o.

Borut Cvetko, Director
Natalija Cvetko, Director
www.mediaspeed.net

mediaspeed )

Kapri d.o.o.
Helena Kacijan,
Director
www.kapri.si

.

o, 7
0‘00~0 KAPRI

wwwkapri.si

MIC MENGES d.o.0.
Nikola Krstic,

Director
www.micmenges.com

gg’hic menges

Kontekst,

science communication and
scientific engagement consultancy
Jadranka JezerSek Turnes,
Director
www.kontekst-sodelovanje.si

Mint International, d.o.o.
Mojca Hergouth Koletic,
Director

WWw.mint.si

JEZIKOVNI CENTER

LANGUAGESITTER,

jezikovno izobraZevanje, d.o.o.
Dimitrij Miklic,

Managing Director
www.languagesitter.si

(S LANGUAGESITTER

MIS d.o.o.

Anze Mis,

Director
www.miszalozba.com

Lemur Legal, d.o.o.
Peter Merc,
Managing Partner
www.lemur.legal

j&LEMUHLEGAL

Moja Kariera d.o.o.
Matjaz Jerovsek,
Director

WWW.Moja kariera.si

e

MOJA KARIERA

— empstive search —
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Small

usiness

NC3 - New Century
Corporate Communications
Denis Mancevis, Ph.D.,
CEO & Partner

WWW.NC3.Si

New Century
Corporate
Communications

NG

Odvetnigka pisarna Kosmac d.o.o.

Marko Kosmac, MSc, General Manager, Attorney at Law
specialised in Corporate and Commercial Law

Www.kosmac.si

Odvetnisgka p

S arna

Kosma¢

Nord Communications Adria,
stiki z javnostjo, Vanja Kavcicé s.p.
Vanja Kaveic
www.theinternatione

INT.

TIONALIS

Odvetnigka pisarna Martelanc,
Camber Ristié in Kus, d.o.o.
Tanja Me anc, Di or
Director

www.odvetnikimep

I

NorthGrant d.o.o.
Peter Groznik,
Director

NorthGrant

PC7 d.o.o.

Dr. Primoz Cigoj,
Director
WWW.DC7.10

OC7

Odvetniska druzba

Neffat in partneriji o.p., d.o.o.
Domen Neffat,

CEO, Managing Partner
www.neffat.si

MNEFFAT IN PARTHNERJI
Odvetnigke drulbo

PDi Vizija d.o.o0.

peter Dolenc,

CEO
www.change2value.com

PDll\fISION

Odvetniska druzba

Sibinéi¢ Novak & Partneriji o.p. d.o.o.
Jan Sibin¢i¢, Managing Partner
Matic Novak, Managing Partner
WWW.SN-P.Si

Sibinci¢ Novak & Partners

PFP LAW o.p. d.o.o.
Jernej Jerayj,
aging Parter, Equity Partner

Odvetniska druzba

Krizanec & Partneriji 0.p. d.o.o.
Uros Krizanec,

Managing Partner

Krizanec & Partners

Planet GV d.o.o.
Peter Ribe
Director

www.planetgv.si

ODVETNISKA DRUZBA

www.profil-group.com

www.krizanecpartners.com LEXCELLERNCE PLANETGV
Odvetniska druzba Vrtacnik, o.p., d.o.o. Profil d.o.o.
doc. dr. Urban Vrtacnik, Jani Zupan,
Founding Partner = Managing Director @
. VRTACNIK PROFIL

Odvetniska druzba Zupancic o.p., d.o.o.
Luka Zupancic,
Director, Senior Partner

ZUPANCIC

ODVETNISKA DRUZEBA

PROMOTIVA,

organizacija dogodkov, svetovanje
in direktni marketing, d.o.o.

Grega Antolin,

Founder & CEO
WWW.promotiva.si

D

PROMOTIVA

Odvetnigka pisarna Cad
Tomaz Cad,

anaging Partner

ra Kurner Cad,

Www.cad-0p.si

0dvetniska
pisarna
5

CAD

Propiar d.o.o.

Nina Tomazin Bolcar, MSc,
Managing Director

Anja Podbevsek,
Executive Director
Www.propiar.com

propiar

Odvetnigka pisarna Jerovéek Malis
Rok Jerovsek, Attorney at Law
Peter Malis, Attorney at Law
erovsek-malis.si

JEROVSEK MALIS

LAW FIRM

Psy Byte d.o.o. (PsyBit)
Urh Kovacic, CEO

Eva Esih, CEO

psybit.s

(#) psyBit

AMCHAM SLOVENIA
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Small Business

Quantifly d.o.o.
Luka Pregelj,
Founder & CEO
quantifly.net

(% quantifly

Sistem 2 d.o.0.,

Druzba za poslovno svetovanje
Martina Merslavic,

Founder & CEO

www.sisterr

sistem —2

Recognized,

Kristina Rajzer s.p.

Kristina Rajzer

Brand & Growth Strategist

Stratos akademija d.o.o.
Nada Ulcar,
Director

www.stratos-akademij

www.reduxi.eu

4 reduxi

Subtle Insights d.o.o.
John Denhof
Director
www.subtleinsights.s

& subtleinsights

REISSWOLF d.o0.0.
Miran vr

[Jmecvt(r?erwawo f.si @ REISSWOLF

Svarm d.o.o.
Guru Prasanna Nagarajan,
Director

WWW.SV

armsys.com

SV/&/Y\

RePublis d.o.o.
Jaka Repansek,
Founder
www.republis.eu

RePUBLIS

Switch to eleven d.o.o.
Jaka Kladnik, Director
Nina Pozderec, Procurist
switcheleven.com

SWITCH

Strategy Agile Studio

S2 Lex, Sanja Savié s.p.

TEAMWORKPAL
Anze Becaij,
Oowner
teamworkpal.com

A

—

Sasa Zor Consulting L
Sasa zor, SASA ZOR

CONSULTING

o

Hospitality Consultant and Business
Workshops Facilitator
WWW.sasazor.com

Transformation Lighthouse d.o.o.

UrSka Jez,
CEO & Founder
transformation-lighthouse.com

SEOS Peter Mesarec s.p.

Peter Mesarec,
Owner, CEO SE
OS |.SI

TRTNIK in TRTNIK d.o.0.
Jure Trtnik,

Director
www.trtnik.com

Igor Zgonc,
Director and Owner
www.silverbulletrisk.com

VERNAR CONSULTING, d.o.0.
Liza Cerne,

CEO

WWW.VEernar.com

Sincular consulting d.o.o.

Boris Koprivnikar,

CEO ;
www.sincular.si

Silver Bullet Risk

Sustoinable inclusive solutions
for circular grawt

Viocon d.o.o.
Marko Blatnik,
Managing Director

WWW.VIOCON.SI

VIOCON

ESG Consulting
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Small Business

vZivo

Peter Kastelic,
WWW.VZIVO.SI ks e.
ZOOP - LOOP

Melita Jozelj Nose,

rrrrrrr [
WWW.ZOOP.S ..

A AmCham Slovenia

N YN YNNI Y

Knowledge & Support 2025

JADEK & PENSA



Non profit

ABC Accelerator, d.o.o.
Mark Kalin,

CEO
www.abc-accelerator.com

ABC
ACCELERATOR

Impact Hub Slovenia

Jan Peloza,

Chief Executive Officer
https://slovenia.impacthub.net/
in-ljubljana/

Slovenia

ACADEMIA VS, Maribor
Zan Dapd&evic,

ing Director
www.academia

ACADEMIA

IEDC-Bled School of Management,
Postgraduate Studies

Prof.Danica Purg,

Dean

www.iedc.si

IEDC

Bl chool of
Management

AEIOU Universe

National Institute of Chemistry

Sonja Klop¢ic¢, MSc, Professor Gregor Anderluh, PhD,
CEO Director

AIPA, k. 0. Ljubljana International School
“resor S ichard Carl Wiebur:
gvt/e%ct)(ryut\bomwk, RS S SN Richard Carl Wieburg,

WWW.aipa.si

aipa

School Director
www.lissa.si

AUTHENTIC LEADERSHIP Institute
Alenka Bracek Lali¢, Ph.D.,
Director

www.authentic.si

GEA College d.d.
Katja Kraskovic,
President of the Management Board

gea-college

geacollege

BSC, Poslovni podporni center
Kranj, Regionalna razvojna agencija
Gorenjske

Jure Meglic

www.bsc-kranj.si

Simbioza Genesis, socialno podjetje
Ana Plesko,

Director

www.simbioza.eu

SIMBI®ZA

MED GENER/ VAL

CER Partnerstvo

za trajnostno gospodarstvo
Ana Struna Bregar,

CEO

www.cer-slo.si

TEDxLjubljana,

drustvo za Sirjenje dobrih idej
Vid Sedej,

President
www.tedxljubljana.com

TEDX*Ljubljana

x=independently
organized TED event

CPOEF

Center of Business Excellence,
School of Economics and Busir
Ljubljana Unive
Masa Madon, Dir
www.cpoef.si

Univerza v Ljubljani Univerza v Ljubljani
Prof. Dr. Gregor Majdic,
Rector

www.uni-lj.si

DOBA University of Applied Sciences
Jasna bominko Baloh,

Director

www.fakulteta.doba.si

Zavod Mreza PodjetniStva, CEED
Andrej solinc, =

Director @E E D

www.ceed-slovenia.org SLOVENIA

Edutrain.me

Daniela Bervar Kotolenko,
Founder and CEO
www.edutrain.me

EDU
TRAIN.ME

ZAVOD YPSILON
Rok Pozun,
Director
www.ypsilon.si

YPSILON

154

DIALOGUE 20256/2026



Non profit

ZdruZenje druzb za upravljanje
investicijskih skladov GIZ

Mira Koporcic Veljic,
Managing Director

zdu-giz.si

ZDRUZENJE DRUZB ZA UPRAVLIANJE
INVESTICLISKIH SKLADOV
‘GOSPODARSKO INTERESNO ZDRUZENJE

Slovenian School Heads

and Deputy Heads Association
mag. Mojca Mihelic,
www.ravnatel].si

Zdruzenje PMI Slovenija

Marko Golob, D
Association President r = Management
www.pmi-slo.org b Ll

=== Slovenia, Ljubfjana

Zveza Anita Ogulin in ZPM
Tanja Petek,

General Secretary
www.zveza-anitaogulin.si

Anita
Ogulin

ZIPM

AmCham Slovenia

Knowledge & Support 2025

‘L B@®C
P INSTITUTE






ﬂ

Is Al a Solution or Part of the
Problem When It Comes to
Sustainable Development?

EVENT:
AMCHAM FOCUS

DATE:
APRIL 9, 2025

Join a¢
slido.com
"AMCImMrgHUs

KNOWLEDGE AND SUPPORT:

A RE: RESILIENCE

AND RESPONSIBILITY
COMMITTEE

“ READY4DFUTURE

COMMITTEE

NIL

Al ©obetium & Marsh

Cloud Services

MODERATORS:

Ziva Jezernik, PhD, Head of Risk Management and Middle
Office, Triglav Skladi, Co-Chair of the AmCham Sustain-
able Growth Committee; Mojka Misié, MSc, Advacacy and
Communications Director, AmCham Slovenia

AMCHAM SLOVENIA

GUESTS:

Filip Koprivee, PhD, CTO, AFLabs; GaSper Slapniéar, PhD,
Head of the Ambient Intelligence group at £9, Jozef
Stefan Institute; Tomaz Valjavec, Azure Business Lead,
CEMA, Microsoft

Mojka Misi¢, MSc, AmCham Slovenia; Filip Koprivec, AFLabs; Tomat Valjavec, Microsoft;
Gasper Slapnicar, PhD, Jozef Stefan Institute; Ziva Jezernik, Triglav Skladi, AmCham Sus-
tainable Growth Committee B AmCham Focus Bl AmCham Focus
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_

From Waiting Rooms to Decisions —
A Healthy Society Is an Investment

in Slovenia’s Development

AMCHAM FOCUS

OCTOBER 23, 2025

o)

HEALTH
& WELLBEING
COMMITTEE

cobvie AMGEN ()

(D Labena

Medtronic @ Pfizer

Johnson&dJohnson triglav

MODERATORS:

Jadranka JezerSek Turnes, MSc, Director, Kontekst,
creative and business consulting, and member of the
AmCham Health and Wellbeing Committee; Vida Dolenc
Pogacnik, COO and International Gooperation Director,
AmCham Slovenia

158

GUESTS:

Robert Lojljo, MSc, Director General, Health Insurance
Institute of Slovenia; Joze Sambt, PhD, Full Professor,
School of Economics and Business, University of Ljublja-
na; Tanja Spanié, PhD, President, Europa Donna Slovenia

H Robert Lojljo, MSc, Health Insurance Institute of Slovenia; Tanja Spanié, PhD, Europa
Donna Slovenia; Joze Sambt, PhD, School of Economics and Business, University of
Ljubljana B AmCham Focus B AmCham Focus B8 AmCham Focus B AmCham Focus
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ﬂ

What BuSineSS Leaders AMCHAM BUSINESS BREAKFAST
EXpeCt in 2025? FEBRUARY 4, 2025

r Jure PODKRIZNIK

letka MAROVT

GUESTS: H Vida Dolenc Pogaénik, AmCham Slovenia; Borut Geh, Labena; Metka

Beno Ceglar, Then Vice President of AmCham Slovenia (now President) and CEO, NIL Marovt, Marovt Group; Jure Podkriznik, Podkriznik d.o.o. EX Aj$a Vodnik,
MODERATORS: Ltd.; Borut Geh, Co-Founder and CEO, Labena; MatjaZ Han, Minister of Economy, Tourism, MSc, AmCham Slovenia; Beno Ceglar, NIL Ltd.; Eva McLellan, Roche;
Aj$a Vodnik, MSc, CEO, AmCham Slove- and Sport; Eva McLellan, Then Vice President of AmCham Slovenia and General Manager, Enzo Smrekar; Ziga Vizintin, Pokojninska druzba A, AmCham Finance
nia and Chair, AmChams in Furope; Vida Roche Slovenia; Metka Marovt, Co-Owner of Marovt Group; Jure Podkriznik, Director, Committee EX Aj$a Vodnik, MSc, AmCham Slovenia; Matjaz Han, Minister
Dolenc Pogacnik, CO0 & International Podkriznik d.0.0.; Enzo Smrekar, Then President of AmCham Slovenia, then Vice President of Economy, Tourism, and Sport B AmCham Business Breakfast B
Coopertion Director, AmCham Slovenia for Savory Spreads, Donat Mg, and Internationalization at Atlantic Grupa, and GEQ of AmCham Business Breakfast

Atlantic Droga Kolinska

AMCHAM SLOVENIA 159



_

Why Are Croatian Investment
Funds, Rather Than Slovenian Ones, | 5. .. zoms
Significant Owners of Companies in

Slovenia?

m FINANCE W @NLBSkIadi . @ EEGIZ**

COMMITTEE %S didrugenie bank Skoveniie

@ otpbanka

GUESTS: H Petar Vlaié, Erste d.0.0., Croatian Association of Pension Fund Management

Marko Bombag, President of the Management Board, Ljubljana Stock Exchange; Klemen companies and Pension Insurance Companies; Jure MikuZ, South Central Ventures; Ziga

Bostjanci¢, Minister of Finance of the Republic of Slovenia; Benjamin Josar, President of the Vizintin, AmCham Finance Committee, Pokajninska druzba A; Benjamin JoSar, Triglav
MODERATORS: Management Board, Triglav Skladi, Chairman of the Board of Directors, Slovenian Investment Skladi, Slovenian Investment Fund Association (ZDU GIZ); Katarina Matejéié Bl Marko
Aj§a Vodnik, MSc, CEO, Fund Association (ZDU GIZ); Jure MikuZ, Founder and Partner, South Central Ventures; Bomhag, Ljubljana Stock Exchange; Stanislava Zadravec Caprirolo, Bank Association of
AmCham Slovenia Spyridon Ntallas, President of the Management Board, OTP banka; Ziga ViZintin, Co-Chair Slovenia; Spyridon Ntallas, OTP banka; Katarina Matejéic Bl Aj§a Vodnik, MSc, AmCham
and Chair, AmChams of the AmCham Finance Committee, Director of Retirement Solutions, Pokojninska druzba Slovenia; Klemen Bostjangi¢, Minister of Finance of the Republic of Slovenia Ed Marko
in Europe; Katarina A; Petar Vlaié, President of the Management Board, Erste d.0.0., President of the Croatian Mlakar, Amrop Adria; Simona Spilak, MSc, BOC Institute; Luka Podlogar, NLB Skladi B
Matejéic, Business Association of Pension Fund Management Companies and Pension Insurance Companies; Benjamin Joar, Triglav Skladi, Slovenian Investment Fund Association (ZDU GIZ);
Consultant Stanislava Zadravec Caprirolo, Managing Director, Bank Association of Slovenia Nevenka Krzan, Luka Koper d.d.; Branko Hug, Lenis Farmacevtika
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What’s the True Cost

if We Don’t Invest in Health?

EVENT:
AMCHAM BUSINESS BREAKFAST

DATE:
APRIL 16, 2025

AmCham A
Poslovni
zajtrk

KNOWLEDGE AND SUPPORT:

A HEALTH

& WELLBEING
COMMITTEE

cbbvie AMGEN ()

D Labena @P/’r‘zer

Johnson&Johnson triglav

Medtronic

MODERATOR:
Jadranka JezerSek
Turnes, M.Sc., Founder,
Kontekst Institute,
Advisory Board member,
ERC Frontiers, Member
of the PCST network

GUESTS: Assoc. Prof. Branko Gabrovec, PhD, General Director, National
Institute of Public Health; Dragan Kovagié, MD, Director, Celie General
Hospital and Vice President, Slovenian So-ciety of Cardiology; Malina
Miiller, PhD, Head of Health Economics, WIifOR Institute; Prof. Stjepan
Oreskovié, PhD, Professor, Faculty of Medicine, University of Zagreb and
Chair of the Board, Center for Research of Best Practices in Health and
Director, WHO Collabarating Center for HIV

AMCHAM SLOVENIA

Moderator Jadranka Jezer$ek Turnes; Malina Milller, WifOR Institute; Prof. Stjepan OreSkovié, PhD,
University of Zagreb, Center for Research of Best Practices in Health, WHO Collaborating Center for HIV;
Assoc. Prof. Branko Gabrovee, PhD, Nation-al Institute of Public Health; Dragan Kovagié, MD, Celje General
Hospital, Slovenian So-ciety of Cardiology Bl AmCham Business Breakfast B Tadej Ostre, DMD, MSc.,
PhD. H Iva Dimic, NSi; Vida Dolenc Pogaénik, AmCham Slovenia B UrSka Kajtner, MESI d.0.0., YLC; Zana
Voh, Roche Slovenia; Petra Rupar; Nina Rem3kar, IEDC; Janko Burgar, Roche Slovenia, AmCham Health
and Wellbeing Commit-tee; Janez Bernik, Roche Slovenia
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AS a SOCiety, DO We Speak the i\ILIE)NHTA:M BUSINESS BREAKFAST
Language of the Future — Digitalian? | .5, ...

dr. Manja KLEM ENCIC

Blaz FERENC

SRy ety Andrej P. SKRABA
dr. Kristijan MUSEK LESNIK Goustandvital], Anure AL

prof. dr, Erik STRUMBELJY

EVENT PARTNER: KNOWLEDGE AND SUPPORT: PARTNERS OF THE

“I AM A TEACHER!”

INIGIATIVE:
FUTURE OF WORK 4 nec READY4DFUTURE
& EDUCATION @ RSirure COMMITTEE @vasn NIL | DELO

COMMITTEE

>

A‘l @ abelium

GUESTS: Blaz Ferenc, Senior Director of Human Resources, Gorporate Communications

MODERATORS: and Sustainability, AL Slovenia, AL Hrvatska; Manja Klemengié, Ph.D., Senior Researcher, HI Moderator Deana Jezersek; Matic Vo$njak, Competo; Prof. Erik Strum-
Deana JezerSek, AmCham Top Potential of Faculty of Education, University of Ljubljana; Assaciate (Research), Department of So- belj, Ph.D., University of Ljubljana; Kristijan Musek Lesnik, Ph.D., Univer-
the Year 2017 and one of the initiators of ciology, Harvard University; Kristijan Musek Lesnik, Ph.D., Lecturer and Head of the Center sity of Primorska; Blaz Ferenc, Al Slovenia, Al Hrvatska B Moderator
the “T Am a Teacher!” initiative; for Positive Psychology at the Faculty of Mathematics, Natural Sciences and Technology, Deana Jezersek; Andrej P. Skraba, Astra AL; Manja Klemengi¢, Ph.D., Uni-
Uro$ Ocepek, Ph.D., a computer science University of Primorska; Andrej P. Skraba, Co-Founder, Astra AL Prof. Erik §trumbelj, Ph.D., versity of Ljubljana, Harvard University; Moderator Uro$ Ocepek, Ph.D. B
professor and Teacher of the Year 2022 Professor at the Faculty of Computer and Information Science, University of Ljubljana AmCham Business Breakfast B AmCham Business Breakfast
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AmCham Top Potential JoNE 5, 2025
of the Year 2025 MOERATOR:

“
Loni Jovanovid, Bellini & Friends; Maja KoSir, AmCham YOUng Advisory Board; Vida Dolenc Superfinalists: Kristian Asani, Silicon Gardens
Pogacnik, AmCham Slovenia Roche; Zan Kupljenik

AMCHAM HEROES

T

AmCham
“? Young . N
Professionals

AMCHAM SLOVENIA




Global Games:

How Well is Slovenia Playing?

EVENT:
AMCHAM BUSINESS BREAKFAST

DATE:
SEPTEMBER 19, 2025

CONTENT PARTNER:

KEARNEY

KNOWLEDGE AND SUPPORT:

PN | Finance

COMMITTEE

A INVESTMENT

COMMITTEE

A READY4DFUTURE

COMMITTEE

MODERATORS:

Vida Dolenc Pogacnik, COO and International Cooperation
Director, AmCham Slo-venia; Dr. Ziga Vavpotié, Chair of
the Strategic Council for Internationalization, Chamber of
Commerce and Industry of Slovenia (GZS) and Director,
Bora Partners; Aj$a Vodnik, GEO, Am-Cham Slovenia and
Chair, AmChams in Europe

164

GUESTS:

Tanja Fajon, Deputy Prime Minister and Minister of Foreign and European
Affairs of the Republic of Slavenia; Dr. Miro Cerar, Full professor and Dean
at the Faculty of Law, University of Ljubljana; Borut Geh, Co-founder and
CEO of Labena Slovenia; Branko Zibret, Partner in Kearney’s Government
and Economic Development Practice and for-mer Managing Partner of
the firm’s Eastern European unit; Marko Grobelnik, Artificial Intelligence
Researcher, Jozef Stefan Institute

H Vida Dolenc Pogaénik, AmCham Slovenia; Branko Zibret, Kearney;
Dr. Miro Cerar, University of Ljubljana; Borut Geh, Labena Slovenia; liga
Vavpotié, PhD, Chamber of Commerce and Industry of Slovenia (GZS), Bora
Partners I Branko Zibret, Kearney; B Tanja Fajon, Deputy Prime Minister
and Minister of Foreign and European Affairs of the Re-public of Slovenia;
I Miro Cerar, PhD, University of Ljubljana; B Borut Geh, Labena Slovenia;
B Beno Ceglar, President, AmCham Slovenia, General Manager, NIL
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The Future of sLOVERnia Has a Name: | svcuam susiness sreakeast
Talent OCTOBER 16, 2025

Jasna DOMINKO BALOH

Matovi FRANGEZ

dn. Andraja KODRIN

A FUTURE OF WORK
B@OC

& EDUCATION ‘;

COMMITTEE INSTITUTE
MODERATORS: GUESTS: Jasna Dominko Baloh, Director, DOBA Business School; Kaja Cunk, Head of Programs and De- H Matic VoSnjak, Competo; Andreja Kodrin, PhD, InvestEU, Quintaum;
Mojka Misi¢, MSc, Advo- velopment, ASEF Institute; MatevZ FrangeZ, State Secretary, Ministry of the Economy, Tourism and Sport; Jasna Dominko Baloh,DOBA Business School; MatevZ Frangez, Ministry
cacy and Communica- Andreja Kodrin, PhD, Member of the Investment Committee, InvestEU and Founder, Quintaum; Edita Kra- of the Economy, Tourism and Sport; Peter Wostner, PhD, UMAR, OECD
tions Director, AmCham jnovié, MSc, Director, Mediade and Co-founder of the “Let’s Be Engineers!” ini-tiative; Ana Ple$ko, MSc, Regional Development Policy Committee; Mojka Mi§ié, MSc, AmCham
Slovenia; Matic Vo$njak, Member of the Champions 50+ Working Group of the AmCham Future of Work and Education Committee; Slovenia Bl Peter Wostner, PhD, UMAR, OECD Regional Development Pol-
partner and Managing Matija Prijatelj, Head of the AmCham youth think-tank Snezna kepa; Bojana Selindek, MSc, President, icy Committee B Edita Krajnovié, MSc, Mediade, “Let’s Be Engineers!”
Director, Competo. VTIS Association; Peter Wostner, PhD, Secretary, Institute for Macroeconomic Analysis and Development initiative B Ana Plesko, MSc, Champions 50+ Working Group Bl Matija

(UMAR) and Vice-Chair, OECD Regional Development Policy Committee Prijatelj, Snezna kepa B Kaja Cunk, ASEF Institute
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Best of the Best 2025

AMCHAM BUSINESS BREAKFAST

DECEMBER 9, 2025

Adria

‘. Coca-ColaHBC

Onis triglav

NOMAGO

Pridi 2 nami

GUEST:

Tine Urnaut, The captain
of the Slovenian national
volleyball team and one
of the most recognized
and most heartfelt
Slovenian athletes

166

MODERATORS:

Aja Vodnik, MSc, CEO, AmCham Slovenia;

Mojka Misi¢, MSc, Advocacy and
Communications Director, AmCham
Slovenia; Vid Sodnik, CEO, IGLU impro &
Improviser - Actor - Director - TV host

THE REPRESENTATIVES OF

THE BEST OF THE BEST 2025 PROJECTS:

Nina Maurovié, Marketing and Sustainability Lead East
EMEA, DS Smith; Jure Vajs, Global Early Talent Lead &
Head of the Strategic Programs, Sandoz; Sara Vehovec,
Director of Department Corporate Social Responsibility
and Event Management, Zavarovalnica Triglav, d.d.

H Aj$a Vodnik, AmCham Slovenia; Marjan Beltram, Nomago; Beno Ceglar,
President, AmCham Slovenia, GEO, NIL Ltd.; Moderator Vid Sodnik; Sara
Vehovec, Zavarovalnica Triglav d.d.; Jure Vajs, Lek; Nina Maurovié, DS
Smith B Tine Urnaut A Tja$a Doljak, Grayling; Jernej Osterman, Double-
Tree by Hilton; Nik Prebil, herman & partnerji B8 Nina Maurovi¢, DS Smith;
Sara Vehovec, Zavarovalnica Triglav; Jure Vajs, Lek
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AmCham BuSineSS Leaders AMCHAM BUSINESS BREAKFAST
of the Year 2026 DATE: e s

Google NIL Defer ViIsA

MODERATORS:

Ajsa Vodnik, MSc, GEO, AmCham Slovenia; Mojka Misic, GUESTS:

MSc, Advocacy and Gommunications Director, AmCham AmCham Business Leaders of the Year 2026: Robert Lesnik, Director H AmCham Business Leaders of the Year 2026 B Aj$a Vodnik, MSc,
Slovenia; Vid Sodnik, CEQ, IGLU impro & Improviser - Exterior Design Mercedes-Benz, Prof. h.c; Medeja Longar, CEO Slovenia, AmCham Slovenia; Medeja Longar, AmCham Business Leader of the Year
Actor - Director - TV host Croatia and Serbia at Siemens 2026 EF AmCham Business Breakfast
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AmCham x Nomago Open JULY 3, 2025
& 4th of July piknik

NOMAGO

Pridi z nami

. : i : Luka L. - ;
- . . f Insulation; \ ] o aMut, Knauf Insulation- pias W

I pjga Vodnik, Amcham Slovenia; Luka Lamut, Knau i i Sulation; Blaz Hryg, s
Bllai Hrusovar, Zalozba Rokus Klett; Marjan Beltram, Nomago S0Var, Zalozha Rojys gy,

Uro§ Pivk, Rohge Schwarz

on tennis
amenal g0 0pen

S o of the meh: m N m% o
J \de\\)\\ attne US Qpen 0025 1NN 0
ournaft

Martin Staria, Luna —
Tina Githa; Katja Sajna, Dun & Bragstraet TBVIA; Ursula Siapnik, N o o,

\TBWA; Zan Kupljenik: Rok Travizan, Luna \







2MOBILE / QALTITUDES SI / A TAX INTERNATIONAL / A.T. KEARNEY / A1 SLOVENIJA / ABBVIE / ABC ACCELERATOR /
ABELIUM / ACADEMIA VS / ACEX / ACIES BIO / ADECCO / ADRIATIC FINANCE / AEIOU UNIVERSE / AEROSOL / AGENCIJA
CREATEABLE / AGILCON / AGITAVIT SOLUTIONS / AIPA / AIRPASS / ALBA / ALBAUGH TKI / ALLUMEN PARTNERJI / ALMA
MATER EUROPAEA / ALPE-PANON MCDONALD’S DL / AMGEN / AMIDAS / AMROP ADRIA / AMZS / ANTEJA ECG / ANTIQ PALACE
HOTEL & SPA / APTA MEDICA INTERNATIONAL / ARCTUR / A-SOFT / ASTELLAS PHARMA / ASTRA AI / ATLANTIC DROGA
KOLINSKA / ATO COMM / AUTHENTIC LEADERSHIP INSTITUTE / AV STUDIO / AVANT CAR / AVTOSTEKLO (CARGLASS) /
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FATUR MENARD / FEDEX EXPRESS SLOVENIJA / FIDURO / FINFRAC / FIRSTCLASS HR CONSULTING / FLEDGEWORKS SOFTWARE
/ FLUIDMASTER / FMG / FORTINET / FORVIS MAZARS / FRAGMAT TIM / FRAPORT / GA V / GEA COLLEGE / GENEPLANET /
GENERALI INVESTMENTS / GENERALI ZAVAROVALNICA / GEN-I / GLOW SEVEN / GOODYEAR SLOVENIJA / GOOGLE HRVATSKA
/ GOOPTI / GORAN NOVKOVIC / GORENJSKA BANKA / GRANT THORNTON SLOVENIA / GRAYLING / GRILC-VOUK-RANC /
GROUPAMA ZAVAROVALNICA / HALCOM / HANSEN B / HEADS ADRIATIC / HENKEL SLOVENIJA / HERMAN & PARTNERJI /
HIDRIA / HISA VIZIJ / HOTEL MONS, FOUR POINTS BY SHERATON / HOTEL SLON / HP COMPUTING AND PRINTING / HPE
/ HR INSTITUTE / HRANILNICA LON / HSE / HUMAN1ST / IBM SLOVENIJA / IEDC / IKEA SLOVENIJA / IMPACT HUB
LJUBLJANA / INA SLOVENIJA / INDIGO LABS / INFONET MEDIA / INSHIFT TECH / INSPHARMA / INSTITUTE FOR PUBLIC
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SCHOOL / LMA EUROPE / LOFTWARE / LUKA KOPER / LUMENTUM / LUNA TBWA / M SORA / MAKE YOUR LIFE YOUR LEGACY /
MANPOWER / MARAND / MARKTLINK ADRIATIC M&A / MAROVT / MARS / MARSH MCLENNAN SLOVENIA / MASTERCARD EUROPE
SA / MAT-FORMAT / MEDEX GROUP / MEDIADE / MEDIASPEED / MEDIS / MEDIUS / MEDTRONIC / MEGA M / MERCATOR /
MERCK SHARP & DOHME / MERKUR TRGOVINA / MESI / META / MIC MENGES / MICROSOFT / MINT INTERNATIONAL / MIS
/ MMS MARKETINSKE KOMUNIKACIJE / MOJA KARIERA / MOS SERVIS / NARA HLADILNA TEHNIKA / NATIONAL INSTITUTE
OF CHEMISTRY / NC3 / NIL / NLB ASSET MANAGEMENT / NLB LEASE&GO / NOMAGO / NORD COMMUNICATIONS ADRIA /
NORTHGRANT / NOVA LJUBLJANSKA BANKA / NOVARTIS / NOVO NORDISK / NP CONSULTING / NUKLEARNA ELEKTRARNA
KRSKO / ODVETNIKI SELIH IN PARTNERJI / ODVETNISKA DRUZBA KBP / ODVETNISKA DRUZBA KRIZANEC & PARTNERJI /
ODVETNISKA DRUZBA NEFFAT IN PARTNERJI / ODVETNISKA DRUZBA SIBINCIC NOVAK & PARTNERJI / ODVETNISKA DRUZBA
VRTACNIK / ODVETNISKA DRUZBA ZUPANCIC / ODVETNISKA PISARNA CAD / ODVETNISKA PISARNA JADEK & PENSA /
ODVETNISKA PISARNA JEROVSEK MALIS / ODVETNISKA PISARNA KOSMAC / ODVETNISKA PISARNA MARTELANC, CAMBER
RISTIC IN KUS / ODVETNISKA PISARNA SCHONHERR / OPTIPRINT / OPTIWEB / ORACLE SOFTWARE / OTP BANKA / PC7 /
PDI VIZIJA / PEDERSEN IN PARTNERJI / PETROL / PFIZER / PFP LAW / PHILIP MORRIS / PIPISTREL / PIVOVARNA LASKO
UNION / PLANET GV / PLANET SOFT / PLIVA LJUBLJANA / PLUME DESIGN / PODKRIZNIK / POKOJNINSKA DRUZBA A /
POSTA SLOVENIJE / PRAJS / PRICEWATERHOUSECOOPERS / PRIMA IP / PRISTOP SKUPINA / PRODUKCIJA PLUS / PROFIL /
PROHIT / PROMOTIVA / PROPIAR / PSY BYTE / PUKLAVEC FAMILY WINES / QUANTIFLY / RB ONE / RE/MAX / RECOGNIZED,
KRISTINA RAJZER / RED ORBIT / RED PITAYA / REDUXI / REISSWOLF / REPORTER MEDIA / REPUBLIS / RIKO / RIMSKE
TERME / ROBOTINA / ROCHE / ROHDE & SCHWARZ OSTERREICH / ROTO SLOVENIJA / RZISNIK PERC / S2 LEX / SALUS /
SAP / SARTORIUS BIA SEPARATIONS / SASA ZOR CONSULTING / SAVA TURIZEM / SCHNEIDER ELECTRIC / SEOS / SHD,
BOHINJ ECO HOTEL / SIBO GROUP / SIEMENS / SIEMENS ENERGY / SIEMENS HEALTHCARE / SILICON GARDENS FUND /
SILIKO / SILVER BULLET RISK / SIMBIOZA GENESIS / SINCULAR CONSULTING / SIQ LJUBLJANA / SISTEM 2 / SKUPINA
PRVA / SIJ / SMART COM / SMARTIS / SOUTH CENTRAL VENTURES / SPARKASSE PAY / STEKLARNA HRASTNIK / STEKLARNA
ROGASKA / STRATOS AKADEMIJA / STYRIA DIGITAL MARKETPLACES / SUBTLE INSIGHTS / SUMMIT AVTO / SVARM / SWITCH
TO ELEVEN / T-2 / TALUM / TASTEPOINT / TEAMWORKPAL / TEDXLJUBLJANA / TEKNOXGROUP SLOVENIJA / TELEG-M /
TELEKOM SLOVENIJE / TELEMACH SLOVENIJA / TMF / TOBACNA LJUBLJANA / TOSIDOS / TRANSFORMATION LIGHTHOUSE
/ TRIGAL / TRIGLAV INVESTMENTS / TRIGLAV SVETOVANJE / TRTNIK IN TRTNIK / UBER SLOVENIJA / UNIOR / UNITED
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ZLATARNA CELJE / ZOOP - LOOP / ZVEZA ANITA OGULIN IN ZPM / ZZI / ZITO /



