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DIALOGUE \ INTRO

Oasis of Common
Sense - The Values

he oasis of common sense symbolizes core val-

ues that guide our behaviour, relationships and

development, offering a metaphor for the ideal

balance between strength and adaptability, pu-
rity and inclusivity, and growth and harmony.

The water and it’s inherent characteristics—fluidity,
freshness, adaptability, life-giving properties, and cleans-
ing nature—align closely with various values, inspiring
connections across our business society.

FLEXIBILITY & ADAPTABILITY
Water takes the shape of any container, symbolizing the
ability to adapt to changing. This quality mirrors the value
of resilience, showing how can we navigate challenges
with grace and flexibility.

INTEGRITY & TRUST

Water’s ability to cleanse and purify is symbolic of moral
and spiritual values like honesty, self-reflection, and trust.
It represents the idea of washing away impurities, both
literally and figuratively.

COMPASSION & GIVING

As a source of life, water symbolizes nourishment and
support, aligning with values of care, empathy, and
generosity toward others and the environment.

BALANCE & COOPERATION

The flowing water reflects harmony. It encourages values
of peaceful coexistence, teamwork, cooperation and
maintaining equilibrium.

SUSTAINABILITY & STRENGTH
Despite its softness, water can erode even the hardest
stone over time, symbolizing the power of persistence.
This reflects the value of enduring effort and the strength
to overcome obstacles.

CONNECTION & COLLABORATION
Rivers, lakes, and oceans connect lands and people,
symbolizing the value of collaboration and the
importance of fostering connections across differences.

TRANSFORMATION & GROWTH
Water’s constant movement and ability to change form—
ice, liquid, vapor—reflect growth, transformation, and
capacity for learning and evolving.






AMCHAM SLOVENIA

Letter by the CEO

WELCOME TO DIALOGUE,

the annual book that takes us on a journey through
thoughts, values, stories, and decisions inspired by you,
our members. We often strive for AmCham Slovenia—
our business community—to be an oasis of common sense
- a space for authenticity, freshness, and clarity. A space
where words are thoughtful, ideas flow freely, and inten-
tions are sincere. We aim to foster an environment where
energy is devoted to ideas that genuinely make the world a
better place - without shortcuts, with trust in hard work,
and belief in the good in people. I believe that as business
leaders, we must be the ones in society who consistently
communicate with reasoned arguments and a genuine de-
sire for peace and prosperity.

Today, more than ever, the world needs reason, calm-
ness, and spaces for balanced, well-thought-out decisions.
It has been a year since I had the honor of becoming the
Chair of the AmChams in Europe network, a period that
has offered me many insights into the challenges we face,
both in the business world and in society as a whole. Busi-
nesses are responsible for being a voice of stability and
advocating for long-term solutions that go beyond imme-
diate interests. I firmly believe that together, we can cre-
ate a fresh environment - an oasis where clear, thoughtful
solutions are crafted for the benefit of all.

This year, we are particularly proud to celebrate 15 years
of the YOUng platform, which embodies a forward-look-
ing approach to leadership and personal growth. Through
its programs from student internships and the AmCham
Young Professionals™ program to the AmCham Young
Leaders Club, First Mentor program, and Snowball think
tank—the YOUng platform has become a unique space for
connecting young, ambitious individuals who stand out.
It supports the development of future business leaders by
encouraging bold ideas and collaboration, ensuring that
the next generation is well-prepared to face the challenges
of tomorrow.

Finally, T want to express my deepest gratitude to you,
our members, for your unwavering support, active partici-
pation, and shared commitment to a joint vision of a better
living and business environment. Your engagement is the
cornerstone of everything we achieve together. I am also
thankful for the beautiful moments we experience as a
community - the inspiration, connections, and friendships
that make our journey truly meaningful.

May dialogue and collaboration prevail in 2025!

Ajsa Vodnik, M.Sc.
CEO, AmCham Slovenia, Chair, AmChams in Europe
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s the new President of AmCham
Slovenia, what is your vision for
the organization, and how do you
see its role in fostering positive
change in both the business com-
munity and society at large?

My vision for AmCham Slovenia
is grounded in collaboration, inclu-
sivity, and progress. Our mission is
to enhance the quality of life and
business environment in Slovenia.
AmCham strives—and will continue
to strive—to highlight the key factors
and changes needed to improve the
business landscape, while ensuring
that society as a whole benefits from
economic growth. Business success
and societal well-being are inter-
connected; we cannot truly progress
in one without the other. By joining
forces, we unlock the doors to inno-
vation and growth. I'm especially
passionate about promoting inter-
generational collaboration. When we
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create a space that values both the
wisdom of older generations and the
fresh perspectives of younger ones,
we can foster a truly inclusive, for-
ward-thinking society.

How can businesses ensure that
employees continue to grow their
skills and explore untapped po-
tential, regardless of their career
stage? What role do leaders play
in fostering a mindset of lifelong
learning and encouraging inter-
generational cooperation?
Adopting a growth-oriented mind-
set that values adaptability at all ca-
reer stages is essential. Too often, age-
based stereotypes obscure the unique
strengths that individuals bring to the
table. In reality, experience and in-
novation go hand in hand. Older em-
ployees offer a wealth of knowledge
and stability, which can be invaluable
for mentorship, while younger gen-
erations bring new energy and per-
spectives. Equally important is pro-
viding opportunities for individuals
to explore their untapped potential.
Employees need to feel encouraged
to pursue new skills, pivot in their ca-
reers, and take on roles they may not
have considered. This is especially
relevant as people stay active in the
workforce longer. Supporting experi-
enced employees is a sustainable ap-
proach that promotes well-being and
satisfaction, fostering a ripple effect
that benefits the entire organization.
It also ensures the transfer of valuable
knowledge to the next generation.

What do you believe defines excep-
tional leadership today?
Exceptional leadership today is
defined by authenticity, empathy, and
the ability to unite people around a
shared vision. Great leaders create
environments where team members
feel empowered to contribute their
best. Every person knows their role
and unique contribution within the
organization. Relationships hold the
real power, not hierarchies. As I often
say, a leader’s job is to pave the way

AMCHAM SLOVENIA

for others to shine—when your team
thrives, so does the organization, and
by extension, society. Leaders must
be adaptable, open to listening, and
prepared to make bold choices in un-
certain times. This requires a blend
of business acumen and social and
emotional intelligence.

Which of the AmCham programs or
initiatives is closest to your heart?

From the start, I've been a strong
supporter of the YOUng platform,
which represents the future. Devel-
oping talent and nurturing the next
generation of leaders is not just a
priority—it’s a necessity. Programs
within the YOUng platform focus on
personal and professional growth,
connecting ambitious young people
who stand out. These are not just fu-
ture leaders; they are changemakers
of today, and it’s our responsibility to
support their journeys.

Speaking of talents, Slovenia is
renowned for its exceptional
achievements in sports. Where do
you see parallels between sports
and the skills needed for a thriving
business environment?

Sports and business share many
core values and require similar skills
to achieve success. Both fields de-
mand discipline, resilience, strategy,
and teamwork, where individuals
constantly push themselves to im-
prove and adapt to changing chal-
lenges. Just as athletes set ambitious
goals and refine their skills, employ-
ees and organizations must also pur-
sue continuous growth, adjusting
strategies to navigate market shifts.

A significant parallel between
sports and business is the emphasis
on meritocracy. In sports, success is
often based on performance, skill,
and dedication. Athletes earn their
place on the team through hard work
and results, not by seniority or favor-
itism. Similarly, in a thriving business
environment, fostering a meritocrat-
ic culture means recognizing and
rewarding talent, effort, and achieve-

"WE HAVE ALMOST EVERY-
THING, BUT SOMETIMES
WE LACK THE COURAGE
AND CONFIDENCE ESSEN-
TIAL IN BUSINESS."

ment. When people know they will
be rewarded for their contributions,
they are more motivated to innovate
and perform at their best.

Furthermore, sports teach us about
the power of collaboration toward a
common vision. Teams succeed not
only through individual talent but by
working cohesively toward shared
goals. In the same way, a successful
business thrives when every team mem-
ber understands their role and feels that
their contributions are valued. Whether
on the field or in the office, high perfor-
mance comes from people who believe
in the mission and have equal opportu-
nities to excel and lead.

Ultimately, the mindset of mer-
itocracy, combined with resilience,
adaptability, and teamwork, is essen-
tial for success in both sports and
business. By integrating these prin-
ciples, companies can cultivate an
environment where employees feel
empowered to achieve and innovate,
much like athletes striving for victory.

Why do you believe Slovenia is a
special place for business?

Slovenia offers a rare combina-
tion of advantages: a strategic loca-
tion in the heart of Europe, diverse
landscapes, high quality of life, an
educated workforce, and a strong
tradition of innovation—with many
untapped opportunities still wait-
ing to be explored. We have almost
everything, but sometimes we lack
the courage and confidence essential
in business. Just as many Slovenian
companies have succeeded by tak-
ing bold steps, Slovenia as a country
can write its own success story—if it
dares to take the leap. q
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MELANIA ARREAGA

AMCHAM SLOVENIA

AS WE APPROACH THE END OF ANOTHER
eventful year, I would like to express my
gratitude for the exceptional partner-
ship between U.S. Embassy Ljubljana
and AmCham in Slovenia. Our strong
cooperation has been instrumental in
fostering the continued close friendship
between the United States and Slovenia,
rooted in our shared interests and dem-
ocratic values.

This year marked a significant milestone for AmCham
in Slovenia with the celebration of its 25th anniversary.
The U.S. Embassy in Ljubljana recognizes and celebrates
AmCham’s significant achievements in strengthening the
trade and investment ties between the US and Slovenian
business communities. AmCham’s dedication over the past
quarter-century has been pivotal in fostering a thriving
economic relationship.

We were thrilled to collaborate with AmCham to cele-
brate democracy ahead of the 2024 US elections. Free and
fair elections represent the hopes, dreams, and future of
every citizen, and they are the most tangible expression of
a nation’s commitment to its people.

We were also proud to support AmCham and SPIR-
IT Slovenija’s 2024 business development delegation to
North Carolina and South Carolina. Delegations like this
are a cornerstone of the free exchange of ideas integral to
success in business and research and development.

Looking ahead, we are excited about the prospects the
future holds. U.S. Embassy Ljubljana remains committed
to deepening our economic ties and exploring new ave-
nues for collaboration. We remain focused on fostering a
positive business climate, supporting US companies in Slo-
venia, and building a conducive environment for startups
and small businesses. We are also proud to support Am-
Cham Slovenia’s upcoming participation at the 2025 Con-
sumer Electronics Show (CES) in Las Vegas, Nevada, the
premier technology event of the year, which will provide
an unparalleled platform for showcasing Slovenian inno-
vation on a global stage.

Through our partnership, we have built a strong foun-
dation for continued success, and I am confident that our
collaborative efforts will lead to even greater achieve-
ments in the coming year. Let us continue to work togeth-
er to strengthen the bonds between the United States and
Slovenia and create a prosperous future for all!
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Vital SignNs
of Slovenian
Healthcare
system

wiTH Alenka Bahovec, MD, SPECIALIST IN FAMILY
MEDICINE, MLADI ZDRAVNIKI SLOVENIJE

ith surveys suggesting
that many young doctors
are considering leaving
the public sector, what
concrete changes would
encourage young doctors
like yourself to stay?

We want to work in a system in which we can work

well, namely provide professional and quality care to pa-

AMCHAM SLOVENIA

tients. In Slovenia, we follow the
development of medicine. Patients
are often unaware, but the public
healthcare system offers them most
of the latest diagnostic and treatment
methods as part of basic health in-
surance. Life expectancy is rising,
survival rates for many serious dis-
eases have improved. Therefore, the

“WE WANT TO
WORK N A SYS-
TEM IN WHICH
WE CAN WORK
WELL, NAMELY
PROVIDE PRO-
FESSIONAL AND
QUALITY CARE
TO PATIENTS.”

- ALENKA BAHOVEC

burden on the healthcare system has
been increasing and basic working
conditions are becoming a problem,
such as sufficient time for treatment,
free beds in hospitals and so on. At
present, the public healthcare system
functions because many health work-
ers are driven by ethics, working a lot
of overtime. At the same time, we are
burning out, while at home we hear
media reports every day that we are
to blame for the poor healthcare
conditions. The salaries are not high
considering the responsibility and
the strain of this work. A regular phy-
sician’s pay is lower than in compara-
ble countries in Europe.

We understand all colleagues
who, at a certain point, decide to
leave the Slovenian public healthcare
system, given all the problems there
are. They do not only switch to the
private health sector; many opt for
a job outside healthcare or work as
physicians abroad. The last straw for
quite a few colleagues was the pro-
posed Amendment to the Medical
Services Act this September, intro-
ducing mainly restrictions and bans,
but expecting to save public health
system. It is clear that staff will not
be retained by restrictions and bans.
The WHO and the OECD strongly
emphasize the need to adopt reten-
tion strategies. We must start follow-

15
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ing the example of those countries
that have already begun to construc-
tively address the problem of health
worker brain drain and use various
incentives to keep them in the system
by improving working conditions,
offering flexible work schedules and
part-time jobs in other sectors (ped-
agogical, research), financing educa-
tion and mentoring, purchasing mod-
ern equipment, providing affordable
housing, childcare, competitive pay
conditions, and enabling compliance
with the EU Working Time Directive.
It is also essential to change the nar-
rative of politicians and the media,
where defamation of physicians is
increasingly common, and strive to
ensure that the profession remains
attractive for generations to come.
The Medical Chamber of Slovenia
has recently been fighting the demo-
nization of the profession by spread-
ing positive posts on social media.
We recommend viewing and sharing
short videos of the everyday work
of physicians and other healthcare
workers.

Balancing public and private
healthcare providers is a recurring
theme, with concerns that private
involvement might reduce acces-
sibility. Given that healthcare ser-
vices, whether state-owned or pri-
vate, operate under a unified public
funding model, how do you see this
balance influencing patient out-
comes, and what approach would
you recommend to address public
concerns about privatization?
designed by
the current government in the said
Amendment will seriously jeopar-
dize the already fragile balance. We
strongly condemn physicians being

Any restrictions

insulted and called “amphibians”
(derogatory insult invented and used
by Slovene politicians and media to
speak of doctors who work in their
field of specialization for another
employer in their free time ). Super-
vising employees and employers are
responsible for solving the very rare

16

problematic  cas-
es that the media
constantly stir up,
for example, accu-
sations that a phy-
sician was work-
ing for a private
service provider
during the time he
should have been
at the office in a
public institution.
This should not
be resolved by re-

strictions on what

ALENKA BAHOVEC, MD,

a physician does in

SPECIALIST

“DOCTORS
AGREE THAT
DIGITALI-
ZATION IN o
HEALTHCARE
IS NECESSARY,
BUT WE BE-
LIEVE THAT IT
IS CRUCIAL TO
DO IT IN THE
RIGHT WAY. “

- ALENKA BAHOVEC

IN

his or her free time
after fulfilling his
work obligations.
Not everyone
works  addition-
ally in the private
sector, many cover

FAMILY MEDICINE

shortages in oth-
er public health-
institutions
in their free time.
We support public
healthcare, but we
agree that private
healthcare  also
has its role. That
said, we are very
concerned  that
no one has raised
the issue of the
current fast-paced
development  of
the parallel pri-
vate-insurance
health system and
its  functioning.
The entry point to this system in Slo-
venia is still the public system, which
often leads to patients pressuring
family physicians (Gps) for referrals
that are not indicated. At the same
time, such insurance only offers cer-
tain services (naturally such that are
profitable for the insurance compa-
ny), while all other more expensive
services (e.g. tertiary healthcare ser-
vices) are not covered and patients
are therefore sent back to the public

system where they have to wait their
turn again. What is problematic is
misleading people who do not under-
stand the fine print.

How prepared do you feel
healthcare professionals are for
the digital shift? In your view, what
steps should be prioritized to en-
sure digitalization effectively ad-
dresses inefficiencies without over-
whelming doctors with additional
technical demands—especially giv-
en Slovenia’s aging population?

Doctors agree that digitalization
in healthcare is necessary, but we
believe that it is crucial to do it in
the right way. Above all, digitaliza-
tion must be a tool for more efficient
work. Without solving the under-
lying problems, digitalization will
only cause an extra administrative
and time burden. Some progress has
been made in Slovenia in recent years
with e-referrals, e-prescriptions, and
e-sick leave certificates. However, the
problems that arose with the intro-
duction of these solutions are being
resolved too slowly. Another compli-
cation is that basic coding standards
have not been defined, meaning that
simple data transfer between soft-
ware applications is not possible. We
know that a few enthusiastic doctors
have been working intensively on
healthcare digitalization in recent
years. Hopefully,
will take their suggestions into ac-
count, otherwise adopted regulations
will be disconnected from the reali-

decision-makers

ty of how healthcare works, causing
problems to multiply instead of elim-
inating them.

More accessible IT support is es-
sential. Software companies should
first have solutions tested by a user
group (beta testing), which unfortu-
nately is rarely the case in practice. It
often turns out that a program already
features certain solutions to simplify
work, but the users are not informed
about them. This for example could
be resolved by periodically dedicating
a portion of regular working time to

DIALOGUE 2026
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teaching new software solutions and
solving existing problems. In some
places, certain more computer liter-
ate doctors receive regular additional
training to pass this knowledge on to
their colleagues, but they should be
adequately compensated for the addi-
tional work they do, which is mostly
not yet the case.

Patients should also be educated
in this area. It is shameful how few
younger patients have arranged ac-
cess for themselves to zVem (Slove-
nian solution for personal eHealth
internet portal with collection of
each patient’s medical reports, pre-
scriptions, referrals, sick leave certif-
icates), because it is easier for them to
write a message to the physician ask-
ing if the referral form is still valid or
if their prescription is still renewable.

Given the time spent on admin-
istrative tasks, what are some spe-
cific approaches/changes in hospi-
tal management or digitalization
that could alleviate this burden?

To put it simply: “First things
first” We already have problems with
hardware, namely our computers are
outdated, servers are old, which caus-
es programs to crash on a daily basis.
This problem needs to be solved as a
priority. Healthcare is underfunded,
the money to purchase new equip-
ment and finance software develop-
ment and updates is often difficult
to obtain and public procurement
process is often slow and does not al-
ways achieve the best possible price.
Sadly, our healthcare administrators,
who relieve us of the administrative
burden, are very poorly paid, and as
such not motivated for quality work
and staying in the profession. Good
speech-to-text software can also al-
leviate the burden when it comes to
writing medical documentation.

If we think outside the box, it
would be reasonable to take advantage
off the new technological possibilities
in the media and social networks even
more for raising the patient awareness
of the measures they can take them-

AMCHAM SLOVENIA

selves for the most common health
conditions, as well as to strengthen
the prevention programs and to pro-
vide additional financial resources for
this purpose. Thus, patients would be
able to take better care of their health
and would not burden the healthcare
system with the problems that they
could tackle themselves. The fact that
patients still come to the emergency
department to have a tick removed is
proof that our healthcare system is in
fact too accessible.

The government has announced
that they will establish a third Slo-
venian medical faculty in the Uni-
versity of Primorska From your
perspective, how significant is this
addition to Slovenia’s medical edu-
cation landscape, and what impact
do you think it will have on address-
ing the current shortage of health-
care professionals in the country?

The idea of a third faculty does

not address the problem, which is
that working in healthcare is losing
its appeal. Over the past two years,
we have been witnessing with dismay
the notable decline in interest in en-
rolling in the both existing Slovenian
medical faculties as well as a signifi-
cant drop in the applications for spe-
cialty calls. We encourage increasing
the number of places and investing
in the development of medical and
dentistry study programs. But we are
concerned about a decline of educa-
tion quality, which may be a result of
quantity over quality as was the case
in some European countries. Deci-
sion-makers should adopt retention
strategies as a priority, otherwise no
newly educated staff will be retained,
but only prepared for export. At the
same time, it is also important to re-
tain mentors, otherwise there will be
no one to teach us and the vicious cir-
cle of the shortage of physicians will
only intensify. q

17
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‘Strong
Cconomies
Need

BY Eva McLellan, GENERAL MANAGER, ROCHE SLOVENIA

wholeheartedly
believe that Europe
has all the mak-
ings to become a
global life scienc-
es leader. I often
speak about how
this would benefit
patients, our economy, and our
healthcare systems.

With growing competition for in-
vestments and innovation world-
wide, Europe urgently needs to
apply best practices from other
leading regions to maximize its life
sciences potential.

I am grateful to AmCham and for
the incredible work of the Health
and Sustainability Working Groups
who made possible this opportu-
nity to contribute my thoughts on
what it will take for us to get there.
We must work together.

Imagine if Slovenia had a da-
ta-driven healthcare system as
a model of excellence. This would
optimize healthcare, ensuring a
healthy and productive people.
This is our vision for the future of
healthcare in Slovenia. We can
transform patients’ lives and re-
shape public health, while driving
Slovenia’s economic growth, resil-

18

ience, and security.
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What do we need to do to achieve
breakthrough healthcare change?

We need data-driven decisions and policy

making. Reforms are happening in Slovenia

and many countries. We have an increasingly
aging population and not infinitive resources. That is
why we have to support smart investment in health.
The broader societal value of healthcare innovation
goes far beyond the use of medicines and its impact
on only the patient. We can assist in developing the
model that supports smart investment in health with
broader societal value of innovation, has a direct im-
pact on individuals, drives economic development,
and benefits society.

We need leadership.

Leadership requires individuals with the foresight to
anticipate challenges, the courage to make bold de-
cisions, and above all, a genuine sense of care and
empathy toward their team and the mission at hand.
These are the people who care about making things
better. In healthcare, it doesn’t take much to see that
when we make it better, everyone around us benefits
greatly.

Healthcare: a strategic investment for a sustainable
future in Europe

We often think of the working population as having
the greatest impact, but we must also consider wom-
en and the older generations, including retirees. They
often contribute indirectly through childcare and un-
paid work, so keeping them healthy has a significant
impact on society.

As Slovenia and other countries implement their
healthcare reforms, we welcome these conversa-
tions and the data-driven discussion of health as an
economic driver. Simply put, strong economies need
healthy and resilient populations. Looking ahead to
the next decade, current and future innovations will
shape how we manage disease—from improved pre-
vention, diagnosis, and treatment to optimizing the
potential of AI in healthcare.

To effect change, a robust partnership is required.
It is vital that all sectors—government, experts, pa-

I

in this area. This is a cause I have
long been an advocate of, and at
Roche, we place a great deal of
value on private-public partner-
ships and collaboration. We con-
sider ourselves strategic learning
and thought partners, and conve-
ners of talent and resources. We
are aware that all stakeholders
have valuable insights to contrib-
ute and learn from. As we move
forward together, we will imple-
ment the changes we all desire.

BILDALI is there to prepare us for
the disruptive future

To this end, we have taken the
initiative to establish the Bled In-
stitute for Leadership in Digital
Transformation and AI (BILDAI) in
collaboration with the IEDC Bled
School of Management. Our goal
is pioneering innovation in AI and
data and to create a collaborative
hub for key stakeholders, includ-
ing decision makers, businesses
and academia. The conference in
June was very well accepted.

We are proud of this work, and
now moving forward concurrently
in two ways. One is the Healthcare
Leadership Excellence Program.
It is designed for senior leaders
of public and private institutions

and companies in the field of
healthcare. Its main objective is
to help them prepare for the dis-
ruptive future, which healthcare
faces globally and in the region of
South-East Europe. It will start in
February.

Slovenia is perfectly positioned

to play a pivotal role

The healthcare sector is on the
verge of a transformative break-
through, and Slovenia is well-posi-
tioned to spearhead this change.
A revolution is underway in how
we diagnose and treat patients
in the future, driven by artificial
intelligence and big data. With
over twenty years’ experience in
biotechnology, I can confirm that
the innovations we are now see-
ing represent a truly generational
change.

Slovenia is well-placed to play
an important part in shaping this
exciting future. We have the skills,
healthcare professionals, and the
aptitude to be leaders here. How-
ever, we must overcome the fear
of change. We need to embrace
digital transformation and be bold
in forging a shared vision and am-
bition.

tients and industry—work together to effect change
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What is your experience of

entering the Slovenian market?

Having worked globally—-originat-
ing from Canada and having led
in diverse markets across Europe,
Switzerland, and globally— I rec-
ognize the unique attributes each
country brings to healthcare. Slo-
venia excels with its skilled work-
force, dedication to quality, and
strong work ethic. The market
blends tradition and innovation,
fostering patient care and ad-
vancement. However, maintaining
competitive policies and regula-
tions is crucial to attract invest-
ments.

What have you experienced with
the cultural characteristics of
Slovenia?

Slovenians are highly efficient,
with strong integrity and a deep
respect for personal connections
in business. There’s a greater em-
phasis on community, which I
appreciate. During crises, there’s
an extraordinary sense of solidar-
ity and collective support. While I
miss faster-paced decision-mak-
ing and ambition, Slovenia’s work-
life balance and commitment to
excellence are admirable values I
share with the culture and people
here.

Why Slovenia?

Choosing Slovenia was a deliber-
ate decision. I deeply resonate
with the values and approach to
life here. Slovenia’s commitment
to sustainable development, its
highly qualified workforce, and its
strategic location in Europe make
it an ideal market for the biotech-
nology sector. The experience
here continues to be profession-
ally enriching and personally in-
spiring. 9
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ow did the idea for Slovenia Biotech
Hills come about, and how long did
it take to move from the initial con-
cept to the formalization of part-
nerships and the launch of the ini-
tiative?

As you know Slovenia has a very
strong biotech and life science base
as well as history. We have several
propulsive companies, which are
playing a very important role in col-
laboration with global multinational
companies, especially in R&D and
manufacturing. On top of that, there
are quite a number of SME and start-
ups that are growing rapidly. All of
this has undoubtedly contributed
to Slovenia being at the forefront of
significant investments in the bio-
tech sector, which will come to life in
2025-2030. And as our ecosystem is
already quite good, a group of a few
of us “enthusiasts” thought that we
could make it “world class” and put
Slovenia even more prominently on
the biotech global map. And out of
that idea, Slovenia Biotech Hills was
born at beginning of 2024. It took us
a few months to move from dreaming
to the reality and already on 2 Sep-
tember, we were able to sign a Letter
of Intent with our government to col-
laborate on topics important for the
Biotech ecosystem in Slovenia.

Slovenia’s strategic location and ex-
isting pharmaceutical production
capabilities are significant advan-
tages. The biotechnology and phar-
maceutical sectors already contrib-
ute significantly to Slovenia’s GDP.
Could you elaborate on the primary
objectives of the initiative and how
it aims to position Slovenia as a

22

“TODAY WE ALREADY REPRESENT MORE

THAN 6% OF SLOVENIA GDP AND WE ARE
GROWING. EVEN MORE IMPRESSIVE IS
THE FACT THAT WE REPRESENT ABOUT
34% OF SLOVENIA’S EXPORTS.”

leader in the European biotechnol-
ogy and pharmaceutical sectors?

Indeed, today we already repre-
sent more than 6% of Slovenia GDP
and we are growing. Even more im-
pressive is the fact that we represent
about 34% of Slovenia’s exports. And
of course, this means that we are get-
ting a lot of things right. However, I
always like the saying of Albert Ein-
stein “Life is like riding a bicycle. To
keep your balance, you must keep
moving.” Hence, if we do not move
fast enough, others will catch up and
eventually overtake us. And to do so,
every element of our national ecosys-
tem needs to be optimally developed
(e.g. infrastructure, the educational
system, startup incentives and sup-
port, the tax environment, support for
R&D, etc.). Hence, the primary objec-
tive of our activities at this stage is to
create an industrial strategy for bio-
tech. This will become part of Slove-
nia’s overall industrial strategy in the
next period. With that, we expect to
boost growth in the sector and to keep
existing investors in Slovenia and at-
tract new ones. And here I mean both
large companies and equally import-
ant venture capital for our growing
SME and startup network.

Slovenia has an exceptional talent
pool but also faces challenges. How
does Slovenia Biotech Hills plan to
not only nurture domestic talent
but also attract global experts to
the region?

The so-called battle for talent is
present everywhere and especially in
growing sectors, e.g. biotech. Natu-
rally, this means that Slovenia needs
to further invest into education in-

frastructure, which is already hap-
pening to quite some extent (e.g. the
new investment into the Faculty for
Pharmacy in Ljubljana, the launch
of Pharma and Biotech studies at
the University of Maribor and oth-
ers). However, other elements need
to be there — we need to keep our
young people at home with the best
possible conditions for work, and we
also need to be able to attract foreign
human resources - both young and
experienced. And whilst Slovenia
offers great conditions to live and
raise a family for example, we need
to offer more competitive financial
conditions and a flexible approach to
permits and visas. With more invest-
ments we will create more interest-
ing and diverse jobs, so it should be a
positive spiral.

What specific strategies are being
put in place to bridge the gap be-
tween academia and the biotech in-
dustry, ensuring research translates
into tangible commercial success?
In our experience, interactions
between academia and business are
already very well developed in our
field. We see numerous joint proj-
ects that result in commercial prod-
ucts. In one meeting, I learned that
Slovenia is already like Singapore in
this respect. Certainly, our size plays
to our advantage here, as coopera-
tion is much easier and faster than
in bigger systems. And we also very
much welcome our government’s in-
tentions to increase public financing
into R&D and the education system.
We just need to continue to increase
our efficiency by focusing on prom-
ising projects and adding more rigor
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so as not to dilute efforts. To be even
more commercially successful, our
strategy will address areas (e.g. intel-
lectual property management) where
joining forces in the country would
further boost commercial success.

How do you see this partnership
contributing to the creation of a
supportive legislative framework,
fostering an innovation culture,
and building a collaborative envi-
ronment for advancements?

We need to inform our readers
that the setup of Biotech Hills is very
inclusive, and we invited not only
companies but also all public uni-
versities and institutes to co-create
our joint future. Hence, we have now
five different working groups man-
aging the preparation of the strategy
(R&D, Investments and Taxes, SMEs,
and Startups, Talent and Promotion)
where every ecosystem partner is
contributing.

What is the role of the Slovene Gov-
ernment in this initiative?

Government is naturally a very
important partner in the initiative,
as it will need to adopt our pro-
posals for an industry strategy and
transform them into respective leg-
islation, regulations, and a concrete
action plan. It is fair to say that we
have a lot of support from different
ministries, as they understand the
importance of the biotech industry
for national economy and prosperity.
These efforts were recently also fur-
ther re-affirmed on the EU level with
the STEP program. We aim to ensure
that we contribute our share in mak-
ing Slovenia even more prosperous
and reaching our goal to achieve val-
ue added 6 of EUR 100,000/employ-
ee even faster. So, it is win-win at the
end of the day. q
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Founding partners of Slovenia Biotech Hills

REPUBLIKA SLOVENA
MINISTRSTVO ZA COSPODY
TURIZEM 1N SPORT
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Signing of the letter of intent by the Biotech Hills Institute and the Government of the Republic of Slovenia for the development of a comprehensive
ecosystem in the field of biotechnology
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W_eading Well:

Well-being
Benefits of
Resilient,
Emotionally
Intelligent
Leadership

BY Simona §pilak, M.ScC., EXECUTIVE SEARCH CONSULTANT
& COACH TO CEOS AND TOP MANAGERS, BOC INSTITUTE D.0.0.

In a world of relentless change and
complexity, exceptional leadership
requires more than expertise - it calls for
the ability to adapt strategically, connect
empathetically, and inspire meaningfully.
Psychological resilience and emotional
intelligence (EI) stand as the twin pillars
of this capability, creating a powerful
synergy and enabling CEOs and leaders to
navigate adversity with composure while
Qstering trust and engagement.

Psychological Resilience:
The Leader’s Inner Compass

Psychological resilience is the ability to recover from
O setbacks, adapt to change, and emerge stronger. It's

not about avoiding adversity but about how you re-
spond to it. Resilience begins with a mindset that transforms
challenges into opportunities. By mastering this process, lead-
ers cultivate the ability to remain steady under pressure and
inspire confidence in their teams.

Consider a CEO facing a major organizational setback, such
as a product failure. Instead of reacting defensively, a resilient
leader would assess the situation, acknowledge the team’s ef-
forts, and pivot strategies with clarity. This approach not only
addresses immediate concerns but builds a culture of learning
and innovation.

THE FOUNDATION OF STABILITY

The Persolog® Resilience Model provides a roadmap for building
resilience through four stages. These stages guide leaders in
transforming challenges into opportunities for growth and in-
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novation.
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THE FOUR STAGES OF RESILIENCE IN ACTION

1. Acceptance: The first step is ac-
knowledging reality without sugar-
coating or denial. Accepting circum-
stances allows leaders to focus their
energy on solutions rather than re-
sisting change. For example, a CEO
dealing with market disruption might
begin by recognizing the need for a
strategic pivot rather than clinging to
outdated methods.

2. Feeling: Processing emotions is crit-
ical. Leaders who suppress feelings
risk burnout or projecting negativity
onto their teams. Instead, under-
standing and channeling emotions
like frustration or fear can lead to
better decision-making.

3. Gaining Orientation: This involves as-
sessing the situation from multiple
perspectives. By understanding the
broader context, leaders can identify
patterns, prioritize actions, and de-
velop a clear path forward.

4. Understanding: The final stage focus-
es on learning and growth. Resilient
leaders reflect on what the challenge
taught them, using those insights to
strengthen their future responses.

ACTIONABLE PRACTIGES FOR
PSYCHOLOGICAL RESILIENCE:

1. Accept Reality: Confront challenges
with honesty to minimize emotional
drain.

2. Navigate Emotions: Use stress as a
signal for strategic recalibration rath-
er than a source of paralysis.

3. Create Structure: Develop clear prior-
ities and achievable short-term goals
during uncertainty.

Psychological Resilience doesn’t just
benefit the leader—it cascades through-
out the organization. When leaders em-
body calmness and focus, they inspire
trust and stability in their teams, en-
abling collective progress even during
crises.
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Emotional Intelligence:
Leading with Heart and Mind

While resilience equips leaders to navigate challenges
and provides the stability to endure, EI ensures lead-
ers remain attuned to the people they guide. Emotion-
ally intelligent leaders excel in five domains: self-awareness,
self-regulation, motivation, empathy, and social skills. By under-
standing their own emotions and those of others, they create
environments of trust, collaboration, and peak performance.
For example, an emotionally intelligent leader might notice
rising team anxiety during organizational changes. Rather than
suppressing concerns, they validate emotions, openly share
plans, and involve employees in decision-making. This ap-
proach diffuses tension and fosters buy-in, transforming fear
into collective resilience.

KEY EI SKILLS FOR LEADERS:

- Active Listening:
Understand not only what is said but the emotions behind it.

- Empathetic Leadership:
Recognize and address individual and team dynamics.

« Constructive Emotion Management:
Turn negative feelings like frustration into opportunities for
growth.

AMCHAM SLOVENIA
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The Synergy of Resilience
and Emotional Intelligence

Together, resilience and EI form a powerful leadership com-
bination. Resilience helps leaders weather storms, while EI
builds the relational foundation necessary for guiding teams
through them. This synergy enables leaders to make bold de-
cisions without alienating their people, ensuring both organiza-
tional and emotional stability.

PRACTICAL INTEGRATION:
STEPS TO LEAD WITH STRENGTH AND EMPATHY

1. Develop Emotional Awareness: Reflect daily on your emo-
tional responses to build self-awareness and regulation.

2. Foster a Growth Mindset: Treat setbacks as opportunities to
learn and improve resilience.

3. Practice Empathy: Regularly seek feedback from your team
to understand their perspectives.

4. Investin Training: Leadership development programs fo-
cused on resilience and EI can enhance these critical skills.

5. Model Openness: Demonstrate vulnerability by sharing your
own challenges and strategies for overcoming them.

6. Prioritize Well-Being: Physical and mental health are foun-
dational to resilience and emotional intelligence.

REAL-WORLD BENEFITS OF RESILIENT,
EMOTIONALLY INTELLIGENT LEADERSHIP

1. Stronger Teams: Empathetic leaders create environments
of trust and collaboration, boosting team performance.

and learning from failure, driving creativity.

3. Improved Decision-Making: Leaders who manage their
emotions make more balanced and effective decisions.

4. Organizational Stability: During crises, resilient leaders with
high EI ensure continuity and confidence by navigating
uncertainty, inspiring their teams, and creating lasting orga-
nizational impact.

Conclusion:
Thriving, Not Just Surviving

In leadership, resilience keeps the ship afloat, while emotional
intelligence ensures the crew thrives. Together, these qualities
equip leaders to navigate turbulence and uncertainty with
grace, empathy, and strategic foresight. As you embark on the
next phase of your leadership journey, remember: the most
successful leaders don’t merely weather storms—they trans-
form them into opportunities for growth, ensuring their legacy
is one of growth, connection, and enduring success.

WHAT’S NEXT?

Leadership is a journey of continuous growth and transforma-
tion. If you are ready to explore how resilience and emotional
intelligence can shape your leadership legacy, take the first
step. Reflect on your own leadership story—its challenges,
triumphs, and potential—and envision what’s possible with
the right guidance. The path forward is yours to define, and
the impact you can create begins with the choices you make

2. Increased Innovation: Resilience encourages risk-taking
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Soustvarjamo prihodnost.

V sodelovanju z razlicnimi delezniki, organizacijami bolnikov,
zdravstvenimi delavci, odgovornimi organi in viado sooblikujemo
zdravstveni sistem.

Prizadevamo si za opolnomocenje bolnikov in zadovoljevanje njihovih
potreb ter jim s skupnimi mo¢mi pomagamo neobremenjeno
ustvarijati, ziveti in uzivati svoje Zivljenje.

Merck Sharp & Dohme d.o.o0., Ameriska ulica 2, 1000 Ljubljana.
Pripravljeno v Sloveniji, 11/2024. Vse pravice pridrzane. SI-NON-00626

INVENTING FOR LIFE Copyright ©2024 Merck & Co., Inc., Rahway, NJ, USA and its affiliates. All rights reserved.
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N MINDS IN MOTION,

IDEAS IN ACTION

echnology allows

us to react more

quickly to situa-

tions, to access

information, and
keep in touch with our loved ones.
However, we often have reser-
vations when it comes to use of
technology by children. Excessive
use is of course harmful, but that
does not mean that technology in
itself is bad for children. As an an-
thropologist, how do you comment
on this dilemma?

Of course, technology is not
bad in itself, but it is not priceless
thing they would sometimes have
us believe, especially in the con-
text of the so-called digital trans-
formation. If a school purchases
smart boards and puts them in
classrooms, this is a major finan-
cial investment, considering that
such a board costs a few thou-
sand euros. When it wears out or
breaks down, it is worth exactly
nothing - or even less than noth-
ing, since one cannot write on it
with chalk. It is therefore a good
idea to consider in advance which
digital solutions make sense and
which could bring more trouble
than good. We need to be aware
that not everything that is digital is
worth its weight in gold.

Another important dilemma
when introducing digital solutions
in kindergartens and schools is the
use of smartphones. I have been
examining the impact of these
devices on people for almost a
quarter of a century. During that
time, I have gone through various
phases: from techno-optimism
to techno-pessimism— and all
the nuances in between. Since I
have given a number of lectures
in Slovenian schools, I have come
to the conclusion that it would be
reasonable to restrict the use of
smartphones in schools by law,
because they cause problems
for students, teachers, and other
school personnel. I have learned,
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for instance, that children no lon-
ger dare to go to the toilet because
they fear that someone will take a
picture of them with their phone
and post it on Snapchat or Tik-
Tok. Principals have told me that
they are pestered by parents who
come to school and demand the
return of a phone that has been
taken away from a student be-
cause he or she has used it during
class for the third time in a week. It
does no good if the principal says
that this is the school’s policy, be-
cause the phone actually belongs
to the parent, who can demand it
be given back. Can the principal
keep it? No, he or she has no le-
gal basis to do so. Well, that is one
of the reasons why I am in favor
of a legal restriction on the use of
these devices in schools, because
I do not think that having them in
their bag or pocket will make chil-
dren more digitally literate. I am
also in favor of more computer
and information science classes,
so that young people will be able
to recognize the advantages and
pitfalls of technology and will learn
not only to use it in a meaningful
sensibly, but also to develop appli-
cations for it.

Slovenia wants to position itself
on the global map as an innova-
tive country, but at the same time
it has still not introduced a com-
pulsory subject of computer and
information science in the educa-
tion system. What do you think this
says about our attitude towards
the future and what implications
does this have for the young gen-
erations entering a world dominat-
ed by technology?

The fact that computer pro-
gramming is not a compulsory sub-
ject seems to me a disaster. This
used to be a compulsory subject
in secondary school in the 1990s
and there were computer clubs
in the second half of the 1980s,
and that was already in primary

AMCHAM SLOVENIA

school. Due to the fast develop-
ment of technology, one would ex-
pect young people today to learn
about computing and informat-
ics both as a special compulsory
subject and as part of other sub-
jects. In mathematics, they could
learn the basics of algorithmic
thinking, in Slovenian and foreign
languages the use of automatic
translators and the functioning of
large-scale language models such
as ChatGPT, in geography the use
of digital maps, and so on. If they
do not learn about these contents,
they will be managed by technolo-
gies, instead of them managing the
technologies.

Today, algorithms are serving us
personalized reality. When is this
personalization an advantage and
when does it become a “threat”?
Personalization, namely tailor-
ing the experience to the individ-
ual and their preferences, needs,
and expectations, can also be
useful in learning and teaching.
A section from the book AI 2041:
Ten Visions of Our Future comes
to mind, in which an AI expert
Kai-Fu Lee and a science fiction
writer Chen Qiufan present the
possible future of schooling when
each student has a digital teach-
er monitoring them from morning
till night on their devices, teach-
ing them as they walk and giving
them advice at school. It sounds
wonderful, but this personalized
approach to teaching is a depar-
ture from the current concept of
school. The purpose of school is
not only to impart knowledge, but
also to build a community, with
pupils focusing on a subject to-
gether, challenging teachers, and
learning to follow and also break
the rules. If the experience is only
personalized, i.e. individualized,
the current building of communi-
ty can disappear completely. The
same is true for other human ac-
tivities: from watching movies and

other video content, which family
members increasingly frequently
watch each on their own screen,
to shopping, vacation, work, and
everything else that makes up ev-
eryday life. If we want to preserve
community in a more digitalized
future, it is worth remembering
that people need not only per-
sonalized but also group and so-
cial activities, sometimes without
digital interfaces.

You stress the importance of crit-
ical thinking about digital technol-
ogies, even though you are a fan
yourself. Duality. People already
today live with “digital twins” -
versions of themselves that exist
on social networks and platforms.
How do you think this digital duali-
ty will evolve?

Around the turn of the millenni-
um, an internet service provider’s
advertising slogan said that there
was not one world, there were
two worlds. The author of this slo-
gan, Marko Rogac, was trying to
highlight this duality that you are
asking about and stress that there
are two worlds: the virtual and the
real. We are now witnessing an in-
teresting swap, because the world
on the screen is often more real
than the physical world, also be-
cause we spend most of our wak-
ing time in front of screens, be-
tween eight and nine hours a day.
Screens have therefore been our
main window into the real world
for some time. What I also find in-
teresting about this great slogan is
that Rogac¢ actually paraphrased
the Darwin was Wrong chanson,
sung by Frane MilCinski - Jezek.
The verse was: “Man is not one,
there are two kinds of Man. One
walks around, the second works
hard”. And that is exactly what we
are experiencing now. While our
physical body is walking around,
its digital twin, residing on the
servers of private companies, is
completely busy working for digital
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feudal lords that have more and
more control over physical beings.
If a pedestrian walking around a
city with a phone in their hand is
advised by a GPS app to turn left,
they will do so, even if they fall into
a pit. That is why it is advisable to
look away from the screen once
in a while and see if we can still
walk without a smartphone.

Artificial intelligence is increas-
ingly interfering in our lives. Do you
think it will change our definition of
humanity and relationships? Or do
these tools give us more time and
space for genuine relationships?
Of course I would like to see
artificial intelligence take over
meaningless tasks. Personally, I
find driving a car extremely bor-
ing and a waste of time. I would
much rather be sitting in the back
seat reading a book, listening to
music or napping at least, instead
of holding the steering wheel and
staring ahead. If we get more
solutions to free ourselves from
meaningless tasks, we might ac-
tually have more time for each
other. We must be careful, though,
not to become too emotional
about technological solutions and
forget about the person next to
us. As James Lovelock said in his
latest book, Novacene, in the near
future we may have deep feelings
for our offspring on Earth, namely,
a new form of life that is no longer
carbon-based, as we humans and
other living beings are, but based
on silicon and other substances
found in devices. So we may love
our “child”, which some call gen-
eral artificial intelligence, but it will
not necessarily love us back. I am
already noticing people not only
getting excited about, but almost
falling in love with automated
chatbots that are unaware of their
own existence, such as ChatGPT.
Who knows, maybe the future will
be like the movie Her, in which
the leading character—played by
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“IF THEY DO NOT
LEARN ABOUT THESE
CONTENTS, THEY
WILL BE MANAGED BY
TECHNOLOGIES, INSTEAD
O THEM MANAGING THE
TECHNOLOGIES.”

Joaquin Phoenix—fell in love with
the operating system of his home
devices, which answers him in the
voice of Scarlett Johansson.

What do you think still separates
digital reality from “real” reality
the most? What advice would you
give on navigating between these
two worlds?

We should be more aware of
the real value of physical goods,
even in times of digital transfor-
mation. Atoms are still more valu-
able and also more durable than
bits, which can quickly vanish in
digital clouds. Those who con-
trol the digital worlds—the techno
overlords, as the economist Yanis
Varoufakis calls them—-are most
aware of that. Do you know who
the largest private owner of agri-
cultural land in the USA is? None
other than Bill Gates, the founder
of Microsoft and one of the richest

men on Earth. He is the one who
owns approximately one hundred
thousand hectares of this land, an
area larger than Triglav National
Park. Why is he investing so much
in physical land? Probably be-
cause he knows very well that it
is more durable and fruitful in the
long run than anything that might
be generated in the digital worlds.
It is worth remembering this fact
more often, and also being aware
of how much Silicon Valley’s tech
giants value disconnection, not
only for themselves but also for
their descendants. That is why
they enrol their children in expen-
sive private schools where smart-
phones are banned and where
students learn to write on paper
and read from printed books. It's
interesting—is it not—that this is
being done by the very people
who are weaving online networks
in which billions of people have
become caught ... And what do
I recommend? Above all, to bal-
ance life between the digital and
the physical. And, of course, to
disconnect from devices as of-
ten as possible. They do not have
to follow us and our children ev-
erywhere, from morning to night.
Here and there we can afford to
be without them and just be hu-
man - without digital extensions.
That is why we need not only a
digital transformation, but also an
analog one! 9
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Yyoung
Platform

AmCham YOUNng

is a platform of
exceptional young
people who share
values, enthusiasm
and abundance of
optimism.

It is also a place where the inte-
gration of ideas is encouraged and
where infinite new opportunities
open up for personal and career
development as well as the devel-
opment of society as a whole. At
the core of AmMCham YOUng is the
AmCham Young Professionals™
program, various mentoring pro-
grams, the Student Entrepreneur-
ship and Internship (SEI) pro-
gram, and a community of young
leaders - AmCham Young Leaders
Club. YOUNg comprises the energy
of over 2500+ young talents and is
the magic that transforms young
people and society.

2 AmCham

Young

34

Student Entre-
preneurship and
Internship (SEI)

For
students

18 - 25

years

AmCham Young
Professionals™

For personal and career
development for the next
generation of business
leaders

27 - 35

years

AmCham

ﬁ'r Young . N
Professionals

AmCham
Mentor

For AmCham Young
Professionals™

27 - 35

years

AmCham
Young
Mentor

AmCham Young Leaders Club

AmCham
First Mentor

For
YLC members

AmCham

22 Arst
TT] mentor

For young leaders

Up to 40+

years

))@ A\?Si’]ng
Leaders Club
Snowball

For
YLC members

N7

snowball

AmCham
Equals

For
YLC members
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Urh Kovac
AMCham
Top Potential
of the Year

2024
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hat's the most
valuable lesson
you gained from
the AmCham
Young  Profes-
sionals program, and how has the
title of AmCham Top Potential im-
pacted your career since then?

The program felt like a contin-
uous opportunity for growth and
connection with other driven pro-
fessionals. Within each generation,
there’s a uniquely supportive atmo-
sphere where networking happens
naturally. It was an environment
that made it easy to build meaning-
ful relationships, some of which have
evolved into ongoing friendships and
even business collaborations. En-
tering the program as an owner and
director of a company, these con-
nections have held particular value,
offering new perspectives that have
been invaluable for tackling chal-
lenges. Exchanging ideas with skilled
professionals from various sectors
provided a broader outlook, helping
to approach problems with fresh, di-
verse insights.

Being recognized as the AmCham
Top Potential has further spotlight-
ed the work of our young company,
PsyBit, which thrives on the inno-
vation and energy of an outstanding
team. This award felt like a validation
of our path, a sign that our efforts are
making a difference. Additionally, it
brought a degree of media attention,
opening doors that might have other-
wise remained closed.

In a previous interview, you men-
tioned you were avoiding net-
working events, but later recog-
nized their value. How did your
involvement in the AmCham Young
Professionals program shift your
perspective on networking and its
impact on your personal and pro-
fessional growth?

T used to think that building strong
connections “in advance” was chal-
lenging, especially when most of my
focus was on navigating the real, im-

mediate challenges my team and I
faced every day. But the AmCham
Young Professionals program changed
that for me. It brought together a
group of driven professionals with
years of experience, each with a depth
of knowledge in their own fields. Sud-
denly, I was surrounded by people
who understood certain aspects of
business much better than T did, and
they offered fresh perspectives on
the issues I was dealing with. Tt felt
less like networking and more like
exchanging insights with peers who
shared similar ambitions. I'd like to
believe that my experiences and view-
points helped some of them in return.

These discussions led to some
truly valuable connections, and in
many cases, these relationships have
continued to grow even beyond the
program. The informal gatherings, in
particular, played a big role in shift-
ing my perspective—meeting people
in a relaxed setting made it easy to
connect on a deeper level.

Now, I see networking as an essen-
tial part of growth, both personally
and professionally. It’s not just about
expanding a contact list; it’s about sur-
rounding yourself with people whose
expertise and experiences can broad-
en your perspective, spark new ideas,
and support your journey forward.
For any leader, that’s invaluable.

After studying abroad, you re-
turned to Slovenia. What do you
believe are the key factors in en-
couraging young talent to come
back, and how can programs like
AmCham Young Professionals help
solve the brain drain issue?

First, I don’t think taxes are the
main issue. The natural beauty of our
country, along with the fact that fam-
ily and friends are here, are powerful
factors for anyone deciding whether
to continue their career abroad or
return home. One day, I did the math
and realized that coming back to Slo-
venia was a viable option, even while
maintaining high career ambitions.
For quite some time, I've known that
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my mission lies in entrepreneurship.
Young people seek more than just fi-
nancial rewards; we look for oppor-
tunities to gain the highest quality
knowledge and experience. The truth
is, it’s often easier to access this in the
most developed economies, especially
if one is aiming to build a corporate ca-
reer. That’s where initiatives like the
AmCham Young Professionals pro-
gram become incredibly valuable. We
can best offset the smaller scale and
complexity of our economy by sharing
knowledge and connecting our expe-
riences. In this way, our smaller size
can turn into an advantage.

Slovenia has its own set of chal-
lenges, but I believe that on the wings
of ambitious young people, who as-
pire to a better tomorrow for them-
selves and those around them, we can
build something great.

Initially drawn to corporate finance,
youw’ve shifted your focus to entre-
preneurship and understanding hu-
man potential with PsyBit. How did
you connect these two fields?
Economics, and more specifically
finance, studies gave me a sound ba-
sis of how economies work. I consid-
er this a pre-condition for building a
successful entrepreneurial venture.
My studies taught me many valuable
lessons about how companies all over
the world create and sustain value,
but I was always interested in how the
people inside these companies moti-
vate individuals and teams to win.
One key thing I took from the
world of finance was an analytical
approach toward problem-solving.
In entrepreneurship, especially run-
ning a company operating within the
recruitment sector, this is proving so
important. It allowed me to develop
tools that are not just efficient but also
have the power to solve complex chal-
lenges in unique ways for businesses.

PsyBit’s human-centered approach
considers both competencies and
personalities. How does this con-
tribute to better workplaces, and in

AMCHAM SLOVENIA

an AI-driven world, how do you bal-
ance technological innovation with
the need for human connections?

In a world where AT and automa-
tion are taking on more tasks, it’s cru-
cial to preserve the human element
in recruitment. We use technology to
enhance efficiency, such as analyzing
data and predicting candidate suc-
cess, but the final decision is always
based on a personal approach. AT al-
lows us to quickly identify the right
candidates, yet we make a conscious
effort to maintain the importance of
personal connections and communi-
cation. This ensures that every choice
is tailored to the specific needs of
both the company and the candidates.

Our use of technology is aimed at
reducing administrative tasks, free-
ing companies to focus more deeply
on genuine conversations with can-

“IF THAD TO HIGHLIGHT
ONE QUALITY, IT WOULD
BE THE FOCUS.”

didates. This creates room for more
personal and authentic interactions,
which help build trust and long-term
relationships between employers and
employees. PsyBit’s approach en-
sures that AT doesn’t replace the hu-
man touch. Instead, it enhances it by
streamlining processes and enabling
better, data-driven decisions.

As the AmCham Top Potential of
the Year, how do you see your role
in shaping Slovenia’s business and
living environment, for the better?

I think about this a lot, and not
just because of the title. It seems
to me that our collective hesitancy
to embrace ambition is what often
holds us back from becoming an eco-
nomically outstanding nation. Even
in this role as Top Potential, I plan to
keep my ambitions high and give my

absolute best to achieve them. I see

it as a responsibility to demonstrate
that aiming higher, both personally
and professionally, is essential for
driving progress.

1 truly believe that the best way I
can contribute to my environment is
by realizing my own vision and, to-
gether with my colleagues, building
a successful story. Step by step. Every
achievement, no matter how small,
sends a message that innovation and
growth are possible here. When we
share our success, it inspires others
to aim higher, and that collective am-
bition is what will drive real change
in Slovenia.

What would you say are the key
factors for success and what drives
you personally?

A good leader needs to have qual-
ities across a range of areas, but if I
had to highlight one, it would be
the focus. In an age of endless dis-
tractions, opportunities, and inter-
actions, focus has become more im-
portant than ever. I believe that one
of the most critical skills for the fu-
ture will be the ability to think clearly
and stay focused when making diffi-
cult decisions.

Another essential factor is a deep
understanding of your field. To make
informed decisions and turn ideas
into concrete results, you need to have
a solid grasp of the area you operate
in. This ability to understand the fin-
er details is what gives truly effective
leaders an edge in achieving their
goals and executing their strategies.

Lastly, there’s ambition, which
T've already touched upon. Setting
high goals and always striving to cre-
ate something greater is, in my view,
a crucial component of any success-
ful professional. Ambition is what
drives me to overcome challenges, no
matter how tough they may be, and it
keeps me searching for ways to grow
and improve. But achieving person-
al success isn’t enough on its own.
What matters to me is that my work
contributes to the wider community
and leaves a positive impact. q
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THANK YOU, AMCHAM YOUNG HEROES, FOR CONTINUING TO SUPPORT

THE AMCHAM YOUNG PLATFORM OVER THE PAST YEAR AND ...

08

.. connecting 98 students with mentors to help them take
their first steps on their career path.

AmCham

TN Metkor

YOUNG LEADERS CLUB

150+

.. Creating an ambitious environment and guiding the
development of more than 150 future YOUNg leaders.

AmCham
Young N
Professionals

s

20

. enabling 20 students to develop their entrepreneurial
confidence, helping them create their first start-up project
and connecting them with companies through hands-on
experience.

250+

. bringing together over 250 YOUNg leaders who want
to work together to create a better future, a stronger
economy, and a higher standard of living. With your help,
they learned new leadership techniques and built long-
lasting connections.

AmCham

))@ T_ggggrs Club

.. uniting a vibrant community of over 75 young individuals
committed to shaping a country of opportunities for talent—
one where they can co-create, thrive, and inspire. This is a
vision for a nation that not only nurtures local potential but
also attracts and welcomes back those who began their
educational and career journeys abroad.

V'
snowball

YOUNG LEADERS CLUB

59

.. B9 young professionals have been given the incredible
opportunity to be mentored by top Slovenian and
international business leaders.

Y
0.0‘ ou

PARTNERS AMCHAM YOUNG:

& avantcar
Mobilnost po vasi meri

AMCHAM SLOVENIA

DELO g

Luna\

PARTNERS SEI:
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fWhat has

AmCham
YOUng
given
you?

LILIT ZAVASNIK

AmCham YOUNng opened the
% door to a dynamic community

where we value diverse per-
spectives and encourage innovation.
I am sincerely grateful for the valuable
experiences that have strengthened my
communication and leadership skills
and expanded my network of inspiring
individuals. This initiative allows young
professionals to pursue their ambitions
while creating a friendly, collaborative,
and supportive environment. Together,
AmCham YOUng has begun to create an
environment in which good change be-
comes a reality rather than a vision.

\»

MATIJA PRIJATELJ

I have learnt the importance of
% networking and helping each

other, as well as how my work
can have a real impact on the wider
community. In addition, I have received
support that has allowed me to believe
even more in what I do, while devel-
oping new skills. AmCham YOUng has
given me the confidence to continue
believing in my mission: to make my
family, especially my kids, proud.

ROK TRAVIZAN

YOUNg platform has given me
% a lot. T have developed both

personally and professionally.
Above all, it has instilled in me this goal

to become a mentor myself and to
start giving back to the younger gen-

erations what I have received. I really

believe in the power of mentoring,
networking, and this community, which
is really inspiring.

DEANA JEZERSEK

AmCham YOUng offered me a
% safe and supportive business
environment where I could grow

personally and professionally. T was sur-
rounded by exceptional individuals full
of optimism for the future, a desire to
learn new skills, and the will to co-cre-
ate positive change. Almost a decade of
active networking and ongoing learning
has deepened our friendships and en-
abled us to advance our careers so that
today we are already making a signif-
icant impact on the business environ-
ment in Slovenia and beyond.

I also see AmCham as a place where
I can pursue my mission, which goes
beyond the confines of a single com-
pany. AmCham’s diverse programs allow
me to co-create and participate in con-
crete projects and meet professionals 1
would not normally meet in my regular
work—I consider this a great privilege. I
found my mission in the field of educa-
tion, which is why I first became actively
involved in the Future of Work and Ed-
ucation Committee. In 2019, the I'm a
Teacher! initiative was born, which has
become an important part of my work
and personal satisfaction.

I am extremely grateful that I was
given an opportunity on the AmCham
YoUng platform in 2016.

40
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AMCHAM FIRST MENTOR

A Great Way for Young
Leaders to Give Back

MENTEE’S PERSPECTIVE
- TIM STUHEC

MENTOR’S PERSPECTIVE
- TADEJ MAGAJNA

was in my final year of a Master’s in Computer Science and

Mathematics when I applied for the AmCham First Mentor pro-

gram. During my studies, I discovered my areas of interest: data
science, machine learning, artificial intelligence, and any software
development connected to these subjects. I successfully navigated
the academic requirements, picking a Master’s topic and a mentor.
However, I still had a lot of questions about my career path. So, I
looked for a mentor who could help me unlock the door to my future.
Of all the mentors, Tadej was the one whose work and experience
were closest to my points of interest. When the AmCham Prvi mentor
team connected me with him, I was delighted.

In all our meetings, we covered various topics - from my career
plans and aspirations to memories of my student years. Tadej advised
me on key aspects of my career path, from the first steps of my job
search, how to prepare a good CV, to preparing for job interviews.
With his guidance, I applied for a work placement with the Lek IT
team, where he works as the Global Operations Manager. After the
interview, I began my internship under his supervision. Tadej be-
came my guide through the work experience and his mentoring style
allowed me to make mistakes from which I learned the most. I am
now working as a student at Lek, and T am grateful for his trust and
support. I appreciate his management style and especially his ability
to guide me without pressure and allow me to develop in a safe en-
vironment. Whether or not I stay with the company after I complete
my thesis, I know that Tadej will continue to be by my side. I've not
only got the best mentor, but also a valuable friend.

e
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Rok Travizan
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chose to become an AmCham First Mentor because I saw the

program as a fantastic opportunity to share my expertise in using

Al in large and "Big Tech” companies with individuals who are
just starting their careers. In Slovenia, we have excellent educational
institutions that prepare and empower students with the necessary
theoretical and technical knowledge. I see the contribution of the
AmCham First Mentor program mainly in the guidance and mento-
ring in decision-making that shapes their ability to effectively and
efficiently transfer the technical knowledge acquired during their
studies into industrial practice.

The mentoring story with Tim proved to be an excellent exam-
ple of how the AmCham First Mentor program successfully connects
experienced professionals with young talents, leading to mutual de-
velopment and growth. The First Mentor program has also facilitated
our further cooperation. At Lek, where I work and where we strong-
ly promote mentoring programs and successfully implement them
in our talent management processes, we have enabled Tim to do an
internship and student work in the field of IT. Tim’s transformation
from a student full of doubts and questions to a confident and com-
petent colleague in industry is clear evidence that the program not
only provides valuable insights and support, but also strengthens the
bonds between mentors and mentees, leading to successful career de-
velopment and lasting friendships.

AMCHAM SLOVENIA
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Chair of the
YLC Program
Committee

“TRUST PEOPLE BUT UNDER-
STAND CIRCUMSTANCES AND
REACT FAST IF BEHAVIORS
ARE OUT OF PLACE.”

hat is your vision for the new Am-
Cham Young Leaders Club Pro-
gram Committee, and how do you
plan to differentiate it from previ-
ous years?

My vision for this committee is to
remain a leading platform for young
leaders, setting the standards we
proudly support. I want our commu-
nity to have a strong, relevant voice
within AmCham. Differentiation will
come naturally with new members
and fresh ideas. We aim to build on
past successes and add new elements
to enrich the YLC. I deeply appreciate
the hard work of our predecessors, as
we all strive to create value for all our
members. One key question we asked
ourselves in the first meeting was: do
we truly know our community and
the value its members bring to soci-
ety? Perhaps this will be the next big
thing we will wrap our minds around.

What role will you play as presi-
dent, and how do you intend to bal-
ance this responsibility with also
being Head of Operations at MESI?
As president, I see my role as cre-
ating a space where every committee
member feels included, valued,
and motivated to contribute. It’s
crucial to listen actively and
turn everyone’s ideas into
meaningful programs and
events that resonate
with our community.
I'm especially fo-
cused on what we
can achieve col-
lectively—our
committee  is
full of talented,
passionate peo-
ple, and T want
to harness that.

Balancing this with my role as
Head of Operations at MESI is pos-
sible only because of the incredible
support from MESI’s leadership.
From day one, I made it clear that
AmCham is a big part of who I am,
and I'm fortunate to have their full
backing. It can be challenging, espe-
cially with family life, but incredibly
fulfilling. T know it’s a lot to juggle,
and I'm still learning to manage my
time and well-being. The encourage-
ment of my partner and family makes
all the difference—I couldn’t do it
without them. This experience is a
journey, and I'm honored to walk it,
leading with passion and purpose.

What is the added value of the Am-
Cham Young Leaders Club in em-
powering young leaders, and how
do you see it contributing to Slove-
nia’s business development?

YLC contributes to both business
and societal development by em-
powering personal and professional
growth. Through strong content, we
are building leadership skills of for-
ward-thinking individuals, which
can improve business performance
and competitiveness on a global
scale. YLC’s collaborations and net-
working foster new ventures and
partnerships, reflecting the business
values desired in Slovenia. I hope all
the obtained knowledge will influ-
ence the cultures of the companies
where YLC members work. In the
end, all this energy is transferred to
young generations through the Prvi
mentor initiative, which T believe
every individual at the outset of their
career should grab with both hands.
Another aspect is interest groups.
Snezna kepa and AmCham Equals
aim to create a positive, inclusive
business environment in Slovenia,
proposing key
These projects benefit the communi-

societal changes.
ty and instill responsibility and pur-
pose among young leaders.

As a woman in a leadership role,
how do you perceive both the op-
portunities and challenges that
come with it? How has your experi-
ence shaped your views on gender
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dynamics in the workplace, and
what impact do you feel your lead-
ership has had?

Recently, T was invited to share a
personal story for the Slovene transla-
tion of Sheryl Sandberg’s book “Lean
In,” which empowers women and girls
to lead and pursue their dreams. This
made me realize that, at almost 40,
T've finally let go of the guilt around
my ambition. I'm proud to be in a
leadership role and to embrace both
the opportunities and responsibilities
it brings. Seeing my team grow and
succeed is incredibly rewarding, but
balancing this with family life and the
invisible workload that many women
carry remains my biggest challenge.

Gender equality is still far from
reality, even in Slovenia, where we
often assume gender biases are min-
imal. Through my work with Am-
Cham Equals, I'm focused on raising
awareness and supporting balanced
teams, where the benefits are undeni-
able. My biggest realization, though,
has been how often women struggle
to support each other. This drives me
to lead by example, actively uplifting
my women colleagues and fostering a
culture of respect and equity.

In my leadership, T aim to create a
positive, inclusive space that empow-
ers both women and men to pursue
their goals. Google’s initiative “I am
remarkable” taught me that it is not
bragging if it’s based on facts, and T
try to encourage everybody to go out
there and inspire others.

How important do you think build-
ing connections, like those fostered
through AmCham YOUng pro-
grams, is for young people entering
the workforce? How can such net-
works empower the next genera-
tion to succeed?

In a word, priceless! But it is a
“what you give is what you get” plat-
form. You must invest your time and
energy into it. I'll share my person-
al experience: I always knew that
I didn’t want to practice law but
couldn’t clearly define how my ca-
reer path in HR should develop. If I'd
had AmCham’s Young platform avail-
able in college, it would have saved
me at least five years of wondering
and searching for my focus. As I was
always pretty sure about my purpose
(to care about people) and strong on
networking, what was missing was
focus, direction, and encouragement.
With mentoring programs, you get
access to experts, knowledge, and
connections that help you on so many
levels. T am not exaggerating in saying
that my professional development
started with entering the AmCham
Young Professionals program where
1 found “my crowd” - positive people
I can call my friends and experienced
leaders I can call for advice.

Your background is in HR so what
qualities do you believe contribute
to a happy and effective team, and
how do you balance fostering a pos-
itive work environment with a high
level of productivity?

There are many qualities, and that’s
why leadership is hard. Just to name a
few classic ones - safety, clarity, recog-
nition, mutual trust, and communica-
tion. First, people need to feel safe, or
they are constantly in a fight-or-flight
mode. Safety comes with creating a
sense of belonging and respect. The
leader must make sure that commu-
nication around goals is clear and well
put in the context of the big business
picture. The capability and potential of
individuals must be seen and acknowl-
edged. And when T say seen, I mean

recognized. Showing genuine inter-
est in their well-being, understanding
their circumstances, creating oppor-
tunities for them when possible, cele-
brating their success, rewarding them,
and supporting them when it’s not go-
ing well. In the end, it is always about
how you treat people. Respectful and
genuine feedback in both directions is
an absolute must. Slovenian business
culture is weak at giving and receiving
feedback. This is how you create an “I
know where we are and where we are
going and how I fit in” mode, where
people can decide whether their ca-
reer endeavors match the long-term
business goals of the company or not.

Workforce research in 2024 found
that flexible work arrangements are
crucial for employee satisfaction and
productivity, especially in younger
teams. My team members hike or
go swimming in the morning, bike
during lunch, and leave early to pick
up the kids from preschool. They
appreciate freedom, and I firmly be-
lieve they are more productive. I trust
them to manage their workload with-
out disrupting team dynamics but
will react quickly if needed. My reci-
pe for balance is: “Trust people but un-
derstand circumstances and react fast
if behaviors are out of place.”

One of the most important topics
for AmCham Slovenia is values.
Which of the five AmCham values
(Ambition, Collaboration, Integ-
rity, Optimism, Trust) do you be-
lieve describes the AmCham Young
Leaders Club best and why?

We are all strong individuals, but
each in our own way and through our
skills. T would say both ambition and
collaboration. We strive for “the best
in class” and know that people can’t
achieve their goals alone. q
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Student

Entrepreneurship

and Internship

IN PARTNERSHIP WITH THE U.S. EMBASSY IN SLOVENIA

IN PARTNERSHIP WITH THE U.S. EM-
BASSY, AMCHAM SLOVENIA BRIDGES
ACADEMIC STUDY AND BUSINESS
CAREERS THROUGH THE STUDENT
ENTREPRENEURSHIP AND INTERN-
SHIP (SEI) PROGRAM. THIS UNIQUE
PROGRAM BRINGS TOGETHER 20
AMBITIOUS STUDENTS, OFFERING
THEM A CHANCE TO CONNECT THEORY
WITH REAL-WORLD APPLICATION BY
A GHANGE OF INTERNING AT SELECT-
ED AMCHAM MEMBER GOMPANIES.

ZALA PODOBNIK:

SEI gave an insight into the world
of entrepreneurship, and for

the first time, I learned how to
forge my own path in creating a
business.

NIK ZADEL:

At SEI, I was able to blend my
technical knowledge with the
world of business and obtain
hands-on experience that is not
offered in schools. The expansion
of my connections has given me
the impression that I have a truly
valuable tool for the future.

a4

URBAN VIZINTIN:

In the SEI program, I gained more
than just knowledge; I made
friendships that will stay with me.
I would recommend the program
to everyone, as it encourages

you to broaden your horizons and
connect different perspectives,
giving you a whole new energy
and inspiration for the future.

DOMEN HUMAR:

The program gave me the oppor-
tunity to gain a deeper under-
standing of what it takes to run a
successful business and reminded
me that behind every business
there is a lot of effort. Visits to in-
stitutions were inspiring, as I found
answers to questions I had been
wondering about for a long time.

ANEJ VOVGAK:

The program opened my eyes to
business opportunities in Slovenia
that I hadn't considered before.
The best thing was meeting
people and mentors who showed
that great things can be accom-
plished locally.

AJDA GRMEK:

SEI has given me valuable knowl-
edge on how to take my idea

to its destination and offered

me support that is rare in the
academic world. I have gained a
network of friends who share my
passion and ambition, and I am
confident that our friendship will
last for a long time.
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Snowball "
; Snowball is s a think-tank of young individuals united by a com-

mon desire to make Slovenia a country of optimism and oppor- SnOWba"
tunity with a high quality of life. It was created within the frame- YOUNG LEADERS cLUB
work of the Young Leaders Club and its members are united by their :
common path through the AmCham Young Professionals™ program.
Snowball provides a platform for young people to have an open dia-
logue and to be listened to by more mature professionals. Members talk
openly about their ideas and identify challenges, in particular how to
contribute to creating an enabling environment and designing measures
that will help retain existing talent, activate hidden talent, and attract
additional talent from both Slovenia and abroad. Although Snowball has
no formal program or structure, it has the desire, energy, and ambition of
young people committed to playing an active role as interlocutors, pro-
posers, and co-creators of concrete proposals, and together "snowball-
ing" the Snowball forward. Together, young professionals are working to
overcome barriers and, with their passion for progress, create a culture
that encourages young people to become active creators of their future.
In recent years, Snowball has been working hard to create a proto-
type of a country attractive to talent. They have defined talent in the
economy, explored the reasons why talent would want to live in Slovenia,
and outlined the key themes and issues that influence the creation of an
ideal environment.

— BARBARA KRAMAR
BY Barbara Kramar

AmCham Equals

AmCham Equals is s a dedicated team of in-
% dividuals working for the equal inclusion and

respect of all individuals in the business en-
vironment, with a focus on diversity, equal opportu-
nities, and the elimination of prejudice. We pursue all
of AmCham's values, with Integrity, Collaboration, and
Ambition at the forefront. Through our activities, we
raise awareness, educate, and strive to create a safe
and fair work environment where everyone feels in-
cluded. We want to create lasting change and set ex-
amples for the whole business community. Too often
we find that companies set DEI (diversity, equality,
inclusion) as a goal, but it often remains on paper and
is too rarely fully implemented in practice.

— NIKA FRECE

BY Nika Frece
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9th Congress of Entrepreneurship

AmCham Slovenia was proud to partner of the 9th
Congress of Entrepreneurship, focusing on Artificial
Intelligence and ESG. This event brought together
recognized entrepreneurs, including members of Am-
Cham Slovenia, to share expertise on these transfor-
mative topics.

PROGRES Conference

As a partner of the PROGRES Conference in Ljubljana,
AmCham Slovenia supported discussions on trends in
real estate. The event emphasized sustainable strat-
egies and advanced solutions, hosting key stakehold-
ers, innovators, and experts.

NT CONFERENCE

AmCham Slovenia continued its longtime partner-
ship with the NT Conference, addressing the future
of technology and market trends. Highlights included
an interactive panel featuring AmCham YOUNg, where
Urska Kajtner, Urh Kovacic, and Nik Prebil shared their
views on taking responsibility and actively co-cre-
ating the future of our country and business envi-
ronment. During the Partner's Lunch, Vida Dolenc
Pogacnik, our COO & International Cooperation Direc-
tor, led an insightful conversation with Dr. Boris Cergol
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titled "Artificial Intelligence After the Initial Hype. What
Now?" They explored the practical applications of AI
across industries, touching on crucial topics like AI
legislation, ethics, trends, and how to coexist with AI
in a rapidly evolving world.

FDI Award Slovenia 2024

As project partner of the event organized by SPIRIT Slo-
venija, AmCham Slovenia proudly supported the event
that highlighted the vital role foreign investors play in
Slovenia’s economic progress. By honoring companies
that contribute to innovation, job creation, and sustain-
able growth, the event underscored the importance of
fostering a business-friendly environment.

DIALOGUE 2026



Game Changer Conference

The Game Changer Conference is Slovenia’s first ma-
jor tech conference uniting e-commerce, financial
technology, and big data. The event bridged busi-
ness opportunities with transformative advance-
ments across cutting-edge fields, including artificial
intelligence, WEB3, cybersecurity, gamification, social
media, Saas, and marketing. AmCham Slovenia was
honored to support this event as a community part-
ner. AjSa Vodnik, CEO of AmCham Slovenia, also mod-
erated a discussion "Complementarity of Traditional
and New Financial Systems or What Tradition Teaches
the Future", between Dejan Rolji¢ (CEO, Naka) and Blaz
Brodnjak (CEO, NLB).

AMCHAM SLOVENIA
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Information Security
Conference 2024:
Trust in People and Technology

We were pleased to participate in the 2024 confer-
ence Information Security: Trust in People and Tech-
nology. At the roundtable discussion Cyber Resilience
as the Foundation of Future Business in the Digital Era,
Vida Dolenc Pogacnik, our COO & International Coop-
eration Director, participated as moderator, and AjSa
Vodnik, CEO of AmCham Slovenia, joined as a guest
speaker. The discussion addressed several key chal-
lenges in the field of cybersecurity. AjSa Vodnik em-
phasized the importance of "digital language" skills,
which are crucial for understanding and operating
within the cybersecurity space.

BizTopiX:
Riding the Waves of AI Innovation

This year, we were also proud to partner with the Bi-
zTopiX conference, which brought together three key
areas of the transformative power of artificial intel-
ligence: business challenges, existing solutions, and
fostering a network of IT partners. The conference
showcased real-world examples of how companies
are leveraging AI to automate processes, improve
decision-making based on data insights, and develop
innovative products.
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Best of the Best

WITHIN THE SCOPE OF THE BEST OF THE BEST PROGRAM, AMCHAM
SLOVENIA HIGHLIGHTS, PRESENTS, AND REWARDS THE BEST BUSI-
NESS PRACTICES WITHIN OUR BUSINESS GOMMUNITY. THE PRO-
GRAM PROVIDES GUIDANGE, INSPIRATION, AND HELP IN TRANS-
FERRING NEW KNOWLEDGE AND POSITIVE BUSINESS EXPERIENCES.
THEIR CREATIVITY AND ENERGY MOTIVATE OTHERS, AND CONNEC-
TION, COOPERATION, AND TRUST HELP TO EXPAND THE KNOWLEDGE,
EXPERIENCE, AND OPTIMISM. IN 2024, THE PROGRAM FEATURED
THREE THEMATIC SETS: MOTIVATION, COLLABORATION, AND INNO-
VATIVENESS.

Meet the 2024 super-finalists:

THE FOLLOWING STOOD OUT AS REGARDS GCOOPERATION:

Simbioza:

Genesis, social enterprise, Simbioza
Mobiln@ - the first travelling classroom
on wheels

With its Simbioza Mobiln@ project, the social enterprise Simbio-
za was the first in Slovenia (and in the wider area) to design and
implement a social innovation that helps older people acquire
digital skills while promoting community building, intergenera-
tional networking, and greater social inclusion of older people.
Simbioza Mobiln@ goes beyond the traditional classroom and
has been designed mainly for older people living in rural envi-
ronments, thus effectively bridging the gap between urban and
rural areas in digital education. It provides older people with
direct contact with technology, helping them to overcome the
fear of using it and discover practical solutions for everyday life.
Since its launch in 2021, the project has achieved remarkable
results. In total, more than 8,800 older people have been edu-
cated, and over 800 workshops or educational activities have
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been carried out, encompassing more than 2,240 hours of dig-
ital literacy for older people. Over the years, workshops and
other educational activities have been carried out in more than
470 locations all over Slovenia, covering more than 65,000 km.

SIMBIOZA

MED GENERACIJAMI

THIS YEAR, THE BEST IN MOTIVATION WAS:

Novartis in Slovenia:
Novartis Regional BioCamp

Novartis Regional BioCamp is a three-day event that opens the
door to the world of innovative pharmaceuticals for ambitious
students of STEM and business sciences, providing an invalu-
able opportunity to gain knowledge and build a successful
career. BioCamp, which brings together science and business
practice in a motivating way, is the first real opportunity in the
region for young talent to learn about ground-breaking innova-
tive therapies such as cell or radioligand therapies. During the
event, Novartis employees and external partners share their
knowledge with young people, while in the practical part, par-
ticipants work in groups to find a solution to a real challenge in
the pharmaceutical industry. The long-term goal of BioCamp
is to encourage talent to stay in the region and co-create the
development of innovative medicines in Slovenia for a better
future for all.

') NOVARTIS

IN INNOVATION, PARTICULARLY BRILLIANT WAS:

T-2:
T-2 Smart Cities Platform

The innovative T-2 Smart Cities platform enables digital man-
agement of city services such as communication with citi-
zens, satisfaction measurement, health services, payment
platforms, and monitoring of data from city systems. Bringing
together fragmented systems into a connected urban ecosys-
tem enables city administrations and public service providers
to manage more efficiently, optimise resources, respond more
quickly to citizens’ needs, adopt data-driven decision-making
faster, and consequently improve the quality of life for all stake-
holders in a transparent, simple, and inclusive way. The results
of the project are already visible in the municipalities of Logatec
and Kranj, while in the Municipality of Ljubljana the platform is
being set up.

T
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CONGRATULATIONS ALSO TO ALL THE PARTICIPATING PROJECTS (FINALISTS)
IN THIS YEAR’S SELECTION FOR EXCELLENCE!

CargoX PC7
Electronic Bill of Lading PandaChat

CargoX: C7

Danfoss Trata Iskraemeco
Women in STEM Best Employee
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Investing in our region
is investing in our future.

This is yours and our home. And that is why our dedication to Southeastern Europe goes beyond
providing financial services. We are committed to fostering a thriving community, where every
individual and business finds new opportunities.

For whatever may come. N LB G rOU p
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igitalization and au-
tomation cause rapid
changes in clients’
banking habits. How
are banks on the oth-

er end adapting to these trends?
Banking has changed drastical-
ly in the last decade. Since we carry
our bank in our pocket at all times—
on our mobile phone—and access it
with just a few clicks, we visit it al-
most every day. Our clients are much
more often in contact with the bank
than they were just a few years ago,

Securing

when they only visited the bank in
person. Nevertheless, I do not believe
that banking will become personless.
People will refer to banking profes-
sionals in branches and through dig-
ital channels for advice and compre-
hensive financial treatment, while
technology will provide routine and
simpler services.

What is your vision for the future
of physical bank branches? How
can you ensure that clients still feel
a personal connection to the bank?

CXcellence
N a Digital Age

wiTH Hedvika Usenik, NLB, D.D.

I am convinced that while bank branches will persist
despite digital transformation, they will be fewer and dif-
ferent than they are today. Clients will visit branches even
less often, as they will be able to carry out most of their
banking remotely, either through digital channels or via
a contact center. But when they do visit a bank, they will
want a personal banker to take the time for them, to help
them manage their personal finances, to provide them
with high-quality advice on taking out a housing loan, on
investments, on savings, on whether they are adequately
equipped with insurance products. Branches are also im-
portant to provide assistance to clients who are less digi-
tally literate. It is to be expected that some branches will
become cashless. They are also likely to become smaller, as
the number of people conducting transactions in branches
is also decreasing. On the other hand, branches will em-
ploy increasingly more advisory personnel, i.e. personal
bankers and financial advisers.

How is the NLB adapting its services to attract younger
generations who have been growing up in a digital envi-
ronment? What new functionalities or services are you
developing to meet the needs of this generation?
Naturally, there are differences between different seg-
ments of clients. Younger clients want an advanced digital
customer experience, they do not want to visit physical
branches, but expect to carry out all their banking any-
time, anywhere, in the shortest possible time and as easily

as possible.
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Hedvika Usenik
Member

of the NLB
Management
Board of NLB,
d.d.
responsible for
Retail Banking
and Private
Banking.

Recently, the NLB Group has made
major steps in the digital area. In
the last two years, we have provided
Apple Pay, introduced Google Pay, re-
cently also Garmin Pay, and launched
anew omnichannel digital bank Klik,
featuring the same user experience
on all devices, i.e. both smartphones
and computers. In addition to con-
ducting transactions, clients can
also change their card limit, modify
authorized overdraft, order a new
card, open a savings account, take out
a consumer loan, and soon they will
also be able to make a deposit. Very
popular among clients, especially
younger ones, is the Flik instant pay-
ments service, which is available in
the NLB Pay application. We have
introduced the NLB Smart POS solu-
tion, which allows smartphones to be
used as POS terminals.

Online fraud has been on the rise in
recent years. How do banks address
this challenge?

The number of online fraud cases
globally and in Slovenia has been in-
creasing over the years, and the NLB
is no exception. The vast majority
are not caused by hacking into any
of the Bank’s systems, but rather by
clients themselves giving user names,
passwords and PIN codes to the per-
petrators. This is the main challenge.
The Bank organizes a lot of training
on this issue for employees, so we are
alert to social engineering and we de-
tect these cases faster than clients. It
is therefore extremely important to
invest a lot, both at the level of the
Bank and the banking system, and
also at the national level, in educating
people and raising awareness about
protecting data confidentiality. One
of the awareness raising activities is
also our current exhibition Money
and Crime: The Neverending Race,
which you can visit at the NLB Muza.
The exhibition presents events in life
associated with money crime. The
focus is on what each individual can
do to avoid the pitfalls that lurk in the
analogue and digital worlds.

Client security is our number one
priority, which is why we constantly
monitor risky transactions, through-
out the year, and regularly upgrade
and improve the system for moni-
toring and identifying risky and sus-
picious transactions. If a suspicious
or risky transaction is detected, we
verify with the client whether the
transaction was actually carried out
by them. If we receive confirmation
from the client, the transaction is ef-
fected, otherwise we reject it. This
verification is carried out by advisers
in the NLB Contact Center 24/7, 365.
As many cases of internet fraud hap-
pen at night, our advisers may call
clients even then.

Finally, we cannot ignore the im-
portant topic of artificial intelli-
gence, which is becoming increas-
ingly crucial for the future of digital
banking. What is the role of AI in
shaping the future of retail banking
and how is it contributing to great-
er personalization of services and
an improved user experience?

The trend towards digitalization
and automation will certainly inten-
sify in the future, and artificial in-
telligence will definitely play a role
or is in fact already playing a role.
Artificial intelligence brings many
benefits to banking, such as improv-
ing customer service, boosting the
efficiency of risk management, in-
creasing the security and efficiency
of transactions, detecting fraud, and
optimizing business processes. At
the NLB Group, we have adopted a
responsible attitude towards artifi-
cial intelligence, which means that
ethical principles such as respect for
human rights, fairness, transparen-
¢y, and accountability are complied
with in the development and use of
this technology. This means that AI
systems must behave in a way that is
consistent with society’s values and
expectations, so as to prevent poten-
tially harmful consequences for peo-
ple and the environment. q
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INvestin

N Strategy,
Implementation,
and a Mindset
Shift

wiTH Nevenka GreSnar Pergar, DIRECTOR AT NP CONSULTING,
CO-CHAIR OF THE AMCHAM INVESTMENT COMMITTEE

B e

AMCHAM SLOVENIA

ow can Slovenia attract more tech- and

innovation-focused investors while

also preventing brain drain and en-

couraging workforce upskilling to meet

market demands, given the labor short-
ages from an aging population and skill mismatches in
some sectors?

Above all, we must realize that the goal will not
be achieved with individual solutions, but with a co-
herent, well-thought-out plan that includes strategic
investment in talent development, promoting innova-
tion and creating an environment that enables com-
petitiveness and the retention of top professionals.

To be more precise. First, we need to understand
that innovation-focused investors are looking for en-
vironments that support innovation. They will come
to Slovenia when they see we have assets and in-
stitutions that can help them become even better at
innovation and develop their businesses further. we
need to do our homework and create a friendly en-
vironment for innovation to be able to attract inves-
tors who are as good or even better than domestic
investors.

Second, our national development strategy set a

goal that Slovenia would join the group of leading in-
novators in the EU - countries like Sweden, Finland,
Denmark, Belgium, and the Netherlands. But we have
done nothing to achieve this goal. As measured by the
European Innovation Index, we are still in the third
group of countries, among moderate innovators. We
are now at the same level of this index as we were
seven years ago and our gap to the leading innova-
tors has widened, while countries like Estonia and the
Czech Republic have been catching up rapidly.
We need to develop policies, not only ambitious goals,
which can take us there, and make this a national pri-
ority, a national self-image, and pride. Only in this way
can we become known as a country which is innova-
tive, creative, and interesting for innovative-based in-
vestors. Once we achieve this, our most excellent and
entrepreneurial people will stay here and ambitious
and excellent talents from abroad will start thinking
about moving to Slovenia.

So, what are the weaknesses we should work on-in
terms of becoming a more innovative economy? What
are the strengths we can build upon?

We do have a very good research sector, well con-
nected internationally and often working with the
private sector. Even research institutes in the pri-
vate sector are quite strong. But we are not invest-
ing enough in research, development, and innovation.
Our spending for this purpose is somewhere around
the EU average, which is low by itself, and this will not
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"EUROPE’S COMPETITIVE-
NESS HAS BEEN FALLING
BEHIND THE USA AND
CHINA FOR A LONG TIME,
WE ARE LOSING IN ALL
SEGMENTS. SLOVENIA AS
A RIGHT-SIZE COUNTRY
COULD BE A PILOT CASE
SHOWING THAT WITH
THE RIGHT LEADERSHIP,
WE CAN BECOME ONE
O THE MOST COMPETT-
TIVE COUNTRIES IN THE
WORLD."
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transform us into a leading innovative country. We are
not investing enough in research equipment, espe-
cially not in the education sector. Students in higher
and secondary education lack opportunities to prac-
tice research work and learn the skills they need. We
need to modernize our education institutions so that
they work more closely with the business sector, put-
ting the future needs of employers in first place when
designing their programs and approaches to learning.
Students are too often still oriented at studying for
knowledge, not studying for transforming the knowl-
edge into innovation and business opportunities.
Recently, I had an opportunity to visit some colleges
in North and South Carolina with an AmCham busi-
ness delegation. It’s a completely different world. I
was impressed by the level of collaboration among
educators, politicians, and business society. The
needs of businesses are followed when designing the
school programs.

We have also started to lag behind in the share of
employees with advanced digital skills. Enterprises,
especially small and medium ones, are starting to lag
behind in their digital intensity, simply because they
cannot find enough ICT specialists in the market and
not enough new ones are being educated. We are the
only EU country that doesn’t teach computer science
in primary schools.

But the worst part is probably the lack of a sup-
portive environment for new innovative companies.

We are close to the bottom of the EU in areas such as
support schemes for start-ups and growth financing.
This is crucial for transforming good academic knowl-
edge into commercialized innovations and fast-grow-
ing innovative enterprises.

What changes would help Slovenia reduce barriers like
bureaucratic inefficiencies and state ownership to be-
come more attractive to foreign businesses?

We still have a long and challenging road ahead
of us. State ownership has been declining since the
big financial crisis and is now less of a problem, but
it is still a barrier to competition in some important
sectors like energy and telecommunications. In these
sectors, where innovation is key for development, we
have big state-owned companies which are not sub-
ject to sufficient competition and market pressure.

Bureaucracy is a big problem, if not even the big-
gest problem. I'm not talking only about red tape.
I'm talking about the whole mentality of people who
write, adopt, and implement legislation. They simply
do not trust that people and companies can make
good choices for themselves. They want to prescribe
everything to the smallest detail, very often ruining
the single EU market (happening in many EU coun-
tries). They don’t care how much effort and cost they
impose on businesses and people by the regulations
they write. They don’t care how many investment
opportunities are lost because businesses need to
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wait a long time for per-
mits and approvals, of-
ten measured in years.
They should make ev-
eryone’s life easier and
help businesses and
people develop all po-
tential. For the prosper-
ity of the whole nation.

There is no way we
can change this by
sporadically  changing
and simplifying some
legislation or removing
only a small part of ad-
ministrative obstacles.
We need a complete
change of mentality
and self-perception of
the people who work in
the administration and
who write, propose, and
adopt laws and reg-
ulations—including,  of
course, the politicians.
We need a complete reshuffle of the normative sys-
tem, abandoning many laws and regulations and writ-
ing them from scratch again, but this time in a much
simpler and much less obstructive way. This a very
demanding task and a good starting point could be
the action plan for increasing prosperity in Slovenia
prepared by Dr. Mramor and his team few years ago.
The result should be not only a friendlier business en-
vironment attractive to domestic and foreign inves-
tors but also much leaner and more efficient admin-
istration.

What specific steps could Slovenia take to stay com-
petitive and retain key businesses, given that some
companies are leaving or scaling back due to worker
shortages, bureaucratic hurdles, and slow documen-
tation processes?

We need clear communication and decisive action
from the government. Clear communication in the
sense of making investors feel welcome, both foreign
and domestic.

But communication alone will not do the trick, un-
less it is followed by fast and decisive action. We often
see political decision-makers listening to complaints
and proposals from the business community, nodding
and promising, but then doing nothing or even doing
exactly the opposite. This should change. Policymak-
ers should listen to what businesses are saying about
obstacles in our investment environment and make

AMCHAM SLOVENIA

it their highest priority to remove such obstacles as
soon as they can. Again, the mentioned action plan is
a good starting point. By doing this consistently and
effectively over a period, they can build trust with the
business and investor community and put us on the
map as a place where everyone wants to be. Current-
ly, there is a lack of collaboration between politicians
and the business community. Don’t forget—the pros-
perity of the country is determined by its econom-
ic and political institutional landscape. If institutions
work well, which includes collaboration and inclusion
of all segments of society, the nation can prosper.

The Draghi report emphasizes enhancing Europe’s
competitiveness through structural reforms and fos-
tering innovation. How do you believe Slovenia can best
align with these recommendations to strengthen its
own competitive edge, particularly in the face of pres-
sure from larger EU economies?

The Draghi report is truly a wake-up call, probably
coming too late and being overdemanding and com-
prehensive. But more than needed. Europe’s compet-
itiveness has been falling behind the USA and China
for a long time, we are losing in all segments. Slovenia
as a right-size country could be a pilot case showing
that with the right leadership, we can become one of
the most competitive countries in the world. We need
a clear strategy with clear goals and implementation
plan. Again, the above-mentioned action plan is a
good starting point. I dare to say we had “the Draghi
report” long before the EU.

Looking ahead, what do you see as the most signifi-
cant topic of the future?

Globally, we are living in a fast-moving, unpredict-
able, uncertain, and unstable world. We need to stay
focused, bold, and ambitious, setting high goals and
creating an inclusive environment for everyone.

The most important topic of the future will almost
certainly be sustainability - how we manage and bal-
ance environmental, social, and economic needs
to keep the planet habitable for future generations.
The pressure on resources, ecosystems, and social
systems is unsustainable. This challenge is not just
about preventing climate change; it is about creating
resilient infrastructure, promoting responsible con-
sumption, transitioning to green energy, promoting
biodiversity, educational leaders and transforming
economies to operate within ecological boundaries.
Alongside environmental sustainability, advances in
technology will play a crucial role, especially in fields
like artificial intelligence, biotechnology, and clean
energy solutions. dl
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AmCham

BUSINESS
LEADERS

CLUB

The AmCham Business Leaders Club is a place where excellence and innovation come
together in the business world. The club brings together top business leaders from
the most prominent companies in AmCham Slovenia. Here, we share knowledge, ex-

periences, and ideas, creating new opportunities at the highest level of business.

AMCHAM BUSINESS
LEADERS CLUB -
MEET:

The AmCham Business Leaders Club
is all about bringing top executives
together. Our events help build strong
relationships, share fresh ideas, and
highlight great business practices.
They’re a unique chance to connect
with key decision-makers from dif-
ferent industries and sectors.

AMCHAM BUSINESS
LEADERS CLUB -
READ:

Join us at the Book Club for Leaders,
where we explore topics that go be-
yond business and touch on global is-
sues. It’s a space for thought-provok-
ing discussions, learning, and new
perspectives. Every month, we invite
leaders from our community to share
their book recommendations, and we
also meet authors who inspire and ig-
nite new ideas within us.

AMCHAM BUSINESS
LEADERS CLUB -
LEAD:

Stand out and lead with purpose as
we honor the Business Leaders of the
Year. This initiative, inspired by the
AmCham YLC, addresses key chal-
lenges like the need for role models,
changes in leadership, open dialogue,
and core values. It’s more than just an
award—it’s about inspiring others and
strengthening valuable connections.

PARTNERS:

A1 E CORWIN
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AMCHAM SLOVENIA

AMCham
BUSINESS Leader
of the Year

Step into the future with the BUSINESS LEADER OF THE YEAR AWARD,
launched in 2021 by AmCham Slovenia. Created by the AmCham Busi-
ness Leaders Club and supported by the AmCham Young Platform, this
award honors outstanding leaders shaping Slovene business and soci-
ety. It highlights the importance of role models, open dialogue, and bold
changes in leadership. At the AmCham Business Leaders Club, we don’t
just lead—we inspire change and set the course for a future driven by
innovation and collaboration.

AMCHAM BUSINESS LEADERS OF THE YEAR 2024

Two remarkable individuals were chosen by our young members to stand
on the victory podium of business leadership for 2024. Anita Ogulin and
Dr. Jure Leskovec made a lasting impact with their passion and values.
Sadly, after a long battle with a serious illness, Anita has become an an-
gel-something she already was here on Earth.

1 RinCham
‘Business
_Breakfast
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JURE LESKOVEC, PH.D.

“Having people who are a few steps ahead of us.”

f we did not know about his brilliance and only looked at his

youthful appearance, we might call him “green” Jure. Although

barely in his 40s, Dr. Jure Leskovec, co-founder and chief scien-
tist at Kumo-ai and co-founder and member of the board of directors
of the American-Slovenian Education Foundation (ASEF), has been
a professor at Stanford University for 15 years, where he is intense-
ly involved in the innovative environment and where technological
revolutions are being born. He actively contributes to them. The
leading Slovenian researcher in the field of artificial intelligence is, in
fact, evergreen, growing all the time, oriented toward the future. He
is unique, as are evergreen plants with their symbolic meaning. “In
Silicon Valley, ideas are born and then strike root and grow into reality.
This small space brings together people from all over the world, from
different cultures, different views, with different experiences. You can
feel their enthusiasm. In this garden, there is enough space for different
ideas to grow, and then from these ideas stem great stories, great proj-
ects, and great companies,” he eloquently describes what team spirit
means to him. When asked about leadership inspiration, he is deter-
mined: “Having people who are a few steps ahead of us and listening
to their story—even if they work in different fields—helps us a lot when
thinking about the next steps. I think it is the human component that
is of the utmost importance because we are part of a community. This
is what everything is about.” The permanent greenery of evergreen
plants represents eternal life. If anyone could take up the endeavor
of modeling such a life for human beings, it would be Jure Leskovec,
Ph.D. q
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ANITA OGULIN

“All of us who can are responsible for those who can’t.”

ome people have a special gift. The way they live and work is an

inspiration for others. One of them is Anita Ogulin. A humanitari-

an. A defender of justice. Like a candle in the dark and a beacon of
hope. A synonym for help. She is a volunteer who has worked with vul-
nerable groups for almost half a century in the humanitarian organiza-
tion Association of Friends of Youth Ljubljana Moste-Polje. She helps
all those pushed to the brink of survival and social exclusion by pov-
erty, fights for the well-being of children, adolescents, and adults, and
fearlessly exposes those responsible for unfavorable conditions. Her
selfless efforts have been recognized with numerous awards. She be-
lieves that non-profit does not mean without profit. Instead, that profit
materializes differently. “We can only share our feelings with people, not
with goods,” she points out, adding that cooperation is paramount given
the state of our society. “All of us who can are responsible for those who
can’t” Even the name Anita conveys the meaning of social orientation,
spiritual disposition, vocation to help. Devotion. Unconditional love.
Which very few have. And in this world, you can (still) find the kind-
ness that Anita Ogulin has. A special kind of grace. Very, very special.

Anita Ogulin, an exceptional person, humanitarian, and the Am-
Cham Business Leader of the Year 2024, has left us, but her legacy
will continue to inspire. Her words, “We can only share our emotions
with people and not with goods... I understand the potential that lies
within everyone if we know how to discover, unlock, and support it,”
will remind us in the future of the importance of cooperation, which
she saw as crucial for the progress of our society.
Anita Ogulin will remain in our hearts as a symbol of selflessness,

courage, and dedication. Rest in peace, dear Anita. q
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BUSINESS LEADERS HEARTBEAT

is a fresh podcast by the AmCham Business Leaders Club, hosted by
Ajsa Vodnik, MSc, CEO of AmCham Slovenia and Chair of AmChams
in Europe. Each episode features in-depth conversation with some
of Slovenia’s most prominent leaders, revealing the heartbeat of the
Slovenian business community. The podcast serves as a platform for
dialogue on key topics driving Slovenia’s business landscape forward.

<
Tune in to Business Leaders
Heartbeat to explore the
pulse of Slovenia’s business
community through discus-
sions filled with innovation,
creativity, sustainability, and
valuable insights.

AMCHAM SLOVENIA

Business leader of the year
is an award that re-wards
the future. The AmCham

business leaders of the
year 2025 are

all
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Ivo
Boscarol

MELITA MERSOL

NEA LIKAR

“WHAT WE GIVE
OoUT, WE CAN
EXPECT TO GET
BACK. IF WE
ADHERE TO THIS
SIMPLE PRINCIPLE,
BOTH WE AND
THOSE AROUND US
WILL FIND JOY IN
COEXISTENCE AND
COOPERATION.”

- IVO BOSCAROL

he name Ivo means merciful,

consistent. Ivo Boscarol also

reminds of the courageous

boy in Seliskar’s “The Blue

Seagull Brotherhood”, who is
depicted as follows: “Nobody wanted to take
any risks, and everyone kept silent — except
for Ivo, who spoke up. He rose to the top and
expertly got the job done.”

One of Slovenia’s most successful en-
trepreneurs, the founder and long-stand-
ing CEO of Pipistrel, has certainly done his
job admirably - or rather, continues to do
so — from the very top. He struggles to set
limits, which is why one of his companies
is focused on developing space technology.
This year he was named the Living Legend
of European aviation, an accolade he be-
lieves is the result of trust. He was always
the first to test the 800+ aircraft that rolled
off his production line, so he clearly places
his trust in the people that assemble them.
And that, he says, is the number one formula
for success: a team he trusts, and employees
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who recognize that he trusts them. “Our

company is like a family, built on traditional
values: mutual respect, listening to each oth-
er, responsibility, and success — but never by
compromising other people.”

Life has taught him that nothing ever
happens by chance, rather there is a purpose
behind everything. “Maybe not today, maybe
even years later, you realize that something
went wrong, and you had a tough time be-
cause somebody up there loved you deeply.
For me, failures are investments. They push
me to improve, lift me off the floor, and rouse
me from my slumber,” says the man known
for sleeping just two hours a night. Which
means he does his dreaming while he’s
awake.

He is reluctant to share advice, but he
does like to suggest that we are like mirrors.
“What we give out, we can expect to get back.
If we adhere to this simple principle, both we
and those around us will find joy in coexis-
tence and cooperation.”

An endless list could be written about the

achievements and projects of an innovator
and visionary who pushes the boundaries of
aviation and inspires with his charity. After
selling his majority stake in Pipistrel, he made
it his mission to give back to society — mate-
rially and personally. Ivo Boscarol is a very
special man. A man of many talents. A man
with many accomplishments. One of those
individuals who naturally connects the logic
of the mind with the passion of the heart. One
of those individuals who has always coupled
business success with humanity.

They say you achieve fame when you
feature in a newspaper crossword. And
there are a lot of these people in our country.
But only extraordinary individuals get to be
depicted on a country’s postage stamp. Ivo
Boscarol is certainly one of them. The pio-
neer of electric aviation and the man who set
new standards in the global aviation indus-
try is unquestionably a unique personality. q
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MELITA MERSOL

NEA LIKAR
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“AND LET’S NOT
FORGET TO REMAIN
OPTIMISTIC:
ANYTHING IS
POSSIBLE IF YOU
WANT IT ENOUGH.”

- VITA GODEC, PH.D.

I am an excellent generalist, which,
‘ ‘ looking back on it now, is an essential

personality trait for a strong leader

of alarge team or company,” says the

doctoral graduate in biochemistry
and CEO of Lenis Pharmaceuticals. The Slo-
venian company, which supplies the mar-
kets of Southern and Eastern Europe with
specialized groups of medicines, primarily
in the areas of infectious disease, neurology,
oncology and nephrology, has been led by
Vita Godec - with considerable success -
since January 2022, and has been excelling
for almost a decade.

She notes that in her former roles she
was frequently viewed as a “maverick”, de-
termined to break down barriers and drive
improvements by streamlining processes.
Now, she’s found a group where she can
really express her true self. She manages
50 people in her “battalion” and one of her
biggest business projects was the acquisi-
tion and integration of the company Med-
icopharmacia into Lenis Pharmaceuticals.

AMCHAM SLOVENIA

She believes that anything is possible if you
want it enough, and she regards integrity as

her core value. She is true to her word. She
is direct, but always respectful. With Godec,
there’s no need to read between the lines.

Her primary mission in business, a mis-
sion she invests in and cultivates, revolves
around interpersonal relationships within
the company. In addition to her brilliant col-
leagues and a flexible schedule at work, she
also benefits from incredibly strong support
at home. As she highlighted in her speech
upon receiving the prestigious Artemida
2023 award, this is particularly important
when small children are part of the equa-
tion. As a mom of two little girls, she serves
as a stark reminder that we should no longer
just raise them to be “pretty and hardwork-
ing”, but brave, smart, strong, and tenacious.
To believe they can become whatever they
want to be. Vita Godec, who aspired to be a
scientist from a very young age, is undeni-
able proof of this.

As the winner of the AmCham Top Po-

tential 2018 award, she read extensively, of-
ten using her Kindle, where she had lined up
for summer reading the book “Grit” by An-
gela Duckworth, a psychology professor at
the University of Pennsylvania. “Essentially,
it’s a book about perseverance, which I believe
is crucial both on a personal level and in the
business world.” 1 try to view problems I en-
counter along the way as challenges, but it’s
not always easy,” Godec explained.

“I’'ve always been fascinated by too many
things in life to master just one,” Vita Godec
likes to say. Her name means life. Nomen est
omen - a name holds meaning. Godec also
means musician, and Vita Godec is a sub-
lime saxophonist. The saxophone is a mu-
sical instrument that combines versatility
and a wide dynamic range, offering a unique
platform for creative expression. And finally
let’s not forget what Louis Armstrong once
said: “Music is life itself” q
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The following questions have
been designed to explore the
current and future strategies
and use of AL while allowing
for discussion of concrete

examples from NIL.
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|~ ow is the current
———— use of artificial in-
telligence (AI) af-
fecting the opera-
tions of technology
companies and what are the biggest
challenges they face?

Alis akey part of the digital trans-
formation of companies. Companies
aim to use new technologies to boost
revenues and decrease costs. Al is

not just one, but a bundle of different
advanced technologies that are not
merely an accelerator of digitaliza-
tion but have the capacity to trans-
form entire industries. It enables us
operational efficiency, continuous
-learning, and numerous innovations.
Companies use Al to quickly obtain
data based analyses and discover

"TECHNOLOGY ALONE IS NOT SUFFICIENT.
WHAT IS NECESSARY ARE NEW SKILLS,
INTERNAL DEVELOPMENT, AND BUILDING

' OF NEW COMPETENCES OF EMPLOYEES,

' "~ AS WELL AS REDESIGN OF INTERNAL

: PROCESSES, CHANGE OF CULTURE, AND
SETTING THE BUSINESS/GHALLENGE."

[#)]

i X patterns that would take humans
B weeksyor months—if they were able

to discover them at all. K-7
Many companies see Al as the
technology of the future that will en-
able)gompanies to differentiate and
gain competitive edge. At present,
companies are entertaining the idea
of AI from the wrong angle — they
are mainly focusing on implement-

ing the technology or experiment-
ing with certain models, algorithms,
or built software, most often offered
by large public cloud providers. This
approach is faulty befl@se in the vast
majority o it d®8SInot take into
account the actual business chal-

could implement with the help of AL

lenge of the companies, which they -

Technology alone is not sufficient.
What is necessary are new skills,
internal development, and building
of new competences of employees,
as well as redesign of internal pro-
cesses, change of culture, and setting
the business challenge. In addition
to the shortage of talent and highly
skilled professionals, companies are
faced with ethical challenges of AI
use, such as algorithm bias and data
privacy. Due to the huge amount of
data required for the successful im-
plementation of AI technology, it is
the latter that increases the risk of
potential security and privacy breach
in companies. An additional perspec-
tive of challenges is that of regulation
and compliaree, which- may vary
from country to country or may not
yet be fully developed.

What strategies should be devel-
oped by technology companies to
remain competiﬁve in a future in-
creasingly focused on AI and auto-
mation?

As with the introduction of any
new technology, the introduction of
Al requires thorough'planning, strat-
egy adjustment, and redefining of the
company’s vision, which will from
now on be further supported by a
new technology Iilllﬁ,r =L

The introduction of AT into busi-
ness should be strategic, taking into
account the implementation of the
following short-term steps:

* Identifying the gaps in AT readiness

« Finding the Al initiative with the
greatest impact

 Short-term Al strategy

The first and imost important step
is to examine the Al-readiness level
of the company. Any answers to the
questions about identification will
provide management or owners with'
a clear picture of the current knowl-|
edge and status of the company’s AT
readiness.

Qu ns such as whether data

—are ke -house, whether you store
the data you generate, where the

P
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data are stored, whether the data
can be accessed quickly and easily,
what your technological knowledge
is about AI, and so on, are examples
of the first iteration. Since not all rel-
evant questions can be defined in the
first iteration, additional questions
will be formulated in subsequent it-
erations. The approach is therefore
flexible and repetitive and based on
strategic experimentation.

In looking for AT initiatives with
the greatest impact, we aim to identi-
fy the AT initiatives with the greatest
impact for the company, while devel-
oping Al skills for leaders and teams.
Ideas can arise from existing domain
knowledge or known inefficiencies in
the organization.

Another approach is to examine
the company’s longer-term goals and
determine if there are problems that
AT can solve. Managers of different
business units can list key problems
and you can assess whether these
problems can be eliminated or mit-
igated using Al From ideas to ini-
tiatives; for each idea, we determine
its impact and naturally the input
- technological, financial, human
resources, etc. Initially, at least one
good initiative with a high impact on
the organization is sufficient.

The short-term Al strategy must
serve and be aligned with long-term
objectives. The long-term vision pro-
vides the purpose and motivation to
promote initiatives in the future. The
initiatives in the previous step are
used to develop a concrete strategy
that is relevant, rather than a generic
one that is usually too general. There
are two approaches to implementing
the short-term strategy: developing
use cases and proactively filling gaps.

The development of use cases is
the most important step because it
involves planning and executing ini-
tiatives. After selecting one or two Al
use cases with the highest potential,
you can start activities such as deter-
mining model development, existing
infrastructure possibilities, data lo-
cation, etc.
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In the end, it is most important to

monitor and track progress during
the actual implementation of the
strategy. We only know if the strategy
is on the right track once value added
starts being created. In Al iteration
implementation and monitoring the
impact of AI on our business, it is
advisable to ask yourself about the
price you will pay if the company is
not ready for the challenges that AT
brings in the future.

What areas of the IT industry ex-
pect the biggest technological prog-
ress in the next ten years and how
can NIL and other technology com-
panies prepare for this?

Over the next decade, we expect
technological progress in several key
areas of the IT industry. Artificial
intelligence (AI) and machine learn-
ing will continue to transform the
industry with advanced applications
such as generative models, predictive
analytics, and autonomous systems.
In cloud computing we expect more
flexible, secure, and energy efficient
solutions to be developed, with a
particular focus on hybrid and edge
cloud architectures that make data
processing more user-friendly. Quan-
tum computing will transform areas
such as cybersecurity, simulation
of complex systems, and optimiza-
tion, although many breakthroughs
are still needed for widespread use.
In cybersecurity, technology will be
even more integrated with automat-

ed threat detection and response
solutions, taking into account the
growth of IoT and the increasing
number of cyberattacks. Rapid prog-
ress will also be seen in networking
technologies that enable ultra-fast
and reliable communications, which
will accelerate ToT and smart cities.
Together, these technologies will
transform the IT industry and many
other areas including health, logis-
tics, and education.

NIL and other technology com-
panies can prepare for these changes
with some key actions, such as:

e investing in research

and development
* continuous training of employees
« infrastructure flexibility strategies
« focus on cybersecurity
* developing partnerships

and ecosystems
« adaptive organizational culture
 automation and use of Al

Can you describe how our SOC
(Security Operations Center) is al-
ready using Al to improve security
operations and what upgrades are
planned in the future?

Constant and continuous im-
provements of our products and
services with the latest technical up-
grades should be a constant for any
successful IT company, especially be-
cause technology is changing rapidly
and growing exponentially.

Inintroducing AT technologies, the
first steps are often focused on devel-
oping or improving the implementa-
tion of certain processes. Excellent
security operations centers are based
on precise processes, strict SLAs, and
procedural instructions on service de-
livery. AT in SOC environments allows
for automatic threat detection, alert
fatigue reduction, automated response
actions, predictive analytics, and faster
incident analysis and elimination.

In the future, AT will contribute
even more, especially through deeper
integration of AT and machine learn-
ing, quantum cybersecurity, better
integration with cloud services, and
extended automation. q
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AMCHAM INTERNATIONAL COOPERATION

Your Opportunity
o Unlock the Worlo
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FEELS SLOVEN

JANUARY 21-27, 2024

Dallas, Austin & San Antonio
— Where Business Goes BIG!

AMCHAM SLOVENIA & SPIRIT SLOVENIA BUSINESS DE-
VELOPMENT DELEGATION TEXAS FEELS SLOVENIA 2024:
TEXAS STANDS OUT AS A LAND OF OPPORTUNITY, WHERE
BUSINESS PROSPECTS ARE AS VAST AS THE STATE IT-
SELF. THE “TEXAS FEELS SLOVENIA 2024” DELEGATION
BEAUTIFULLY HIGHLIGHTED THIS NARRATIVE, FURTHER
STRENGTHENING THE ECONOMIC TIES BETWEEN SLOVE-
NIA AND TEXAS.

This strategic visit aimed to uncover business op-
portunities in Dallas, Austin, and San Antonio, show-
casing Slovenia as a dynamic economic partner with
investment opportunities on both sides. The delega-
tion’s experiences have laid the groundwork for fu-
ture collaborations, showcasing Slovenia’s strategic
advantages such as its geostrategic location, quali-
fied workforce, and strong R&D capabilities. These
attributes make Slovenia a gateway to Southeast Eu-
ropean markets and an appealing hub for production,
services, and innovation.

DALLAS

AUSTIN

SAN
ANTONIO

Highlights from Texas powered by the European American Chamber
of Commerce Texas:

e Visits to Leading Enterprises: The delegation visited top companies,
including Gearbox Software, Tesla Giga Factory, Morgan, Lewis and
Bockius LLP, Noveon Magnetics and Dell Technologies, gaining insights
into cutting-edge industries.

e Business Forums: Strategic forums in Dallas and Austin, showcasing
Slovenia as a valuable economic and investment partner.

e Cultural and Business Fusion at the ‘I Feel Slovenia Night’: Celebrated
Slovenian culture and sportsmanship at an NBA game, enhancing Slo-
venia’s global visibility with the help of the Slovenian and MAVS bas-
ketball star Luka Doncié

e Business Associations: Engaged with major business associations like
the Texas Association of Business and the Greater San Antonio Cham-
ber, expanding networking and collaborative prospects

e On-the-Ground Partner: Cooperation with the European-American
Chamber of Commerce Texas helped us reached our goal to get to
know and network with the business community in Texas

AmCham

"> Slovenia % delegationusa
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.- INTERNATIONAL COOPERATION:

Join AmCham delegations and experience discover a world
of innovations and opportunities. Visit world-renowned com-
panies who are leading the way in technology and business
practices. Connect with industry leaders and forge successful
partnerships through our engaging networking events and ac-
tivities. Do Nnot miss out on this chance to expand your profes-
sional horizon. For more details, email vida.dolenc@amcham.si.
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OCTOBER 13-19, 2024

AMCham
Slovenia & SPIRIT
Slovenia Business
Development
Delegation to
North & Soutn
Carolina

North Carolina and South Carolina are not only
known for their hospitality, the two states

are just the right size for doing business or
expanding.

NORTH CAROLINA MAKES A PERFECT ENTRY POINT FOR
BUSINESSES IN THE FIELD OF BIOTECHNOLOGY, LIFE SCI-
ENCES, AND MANUFACTURING. IT IS ALSO THE HOME OF
THE RESEARCH TRIANGLE PARK, THE LARGEST RESEARCH
PARK IN THE USA, WITH MORE THAN 300 COMPANIES AND
65,000 EMPLOYEES.

Highlights from North Carolina powered
by the Research Triangle Regional Partnership:

Biotechnology as a Common Denominator: Visit to the
Research Triangle Park (RTP) and the North Carolina
Biotechnology Center.

Fostering Innovation between Slovenia and the USA:
The delegation was warmly received by Secretary
Elaine Marshall at North Carolina’s Executive Mansion,
where they discussed transatlantic cooperation and
visited the University of North Carolina at Chapel Hill
and Duke University to explore the integration of re-
search with industry.

Technological Future: Discussions at NC State Univer-
sity’s Centennial Campus focused on quantum com-
puting and cybersecurity.

Networking and Partnerships: North Carolina Chamber
of Commerce and networking with members, con-
versation with Ambassador Barbara Stephenson on
fostering innovation, cooperation between universi-
ties and companies.

E‘SPIRIT
SLOVENIA

% delegationusa

AmCham
Slovenia
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AMCHAM SLOVENIA

WITH PRIME ECONOMY SECTORS SUCH
AS MANUFACTURING, AUTOMOTIVE, AND
ADVANCED ENERGY SOLUTIONS, SOUTH
CAROLINA MAKES A PERFECT MATCH FOR
SLOVENIAN COMPANIES LOOKING TO
EXPAND ON THE MARKET.

Highlights from South Carolina powered
by the European-American Chamber of
Commerce Carolinas and Department of
Commerce South Carolina:

A Taste of South Carolina and Slovenia:
Delegates connected with the Green-
ville Area Development Corporation and
showcased Slovenian entrepreneurship
at the Taste of Slovenia event, enhanc-
ing economic ties. Among decison-mak-
ers and businesses, Secretary Harry M.
Lightsey III and Jon Baggett, Deputy
Director, Global Business Development
at South Carolina Department of Com-
merce attended the event.

Shared Interests in Clean Technology,
Sustainable Mobility, and Economic De-
velopment: The visit to Scout Motors
in Columbia highlighted their $2 billion
investment in clean automotive tech-
nology. Reception with the Central SC
Alliance with representatives of the busi-
ness community and decision-makers.

Commitments for Future Cooperation:
the group met with the leaders of Cen-
tral SC Alliance, Columbia Chamber of
Commerce and the World Affairs Council.
Special guests of honor were Ambassa-
dor Jamie Harpootlian, former US Am-
bassador to Slovenia and Senator Rich-
ard A. Harpootlian. Daniel Rickenmann,
Mayor of Columbia underscored ongoing
commitments to sustainable develop-
ment and international cooperation.

i\? enterusa

“THE DELEGATION
OPENED DOORS FOR
SLOVENIAN COMPANIES
AND LED TO LONG-TERM
PARTNERSHIPS IN BOTH
STATES. THE HOSPITAL-
ITY WE ENCOUNTERED
WAS TRULY SURPRISING,
AND I BELIEVE THE CON-
NECTIONS WE HAVE MADE
HAVE GREAT POTENTIAL.”

- Aj$a Vodnik, CEO of AmCham Slovenia
and President of AmMChams
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§ 0% usameetup

i\? enterusa

USA MEETUP EVENTS ARE ALL ABOUT CASUAL CONVERSATIONS, CLEAR AN-
SWERS, AND REAL-WORLD STORIES, TAILORED TO HELP YOU GET TO GRIPS
WITH THE US BUSINESS LANDSCAPE. THESE MEETUPS ARE YOUR GATEWAY TO
UNDERSTANDING US ENTREPRENEURIAL CULTURE, THE LEGAL SIDE OF DOING
BUSINESS, AND INVESTMENT POSSIBILITIES. EACH SESSION IS A GASUAL
YET POWERFUL SETTING FOR NETWORKING, LEARNING FROM THOSE WHO HAVE
DONE IT, AND GRABBING PRACTICAL ADVIGE FOR NAVIGATING AND SUCCEED-

ING IN THE GOMPETITIVE US MARKET.

USA MEETUP:

Firsthand Advice for
Successful Business
Operations in the US
Market

March 7,2024

AmCham Slovenia excels in guiding
its members through the complex US
market, utilizing its extensive knowl-
edge, experience, and a broad part-
ner network. During a recent USA
MeetUp, leading Slovenian business
figures shared their firsthand expe-
riences. The conversation with Jure
Androcéec, Litostroj Power, Krist-
jan Prajnar, Intra Lighting, and Eva
Skedelj, Aleph Group was led by Vida
Dolenc Poga¢nik, COO and Interna-
tional Cooperation Director at Am-
Cham Slovenia.

USA MEETUP KEY TAKEAWAYS:
Understanding the Customer: Pan-
elists highlighted that American
customers prioritize personal rela-
tionships and exceptional service.
They respond well to businesses that
can anticipate and meet their unique
needs.

e Opportunity for Prepared Busi-
nesses: The US market rewards
well-prepared and reliable business-
es with opportunities to succeed.

e Importance of Networking and
Collaboration: Strong business

connections and cooperative efforts
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are essential for success in the US.

e Cultural Integration: Adapting to
local culture and business practices
is crucial.

¢ The Power of Storytelling: Clear-
ly articulating your vision, mission,
and strategy is vital when entering
the US market.

¢ Community Significance: Embrac-
ing the community aspect can sig-
nificantly aid in business growth.

¢ The “Made in Europe” Advantage:
This label can significantly enhances
a product’s appeal to US consumers.

USA MEETUP:

Insight into compliance
with sanctions in the
international market
when doing business
with the USA

This USA MeetUp offered an in-
depth look at the American sanc-
tions targeting Russia and its allies.
Esteemed licensed tax expert and
international business advisor, Steve
Staresinic, shared key advice and
vital information with attendees.
Participants engaged in discussions
about due diligence practices and
compliance strategies. Staresinic’s
expertise illuminated the complexi-
ties of enforcing sanctions, providing
attendees with tools to take proactive
measures and protect their business
interests in an evolving regulatory
environment.

Opening Doors to the US Market - Startup Overseas 2024
In 2024, AmCham Slovenia, in collaboration with the Slo-
vene Enterprise Fund, successfully organized a five-day
business visit to Austin, one of the world’s leading tech-
nology and entrepreneurial hubs. This visit was the central
part of the three-phase Startup Overseas 2024 program, de-
signed for startups and scaleups aiming to enter or expand
their presence in the US market. The program brought
together ten promising Slovenian companies, equipping
them with knowledge, legal insights, and connections es-
sential for breaking into the competitive US market.

HIGHLIGHTS OF STARTUP OVERSEAS 2024:
¢ Bootcamp ‘Enter: USA’
- Expert-led training on US market entry,
digital marketing, and legal essentials.
e Visit to Austin
- Networking with businesses, exploring innovation
hubs, and developing entry strategies.
* Workshops and Investor Insights
- Focused sessions on attracting investors,
financial growth, and strategic branding.
¢ Key Visits
- McCombs School of Business, SXSW headquarters,
and innovation accelerators.

OUR COMMITMENT TO THE FUTURE

The Startup Overseas 2024 visit to Austin was not just an
opportunity for Slovenian companies to showcase their
ideas and explore new markets but a significant step to-
wards enabling a sustained presence for Slovenian start-
ups on international scene. This program’s success high-
lights Slovenia’s entrepreneurial talent and readiness for
the innovation and competitiveness required to thrive in
the demanding US market.

‘\ AmCham % i SLOVEHSHI Sefinancira
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N Europe:
strengthening
Transatlantic
BoNnds AmChams
N BEurope
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ACROSS EUROPE AND EURASIA,
the American Chambers of Commerce
(AmChams) play a vital role in connect-
ing businesses, building partnerships,
and shaping policies that benefit both
sides of the Atlantic. With 50 AmChams
across 48 countries united in AmChams
in Europe, this network represents a col-
laboration powerhouse.

AmCham France is the world’s oldest
American Chamber. Founded in 1890, it
paved the way for AmChams to support
businesses, connect cultures, and foster
economic growth. In 2024, AmCham
France celebrated 130 years of leader-
ship, resilience, and impact—a story that
continues to inspire AmChams across
Europe.
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AmCham

THE STORY OF AMCHAM FRANCE

130 Years
of AmCham
—rance:

A Legacy of
connecting
Two WOorlds

STARTING (1890-1914):

WHEN THE U.S. MET FRANCE

In the late 19th century, American companies like General
Electric and Westinghouse were bringing new technolo-
gy to Europe. AmCham France was created to help these
businesses navigate the French market and build trust
with local industries. It became a bridge for two different
ways of doing business.

SURVIVING TOUGH TIMES (1918-1939):
KEEPING CONNECTIONS ALIVE

After World War I, AmCham France helped rebuild re-
lationships and support businesses during the economic
recovery. The Great Depression brought challenges, but
AmCham stayed strong, giving companies a space to share
ideas and solutions.

THE BOOM YEARS (1945-1980):
REBUILDING AND EXPANDING

The post-war years brought massive growth. With pro-
grams like the Marshall Plan, U.S. companies played a big
role in Europe’s recovery. AmCham France helped busi-
nesses like Boeing, IBM, and Coca-Cola find their place in
the booming European market.

A NEW ERA (1980-TODAY):
INNOVATING FOR THE FUTURE

Over the past decades, AmCham France has been at the
center of discussions about technology, globalization, and
sustainability. It has become a leader in helping companies
adapt to fast-changing markets and pushing for greener,
smarter business practices.

PART OF SOMETHING BIGGER:
AMCHAMS IN EUROPE

AmCham Slovenia is part of a net- needs of its local business communi-
work of 50 American Chambers of ty. However, they all share a common
Commerce across Europe and Eur- goal: to promote and support transat-
asia. This network represents over lantic trade and investment. By orga-
17,000 American and European com- nizing events, facilitating networking
panies, employing more than 20 mil- opportunities, and advocating for
lion people and accounting for over business-friendly policies, AmChams
$1.1 trillion in investments on both help companies navigate the com-
sides of the Atlantic. plexities of international commerce
Each AmCham operates inde- and relationships.
pendently, focusing on the unique

WE ARE PROUD THAT OUR CEO, AJSA VODNIK,
HAS BEEN ELECTED CHAIR OF AMCHAMS

IN EUROPE THIS EXCEPTIONAL UMBRELLA
ORGANIZATION IN 2024.

“From 2019 to 2023, it was an honor and privilege for AmCham Slovenia to
host the Secretariat. As of 2024, it is both an honor and an obligation for me to
take on the role of Chair. Despite challenging times, we have strengthened our
connections. I am proud that, together with the Executive Committee and the
outstanding Secretariat seated at the American-Hellenic Chamber (AmCham
Greece), we are building a community T like to call the ACE family. Now more
than ever, it is essential to connect for economic reasons and the values of peace
and prosperity.”

AMCHAM SLOVENIA
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has been suspended from all communication and activities.
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Transatlantic Economy in Numbers

Europe > U.S. U.S. > Europe

$293 billion $4.02 billion

Europe to U.S. Services Trade (2022) U.S. to Europe Services Trade (2022)

$1.22 trillion $1.22 trillion

U.S. - Europe Goods Trade (2022) U.S. - Europe Goods Trade (2022)

62% 61.2%

of Global Investment into the U.S. comes from Europe (2022) of U.S. Global Investment goes to Europe (2022)
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Talent &

Cooperation
are Timeless

WITH Ziga Vavpotié

iven your rich history of leading inno-
vative and impactful projects, how
do you see intergenerational coop-
eration fostering long-term societal
well-being and business growth?
Intergenerational cooperation
is crucial for building a resilient and
balanced society. By combining
the energy and fresh perspectives
of youth with the wisdom and ex-
perience of older generations, we
create a powerful synergy that
bridges gaps in knowledge, per-
spective, and skKills. This was the
driving force behind our project
Simbioza. Through it, we aimed to
help younger generations appreci-
ate the depth of experience held
by their elders, while older genera-
tions could see that the youth gen-
uinely care about the future and
well-being of society. In a way, this
connection brings peace of mind
to the older generation and ener-
gizes the youth, who understand
they are part of something bigger
than themselves. In Slovenia, our
society is often divided—by poli-
tics, sectoral interests, and oth-
er lines—but T've always believed

AMCHAM SLOVENIA
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that age should never be one of
these divisions. To foster a thriving
community, we must celebrate the
strengths of both younger and old-
er generations. Intergenerational
cooperation offers a unique op-
portunity for us to learn from each
other and move towards long-
term societal growth.

Many industries focus on younger
talent, often overlooking the expe-
rience of older employees. How can
organizations shift their mindset to
see older workers as valuable as-
sets, and what steps can they take
to better harness their potential?
Organizations often make the
mistake of emphasizing youth
while undervaluing the wisdom
of older employees. A vital step is
mentorship programs, where old-
er employees can pass on their
knowledge and unique insights.
This model has been proven to
be highly effective in many sec-
tors, as it builds a strong founda-
tion for younger employees while
giving older employees a sense of
purpose and belonging. One thing
I find particularly problematic is
the abrupt retirement process; we
expect people who've dedicated
years to suddenly stop contribut-
ing, which can be jarring. A grad-
ual transition-starting with fewer
hours each week-would allow for
smoother shifts, giving people the
space to pass on their knowledge
while easing into retirement. I've
seen firsthand, especially during
my time at Outfit7, that organiza-
tions can benefit greatly from a
balanced mix of youthful energy
and mature experience. As com-
panies evolve, they should prioritize
an environment where age diversi-
ty is not only accepted but valued.

Sometimes individuals develop
their talents and abilities later in
life, often beyond society’s ex-
pected age frameworks. Should
organizations encourage older
employees to explore new career
paths or develop additional tal-
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“AS COMPANIES EVOLVE,
THEY SHOULD PRIORITIZE
AN ENVIRONMENT WHERE
AGE DIVERSITY IS NOT ONLY
ACCEPTED BUT VALUED.”
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ents, rather than sticking to es-
tablished roles?

Absolutely, and this is an im-
portant point. Personal growth
and career development should
be lifelong pursuits, unrestricted
by age. Many individuals discover
new passions or talents later in life,
and organizations should not only
encourage this but also provide
pathways for older employees to
pursue these interests. When em-
ployees are given the opportunity
to explore new areas, they bring
renewed enthusiasm and creativi-
ty to their roles, which benefits the
organization as a whole. Imagine
a workplace where people of all
ages are constantly learning and
evolving; it would be vibrant and
dynamic, full of people who feel
motivated and valued. Moreover,
when employees see that their
personal growth is supported,
they are more likely to contribute
positively to the workplace cul-
ture. It’s about creating an envi-
ronment where everyone, regard-
less of age, feels that they can
contribute meaningfully.

Would you say that life itself is
a continuous journey of learning?
Absolutely. Life is a remarkable
journey, filled with endless oppor-
tunities to learn and grow. I am a
firm believer that learning doesn’t
stop at a certain age—it’s some-
thing we should engage in as long
as we’re alive. As someone who
travels extensively, with a per-
sonal goal to visit 170 countries
by the age of 70, I find that each
new place and culture teaches
me something invaluable. Meet-
ing new people, immersing my-
self in different traditions, and
seeing how others view the world
broadens my perspective. I truly
believe that when we stop learn-
ing, we stop fully living. There’s a
wonderful quote that says some-
thing like, “We are the books we
read, the people we meet, and
the experiences we embrace.”
This resonates deeply with me. I
hope to keep learning, exploring,

and growing for as long as I pos-
sibly can—because there is always
something new to discover.

As a leader involved in various
sectors, what strategies have
you found effective in creating
environments where both young
and older employees can thrive
together? How can businesses
and social enterprises stimulate

a stronger focus on collaboration
across generations?

Authenticity is the key. For inter-
generational collaboration to suc-
ceed, it has to feel genuine. Peo-
ple must be given the freedom to
interact and learn from each oth-
er naturally, without feeling pres-
sured. I believe companies and
social enterprises should create
spaces for this, but they must also
be careful not to force it. Some of
the most meaningful connections
I've witnessed have occurred in
environments where people feel
comfortable being themselves.
Additionally, mentorship programs,
cross-functional teams, and joint
projects are great ways to en-
courage collaboration across gen-
erations. But again, these need to
be designed thoughtfully. When
employees, young and old, can
work together toward common
goals, the workplace becomes a
more inclusive, productive, and
inspiring place. In my experience,
this cross-generational collabora-
tion not only enhances individual
growth but also strengthens the
organization as a whole, making it
more adaptable and resilient.

Do you believe that fostering a
welfare society truly begins with
the individual?

Absolutely, I do. It starts with
each of us taking responsibility and
realizing that our actions have a
ripple effect on the broader com-
munity. My personal experience
with Simbioza began in a very in-
timate setting—-with my grand-
mother. One day, during lunch, she
looked at me with frustration and

threw down a newspaper, asking,
“Ziga, what is this www?” In that
moment, I realized how technolo-
gy had inadvertently excluded her
and many others in her generation.
Instead of dismissing it, I saw an
opportunity. We created Simbioza,
which became one of Slovenia’s
largest intergenerational projects
and its first social enterprise. This
experience taught me that a wel-
fare society is built on empathy
and inclusivity. When we take steps
to bridge generational gaps and
support each other, we create a
society where everyone has a role
and a purpose. It’s up to each in-
dividual to contribute to this vision.

Considering how the next genera-
tion is growing up immersed in the
digital landscape, do you think they
are more conscious and aware of
the power of setting intentions?

The digital revolution is re-
shaping everything, including how
the younger generation thinks
about purpose and goals. To-
day’s youth have an array of tools
that help them reflect, plan, and
set intentions in ways that were
not available to previous gener-
ations. However, while technolo-
gy provides these new avenues
for self-awareness, it also brings
challenges—such as information
overload and the need to navigate
artificial intelligence and social
media carefully. T think the next
generation is indeed more con-
scious of their intentions and the
impact they can have, but there’s
a need for balance. They still need
guidance from those who have
lived through experiences that
can’'t be replicated online. Each
generation brings something valu-
able to the table, and wisdom
gained through lived experience
is something that only time can
provide. We should aim for a bal-
anced approach, where digital
tools enhance our lives but are
complemented by the irreplace-
able value of real-life experience
and wisdom. 9
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selling Your
BUSINess

BY JoZe Stare, PELJHAN, PRELESNIK & PARTNERS
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JoZe Stare

magine that you,
the hardworking
reader, have built
a successful busi-
ness and have fi-
nally decided that
it's time to sell it
and enjoy the fruits
of your labor. As you sit across
from potential buyers, a com-
mon challenge arises: their val-
uation of your business doesn’t
quite match your expectations.
How do you bridge this gap with-
out leaving money on the table?
Considering the recent trends in
the M&A landscape, you will very
likely encounter an increasingly
popular solution, called earn-out,
a mechanism designed to align
the interests of buyers and sellers
while unlocking greater value in
the transaction.

AN earn-out is a contractual
arrangement where part of the
purchase price is contingent upon
the business achieving specific
performance goals after the sale.
While a portion of the purchase
price is made upfront, the rest is
tied to different metrics—for ex-
ample, EBITDA, revenues, or cus-
tomer retention—-over a set pe-
riod, usually one to three years.
This structure benefits buyers
by reducing their risk—they pay a
premium only if the business per-
forms as promised. For sellers,
an earn-out offers the potential
to maximize the purchase price if
the business continues to thrive.

For many sellers, earn-outs are
an attractive option because they
can significantly increase the final
payout. By agreeing to tie part of
the price to future performance,
you demonstrate confidence in
your business’ continued success.
This is particularly advantageous
for sellers who plan to remain in-
volved during the transition, as their
direct influence can help meet the
agreed-upon goals. However, the
appeal of earn-outs comes with
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complexity and risk, making it es-
sential to carefully evaluate their
terms before committing.

In today’s business environ-
ment, earn-outs are gaining trac-
tion across various industries,
especially those with high growth
potential like technology, health-
care, and software-as-a-service
(SaaS). Buyers are increasingly
using earn-outs to manage un-
certainty, especially in the volatile
economic climate. In response,
sellers are negotiating shorter
earn-out periods, typically one to
two years, which align better with
rapid integration timelines. While
earn-outs in Slovenia are typically
linked to EBITDA, there is an in-
creasing trend of diverse perfor-
mance metrics beyond EBITDA,
such as annual recurring reve-
nue (ARR) or customer retention
rates, reflecting a more nuanced
approach to valuation in certain
industries (especially in the soft-
ware business).

However, sellers beware! An
earn-out is not just a tool for

AMCHAM SLOVENIA

boosting the sale price; itis also a
potential source of disputes if not
structured carefully. One of the
most critical elements of a suc-
cessful earn-out is having clear,
measurable performance targets.
Ambiguity in the terms can lead
to disagreements over whether
goals have been met, straining the
relationship between buyer and
seller. Metrics should be objective,
achievable, and agreed upon up-
front to minimize the risk of con-
flict. Nonetheless, as a precau-
tion, the agreements must always
include a clearly defined dispute
resolution mechanism.

The discussion does not end
with the choice of a relevant met-
ric, since buyers may prioritize
their own strategic goals over
meeting the agreed performance
metrics, potentially jeopardizing
your payout. For example, they
might inflate artificial costs, re-
duce investments, or re-chan-
nel sales, all in ways that harm
the business’ short-term perfor-
mance. Sellers must anticipate

these possibilities and include
appropriate earn-out protection
clauses in the transactional doc-
umentation, such as clauses that
define acceptable business prac-
tices or require the buyer to main-
tain certain levels of investment.

Another key consideration is
your role in the business after
the sale. Many earn-outs require
sellers to stay involved during the
earn-out period, either in a lead-
ership role or as an advisor. While
this can help ensure targets are
met, it also comes with poten-
tial challenges. If you lack con-
trol over key decisions, achieving
those targets may prove difficult.
Sellers should ensure that their
responsibilities, decision-mak-
ing authority, and compensation
during this period are clearly de-
fined in the relevant documents.
If you keep or rollover some equi-
ty in the company, you must also
ensure that you have a clearly de-
fined exit possibility in case your
relationship with the buyer goes
south.

85



DIALOGUE \ FUNDAMENTAL TRUTHS, MODERN PERSPECTIVES

86

Tax implications are another
factor to consider. Earn-out pay-
ments may be taxed differently
from the upfront portion of the
sale proceeds, often as income
rather than capital gains. This dif-
ference can significantly affect
your net payout, so it is essential
to consult with tax and legal advi-
sors before finalizing the deal.

Sellers should aim to strike a
balance between ambition and
realism when agreeing on perfor-
mance targets. Overly aggressive
goals might lead to disappoint-
ment, while targets that are too
conservative may not reflect the
business’s true potential. Structur-
ing the earn-out to include partial
payouts for nearly achieving tar-
gets can provide additional securi-
ty. Additionally, sellers should push
for a shorter performance period
to reduce their reliance on the buy-
er’s future decisions and strategy.

Finally, as the ancient Romans
used to say, good contracts make
for good friends. Don’t shy away
from clearly communicating your

ZA //,

expectations and concerns to the
buyer. At the end of the day, it is
important that all rights and obliga-
tions are clearly defined at the be-
ginning, so both parties can avoid
complex legal discussions later in
the relationship and rather focus
on performance of the business.

Ultimately, earn-out can be a
powerful tool for bridging valua-
tion gaps and ensuring both par-
ties benefit from the sale. Howev-
er, its success hinges on careful
planning, clear communication,
and the right professional advice.
By fully understanding the risks
and opportunities, sellers can use
earn-outs to secure a higher price
while ensuring the transition ben-
efits everyone involved. If you're
considering selling your business,
don’t dismiss the idea of an earn-
out. With the right preparation, it
can be a strategic way to maxi-
mize the value of your hard work
and ensure that your business’s
continued success translates into
tangible rewards for you in the
years to come. 9
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Believe
in Slovenia

INITIATIVE THAT CONNECTS SLOVENIA
AND THE USA

GET TO KNOW THE “AMBASSADORS”
AND WHY THEY BELIEVE IN SLOVENIA:

JANICE Z. DAVIS
Partner, Morgan Lewis & Bockius LLP

Based in Dallas, Texas, Janice Z. Davis is a
partner at Morgan Lewis & Bockius LLP,
bringing over 30 years of corporate law
experience to her practice. A recipient of
numerous accolades, including Most Effec-
tive Dealmakers at the 2022 Texas Lawyer
Awards and Dallas’ Top 50 Women in Law,
she is celebrated for her expertise in M&A,
joint ventures, and complex cross-border
transactions. Born into a Slovenian commu-
nity in Chicago, Janice is deeply connected
to her heritage and excels in creating prac-
tical legal solutions for her clients. As Vice
Chair & Chair-Elect at Dallas CASA, she is
dedicated to protecting vulnerable children.
Proudly calling Dallas a hotspot for business
growth, Janice continues to inspire through
her achievements and commitment to her
community.

GORAN DRAGIC
Former Slovenian professional basketbal
player, European Champion 2017
- Captain of the Slovenian National team,
in the NBA since 2008, retired in 2024

AMCHAM SLOVENIA

Goran Dragic, fondly nicknamed “The Drag-

”»

on”, retired from professional basketball
in 2024, marking the end of a remarkable
career spanning 16 years in the NBA and a
European Championship title as captain
of the Slovenian national team in 2017. His
farewell event, the “Night of the Dragon” in
Stozice, was a grand celebration of his lega-
cy, featuring an exhibition game, a gala din-
ner, and an emotional farewell speech. In his
honor, the Slovenian Basketball Federation
retired his iconic number 3 jersey. Born in
Ljubljana, Goran transitioned from soccer
to basketball after an early injury. His career
took him from Slovenian courts to the NBA,
where he played for teams like the Phoenix
Suns, Miami Heat, and Chicago Bulls. Off
the court, Goran’s foundation and basketball
camps inspire young players, promoting the
sport he loves. Proud of his Slovenian roots,
Goran cherishes returning home, where he
plans to focus on mentoring and sharing his
knowledge with the next generation.

JURE LESKOVEC, PH.D.
Professor at Stanford Computer Science,
Co-Founder and Chief Scientist at Kumo.a
and Co-Founder and Member of the Board
of Directors at ASEF

Based in San Francisco, Jure Leskovec is a
Stanford University Computer Science pro-
fessor, Co-Founder and Chief Scientist at
Kumo.ai, and Co-Founder of ASEF. Known
for his groundbreaking research on social
networks and Big Data, he previously served
as Chief Scientist at Pinterest and collaborat-
ed with Facebook on online virality studies.

Jure is passionate about mentoring young
talent, believing their success is his own. As a
co-founder of ASEF, he creates global learn-

ing opportunities for young Slovenians, fos-
tering knowledge exchange. Proud of his Slo-
venian roots, he continues to inspire through
his scientific achievements, entrepreneurial
ventures, and dedication to education.

ANDREJ PRSA, PH.D.
Professor of Astrophysics
and Planetary Science, Villanova University

Based in Philadelphia, Dr. Andrej Prsa is a
Professor of Astrophysics and Planetary Sci-
ence at Villanova University, renowned for
his research on eclipsing binary stars and
involvement in major projects like Kepler/
K2, TESS, and Gaia. With over 276 research
articles, his work has been cited more than
36,000 times, cementing his place among top
astronomers. A passionate mentor, Andrej
Prsa PH.D. collaborates with ASEF to sup-
port young Slovenian talent, while maintain-
ing strong ties to his homeland. He returns to
Slovenia yearly, cherishing its mountains and
culture, and speaks Slovene at home with his
family. Through his teaching, research, and
mentoring, Andrej Prsa PH.D. continues to
inspire curiosity and excellence in astronomy.

BELIEVE IN SLOVENIA IS AN INITIATIVE
OF AMCHAM SLOVENIA THAT AIMS TO
EMPHASIZE THE FRIENDSHIP BETWEEN THE
USA AND SLOVENIA IN A POSITIVE LIGHT.
IT CELEBRATES SLOVENE-BORN INDIVIDU-
ALS OR AMERICANS OF SLOVENE DESGENT
LIVING IN THE US WHO MAINTAIN TIES
WITH SLOVENIA AND SERVE AS ITS AM-
BASSADORS. THEIR REMARKABLE SUCCESS
STORIES INSPIRE, SHOWING THAT EVEN A
SMALL NATION GAN AGCHIEVE GREATNESS
GLOBALLY, INCLUDING IN THE US.
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KEA has built its reputation on cre-
ating a better everyday life for the
many people, and now in Slovenia,

the iconic Swedish brand is redefining

how it connects with customers through
its omnichannel approach. By blending
physical and digital experiences, IKEA is
making it easier than ever for Slovenians
to access personalized solutions and
seamless services tailored to their needs.

From offering professional design as-
sistance directly to your home with its
remote interior design service to reimag-
ining the shopping journey with intuitive
tools like Shop & Go and IKEA Kreativ, the
brand is transforming how customers in-
teract with their products and services.

IKEA's commitment to convenience,

creativity, and sustainability is setting

new standards for the retail industry,
ensuring everyday life becomes not only
simpler but also more inspiring.

“Our goal is to make life better and
easier for our customers by truly
understanding their needs and
providing solutions that fit seamlessly
into their lives. By coming closer to
the customer, we can offer more
personalized services, greater
convenience, and an inspiring
experience—whether they shop online,
in-store, or from the comfort of their
homes.”

- Simone Quargnal, Market Manager,
IKEA Slovenija

MEETING THE NEEDS OF TODAY’S
DEMANDING CUSTOMERS

In an era where customers are more
demanding, less forgiving, and less loyal,
coming closer to their expectations has

Innovation

Living

Meets Everyday

never been more crucial. With customers
navigating ever-tightening budgets, meet-
ing them through tailored services and
accessible solutions has become more
important than ever. Recognizing this,
IKEA Slovenia launched its remote interi-
or design service earlier this year, rede-
fining how customers envision and create
their dream spaces. This initiative demon-
strates the brand’s commitment to stay-
ing ahead of customer expectations by
providing not just products, but complete,
inspiring solutions for modern living.

INNOVATIVE TOOLS FOR SIMPLICITY

AND CONVENIENGCE

As customers demand more streamlined
and efficient shopping experiences, the
need for innovative tools that simplify
the process is bigger than ever. IKEA is
leading the way by introducing solutions
like Shop & Go, which makes shopping
in the store faster and easier, and IKEA
Kreativ, an augmented reality tool that
helps customers visualize furniture in
their spaces before making a purchase.
In an ever-changing retail landscape,
these technologies not only enhance
convenience but also empower cus-
tomers to make confident, informed
decisions, redefining what it means to
shop simply and efficiently in a modern,
tech-savvy world.

PAVING THE WAY FOR A SUSTAINABLE
FUTURE

Sustainability is at the heart of IKEA's vi-
sion, and the brand is working hard to
make eco-friendly living easier for ev-
eryone. In Slovenia, the Second Chance
service gives used furniture a new lease
on life while rewarding customers with

gift cards. The Circular Hub offers pre-
loved treasures at affordable prices,
combining more affordable shopping
with sustainability.

A HOME FOR THE MANY PEOPLE

For IKEA, your home isn’t just a space—
it's where life happens. That’s why the
brand is focused on offering services
and solutions that fit every lifestyle, bud-
get, and dream. Whether you’re design-
ing a new living room, streamlining your
shopping experience, or making more
sustainable choices, IKEA is right there
with you, every step of the way. 4

BY Simone Quargnal
MARKET MANAGER, IKEA SLOVENIJA
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° TRAPPED IN TRADITION:
I e SI e nt COSt BUILDING A BETTER FINANCIAL FUTURE FOR SLOVENIANS

[ Slovenia has long been a nation of savers. Slovenes
Of Ca utlo n e consistently rank above the EU average when it
L] comes to the savings rate, a reflection of our prudent

mindset and cautious approach to financial security.
H F d Yet, as we strive for a future of financial prosperity, we
OW ea r a n must ask ourselves an important question: Is saving
alone enough? The answer, unfortunately, is no. While
° savings are undoubtedly a cornerstone of financial
M Ist ru St Sta stability, the way we allocate these savings is equally

crucial. And in this area, Slovenia is falling short.

Wea Ith Creation THE PROBLEM WITH CASH AND BANK SAVINGS

Slovenes overwhelmingly store their savings in bank
savings accounts or cash, largely ignoring more prof-
itable investment options. This tendency is deeply
rooted in tradition and a pervasive lack of financial
literacy. Trust in financial markets remains relatively
low, while an insufficient understanding of available
investment opportunities further discourages diver-
sification.

BY Vid Pajié, SENTOR FUND MANAGER; TRIGLAV SKLADI
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To illustrate, the funds held in Slovenian bank accounts
far exceed those invested in financial markets. While
this might seem like a “safe” strategy, it is actually a
poor choice in the long run. Inflation often outpaces
the returns on bank deposits, meaning that the real
value of our savings decreases over time. This is es—
pecially problematic for long-term savings. For exam-
ple, many Slovenes rely on low-yield deposit accounts
to save for their later years, unaware, that there are
more suitable investment options for long-term saving
goals. Instruments such as equity funds, diversified
retirement portfolios, and similar could provide better
returns while still accommodating different risk pro-
files. However, these options remain underutilized due
to a lack of awareness and knowledge.

FINANCIAL LITERACY: THE MISSING LINK

One of the root causes of this underutilization is the
low level of financial education in Slovenia. Many indi-
viduals are unaware of the array of financial products
available or lack the knowledge to assess which op-
tions are most suited to their goals.

This knowledge gap is compounded by linger-
ing mistrust in financial institutions. Bad events from
the past, such as the NKBM stock-buying frenzy, that
ended with 100,000 investors losing their money, have
left scars that make Slovenians cautious of entrust-
ing their money to less familiar financial instruments.

To truly move forward, the extended regulations and
solid investment returns in many assets, witnessed
over the past decade and more, are unfortunately
not enough. We must also bridge this gap through tar-
geted financial education programs that foster both
knowledge and trust.

BUILDING A PROSPEROUS FUTURE

If Slovenians are to secure a future of financial pros-
perity, we must rethink how we approach saving and
investing. It is not enough to simply save—-we must
ensure that our savings work for us. This requires a
cultural shift toward proactivity, greater financial lit-
eracy, and a willingness to trust in regulated financial
markets.

By educating ourselves about the opportunities
available, we can turn our high savings rate into a
powerful engine of financial growth. Our collective
wealth could grow faster, enabling us to better tackle
challenges such as pension reform and the financial
security of future generations.

The choice is ours: continue to hoard cash that
depreciates over time or embrace smarter saving
and investment strategies that create real, above-in-
flation returns. By making the right choice, Slovenians
can transform its prudent saving habits into a foun-
dation for lasting financial success. The time to act
is now. 9
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Unlockin

wITH Polona Domadenik Muren, PhD,

UNIVERSITY OF LJUBLJANA

AMCH/

n your work on the Action

Plan for Greater Welfare in

Slovenia, you highlighted

both material and non-ma-

terial factors. How do you

see the balance between economic

growth and things like health, sus-

tainability and strong institutions

in improving well-being and pro-
ductivity?

Strong and inclusive institu-

tions have a long-term impact on

erity. This, among

other things, has been highlighted

by thi Nobel Prize laureates

and James Robinson since the pub-
lication of their book “Why Nations
Fail” in 2013. In fact, these inclusive
institutions, which provide for the
enforcement of ownership rights,
limit corruption, and protect democ-
racy, are today mostly found in highly
developed countries in the West. On

the contrary, the so-called extractive
institutions, which lead to a high
concentration of power and restrict-
ed political freedom, tend to con-
centrate resources in the hands of a
small elite, thus hampering economic
development. The more developed
a country is, the more its citizens
emphasize non-material well-being
alongside material well-being; how-
ever, the former cannot exist without
the latter, which is the foundation
on which non-material well-being
is built. For example, it is difficult
to provide quality, publicly funded
health and education services with-
out adequate financial resources.
The reason for this is that budget-
ary resources are conditional on a
well-functioning economy, which
needs quality public services, opera-
tional sub-systems and a stimulating
business environment. The latter de-
pends on institutions.
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During October’s AmCham Slove-
nia & Spirit Business Delegation
to North and South Carolina, uni-
versities showed how they align
education with labor market needs.
As a university professor and re-
searcher, what steps should Slove-
nia take to better connect scientific
research with industry?

In the framework of the 2020
Action Plan for Higher Productivi-
ty Growth, the Amendment thereto,
and the 2022 Action Plan for Greater
Wellbeing, we have put improving co-
operation between the R&D sphere,
working in institutes and universities,
and companies high on the list of Slo-
venian priorities. We believe this to
be the most important area in terms
of horizontal measures to promote
soft factors of productivity. Improved
integration and cooperation between
the corporate sector and science is a
must for innovation breakthroughs—
which is critical not only in Slovenia
but also at the EU level. The group led
by Prof. Dusan Mramor has proposed
three actions. The first measure is for
the state to establish a key body—an
international advisory body, with, for
example, five top researchers from
Slovenia and abroad, who would with
full autonomy channel half of the in-
crease in public funding for research
and development activities into the
most advanced research in Slovenia—
where the greatest impact can be ex-
pected. The other half of the increase
in public funding would be directed
to large applied projects following
the Israeli model, with public and pri-

vate funding equaling
50 %

Polona
Domadenik
Muren, PhD

Vice Dean
for Research
and Doctora
Programme /

IMB Progamme
Director, Schoo
of Economics
and Business,
University of
Ljubliana

each. In this way, effort would be di-
rected towards the creation of strong
multi and interdisciplinary R&D hubs
without narrow-minded self-cen-
teredness. The institutes, together
with their spin-offs, must become the
central point of applied knowledge
for businesses - R&D innovation
hubs and partnerships, with the sup-
port and cooperation of universities.
They must become internationally
recognized for this and strength-
en cooperation in the framework of
large-scale Important Projects of
Common European Interest (IPCEI).
The second measure proposed is
the re-establishment of an indepen-
dent Technology Agency, following
the model of Finland, Denmark, and

other countries
development breakthrough,
to transfer knowledge
and finance proof of
concept of devel-

demonstrating

opment and
patents.

Unfortu-
nately,
in this

"THE MORE DEVELOPED A
COUNTRY IS, THE MORE

ITS CITIZENS EMPHASIZE
NON-MATERIAL WELL-BEING
ALONGSIDE MATERIAL
WELL-BEING; HOWEVER,
THE FORMER CANNOT EXIST
WITHOUT THE LATTER,
WHICH IS THE FOUNDATION
ON WHICH NON-MATERIAL
WELL-BEING IS BUILT."

— POLONA DOMADENIK MUREN
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case, politics has decided different-
ly and the tasks of the Technology
Agency have been taken over by a
somewhat modified Research Agency.
T am not convinced that it will be up
to the demanding task of promoting
the transfer of innovation findings
into practice. The third measure con-
cerns the need to concentrate scarce
resources for development activities
into one or several large projects in
identified promising high-tech areas
(with high growth potential), such
as pharmaceuticals, biomedicine,
space science, materials science for
the development of alternative ener-
gy storage and generation (hydrogen,
batteries), artificial intelligence, etc.
Fragmentation of funds does not pro-
duce results in areas that require high
investment. As a society, we need to
set priorities and identify areas with
potential. We also need to be aware of
the risks of such investments. In the
era of the green and digital transition,
the role of the state in supporting re-
search is changing - from a passive
provider of funds for R&D activities
to a much more active stakeholder - a
co-creator of new markets, as Marian-
na Mazzuccato, one of the most influ-
ential economists of our time, puts it.
As a result, greater cooperation be-
tween R&D and the corporate sector,
both at the national level and more
broadly, will contribute to study pro-
grams adapting more quickly to the
needs of the labor market. This is a two-
way process: brain circulation between
research institutions and companies.

You stress the need for better cor-
porate governance in state-owned
enterprises, especially health and
education. What reforms are most
urgent, and how could they im-
prove efficiency and sustainability?

When it comes to public insti-
tutions in the field of education and
health, T see the key challenge in im-
proved organization and different in-
centives for economic agents, when
they could achieve better results
with the same amount of funds.

AMCHAM SLOVENIA

"IN AN ERA OF FAST

TECHNOLOGICAL PROGRESS,
SPECIAL ATTENTION SHOULD
BE PAID TO TEACHING
PEOPLE DIGITAL SKILLS."

- POLONA DOMADENIK MUREN

As regards the operation of com-
panies owned directly or indirectly
by the state, the biggest problem, in
my opinion, is corporate governance,
which should be based to a greater
extent on meritocracy and not affil-
iation with certain interest groups.
This type of practice is extremely
bad for our young talent and one of
the causes of them moving abroad in
large numbers. Although this has not
yet been picked up by official statis-
tics, I see that more and more of the
best young professionals are looking
for employment opportunities abroad
already while they are studying or
immediately afterwards. When young
people put on the scales a beautiful
environment, an abundance of free
time, family and friends, and the op-
portunity to learn, advance and earn
money, either as employees or in
their own start-ups, for the most am-
bitious young people, those who are
supposed to be building the future of
Slovenia, the scales tip in favor of go-
ing abroad. Let us be aware of this and
give them the opportunity to progress
and realize their dreams in Slovenia.

With rapid technological progress,
there’s a concern that people with-
out digital knowledge and skills
will fall behind. How can Slovenia
ensure its workforce stays compet-
itive in a digital age?

In an era of fast technological
progress, special attention should
be paid to teaching people digital

skills, not only those who use or will
need to use them at the workplace,
but also pensioners, who have dif-
ficulties navigating digital society
without them. Learning should gain
on the value scale. In Slovenia, we
are increasingly confronted with the
opinion (also in the scope of research
work in the field) that it is not worth
educating and training. Companies
are faced with the challenge of how
to motivate employees to acquire ad-
ditional skills, and employees realize
that, due to the outdated pay system,
they will still receive the minimum
wage even after training. Earnings
compression, net wages in particular,
is amajor challenge for all employers.

Strategic public finances are criti-
cal for long-term prosperity. What
principles should guide Slovenia’s
fiscal policy to balance economic
growth with social challenges like
an aging population?

Above all, public funds must be
managed responsibly: policies must
be “triple A” - accountable, agile, and
ambitious.

How do you view the connection
between individual happiness and
a welfare society? Can happiness be
used to measure societal progress?

The question is whether happi-
ness can be measured, as it is a rather
subjective matter. There is no doubt,
however, that societies that pay atten-
tion to the well-being of all are happi-
er: there is less crime, less corruption,
and more of what we might call “car-
ing for fellow human beings”. q

"IMPROVED INTEGRATION
AND COOPERATION
BETWEEN THE CORPORATE
SECTOR AND SCIENGE IS
A MUST FOR INNOVATION
BREAKTHROUGHS."

— POLONA DOMADENIK MUREN
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m a Teacher!

THE “I’'M A TEACHER!” INITIATIVE HIGHLIGHTS OUTSTANDING STORIES OF
SLOVENIAN TEACHERS WHO FEEL THAT THEIR WORK IS A CALLING AND WHO
CAN SERVE AS ROLE MODELS FOR FUTURE GENERATIONS OF BOTH STUDENTS
AND TEACHERS, PLAGING THE TEACHING PROFESSION BACK ON THE PEDESTAL
OF THE MOST ESTEEMED PROFESSIONS. IN THE “I'M A TEAGHER!” INITIA-
TIVE, WE ARE NOT LOOKING JUST FOR PROJECTS BUT ALSO A SOUND WAY OF
WORKING AND EXGELLENT AND INNOVATIVE EDUCATIONAL PRACGTICES THAT

PREPARE CHILDREN FOR THE FUTURE.

\..Ol
- or

UCITELJ SEM!
UCITELJICA SEM!

«%7m GLOBAL

.- TEACHER
27" PRIZE
o VARKEY FOUNDATION

or the project, we have

joined the Varkey Foun-

dation and their Global

Teacher Prize initiative
and have received funding from
the Google.org Impact Challenge
Central and Eastern Europe. Since
2020 outstanding and insightful
Slovenian teachers can also com-
pete for the Global Teacher Prize -
the award for the best teacher in
the world.

We are still very proud thatin No-
vember 2023, Uros Ocepek, Ph.D.,
the Teacher of the Year 2022, who
teaches the professional modules
in the field of computer science at
Trbovlje Secondary School, made it
to the top 50 teachers in the world,
coming through a field of thou-
sands of teachers from all over the
globe competing for the title.

Next in line to represent Slovenia
at the Global Teacher Prize initia-
tive is Jozica Frigelj, M.Sc., Teach-
er of the Year 2023. Among her
numerous achievements, she is a
co-founder of the initiative “What
kind of school do we want?”, and a
recipient of a lifetime achievement
award in primary education.

Extending Reach, Expanding
Impact
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In the new section, “Glas ravnatel-
Jjev” (English: Voice of Principals),
we highlight, through engaging
conversations, the pivotal role of
experienced school principals as
educational leaders in shaping
high-quality school environments
and fostering the professional
growth of teachers.

Another exciting addition to the
initiative this year is the launch of
its Instagram profile, @uciteljsemu-
citeljicasem! Follow to stay updat-
ed on the initiative’s activities.

Teacher of the Year 2024 is
simona Sarlah from Vojnik
Elementary School

Simona Sarlah is an advocate for
dynamic and interactive teaching
methods. As a teacher of German,
civic education, ethics, and phi-
losophy, she places great empha-
sis on active listening and critical
thinking. In her pedagogical ap-
proach, she highlights the impor-
tance of discussions and dialogue,
encouraging the development of
values and a value system that
shapes students into active indi-
viduals and well-rounded person-
alities. She prepares them for life
in a dynamic world that demands
both initiative and collaboration. 4

This year’s superfinalists for the Teacher of }he Year title: Sa$a PuSnar Dobnikar,
The School of Economics Ljubljana; Simona Sarlah, Vojnik Primary School; Adriana
Gabersgik, Primary School Misko Kranjec Ljubljana

DEILO O Klett
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ou pointed out that children today
are not the same as they were a de-
cade ago. What changes have you
noticed in children and how is the
role of the teacher changing in era
of rapid technological development
and social changes?

Children are neither worse nor
better, they are simply different.
They no longer sit quietly at their
desks and stare at the teacher stand-
ing in front of the blackboard. They
no longer automatically accept the
teacher as an authority or with fear-
ful respect (and T would not want
them to). The times of frontal teach-
ing, with the teacher explaining and
the students writing down the learn-
ing material in notebooks, are long
gone. The teacher must first make an
effort to gain the attention, respect,
and trust (of children and parents).
The teacher-student relationship is
much more relaxed nowadays. Not
friendly, but we are far from being
just presenters of professional con-
tent. Children also turn to us for
help, advice, and consolation. They
also talk to us about how they see
the world, they have no problem
expressing their opinions, and they
confide in us more often about their
personal problems. With the help
of information and communication
technology, lessons are more active,
teachers are looking for new ways to
motivate children to the point where
they are willing to listen and work.
Their attention quickly “wanders”
elsewhere, so we have to be much
more careful to keep it. We are faced
with situations where children sim-
ply “forget” to write down the date
of a written test, they “do not hear”

AMCHAM SLOVENTIA

simona Sarlah,
Vojnik Primary
School -
Teacher

of the Year 2024

what they have to do at home, they
read the online summary instead of
required book, and so on. They are
still afraid of assessments, but they
still often admit that they have not
studied anyway because they did
not feel like it or do not know how to
study at all. That is why I spend con-
siderable time and energy at school
to provide them with some learning
strategies and explain why this is
good for them.

You support the introduction of
a mandatory second foreign lan-
guage. What do you think about
the mandatory subject of digital
language? What challenges do you
see in integrating digital content
into the learning process and how
do you respond to concerns about
negative impacts?

Personally, T try to prohibit stu-
dents as little as possible, I prefer to
guide them in using digital devices.
Of course, certain things are strictly
forbidden by the school rules and we
definitely adhere to these prohibitions.
That being said, I try to explain to stu-

(feael) Letn]
[fetelycn (étn]

2024

Simona Sarlah

Mmoo

DELO

dents why these rules make sense and
somehow prove to them that this is
our way of trying to protect them. The
rules are not an end in themselves,
but have been adopted to protect the
rights of all participants in the learning
process.

On the other hand, I believe that
digital devices are our future. They
are not a so-called necessary evil, I
rather believe they are a means of
simplifying our lives (after all, we are
all at least a little dependent on them -
we use our phones for payments more
and more often, we have various cards
and applications loaded on them that
make our lives easier to organize, we
use them to read and write e-mails,
we use the camera on our phones to
capture the most important moments
of our lives and we also communicate
with people on a global level).

In class, I try to follow modern
approaches to teaching, which is why
it is allowed to use a phone and cer-
tain applications on the phone and/or
computer. Of course, in a controlled
environment and with precise in-
structions. Students can create part of
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their project assignments using digital
devices, record videos (for instance,
dialogues), prepare presentations
(they can always choose between a
poster or PowerPoint), browse online
dictionaries (who still uses print dic-
tionaries in everyday life?), play di-
dactic games, and the like.

There is no doubt that young peo-
ple will use digital devices sooner or
later, and it is the task of adults (par-
ents in particular) to limit them in
an appropriate way and guide them
in their use. It is essential to warn
them about the pitfalls and teach
them to critically assess the infor-
mation they get online or by means
of artificial intelligence. I believe the
latter to be the most important, since
young people are still very weak in
this area (for example, they are un-
able to distinguish false information
from true information). However, in
order to be able to do all of the above,
we ourselves have to develop appro-
priate digital competences, as I have
noticed that adults (too) often do not
keep up with young people.

As Teacher of the Year, you have
become an inspiration to many
young teachers. What advice would
you give someone who is just
starting their teaching career and
wants to make a positive impact on
the lives of their students?

1 would advise them to never for-
get why they decided to become a
teacher. When in a difficult situation
or confronted with a tough decision,
they should remember how they once
felt in the role of a student. Once you
put yourself in the shoes of the coun-
terparty, it is much easier to under-
stand and accept them. The teaching
profession is by no means easy and is
one of the most socially responsible
professions in the country, as we edu-
cate and teach all future professions.
Being a teacher is an honor and at the
same time a great responsibility, be-
cause in this way we co-shape the so-
ciety of the future. What we do today
will be reflected for years to come. If
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“TOGETHER, WE CAN COEXIST
ONLY THROUGH COLLABORATION,
RESPECT, A CULTURE OF DIALOGUE,
COMPASSION, AND EMPATHY. SINCE
WE HELP SHAPE YOUNG MINDS,
WE MUST PROMOTE THE RIGHT

VALUES.”

— SIMONA SARLAH

we are not satisfied with the situa-
tion, we have an ideal opportunity to
change the world through the educa-
tion and schooling of children. This is
the greatest motivation and driver to
keep going.

What do you consider to be the
greatest success of your teaching
career?

Given the current situation in Slo-
venia, the first thing that comes to
mind is the fact that I still persist in
education.

At times it is really difficult be-
cause of all the pressures and expec-
tations from all sides, but when you
dive into the world of young people
and discover at least a spark of cu-
riosity, enthusiasm, and inquisitive-
ness in their eyes, you rediscover
why you are there. So, I would say
that my greatest success is that T still
enter the classroom (almost) every
morning with a smile and anticipa-
tion, looking forward to new proj-
ects, new discussions ... Of course, I
am most proud of the fact that I am
able to establish a respectful relation-
ship with my students, based on trust
and mutual acceptance. If I manage
to motivate students to work, I have
already done half of my task, the rest
then comes naturally.

If you had a magic wand and could
change a single thing in the Slovenian
school system, what would it be?

Just one thing? Can I have at least
three, please?

I would abolish grades and check
children’s progress through projects.
Students would set their own goals
and achieve them through internal
motivation.

I would close the door to all ex-
ternal “consultants” who have nev-
er practised as teachers (and those
who have not for a very long time),
all politicians who only observe
the work of a school from afar, par-
ents who think that only they know
what the classroom dynamics are
and demand that the entire system
be adapted to just one individual,
lawyers who decide on the “right”
values through legal acts. The de-
cision-makers should be practis-
ing teachers who live and breathe
school every day!

The third, but not the last, thing
I would change is to remove all the
clutter from the curriculum and in-
clude much more learning for life.
School is an educational institution
and the current system does not leave
us enough freedom or time to really
fully devote ourselves to our role and
do what we are here for. q
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hat does Plume focus on as a high-
tech company, and what are some
of its main areas of expertise?
Plume is a cutting-edge technology
company focusing on smart home ser-
vices, Wi-Fi optimization, and intelligent net-
work management. The company’s primary exper-
tise is providing adaptive Wi-Fi solutions that ensure
seamless, whole-home coverage using a cloud-man-
aged proprietary system. Plume also excels in smart
home integration, offering unified control of Internet
of Things (IoT) devices, such as cameras, thermo-
stats, and other connected gadgets.

Another core area of Plume’s innovation is AI-driv-
en optimization, which uses machine learning to fine-
tune network performance in real-time. The com-
pany prioritizes cybersecurity by offering advanced
features such as malware protection, device quaran-
tine, and robust parental controls. Additionally, Plume
enhances user experience by enabling personalized
network configurations, such as device prioritization
and customizable guest access.

For Internet Service Providers (ISPs), Plume pro-
vides sophisticated tools to analyze data and improve
customer offerings. Among its flagship products is
HomePass, a subscription-based service that com-
bines Wi-Fi optimization, security, and smart home
controls. Plume also supports ISPs with its OpenSync
software platform, empowering them to deliver bet-
ter connectivity solutions to their customers.

DIALOGUE 2025
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Where does Plume see opportunities in Slovenia, and
how do you contribute to the local tech ecosystem?

Plume identifies significant opportunities in Slo-
venia through the growing adoption of smart home
technologies, partnerships with Internet Service
Providers (ISPs), and the increasing demand for ad-
vanced networking solutions among small business-
es. Its offerings cater to the local need for adaptive
Wi-Fi systems, seamless IoT integration, and secure,
reliable connectivity.

In terms of contributing to Slovenia’s tech eco-

system, Plume fosters innovation by deploying cut-
ting-edge, AI-driven, cloud-managed technologies
that enhance network performance and user experi-
ence. We support the local talent pool by collaborat-
ing with universities and tech hubs, creating opportu-
nities for knowledge exchange and skill development.
Additionally, Plume enhances digital security in the
region, providing advanced cybersecurity solutions
for both homes and businesses.
By enabling better connectivity, driving innovation,
and bolstering security, Plume actively supports Slo-
venia’s digital transformation and helps strengthen its
technology ecosystem.

In how many homes worldwide are Plume’s products
currently present, and what has been the growth tra-
jectory of their global reach?

We connect 65 million homes and manage over 4
billion devices in connected homes/nouseholds globally.

AMCHAM SLOVENIA
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At the individual level, people need a sense of health
and fulfillment to contribute actively to society. In
your view, how much responsibility should companies
take in creating these conditions for their employees,
and what approaches make the most meaningful dif-
ference?

Companies bear a significant responsibility in
fostering employee health and fulfilment, recogniz-
ing that thriving individuals are more engaged, pro-
ductive, and capable of positively impacting society.
While personal well-being is ultimately an individual
journey, organizations can meaningfully contribute by
offering supportive structures and a culture that en-
courages balance and growth.

Key approaches include prioritizing physical and
mental health through comprehensive healthcare,
wellness programs, and work-life balance initiatives
like flexible hours and remote work options. Equally
important is fostering personal growth by providing
opportunities for skill development, career progres-
sion, and aligning work with meaningful goals that
resonate with employees’ values.

A supportive environment is crucial, built on an
inclusive culture that ensures psychological safety,
diversity, and belonging. Regular recognition, open
feedback, and opportunities for social connection,
such as team-building events and community en-
gagement, deepen the sense of purpose and con-
nection.

By cultivating these conditions, companies em-
power individuals to lead healthier, more fulfilling lives,
amplifying their ability to contribute meaningfully to
society.

You’ve championed the #PlumeStrong initiative, which
started as a way to support employee wellness and
evolved into a significant charity project. Could you
share the journey of this initiative and some of the
most meaningful ways it has impacted both the com-
pany and the community?

The #PlumeStrong initiative started as a program
that promotes employee wellness through sports
challenges, mental health activities, and team-build-
ing events. Over time, it evolved into a larger charita-
ble effort, linking employee participation to donations
supporting community causes.

For employees, #PlumeStrong has improved
health, reduced stress, and deepened engagement
by creating a sense of shared purpose. It has also
fostered a supportive, inclusive workplace culture
that prioritizes well-being. For the community, the
initiative has raised significant funds for causes like
providing education for children from underserved
communities as well as quick responses to the natu-
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ral disasters in the local communities where Plume is
present. Since its launch in 2020, we have managed
to raise EUR 2,309,000.

#PlumesStrong connects personal well-being with
meaningful societal impact, inspiring both employees
and the community.

Having experienced corporate environments in differ-
ent countries, what do you think works well in Slovenia,
and where do you see room for growth?

In Slovenia, corporate environments are often
marked by a strong focus on collaboration, work-life
balance, and transparency. These factors contrib-
ute to a positive and supportive work culture, where
teamwork and open communication foster innovation
and effective problem-solving. The cultural empha-
sis on work-life balance ensures employees main-
tain a healthy equilibrium, supported by policies that
respect personal time. Additionally, many Slovenian
companies value transparency, building trust be-
tween leadership and employees, which strengthens
overall organizational cohesion.

However, there are areas where Slovenia can see
growth and improvement. One key opportunity is in
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digital transformation. While Slovenia has a strong
tech infrastructure, there is room for companies to
embrace advanced technologies and data-driven
decision-making to drive further growth. Additional-
ly, investing in leadership development is crucial. By
focusing more on management training, companies
can cultivate future leaders who inspire innovation
and are adept at navigating change.

Another area for improvement is diversity and in-
clusion. While Slovenian workplaces are generally in-
clusive, there is potential for greater focus on increas-
ing diversity in leadership roles and across various
industries, which can drive creativity and innovation.
Lastly, fostering a stronger entrepreneurial culture
would encourage more risk-taking and creativity,
boosting Slovenia’s economic dynamism.

With its solid foundation, Slovenia has significant
potential for growth in these areas, further enhancing
its competitiveness on the global stage and improving
internal workplace cultures.

Where do you believe technology holds the greatest
promise for uplifting society, and what must we priori-
tize to ensure it genuinely enhances our quality of life?

Technology holds significant promise for uplift-
ing society, particularly in areas such as healthcare,
education, sustainability, and economic equality. In
healthcare, technology can expand access through
telemedicine and AI, making healthcare more afford-
able and efficient while ensuring privacy and equity
for all. In education, digital platforms have the poten-
tial to make learning more accessible and personal-
ized, offering tailored opportunities for students re-
gardless of their location or background.

Sustainability is another area where technology
can have a profound impact, with advancements in
green technologies helping to combat climate change
and reduce environmental footprints. Additional-
ly, technology can address economic inequality by
bridging the digital divide, providing access to tools
and opportunities that foster economic empower-
ment across all communities.

To ensure that technology genuinely enhances
quality of life, we must prioritize ethical development,
collaboration, and inclusion. This approach ensures
that technology serves all people equitably, driving
positive change while addressing different challenges.
q
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From
Survival
to Revival

wITH Nadya Zhexembayeva Ph.D.
REINVENTION ACADEMY USA
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hen we speak of sustainability today, it's no longer just
about 'going green'-it's about a fundamental shift in
mindset. What do you see as the fundamental truth we
must embrace about sustainability and how do you see
the narrative around sustainability evolving?

In my job as the Coca Cola Chaired Professor of
Sustainability at the IEDC-Bled School of Management,
which I left in 2016, I wrote books, did research, and
worked with organizations with this idea of sustainabil-
ity not being enough, that we are entering the stage
where it's just not an exciting aspirational goal anymore.

I often joke that if you haven't seen an old neigh-
bor of yours for a while who moved away, and you
meet in a restaurant and you hug and you ask them
how their life is and how their work is and how their
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marriage is, the answer is “sustainable”. That's hardly
an aspirational answer. We don't want our marriages
to be just “sustainable”. In the same way, I hope we
don't want our organizations or our communities or
our entire civilization to be just sustainable - to drag
on, to be at the basic level of survival. I hope we want
it to be flourishing and thriving and exciting and beau-
tiful and glorious and so on.

So I think we have finally moved from the idea of
reducing harm to now entering the stage of regener-
ative capitalism, where we are actually regenerating
and creating more value than we are consuming as
a society. And that for me is exciting because that is
a goal that drives innovation. It’s less about shame,
less about fear, less about businesses feeling guilty
for their impact in the world and more about inno-
vation that drives creative products and services,
and beautiful new solutions - which is the essence
of what business is about: problem-solving and value
creation. That's the sustainability I'm interested in. This
is sustainability plus. This is regenerative capitalism.

What lessons have you drawn from global crises—eco-
nomic, environmental, or social-that underscore the
importance of reinvention?

My shift from sustainability to reinvention hap-
pened during my time at IEDC-Bled. I was a keynote
speaker at a major conference, and I already had a
best-selling book Embedded Sustainability, which is
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now a classic in the field of sustainability, as it’'s about
innovation and how to embed and integrate sustain-
ability in all of your business operations to drive com-
petitive advantage. And I felt very proud of myself.

I really felt that I was doing a good job. And at
the end of the conference, all the keynote speakers
were having dinner and we all went around the circle
and one of us asked, do you have hope? And all of
us coming from very different fields (some, like me,
from business and others from biology and climate
and politics), all of us agreed that when it comes
to some of the fundamental issues such as climate
change, for example, and its impact on our access to
food, fresh water, or the catastrophic weather events
such as the floods that Slovenia experienced recently,
this kind of change is inevitable, that we're past the
moment of prevention. And the only other option we
have now, if we are going to face the dramatic disrup-
tions anyway, is not prevention, it's adaptation. I was
looking for a more aspirational word than that, so I
chose the word “reinvention”.

We cannot prevent, so we need to reinvent. We
need to find a way to live with whatever is coming
without knowing what exactly is coming and how it
will show up in our region, in our industry, or in our
company. Therefore, the only answer is universal re-
invention skills, tools, and communities. And that's
how the whole effort of Reinvention Academy started
- from realizing that without giving reinvention skills
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and tools, science-based but easy to use, not super
theoretical, applied and tested in the real-world en-
vironment, in the messy reality of companies or the
nonprofit sector or community living, that we need to
develop tools and teach those tools to grow the skills
so that whatever specific disruption your company or
your community is facing, you're ready. For some, it
will be climate change, but for others, it will be eco-
nomic collapse.

For some, it will be, as we're facing right now, geo-
political turbulence, including violent conflicts and
wars. For some, it might be a technological disruption.
We're all facing it with artificial intelligence right now. It
doesn't matter what specific disruption you're facing.
The set of skills and tools to address and successfully
adapt are universal.

It's like playing a good musical instrument. Once
you master the piano, you can play Bach and the
classics, but you can also play folk song songs, rock
songs, and rap songs. It doesn't matter. You can be
very, very good at this universal toolkit and apply it in
any context. And that's where we are with reinvention
right now.

If we're tasked with leading the reinvention of Slovenia
as a global player in business and sustainability, what
would be the first critical step?

For me, the first critical step is to find and dissem-
inate all the incredible cases of business sustainabil-
ity innovation that is happening in Slovenia right now,
and make them world-famous. Slovenia is a land of
reinvention. And when we speak about reinvention,
innovation is only one out of nine types of innovation.
You have a very wide and diversified portfolio of rein-
vention, from incremental change to radical innova-
tion and everything in between.

I would start with finding those cases, highlighting
and celebrating them, and learning how to scale them
and make them available to everyone. You have so
much good happening in the country, and transfer-
ring lessons learned from one organization to another,
one community to another, is the place I would start
because you're already great at this. Making solid re-
search and using your own best practices, not looking
outside of the country. These unique cases happen
in small pockets and niches, so nobody knows about
them and everyone starts from scratch, wasting pre-
cious time and resources to invent something where
you can just reinvent somebody else's invention.

It's already been done, and there's a lot of suc-
cess in the country. It just needs to be available as an
open-source community, learning from each other,
sharing super-quick, pushing each other, and building
on the success that has already happened.
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What are the key elements that determine success in
the reinvention process?

There's really only one measure of success when
it comes to reinvention, and that is the level of life in
the system.

Reinvention works as a new cross-disciplinary
field of management that connects strategy, innova-
tion, and change management - aligning them and
creating synergies between them. We call them an-
ticipating change, designing change, and implement-
ing change. Anticipating change involves analytics,
foresight, strategy. Designing change — that's inno-
vation, design thinking, R&D. Implementing change
— that's change management, project management,
Sscrum Agile. All of those traditionally are done sepa-
rately from each other, not aligned and almost at war
with each other.

Reinvention is connecting those three key areas,
and there's only one measure. Have we increased the
level of life in the system or not? If we are reinvent-
ing a company, is our company more alive from the
point of view of both financial performance and cus-
tomer satisfaction, employee satisfaction? This is a
cohesive index of performance. If we're talking about
product reinvention, is our product more alive?

You can use whatever measures of “aliveness” you
want because it’s uniquely yours. Sometimes it's cus-
tomer user cases, customer experience, customer
retention, and so on. But you do need to sustain and
continuously increase the level of life in the system.
You need to make sure you no longer treat change as
a one-time project.

Reinvention is a continuous regular process like
brushing your teeth. If you don't brush your teeth, you
cannot go without brushing your teeth for 7 years and
then brush them very well for 2 weeks. They will be
gone by then. You will have loss, cavities, and so on.
It’s the same with business.

Reinvention is a regular process. It's not an every-
day process, but it's definitely more often than every
7 years. 9
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AmCham Advocacy

BRIEF

In AmCham Slovenia, the international commu-
nity with a diversified network of more than 400
members from various industries that generate
over 21 billion euros in annual revenues, we con-
nect knowledge and act as the voice of Slovenian
and international companies in Slovenia. Over 380
experts are involved in AmCham advocacy within
seven committees, working for a better business
and living environment in Slovenia.

110

Main points of AmCham advocacy
for 2025:

Health:

Implementing comprehensive healthcare reform in
Slovenia presents a formidable challenge. Acces-
sible, effective, and modern public health must be
based on realistic foundations and place individuals
at its core. Our vision for achieving this encompasses
digital transformation, clearly defined financing and
health benefit basket, public-private partnership, val-
ue-based healthcare, and the transformation of the
Health Insurance Institute of Slovenia.

People and Knowledge/Competencies:

Acknowledging the scarcity of skilled labor and tal-
ents is paramount. It is crucial to address the issues
of how to retain highly skilled employees, make it
easier for companies to recruit skilled foreigners, and
adapt education to the needs of the digital age. As
a foundational step, we should introduce the com-
pulsory subject of Computer Science and Information
Technology in primary and secondary schools. In the
last year, the AmCham Future of Work and Education
Committee has actively been working on achieving
this goal. Raising the profile of key professions such
as doctors, teachers, social workers, nurses, and
early childhood educators is also essential to ensure
the long-term stability and quality of public services.

Additionally, investing in experienced employees over
55 through supportive work environments and life-
long learning helps bridge workforce gaps, strengthen
mentorship, and create a more inclusive and sustain-
able labor market.

International Competitiveness:

To be competitive, we need a predictable business
environment, a positive attitude toward the econo-
my, and an appropriate tax policy that is predictable,
reasonable, and does not interfere with constitutional
rights. Ensuring that the regulatory environment sup-
ports innovation and protects the value created by
intellectual efforts is essential for fostering progress
in key areas. Additionally, the pension system reform
bears relevance, as it impacts both the population
and overall quality of life. If designed thoughtfully, it
can also create a more extensive base of Slovenian
capital to be invested in Slovenian businesses.

Empowering a Sustainable Tomorrow:

Businesses are in a phase of green transition; hence,
ESG criteria are no longer just a corporate respon-
sibility pillar but a prerequisite for investment, com-
petitiveness, and survival. The ongoing update of
Slovenia’s Integrated National Energy and Climate
Plan (NEPN) is critical for aligning with new low-car-
bon technology goals and ensuring energy security
through investments in both renewable and nuclear
energy, such as JEK2. Additionally, sustainable prac-
tices must extend to food systems, with an emphasis
on products free from deforestation and promoting
resilient supply chains to mitigate biodiversity loss
and reduce carbon emissions.

Welfare Society:

Without a competitive and predictable business en-
vironment, we cannot ensure a welfare society, our
shared goal. Stimulating the economy is crucial, es-
pecially in light of the current global situation, with de-
clines in orders, reductions in production, reductions
in the volume of consumption, and lay-offs in many
industries. Thus, we oppose any additional burdens
placed on the economy.
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AMCHAM SLOVENIA IS BUSINESS COMMUNITY OF POWER OF RELATIONSHIPS

What Does
AmCham
Slovenia
Do?

4 Pillars
of Our Activities

Networking and events

We address various topics and subjects, we inform
and exchange good business practices. At the same
time, these events represent an excellent opportunity
to expand your acquaintances and knowledge.

Advocacy

There are 7 working committees operating in AmCham
Slovenija’'s advocacy framework, and these include
over 380 representatives of companies, our members,
who are experts in their fields. With our knowledge and
vision, we wish to contribute to forming a better busi-
ness environment and quality of life in Slovenia.

Young Platform

The AmCham Young Platform connects generations of
young and active individuals who stand out from the
average. Programs within the platform guide the per-
sonal and career development of the next generation
of business leaders.

International Collaboration

We represent an entry point for Slovenian compa-
nies that want to penetrate the US market, and open
doors to investors into Slovenia. We are also a part of
AmChams in Europe network and proud that our CEO
Aj$a Vodnik, M.Sc serves as a Chair of this important
organization.
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YEARS

400+

CORPORATE
MEMBERS

150+

EVENTS
ANNUALLY

60+

PATRON
MEMBERS

4.7k

PEOPLE

IN ONE
BUSINESS
COMMUNITY

2k+

MEMBERS
OF OUR
YOUNG
PLATFORM

Networking
& Events

Amchar.n
Business
BreakFfast

AmCham Business Breakfast
International networking with content since 2002.

AmCham

BUSINESS

LEADERS

cLUB
AmCham Business Leaders Club
Renowned business leaders sharing ideas
and networking at the highest levels.

Best of the Best
Innovation, Mativation, and Collaboration,
presentation of best business practices.

AMCHAM FOCUS
AmCham Focus
We create value through knowledge.

Advocacy

As changes in society require an open dialogue
between the private sectar, science, the state,
and civil society, AmCham Slovenia is using its
well-branched network of members from vari-
ous lines of business to connect know-how and
act as the voice of Slovenian and international
companies.

\
N .O ’

- or ’
UCITELJ SEM!
UCITELJICA SEM!
I am a Teacher!

Inspiring stories of teachers who are changing
the world with their innovation and dedication.
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ﬁ HEALTH

& WELLBEING
COMMITTEE

Health and Wellbeing Committee
For a sustainable, accessible, and fair health-
care system.

o)

FINANCE
COMMITTEE

Finance Committee
For a predictable and more competitive
fiscal-financial environment.

AmCham Slovenia
INTELLECTUAL PROPERTY
AND DIGITAL REGULATION
COMMITTEE

Intellectual Property Committee
Awareness of the importance of knowledge,
innovation and IP protection.

A FUTURE OF WORK

& EDUCATION
COMMITTEE

Future of Work and Education
Committee

Education and the labor market in line with
development and the needs of the economy.

AmCham Slovenia

INVESTMENT

COMMITTEE

Investment Committee

Predictable and stable business environment
for high valueadded domestic and foreign
investments.

A READY4DFUTURE

COMMITTEE

Ready4DFuture Committee

The rediness for the digital era defined by
innovative business madels, new technologies
and competencies.

A SUSTAINABLE

GROWTH
COMMITTEE

Sustainable Growth Committee

As individuals and the business community
we must actively participate in the sustainable
mindset.

AMCHAM SLOVENIA

Young
Platform

The AmCham YOUNg Platform represents a way of thinking
forward.

AmCham
f Young | .
Professionals
AmCham Young Professionals™
Personal and career development for the next generation
of business leaders.

MM You
'Y
AmCham Mentor

Informal transfer of knowledge, social capital, and support.
A powerful personal development and empowerment tool.

Student Entrepreneurship and Internship
AmCham Slovenia in cooperation with the US Embassy in
Slovenia links academic and business career through its
student internship program.

AmCham

))@ T_ggggrs Club

AmCham Young Leaders Club

A netwark of business leaders of the younger generation,
whose desire and goal is to work together and co-create
a better future, strong economy, and a high quality of life.

AmCham

(o X o

TT] first

mentor
AmCham First Mentor
Members of AmCham Young Leaders Club offer mentoring ta
young people between the ages of 156 and 25 who are consid-
ering a career, starting to dream about their business path,
or looking for the best way to jump from school to business.

)
snowball

YOUNG LEADERS CLUB

Snowball

Snowball is the center of optimism. It is a group of active
young people brought together by a common vision-to make
Slovenia a country of optimism and opportunity, with a high
quality of life.

International
Cooperation

% delegationusa

AmCham Business and Development
Delegations to the US

Business and investment opportunities for Slovenian
companies in the US.

~ SLOVENIA BUSINESS BRIDGE™

Slovenia Business Bridge™
Investment and Development Conference
Finding oppartunities & making them happen.

Qg <;‘o usameetup

USA Meetup

Informal conversations and concrete answers as well
as examples and first-hand experience for a better
understanding of the US market.

%)
%@ usabootcamp

USA Boot Camp
We share knowledge and experience and provide detailed
insights into individual industries, their spegifics, and trends.

fl\{ enterusa

Enter USA
Custom made business training for companies that are
entering or expanding business operations on the US market.

B
2y believe
slovenia

Believe in Slovenia
Discaver the stories of our »ambassadors of friendship«
and their true belief in Slovenia.

=<~ AMCHAMS

IN EUROPE
AmChams in Europe

A network of 50 AmChams in 48 countries across Eurape and
Western Asia. With AjSa Vodnik as Chair of AmChams in Europe.
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Patron

A.T. Kearney Svetovanje d.o.o. Al Slovenija, d. d. AGILCON d.o.o.
Marko Derca, Dejan Turk, Marko Perme,
Partner President of the Management Board CEO
www.kearney.com WWW.aL.8i www.agilcon.com

1

KEARNEY con

Alma Mater Europaea Alpe-Panon d.o.o. ATLANTIC DROGA KOLINSKA d.o.o.
European Center, Maribor McDonald’s DL Enzo Smrekar, Vice-President
Ludvik Toplak, PND, LLM, Maxime Moulin, for Savoury spreads, Donat and
President Managing Director International expansion at Atlantic
www.almamater.si www.mcdonalds.si Grupa and General Manager of

Atlantic Droga Kolinska
www.atlanticgrupa.com

e ATLANTIC

UNIVERZA
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Banka Intesa Sanpaolo d.d.

Luigi Fuzio,

President of the Management Board
www.intesasanpaolobank.si

[ INTESA SNNPAOLO BANK

Bankart d.o.o.
Aleksander Kurtevski,
Managing Director
www.bankart.si

0\ bankart

Bayer d.o.o.

Andrej Horvat,

Managing Director of Bayer d.0.0.
Slovenia

WWW.bayer.si

B

A
|BAYER

E

BOC Institute d.o.o.
Simona Spilak,
Director
www.boc.institute

‘L B@C
P INSTITUTE

CERHA HEMPEL

OdvetniSka pisarna UlCar & partnerji
Matjaz Ulcar,

Managing Partner
www.cerhanempel.com

CERHAHEMPEL

CISCO SYSTEMS,
Podruznica Ljubljana
Ivan Olujic,

Country Lead
WWW.CISCO.SI

v,
CISCO
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COCA - COLA HBC SLOVENIJA d.o.o.
Dora Strezova-Nikolova,

General Manager - Business Unit Adria
Www.coca-colahellenic.si

Coca-ColaHBC
Slovenija

Corwin SI d.o.o.
Michal Maco,
Country Manager
WWW.COrwin.si

kE CORWIN

DANFOSS TRATA d.o.o0.

Saska Rihtarsic, Vice President
District Energy and General Manager
www.danfoss.com/en/

ENGINEERING
TOMORROW

Dun & Bradstreet d.o.o.

Katarina Raicevic,

Head of Sales for Central East Europe
(CEE)

www.dnb.com/sl-si

dunQbradstreet

ESGNOVO d.o.o.
Dejan SpasovskKi,
Founder and Owner
WWW.ESENOVO.COM

novo

A

Forvis Mazars IT
Uro$ Zust,
Partner
wWwWw.mazars.si

forvss
mazars
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GENERALI Zavarovalnica d.d. Goodyear Slovenija, d.o.o. Google Hrvatska d.o.o.

Vanja Hrovat, www.goodyear-slovenija.si Metka Svetlin,

President of the Management Board Marketing Manager Google Adriatic
www.generali.si Www.google.si

i Google

ST GOODFYEAR

Grant Thornton Slovenia HIDRIA d.o.o. IBM SLOVENIJA d.o.o.
Tomaz Mahnic, Bojan Gantar, CEO Samo Kumar,
Managing Partner www.hidria.com Country Leader
www.grantthorton.si WWwW.ibm.com/si
o GrantThornton HTTF s

— =
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IZOTEH,

gradnja industrijskih objektov d.o.o.
Gregor Prevodnik, Managing Director-
Commercial operations

David Stremfel], Managing Director-
Technical operations

WWwW.izoten.si

izoteh

JOHNSON & JOHNSON; d.o.o.
WWW.JNj.com

Johnson&Johnson

Kontron SI, d.o.o.
Jure Fir,

Managing Director
www.kontron.si

kontron

Labena d.o.o.

Borut Ceh,

Co-Owner and Managing Director
www.labena.si

(D Labena

Celostne resitve v laboratorijski in procesni analitiki

N

Law Firm Ketler & Partners,
member of Karanovic
Marko Ketler,

Senior Partner

ketler/partners member of

karanovic/

Law firm Rojs, Peljhan,
Prelesnik & Partners
Robert Prelesnik,
Managing Partner
WWW.Iropp.si

ROJS PELJHAN PRELESNIK
& PARTNERS

AMCHAM SLOVENIA
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Law Firm Senica & Partners, Ltd.
Miro senica,

Founding and Managing Partner
www.senica.si/en
WWW.Si.andersen.com/en

SENICA ‘ ANDERSEN.

Lek d.d.

Gregor Makuc,

Head Corporate Affairs and
Chief Executive Director of Lek
www.lek.si

SANDOZ ‘ @Iek

Lenis farmacevtika d.o.o.
Vita Godec,

Managing Director
www.lenis.si

Lenis
SN

Luka Koper,

pristaniski in logisticni sistem, d.d.

Nevenka Krzan, President of the
Management Board of Luka Koper
WwWw.luka-Kkp.si

"~ LUKA KOPER

Port of Koper

Mastercard Europe SA,
Podruznica v Sloveniji
Luka Gabrovsek,
Country Manager
www.mastercard.si

Medtronic d.o.o.
Tomislav Petricevic,
Country Manager
www.medtronic.com

Medtronic
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MERCK SHARP & DOHME; d.o0.0.

Rina Music,

Managing Director for South Eastern
Europe

WwWwW.msd.si

MSD

INVENTING FOR LIFE

MESI d.o.o.

Jakob Susteric,

CEO
www.mesimedical.com

» MESI

Simplifying Diagnostics

NIL d.o.o.
Beno Ceglar,
CEO
www.nil.com

NIUL

part of conscia

NLB Asset management

Luka Podlogar,

CEO of NLB Asset management
www.nlbskladi.si

O NLB Skladi

NOVA LJUBLJANSKA BANKA d.d.

Blaz Brodnjak,
CEO
Www.NIb.si

Onis

NP CONSULTING d.o.o.
Nevenka Crednar Pergar,
CEO

WWW.NPC.SI

AP

CONSULTING

Business & Legal Consulting Ltd

AMCHAM SLOVENIA
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Odvetniska druzba KBP, o.p., d.o.o0.

Simon Bracun, LL.M.
Managing Partner
WWW.Kbp.si

ORACLE SOFTWARE d.o.o.
Julij Bozic,

Country Leader Slovenia
www.oracle.com/si

ORACLE

\ N

OTP banka d.d.

John Michael Denhof,

President of the Management Board
OTP banka d.d.

www.otpbanka.si

® otpbanka

PC7 d.o.o.

Dr. Primoz Cigoj,
Director
WWW.DC7.i0

OC7

Pernod Ricard Slovenija d.o.o.

Ana Pavlinec,

Country Manager Slovenia & Croatia
WWW.pernod-ricard-slovenia.com

\l/

22
1)\

)

Pernod Ricard Slovenia

Q

PFIZER; podruznica Ljubljana
Mohamed Hammam, Adriatics,
Slovakia, Baltics, Hungary, Ukraine,
Bulgaria - Cluster Lead
www.pfizer.si

@ Pfizer
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PHILIP MORRIS Ljubljana d.o.o.

Lovre Tudor,
Country Manager Slovenia
WWW.pMi.com

PHILIP MORRIS
LJUBLJANA D.O.0.

Pivovarna Lasko Union d.o.o.

Marta Bulhak,
Managing Director
pivovarnalaskounion.com

E_-- -
] g

PIVOVARNA
LASKO UNION

Pliva Ljubljana d.o.o.

Matej Rukavina,

Country Manager Pliva Ljubljana d.o.o.
www.tevasi.si

teva

Plume Design d.o.o.
Jasna Mihelj Coustaury,
Director
www.plume.com

\@ Plume-

Prohit, d.o.o.
Igor Strazisnik,
CEO

prohit.eu

PROHIT

Agencija za upravljanje terjatev

RB one d.o.o.
Tadej Tufek, M.Sc.,
Director

r

ROTONDA

AMCHAM SLOVENTIA
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RIKO d.o.o.
Janez Skrabec,
General Manager
WWW.IKO.Si

RIKO

Global engineering
for people’s happiness

ROCHE farmacevtska druzba d.o.o.
Eva MclLellan,

General Manager

www.roche.si

SAP d.o.o.

Anita Lacmanovic,
Managing Director
WWW.Sap.com

Simbioza Genesis, socialno podjetje
Ana Plesko,

Director

WWW.SImbioza.eu

SIMBIOZA

MED GENERACIJAMI

STEKLARNA ROGASKA d.o.0.
Rolf Mueller-Gruenow,
Procurator
www.steklarna-rogaska.si

FISKARS
<
ROGASKA

GROUP

TELEKOM SLOVENIJE, d.d.

Bostjan Kosak,

President of the Management Board
www.telekom.si

®.
'.“o TelekomSlovenije
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Telemach Slovenija d.o.o.

Tomislav Cizmid,

President of the Management Board
www.telemach.si

Triglav Skladi, d.o.o.
Benjamin Josar,

President of the Management Board

www.triglavskladi.si

triglavskladi

Trimo d.o.o.
Polona Adamic,
COO
WWW.Trmo.si

TRI
MO

United Group

Janez Zivko,

Vice President Finance
united.group

U
UNITED
GROUP

Visa

Alenka MejacC Krassnig,
Country Manager
WWW.Visaeurope.si

VISA

ZAVAROVALNICA TRIGLAV d.d.
Andrej Slapar,

President of the Management Board
Www.triglav.si

triglav

AMCHAM SLOVENIA

127



Corporate & Entrepreneur

AbbVie

Biofarmacevtska druzba d.o.o.

Javier Aracil,

General Manager, Adriatic & Hungary
www.abbvie.si

obbvie

AMGEN zdravila d.o.o.
Sanja Cerova ole r,
Country Director Adria
WWw.amgen.si

AMGEN'

Acex Ltd.
Boris Horvat,
CEO
WWW.acex.s

/5y ACEX

AMZS d.o.o0.
Miha Ferlan,
Director

WWW.amzs.si

AMZS

ADACTA

programska oprema d.o.o.
Boris Baji¢,

Director
www.adacta-fintech.com

IN ADACTA

Apta Medica International d.o.o.

www.apta-medica.com

APT#

ADECCO H.R. d.o.o.

Dejan Stamenic,

CEO of Adecco Slovenia and Serbia
Www.adecco.si

Adecco

AquafilSLO d.o.o0.

Denis Jahi¢,

General Manager
www.aquafil.com/slovenija

AQUASILSLOR

Aerosol d.o.o.

Mateja Forstnaric, Chief Executive
Sebastijan Marini¢, Chief Operating
Officer

Martin Rigler Officer, CSO
www.aerosolmageesci.com

I AEROSOL
MAGEE SCIENTIFIC

Arctur d.o.o.
Tomi Llijas
CEO & Founder
www.arctur.si

Agencija 101 d.o.o.

Peter Vidmar, CEO and Partner
Dino Zupanci¢, CEO and Partner
www.agencijalOl.si

@ AGENCIJA 101

A-soft, d.o.o.
Tadej Muha,
General Manager
WWW.a-soft.si

NsoFT

Agitavit Solutions d.o.o.
Anka Brus,
Managing Director

www.agitavit.si

@ AGITAVIT

Astellas Pharma d.o.o.
Charalampos Lamprou,
General Manager
www.astellas.comy/si/

7aslellas

Air France,
podruznica Ljubljana
Ildiko McPartlin-Kiss,
Country Manager
www.airfrance.si

AIRFRANCE

AV Studio
trzne komunikacije d.o.o.
Nina Obradovi¢
Executive Direc

www.av-studio.si

AV5TUDIO

AIRPASS d.o.0.,
American Express
Global Business Travel
Milo$ Vujadinovic,
Director
www.airpass.eu

) GLOBAL
AIRPASS | % BUSINESS
" TRAVEL

Avant Car d.o.o.
Gasdper Zvan,
utive Director
.avantcar.si

6 avantcar
Your Mobility Provider

ALBAUGH TKI d.o.0.

Kurt Pedersen Kaalund,
Group CEO

Stephen Thomas Karl,
President Europe/MEA

ALBAUGH'

your alternative

AVIAT storitveno podjetje d.o.o.
Enrico Leonardi,

Vice President, Sales and Services
EMEA

www.aviatnetworks.com

r
i Aviat
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Avtosteklo d.o.o. Carglass
Dejan Seruga, Director
Peter Vipavc, Procurator
www.carglass.si

A
CARGLASS

Bora Partners, zdruzitve, prevzemi
in mednarodno povezovanje, d.o.o.
Ziga Vavpotic,

Partner, CEO

Dora.partners

B BORA PARTNERS

Banka Sparkasse d.d.

TornaZ Salamon,

ent of the Management Board
5 Jurkowitsch, LL.M.,

Management Board

Mag. Bojana Novak,

Member of the Management Board

www.sparkasse.si/sl

SPARKASSES

Borza terjatev, d.d.

Janez Klob¢ar,

President of the Management Board
Matija Pance,

Member of the Management Board
www.borzaterjatev.si

Boxmark Leather d.o.o.
Marjan Trobis, CEO
www.boxmark.com

BOXMARK"’

BASF Slovenija d.o.o0.
Simon Franko,
Managing Director
www.basf.com

O-BASF

We create chemistry

BTC d.d.

Damjan Kralj, M.Sc.
Chief Executive Officer
www.btc-city.com

BASTION LLC

- podruznica v Sloveniji

Mike Navitsky,

Director
www.bastionboltactionpen.com

@ BASTION

Business Solutions d.o.0.
Jernej Rehar,

CEO

WWWw.b-s.eu

business
solutions

Better, d.o.o.
Tormaz Gornik,
CEO
www.better.care

. better

cargo-partner d.o.o.
Viktor Kastelic,

Managing Director
www.cargo-partner.com

Big Bang d.o.o.
Uros Mesojedec
CEO
www.bigbang.si

cargoX d.o.o.
Bojan Cekrlic,
CEO
cargox.io

Bird Buddy

Franci zZidar,

Chief Executive Officer
mybirdbuddy.eu

0 Birdbuddy

CBRE d.o.0.
- podruznica Ljubljana

WWW.core.sl

CBRE

Bitstamp Ltd
Jean-Baptiste Graftieaux,
CEO

www.bitstamp.net

Bitstamp

Celtra Inc
Mihael Mikek,
CEO & Founder
www.celtra.com

| Celtra

Bold.group

Anze Herbst, Partner /
Business Development Director
boldgroup.si

bold.group

CENTRALOG d.o.0. Koper
Rok Strukelj,

Managing Director
www.centralog.com

AMCHAM SLOVENIA
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Cleangrad d.o.o.
Jernej Zupancic,
Managing Director
www.cleangrad.si

|E: CLEANGRAD

Delight d.o.o.

Matevz Borovnik,
Country Manager
www.delight-office.s|

delignl

CMS REICH-ROHRWIG HAINZ
Attorneys-at-law - Slovenian Branch
Gregor Famira,

rtner
cms.law/en/SVN/Office/Ljubljana

CMS

law-tax-future

Delo d.o.o.
Stojan Petri¢, CEO
Natasa Lusa, CEO

www.delo.si

DELO

COFACE,

podruznica v Sloveniji
Sergej Simoniti,
Branch Director
www.coface.si

coface

FOR TRADE

Deloitte d.o.o.

Barbara Zibret Kralj,
Country Ma g Partner
Deloitte Slovenia
www.deloitte.si

Deloitte.

Competo d.o.o.

Matic Vosnjak,

Partner, General Manager
www.competo.si

COMPETO

DEWESOFT d.o.o0.

Jure Knez, Ph.D.,
President & Co-founder
Tilen sotler, CEO
dewesoft.com

J\ DEWESoft

measurement innovation

Comtrade d.o.o.
Alexis Lope-Bello,
CEO Comtrade Group
www.comtrade.si

<> COMTRADE

Docentric

Ana Gligorijevi¢, Co-founder

& CEO, Solution Architect

Jure Leskovec, Co-founder

& CEO, Software Architect
ax.docentric.com

DOGNTRIC

Cosylab d.d.

Mark Plesko,

CEO
Www.cosylab.com

€ cosyLAB

Domel Holding d.d.
Matjaz Cermazar,
President and CEO
www.domel.com

DOMEL

Crayon d.o.o0.

Matej Kurent,
General Manager
WWW.Crayon.com/us/

(%) Crayon

Ekipa2 d.o.o.
Jerngj Cesen,
General Manager

& Senior VP of Distribution and

Business Intelligence

OUTFiT7

Casnik Finance,

¢asopisno zaloznistvo, d.o.o.
Peter Frankl,

CEO & Editor in Chief
www.finance.si

EKWB d.o.0.
Edvard Konig,
Founder
www.ekwb.com

DARS d.d.
Andrej Ribi¢
President of the Management Board

www.dars.si

DARS

Elan, d.o.o.

Jeffrey Tirman,

Chief Executive Director
www.elan.si

Dejavniki Uspeha d.o.o.
Branko Matijevic,

CTO

dejavniki.si

dejavniki \A
]uspeha L7

ELI LILLY

farmacgvtska druzba; d.o.o.

Mirjam Zitnik,
Country Coordinator
www. lilly.com
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ELMONT d.o0.0. Krsko
Metod Pirc,

Fluidmaster d.o.o.
Milan Potuzak,

Director m Managing Director N, .
www.elmont-kKk.si . e www.fluidmaster.com A4 Fluidmaster.
KRSKO WWW.IIV.Si
www.sanitaer-schwab.com

EMMA d.o.o. FMG kadrovska agencija d.o.o.
Matej Potokar, MBA, Rok Hribar,
CEO Director Facility

| . . S| | management
www.emma www.fmg.si group

EMMA

Enery SLO d.o.o.
Nace Novak,
Head of Slovenia
enery.energy/en

7\
ENEry

Fortinet

Nina Zavrénik,

Regional Account Manager
www.fortinet.com

ERNST & YOUNG d.o.o0.
Janez Uranic,

Country Managing Partner
WWw.ey.com/s|_si

EYBuiIdinq a better
working world

Fragmat TIM d.o.o.
Gasper Zgajnar,
Director

<

FRAGMAT

Temelj zascite

ERUDIO izobraZevalni center
Dimitrij Mikli¢, CEO
www.erudio.si

* .*
EeErunio

Z VAMI OB 1993

GateHub d.o.o.

Enej Pungercar, Director
Taja Kaker, Director
gatehub.net

o
o< GATEHUB
o

e-Studentski Servis ($S d.0.0.)
3 MiloSevic Zupa
t Director, Youth and
Market Expert

www.studentski-servis.com

Studentski
servis

genEplanet d.o.o.
Marko Bitenc,
CEO & Founder
geneplanet.com

S

GENEPLANET

EUROPLAKAT d.o.0.
Marko Kolbl,
Director
www.europlakat.s!

Sﬁeuroglakat

Generali Investments,

druzba za upravljanje, d.o.o.

Melita Rajgel] Ozebek,

President of the Management Board
www.generali-investments.si

QE GENERALI

SR INVESTMENTS

Eurostars Hotels

Magdalena Oubina,
Hotel Manager

wWww.eurostarshotels.co.uk EUROSTARS

HOTELS

GoOpti d.o.o.
Marko Gucek,
CEO
www.goopti.com

© GoOpti

Fabulatorij d.o.o.
Anja Rebek,
Managing Director
www.fabulatorij.com

Fabulatorij

Gorenjska banka d.d., Kranj

Mario Henjak,

President of the Management Board
wWww.gbkr.si

Gorenjska ' Banka

FedEx Express Slovenija
kurirske storitve d.o.o.
Irena Praznik Poto¢nik,
Sales Account Manager
www.fedex.com

FedEx.

Express.

GRAYLING d.o.0.

Natasa Trsli¢ Stambak,

Managing Director CEE
grayling.com/our-offices/ljubljana

GRAYLING

creating advantage

AMCHAM SLOVENIA
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Groupama Biztosité zrt.
Zavarovalnica, Podruznica
Sandi Sterpin,

Branch Director
WwWWw.groupama.si

il Groupama

K71\ Zavarovalnica

HP Computing and Printing
Primoz Polajnar,

Managing Director
www.hp.com

Halcom d.d.

Tomi Sefman,

CEO
www.halcom.com

sdhalcom

Hranilnica LON d.d. Kranj
Imre Balogh, Ph.D.,

President of the Management Board

Www.lon.s

& LON

Hansen B d.o.o0.

Bojana Florjancic,
partner & Co-Founder
Tina Gorenc,

Partner & Co-Founder
www.hansenbeck.com

Hansen
Beck

REELORE MAETIE BALIVIR

HSE d.o.o0.
Tormnaz Stokelj, Ph.D.,
CEO

www.hse.s

o hse

Heads Adriatic d.o.o.
Marko Kolenc,

Managing Director
dsadriatic.com

£* Heads Adriatic

Ikea Slovenija d.o.o.

Simone Quargnal,

Market Manager IKEA Slovenia
www.ikea.com/si/sl/

IKEA

Herman & partnerji d.o.o.
Franci Zavrl,
CEO & Partner

nerman-partnerji.si

INA Slovenija d.o.o0.
Inja Anzi Molan,
Company Director
www.ina-slovenija.si

SLOVENIA
herman&partner]
Hewlett Packard Enterprise Infonet media d.d.
operated by Selectium — Tanja Skarjot,
(Selectium Adriatics d. 0. 0.) Hewlett Packard CEO 1
Bostjan Kosi, Enterprise www.infonet.fm RMAI,DQIIQ

CEO
www.selectium.com

anerated hv Selectinm

Hi$a Vizij d.o.o.
Bostjan Matko,
Director and Owner
www.hisa-vizij.com

HISA

event rental & design

Instrumentation Technologies
Elvis Janezic,

CEO

www.i-tech.si

INSTRUMENTATION
% TECHNOLOGIES

Hotel Management d.o.o.

Jernej Osterman,

General Manager
www.austria-trend.at/si/hotels/
ljubliana

AUSTRIA
TREND A

HOTELS

Intectiv d.o.o.
Matjaz Levar,
Managing Director
www.intectiv.si

Ml INTECTIV

Hotel Mons d.o.o0.,

Four Points by

Sheraton Ljubljana Mons
www.fourpointsljubljana.com

FOURYX
POINTS

BY SHERATON

Ljubljana Mons

InterContinental Ljubljana
Dusko Bozic,
General Manager

www.intercontinental.com/ljubljana

9

INTERCONTINENTAL.

LJUBLJANA

HOTEL SLON, d.d.
Gregor Jamnik,
General Manager
www.hotelslon.com

[
HOTEL SLON

LJUBLIJANA

Intra Lighting d.o.o.
Marino Furlan,
President & Co-founder
www.Intra-lighting.com

intra lighting
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——~ HOTEL

——

LJUBLJANA ****>

WHERE MODERN
MEETS COMFORT.

Austria Trend Hotel Ljubljana
provides all the benefits expected
from a modern, top-class hotel:

= 214 rooms, including 6 suites

= 11 conference rooms

= Free WiFi

= Excellent gourmet breakfast

= Culinary delights in the
Winners Lounge

= Vinotheque

= Gym 24 & Savana spa

= Garage and outdoor parking

= Green Hospitality

SLOVEN |/ Ny
-GR...EEN%‘
=

G oy

Green Ke

=

W,
(5.

Start here.

Austria Trend Hotel Ljubljana AUST R I A
Find out more on Dunajska cesta 154 T R E N D A

austria-trend.at/en 1000 Ljubljana, Slovenia
or scan the QR code. Tel: +386 (1) 588 2500 HOTELS
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Invera Equity Partners
Janez Skrubej, Partner
www.inveraep.com

Invera

EQUITY PARTNERS

Kliping d.o.o.

Divna Brki¢ Hendrickx,
Director
www.Kkliping.si

<liping

IQVIA,

farmacevtske in trzne storitve d.o.o.
Michal Pilkiewicz, Director

Attila Szel, Director

www.igvia.com

=|QVIA

KNAUF INSULATION d.o.o.
Matjaz Petric,

Director
www.knaufinsulation.si

knauf

Iskra d.o.o.

Klemen Sesok,

Industrialist & Real estate developer
Www.iskra.eu

Iskra

KOKOS AGENCY

adej Glavan,
Director
www.kokos.agency

KOKO5

. AGERCY"

Iskraemeco, d.d.

rhomas Letang-Petuaud,
Executive director
www.iskraemeco.com

°\a iskraemeco

BY ELSEWEDY ELECTRIC

Kolektor Group d.o.o.

Valter Leban,

President of the Management Board
www.kolektor.com

KOLEKTOR

JT International Ljubljana,
trgovsko podjetje, d.o.o.
Andrey Polyakov,
Country Manager
www.jti.com

KPMG poslovno svetovanje d.o.o.
Marko Mehle,

Senior Par g
www.kpmeg.s

KPMG

Juicy Marbles

Tilen Travnik,

CEO
eu.juicymarbles.com

KraftPal Technologies
KraftPal SI Holding, d.o.o.
Gregor Brajovic,

Chief Executive Officer
www.kraftpal.com

Kraft

TECHNOLOGIES

Kefo d.o.o.
Viadimir Bangiev,
General Manager
www.kefo.si

KYBM d.o.0.
Rok Kosem,
Director
WWW.Kybm.si

Kemofarmacija d.d.
Davorin Poherc,

President of the Board
www.kemofarmacija.si

8 KEMOFARMACIJA

B a PHOENIX company

Ledinek Engineering, d.o.o.
Gregor Ledinek, Director
Andrej Novak, Direct
www.ledinek.com

LEDINEK

Kemomed d.o.o.
Andrej Vuga, CEO
www.kemomed.si
www.kemomind.com

KEM®MED

Litostroj Power d.o.o0.
Jure Androce
Director

www.litostrojpower.com

A LITOSTROJ

BRINGING SOLUTIONS POWER
KF Finance d.o.o. Loftware (NiceLabel)
Matjaz Filipic, Miha Benko,
Ba Loftware

Managing Partner
www.kf-finance.si

Finance

VALUATIONS AND FINANCIAL ADVISORY

Managing Director
www.nicelabel.com
www.loftware.com

NicelLabel

134

DIALOGUE 2026



A warm welcome to

o

HOTEL SLON W

Institution in hospitality; celebrating 470 years of tradition

‘ 4* hotel ‘ Elite location in the heart of Lavish buffet and
with 160 rooms Ljubljana with valet parking a la carte breakfast

Entrust us with organizing your tailor-made event
5 multi-purpose . Cutting-edge Experienced
conference halls with :at“.ra‘ daﬁ'g.:'t' vyooden technology with 165" senior event
500 m2 venue capacity ooring and city views OLED video walls planners

R. +3861 47011 00 events@hotelslon.com
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Lumentum d.o.o.
Gregor Arsi¢, Director
www.lumentum.com/en

ZLUMENTUM

MERCATOR d.o.0.

Tormislav Kramaric,

President of Management - CEO
WwWw.mercator.si

% Mercator

moj najboljii sosed

LUNA TBWA

druzba za komunikacije d.o.o.
Dali Bungic,

CEO

www.lunatbwa.si

Luna\

MERKUR trgovina, d.o.o.
Jure Kapetan,

CEO

www.merkur.si

MERKUR

MANPOWER d.o.0.
Tamas Fehér,
Managing Director Manpower
Hungary / Croatia / Slovenia
WwWw.manpower.si

[[[/’ Manpower

Meta Platforms Ireland Limited
Patrik Tovarys

Public policy Manager CEE
www.meta.com

N Meta

MARAND inZeniring d.o.o.
Andrej Mardic,

CEO

www.marand.com

i

marand

MICROSOFT d.0.0.; Ljubljana
Tomaz Valjavec,

Azure GTM lead, CEMA
www.microsoft.com/sl-si

BE Microsoft

Marovt d.o.o.
Metka Marovt,
D/CEO, Co-owner
Tornaz Marovt,
CEO, Co-owner

JI\MAROVT

PRECISIONFORGING

MMS Marketingke komunikacije d.o.o.
Toni Tomasek, Chief Creative Officer
& CEO Slovenia, Chief of Business
Development Adriatic
www.publicisgroupe.com

- GROUPE
www.marovt.com

MARS OVERSEAS HOLDINGS d.o.0. MOS SERVIS d.o.o.

Predrag Milin¢ic, Peter Volovsek, .
General Director, Mars Balkan Director Servis

www.mars.com

MARS

WWW.MOS.SI

Marsh McLennan Slovenia
Borut Jager,

CEO Marsh MclLennan Slovenia
www.marsh.com

@3 Marsh

New Moment d.o.o.
Bostjan Prijanovic,
Managing Director
www.newmoment.si

NEILH AIOAIENT

we live to create

Medex Group d.o.o.
AleSa Mizigoj,
General Manager
www.medex.si

meDex

NLB Lease&Go d.o.o.

Andrej Pucer, CEO

Anze Pogacnik, Managing Director
Claus-Peter Martin Mdller,
Managing Director
www.nlbleasego.si

@ NLB Lease&Go

MEDIS, d.o.o.

Tone Strnad, President of the
Management Board

Maja Strnad Cestar, CEO
www.medis.com

® MEDIS

Nomago d.o.o.

Marjan Beltram,

Chief Travel and Mobility Officer
Www.nomago.si

NOMAGO

Pridi z nami.

Mega M d.o.o.

Matej Meza, CEO
Miran Meza, CEO
www.megatel.s

Mega [

Novartis Slovenija
www.novartis.si

) NOVARTIS
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www.tevasi.si

Pliva Ljubljana, d.o.0., Pot k Sejmiécu 35, 1231 Ljubljana Crnuce,
tel. 01 58 90 390, e-mail: info@tevasi.si
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Novo Nordisk d.o.o.
Jurij Stariha,

Vice president
www.novonordisk.si

(¢}

novo nordisk”

NUKLEARNA ELEKTRARNA Krsko d.o.0.

Gorazd Pfeifer, President of the
agement Board
Se Medakovi¢, Member of the
2gement Board

www.nek.s!

Pivka perutninarstvo d.d.,

(Pivka Poultry) and Delamaris d.o.o.
Janez Rebec, B.S
President of the Board of Directors
Aleksander Debevec, >
M

www.delamaris.eu

@ Pivka - Delamans

1879

GROUP

odvetniki Selih in partnerji,
0.p., d.o.o.

Blaz Ogorevc, Partner
Spela Remec, Partner
selin.si

SELIH &
PARTNERJI

Planet Soft d.o.o.
Igor Radojic
Governing Board Member
planetsoft.ba/en

6 PLANETSOFT

Odvetniska pisarna Jadek & Pensa d.o.0.

Aleksandra Jemc Merc,
Managing Partner

mag. Jure Levovnik,
Managing Partner

www.jade

JADEK & PENSA

Podkriznik d.o.o.
[ztok Podkriznik,
Director
www.podkriznik.si

P PODKRIZNIK

Odvetni$ka pisarna Schénherr -
podruznica v Sloveniji

Vid Kobe, Managing Partner
www.schoenherr.si

schonherr

SLOVENIA

Pokojninska druzba A, d.d.
Karmen Dietner, President
of the Management Board
www.pd-a.si

A

Pokojninska druZba A, dd.

OptiBar

Posta Slovenije d.o.o.

informacijske tehnologije, d.o.o. Marko Cegnar,

Dean Habus, General Manager - .
CEO OBOPTIBAR ., w.post8.S| \QY Posta Slovenije
www.optibar.si

Optiweb d.o.o. PricewaterhouseCoopers d.o.o.

Miha Lavtar,
Founder & CEO
www.optiweb.com

OPTIWEB

Hrvoje Jelic,
Country Managing Partner

WWW.PWC.COM/SI

i
pwc

Pedersen in partnerji d.o.o.
www.pedersenandpartners.com

Pedersen - Partners

EXECUTIVE SEARCH

Prima IP d.o.o.
Primoz Strumbelj,
Director
WWW.prima-ip.si

INVALIDSKO PODJETJE

Petrol d.d., Ljubljana
€ Berger,

pr
WwWWw.petrol.s

esident of the Management Board

PETROL

Energija za Zivljenje

PRISTOP SKUPINA d.o.o.
)7 Pusar,

Primc

Pipistrel d.o.o.

Gabriel Massey,

President and Managing Director
www.pipistrel-aircraft.com

PiRISTRELY

PRODUKCIJA PLUS
Stella Litou,
seneral Director
=S Muhic,
Director and Sales Director
WWW.24Ur.com

PROPLUS?
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Corporate & Entrepreneur

Puklavec Family Wines

Tatjana Puklavec,

Owner of Puklavec Family Wines
puklavecfamilywines.com/en

RZISNIK PERC d.o.0.
Gregor Rozman,
Director
WWW.rzisnik-perc.si

Kl Rzignik Perc

RE/MAX,

Nepremicninska druzba d.o.o.
Igor Horvat, MSc,

Director RE/MAX Slovenia
WWW.re-max.si

o
N2 RE/MAX

& NEPREMICNINE

SALUS, Veletrgovina, d.o.o.
Ziga Hieng, MSc, CFA,
Managing Director

Gregor Jenko, B. Sc. Econ,,
Managing Director
www.salus.eu

&) SALUS

Red orbit d.o.o.
Andraz St ,
and CEO

Sava Turizem d.d.
Andrej Prebil, President

SAVA

ounder : of the Management Board
www.red-orbit.s I‘EdO I’blt www.sava-hotels-resorts.com C—
HOTELS &RESORTS
Red Pitaya d.o.o. SCHNEIDER ELECTRIC, d.o.0.
Mateja Lampe Rupnik, Arthur Vasarevic,
CEO . Country General Manager . H
é- redpitaua g o Lifels On | Schneider

www.redpitaya.com

Croatia, Slovenia, BiH
WWW.Se.Com/si

gElectric

Reporter Media d.o.o.
Silvester Surla,

o REP 2R
www.reporter.si '

SHD, d.o.0.,

Bohinj ECO Hotel in Sunrose 7
Anze Cokl,

General Manager
www.bohinj-eco-hotel.si

- -
BOHINJ ECO HOTEL (£

P SuNROSE7

Resalta, druzba za upravljanje
energetskih storitev d.o.o.
Luka Komazec,

Director

www.resalta.si

Resalta’

SIBO GROUP

Dragan Gojkovi¢, Chief Executive
Officer and Vice President
Www.sibogroup.com

e SIBO

Rexel, d.o.o.

- Specialisti za elektromaterial
in storitve

Ales Gajsek, CEO

www.rexel.si

etrgovina.rexel.si

—
a world of energy

SIEMENS d.o.o.
Medeja Loncar, CEO
Sandra Zili¢, CFO
www.siemens. s

SIEMENS

ROBOTINA d.o.o0.

Devid Paldic,

President of the Robotina Group
www.robotina.com

WA

Our world.
Connected.

Siemens Energy d.o.o.

Ales Presern, Vice President

and Head of South East Europe
Laura Musi¢, VP Finance South East
Europe

www.siemens-energy.com

SIEMENS
cnercy

Rohde & Schwarz Osterreich
Gesellschaft m.b.H,

Podruznica v Sloveniji

Uro$ Pivk, Head of Office - Slovenia,
Croatia & Bosnia and Herzegovina
www.rohde-schwarz.com

Siemens Healthcare d.o.o.

Gregor Gantar,

Managing Director

Ana Pirc,

Managing Director for Finance
www.siemens-healthineers.com/si

SIEMENS
Healthineers

Roto Slovenija, d.o.o.
Nusa Pavlinjek,

CEO

WWw.roto fgrou p.eu

: |

Silicon Gardens Fund
Gregor Rebol,

General Partner
www.silicongardens.com

< Silicon
Gardens
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Corporate & Entrepreneur

Skupina PRVA, d.d.
Janez Kranjc, President

of the Management Board
wwwprga.s? . . . PRVA

Talum d.d.

Marko Drobni¢, President
of the Management Board
www.talum.si

TALUMm

Slovenska industrija jekla (SIJ) d.d.
Andrey Zubitskiy, President
of the Management Board

\,Aa\r«/w.:%\j.;\ S ij ’ g ro u p

Teknoxgroup Slovenija d.o.o.
Tomaz Pogacnik,

General Manager
www.teknoxgroup.s

Teknoxgroup $ @

SMART COM d.o.o0.

Jure Rel r, SMART

Executive Director
WWW.SMmart-com.si ( ;OM
——a

Teleg-m d.o.o.

Milovan Gazibaric,
Director

www.telegm.si

Teleg-m

Smartis d.o.o.
Zdravka Zalar,

CEO
www.smartis.si § Sma rt

SMART INFORMATION SYSTEMS

Terme Resort d.o.o.
Rimske Terme Spa

& Business Resort
Valery Arakelov,
Director
www.rimske-terme.si

RIMSKE *TERME

MDCCCXLVII

South Central Ventures

Jure Mikuz,
Managing Partner South Central
WWW.SC-Ventures.com Ventures

The Boston Consulting Group
Melanie Seier Larsen,

Partner and Managing Director
www.bcg.com

BOSTON
CONSULTING
GROUP

Sparkasse Pay d.o.o.
Rok Perkovic,

birector Diners Club SPARKASSE S
www.dinersclub.si INTERNATIONAL Pay

TMF d.o.o.

Daniel Proychev,
Country Director Adria
www.tmf-group.com

Global reach

Local knowledge

Steklarna Hrastnik d.o.o.
Matevz Fazarinc,

Chief Executive Officer
www.hrastnikl860.com

HRASTNIK1860

memser of VAIDER crour

Tobacna Ljubljana, d.o.o.
Tomaz Maver,

Market Manager

for Slovenia & Croatia

www.tobacna.si

Mo IMPERIAL
~)* BRANDS

TOBACNA LJUBLJANA

Styria digital marketplaces, d.o.o.
www.styria.com

STYRIA

MARKETPLACES SLO

TOSIDOS d.o.o0.
Simon Jan,

WWW.TOSIdOS.Si

ToSIDOS.

GRADBENI INZENIRING
IN IZVEDBA

Summit avto d.o.o.
Katarina Modrijan Meglic,
Managing Director
www.summitavto.si

A SUMMIT AVTO

TRIGAL d.o.o.
Simona Kozjek,
Executive Director
www.trigal.com

& trigal

T-2, d.o.o.
Robert Erzin, President of the

Management Board
www.t-2.net

Triglav Svetovanje, d.o.o.
Tornaz Dvorak,

Managing Director
www.triglav-svetovanje.si

triglav

Zavarovalnica Triglav, d.d.
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Corporate & Entrepreneur

UniCredit Banka Slovenija d.d.
Lorenzo ajola, Chairman
of the Management Board
www.unicreditbank.si

¢4 UniCredit Bank

VIVO d.o.o.
Jerneja Kamnikar,
Director
WWW.VIVO.S

Vivo

catering

Unior, Kovasgka industrija d.d.
Robert Vuga, President of the
Managerment Board
WWW.UNIor.com

< UNIDR

VOLENIK d.o.o.
Andrea Volenik,
Director

www.mcdonalds.s

Valicon d.o.o.

r and Partner
www.valicon.net

VALICON

Vzajemna

zdravstvena zavarovalnica d.v.z.
Matija Senk,

President of the Managing Board
WwWw.vzajemna.si

VARUH
ZDRAVIA

VZAJEMNA

Vander Hotel d.o.o.
Amanda Vujadinovic,
Managing Director
www.vanderhotel.com

lanep= @ s

WEILER ABRASIVES d.o.0.
Joze Kaligaro,

Managing Director
www.wellerabrasives.com

WEILE ;

VERNAR CONSULTING, d.o.0.
Liza Cerne,

Wwww.vernar.com

“Y oAbl

WOLF THEISS Attorneys-at-law -
Slovenian Branch

Markus Bruckmuller,

Managing Partner
www.wolftheis

Wolf Theiss

Version 1 d.o.o.
Ziga Vaupot,
Country Manager
WWwW.version1.com

AVERSION 1

ZALOZBA ROKUS KLETT d.o.0.
Marusa Dejak,

Managing Director
www.rokus-klett.si

OKUS

Klett

Viatris d.o.o.
Yavor Koston
Country Manage
for Slovenia & Bulgaria
www.viatris.com

ger

& viatris

Zeus davki in raéunovodstvo d.o.o.
Ingrid Drozg,

CEO
WWW.racunovodski-servis-zeus.si

ZEUS

DAVKI IN RACUNOVODSTVO

VILBOSS d.o.o0.
Primoz Erzen,
Director

WWW.VIIDO!

VILEGSS ) HYSTER-YALE

ansur

ZZ1 d.o.o0.

Igor Zorko,
Director
www.bizbox.eu

Vita, Zivljenjska zavarovalnica, d.d.
Barbara smolnikar, PhD,

President of the Management Board
www.zav-vita.si

VITA

ZIVLIENJSKA

S

ZIT0 d.o.o0.
Tomislav Bujanovic,
General Manager
WWW.Zito.Si

Vizito

AMCHAM SLOVENIA
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Small Business

2Mobile d.o.o.
Matjaz Mozina,
Director
www.2mobile.si

(U2MOBILE

Antiq Palace Hotel & Spa d.o.o.

Darjono Husodo,
Director
www.antigpalace.com

9altitudes SI d.o.o.

Jure Jesenovec,

Manag Director Slovenia
altitudes.com/si

9A glggudes

REACH NEW HEIGHTS

Artjom Bajdak s.p.
Artjom Bajdak
www.bajdak.com

BAJDAK&FAMILY

A Tax International d.o.o.
Azra BegiC Milanez,
Partner
www.ataxint.com

ATI

ATAXINTERNATIONAL

ato comm d.o.o.
Olga Rybak,

CEO
www.atocomm.eu

ato/comm

Abelium d.o.o.,
raziskave in razvoj
Boris Horvat,
Director
abelium.com

® abelium

AZ ODVETNIKI o.p., d.o.0.
Ale§ Avbreht, Director
Ana Lesnik Sitar, Director
www.azodvetniki.com

\V4

4 odvemiki

Adriatic Finance d.o.o.
Dusan Zuzek,
Director

ﬂ ADRIATIC FINANCE

BB Consulting d.o.o.
Ksenija Spiler BoZic,
Director
www.bbconsulting.si

BB CONSRLTING doa

Agencija Createable
Laura Mlakar,
Co-Owner
createable.si

CREATEABLE

ACEHEIZA

BDN Group d.o.o.

Tadej Pocivavsek,
Director
www.bdngroup.si

BDN Group

svetovanje pri razvoju in izvedbi
nepremiéninskih ter drugih projektov d.o.o.

Allumen partnerji d.o.o.
Tadeja Steharnik,
Partner
www.allumen.si/en

[ALLUMEN
PARTNERJI

ONE KEY
SMART
SOLUTIONS

Bela Voda d.o.o.
Ina Kukovic Borovnik,
Founder
www.bela-vod

)
( \BELA\/{_M‘JA

AMIDAS d.o.0.
Nina Ambroz Susnik,
Managing Dir
www.amidas.s

amidas

translating into su

Borbona catering d.o.o.
Aleksander Bohinc,
Director
www.borbona.si

BORBON\NRA

creative @
catering

AMROP ADRIA d.o.0.
Marko Mlakar,
Director

WWw.amrop.s

Sty
uy

Amrop

Leaders For What's Next

Briefd d.o.o.
Marin Viadovic,
CEO
autobrief.io

as AutoBrief

Anteja ECG d.o.0.
Mateja Dermastia,
CEO

ant

a-ecg.com

Anteja '

Catering Kova¢
Peter Kovag,
Executive Chef
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Small

usiness

Catering Lab
Gasper Kahne,
Director
www.cateringlab.si

Cotering.LAB

FaciliTribe

Enej Gradisek,

Fac >NAT Expert
www.facllitribe.com

A FaciliTribe

Coomes Management Group
Christopher Coomes,

COO0

WWW.COOMes.eu

MANAGEMENT
GROUP

[’n COOMES

Fatur Menard o.p. d.o.o.
Andrej Fatur
Director and
Maja Me
Director and Senior Partner
fatur-menard.com

Senior Partner

LAW FIRM

FATURMENARD

Data-MS d.o.o.
Petra Mohar,
Director

www.svetdaril.si

TRARIL

N BOELOY

Fiduro d.o.o.
Janez Krizaj, MSc, EMBA
www.fiduro.net

¢
Fidurg

DigiTalk d.o.o.
Metka Kejzar,
Managing Director
digitalk.si

DIGITALK

Fledgeworks software d.o.o.
Franja Ridzi,

CEO

fledgeworks.com

FLEEGEWOrks

Dodo consulting,

Nina Langerholc Cebokli, s.p.

Nina Langerholc Cebokii,
Director

Goran Novkovié, s.p.
Goran Novkovic,
Director
pametnezgodbe.si

PAMETNE ZGODBE

DTSDesign d.o.o.
DTSCreate d.o.o.
DTSPrint d.o.o.
Andraz Prajs,
CEO

WWW.OTS.E

Grile Vouk Ranc Zenz
dr. Roland Grilc

58. Rudolf Vouk
a Ranc

EKSPEKTA,

pravno-finanéne storitve, d.o.o.

Andraz Potokar,
CEO
ekspekta.com

2
EKSPEKTA

GT Gorsko

Gorazd Tusek,
Director
WWW.E0rsko.si/Gorsko

GORSKO

English w/Benefits,
Petra Lesjak s. p.
Petra Lesjak,
Founder & Direc
englishwbusine

“ English w/Business

HR Institute d.o.o.
Zvone Zajc, M.S
Director

www.hrinstitute.si

HR

E-RASTA d.o.o.
(Photko)

Rado Stropnik,
Director
www.photko.com

ﬂ Photko

Humanist
Simon Tratnik,
CEO
www.hist.co

HUMAN“ST

EVtech4U d.o.o.
Mauricio sardi,
Director
evtech4u.shop

7 EVtech4uw

Inachi d.o.o.
Manuel Kuran,
Head of ECP

Njamito
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Small Business

INSHIFT TECH d.o.o.
Andrey Pyotukh,
CEO
www.inshift.me

Mat-Format d.o.o.,
Print and Prepress
Nives Ajdovec Lasic,
Director
www.mat

MATFORMAT

Kapri d.o.o.
Helena Kacijan,
Director
www.kapri.si

“’Q’

Mediade d.o.o.

dita Krajnovic, MSc,
Director
www.mediade.si

mediade

Kontekst,

science communication and

scientific engagement consultancy
adranka JezerSek Turnes,

Director

www.kontekst-sodelovanje.si

Mediaspeed d.o.o.
Borut Cvetko,
atalija Cvetko, Director
www.mediaspeed.net

LANGUAGESITTER,

jezikovno izobrazevanje, d.o.o.
Dimitrij Miklic,

Managing Director
www.languagesitter.si

(S LANGUAGESITTER

MEDIFIT d.o.0.
dr. Anze Polanec,
CEO & Co-Founder

www.medifit.si

Medifit

Law Firm Blaz Pate & Partners Ltd.
Blaz Pate,

Founding and Managing Partner
wWww.blaz-pate-partners.si

MIC MENGES d.o.0.
Nikola Krsti¢,

Directc
WWW. 'T\\'CTTW%?"@SS

%ic menges

Lemur Legal, d.o.o.
Peter Merc
Managing tner

www.lemur.legal

I&lEHURLEGAL

Mint International, d.o.o.
Mojca Hergouth Koletic,
Director

www.mint.si

minT

JEZIKOVNI CENTER

Lex Perfecta
Vasko Berden,

Managing Owner

Lex Perfectal

MIS$ d.o.o.

Anze Mis,

Director
www.miszaloziba.com

LISAC & LISAC d.o0.0., Ljubljana
Ales Lisac,
Director

Lisac&Lisac

30 LET

Moja Kariera d.o.o.
Matjaz Jerovsek,

Directc
WWW.MOJ

200
MOJA KARIERA

— exptutie sparch —

LONI DBS d.o.o.
Bellini & Friends
oni Jovanovic,
Cr ive Director
www.bellinifriends.com

Bellini¢’Friends

NC3 - New Century

Corporate Communications

Denis Mancevic, Ph.D.,
CEO & Partner

WWW.NC3.8l

New Century
Corporate
Communications

NG

Make Your Life Your Legacy, coaching
in poslovno svetovanje, Sara Oblak
Speicher s.p.
a Oblak Speicher, MBA,

ounder and CEO
www.saraoblakspeicher.com

YOUR L EGACY

CRACHI § PR SVETTVANE

NorthGrant d.o.o.
peter Groznik,
Director

NorthGrant

AMCHAM SLOVENIA
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Small B

usiness

NUMO d.o.o.

Brand experience company
Denis Loncar,

CEO

WWW.NUMO.SI

NUMO’
XPERIENCE
COMPANY

PDi Vizija d.o.o0.

peter Dolenc,

CEO
www.change2value.com

change (9 value

Odvetniska druzba

KriZanec & Partnerji o.p. d.o.o.
Uro$ Krizanec,

Managing Partner

Krizanec & Partners

PFP LAW o.p. d.o.o.
Jernej Jeraj,
Managing Parter,
pfp.law

quity Partner

PEP LAW

www.krizanecpartners.com e B L LB N C

Odvetniska druzba Planet GV d.o0.0. P
Neffat in partneriji o.p., d.o.o. {é‘;/;
Domen Neffat, OBVETNISK BRUEA - s Director 7

CEO, Managing Partner

www.neffat.si

www.planetgv.si

PLANETGV

zobrazevalni poslovni dogodki

Odvetniska druzba

Sibingi¢ Novak & Partneriji 0.p. d.o.o.

Jan sibinci¢, Managing Partner
Matic Novak, Managing Partner

WWW.SN-P.SI

Sibinci¢ Novak & Partners

Pro Tender,

Ziga Metelko, s.p.

Ziga Metelko,

Financial Services Consultant
www.pro-tender.net

Pro Tender

vno

Odvetniska druzba
Zupangdic o.p., d.o.o.
Luka Zupancic,
Director, Senior Partner

ZUPANCIC

ODVETNISKA DRUZBA

Profil d.o.o.

Jani Zupan,

Managing Director
www.profil-group.com

Odvetnika pisarna Cad
omaz Cad, Managing Partner

ad, Partner

Odvetniska
pisarna

CAD

PROMOTIVA,

organizacija dogodkov, svetovanje in
direktni marketing, d.o.o.

Grega Antolin,

Founder & CEO

promot

@PROMOTIVA

Odvetnigka pisarna Jerovéek Malis
Rok Jerovsek, Attorney at Law
Peter Malis, Attorney at Law
wWww.jerovsek-malis.si

JEROVSEK MALIS

Propiar d.o.o.

Nina Tomazin Bolcar, MSc, Managin
Director
Anja Petroveic, Executive Director
www.propiar.com

058

a propiar

Odvetniska pisarna Kosmac d.o.o.
Marko Kosmac, MSc,

General Manager, Attorney at Law
specialised in Corporate and
Commercial Law

Www.kosmac.si

Odvetniska pisarna Kosmaé

Psy Byte d.o.o. (PsyBit)
Urh Kovacic, CEO
Eva Esih, CEO

psybit.si

(#) psyBit

Odvetnigka pisarna Martelanc,
Gamber Ristié in Kus, d.o.o.
Tenja Martelanc, Director
Biljana Camber Risti¢, Director
www.odvetnikimep.si

Quantifly d.o.o.
Luka Pregel
Founder &
quantifly.net

(3 quantifly

Odvetnigka pisarna Vrtaénik, d.o.o.

Urban Vrtacnik, PhD,

Reduxi GmbH
Ales Nastran,
CEO
www.reduxi.eu

4 reduxi
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Small Business

RePublis d.o.o.
Jaka Repansek,
Founder

www.republis.eu %PUBUS

TribeL Consulting
Catherine Magill,
Co-Founder
trio3l.com

online

SEOS Peter Mesarec s.p.

Peter Mesarec,

Owner, CEO SE
0S |.SI

TRTNIK in TRTNIK d.o.0.
Jure Trtnik,

Director
www.trtnik.com

TRINIKATRINIK

Sincular consulting d.o.o.

Boris Kopr'\\v'mkan
CEO 51nuo.£a)u

www.sincular.s
vWw.sIncu ‘a rs Sustainable inclusive solutions
forcirculr growtn

Uporabna psihologija

in coaching d.o.o.

Jan Kovacic,

CEO
uporabna-psihologija.si

upgrabna
#ps:hologua

Sistem 2 d.o.o.,
Druzba za poslovno svetovanje
Martina Merslavic,

Founder & CEO sistem —2

www.sistem?2.si

Viennapharm
Julijan Naskov,
General Manager

VIENNAPHARM

Spartan Development d.o.o.

Rok Babic, [)
CEO )
www.spartan .Si f

SPARTAN

Viocon d.o.o.
Marko Blatnik,
Managing Director

WWW.VIOCON.SI

VIOCON

ESG Consulting

Stratos akademija d.o.o.
Nada Ulcar, o
irector MTTTT
www.stratos-akademija.si STRA‘T‘O

AKADEMIJA

vZivo
Peter
CTO

WWW.VZIVO.SI

telic,

ONI
- —

<<

Svarm d.o.o.
Guru Prasanna Nagarajan,
Director

WWW.SVarmsys.com SV/X@ M

ZOOP - LOOP
Melita Jozelj Nose,
Partner

Taktik, agencija za komunikacijski
management d.o.o.

Matjaz Klip r, ta_'k-t'k
2naging Director -

TEAMWORKPAL
Anze Becaj,
Oowner
teamworkpal.com

Transformation Lighthouse d.o.0.
Urska Jez,

CEO & Founder
transformation-lighthouse.com

AMCHAM SLOVENIA

149



Non profit

ABC Accelerator d.o.o.
Mark Kalin,
CEO

ABC
www.abc-accelerator.com ACCELERATOR

EISEP - Evropski Institut

za skladnost in etiko poslovanja
Andrijana Bergant, EMBA, Adv.Cert
(Bus.Comp), Managing Director
WWW.eisep.si

EVROPSKI INSTITUT ZA SKLADNOST
IN ETIKO POSLOVANIA

< eisep

ACADEMIA VS, Maribor

Zan Dapd&evic,
anaging Director

www.academia.s

ACADEMIA

GEA College d.d.

Katja Kraskovic, President
of the Management Board
gea-college

geacollege

AEIOU Universe
Sonja Klopcic, MSc,
CEO AEIOU

aeiou-universe.eu

UNIVERSE

IEDC-Bled School of Management,
Postgraduate Studies

Prof.Danica Purg,

Dean

www.iedc.si

IEDC

Bid Schoclof
Management

AIPA, k. 0.
Gregor Stibernik,
Director
Www.aipa.si

QNS SN

aipa

National Institute of Chemistry
Professor Gregor Anderlun, PhD
Director

WWW.KI.SI

AUTHENTIC LEADERSHIP Institute
Alenka Bracek Lalic, Pn.D.,
Director

www.authentic.si o
Institute

Ljubljana International School
Jason Montgomery,

Director

WWW.i

BSC, Poslovni podporni center
Kranj, Regionalna razvojna agencija

EBSC
Franja Gabrovsek schmidt, Posiovna podoarni center Krani
Director

www.bsc-kranj.si

TEDxLjubljana,

drustvo za Sirjenje dobrih idej
Kristina Ober,

President
www.tedxljubljana.com

TED*Ljubljana

x=independently
organized TED event

CER Partnerstvo
za trajnostno gospodarstvo

Ana Struna Bregar, C — R
CEO —

WWW.Cer-slo.si

Univerza v Ljubljani
Prof. Dr. Gregor Majdic,
Rector

WWW.UNI-Ij.s!

Univerza v Ljubljani

School of Economics and Business
Ljubljana University

Masa Madon,

Interim Director

www.cpoef.si

Center of Business Excellence, .

Zavod DIHS
Katja Mohar Bastar,

dihslovenia.si

DOBA Business School
Jasna bominko Baloh,
Director

www.fakulteta.doba.si BEEA Fokultetz

Zavod Mreza Podjetnistva,
CEED

Andrej Solinc,

Director
www.ceed-slovenia.org

Edutrain.me

Daniela Bervar Kotolenko,
Founder and CEO
www.edutrain.me

EDU
TRAIN.ME

Zavod za spoznavanje
narave in druzbe

prof. dr. Milan Krajnc
www.dinamilogija.si
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Non profit

Zavod Ypsilon
Urska Kamenik,
Director
WWW.ypsilon.si

YPSILON

Zdruzenje PMI Slovenija
Marko Golob,

Association President wmm
wWww.pmi-slo.org P Institute.

== Slovenia, Lubljana

Zdruzenje druzb za upravljanje
investicijskih skladov GIZ

Mira Koporci¢ veljic,
Managing Director

zdu-giz.si

ZDRUZENJE DRUZB ZA UPRAVLJANJE.
INVESTICLISKIH SKLADOV
‘GOSPODARSKO INTERESNO ZDRUZENJE

AmCham Slovenia

Knowledge & Support 2024

@ abelium
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part of conscia
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DIALOGUE \ AMCHAM EVENTS

EVENT:

The first AmCham Business INTERNATIONAL

Breakfast of 2024 with Borut Pahor | #rermsvemess eneaasr

JANUARY 18, 2024

(0=

Borut PAHOR

MODERATOR: GUEST: Ajsa Vodnik, MSc, AmCham Slovenia; Borut Pahor B Blaz Brodnjak, NLB d.d. Bl Borut Pahor, former President of the
Aj§a Vodnik, MSc, CEO of AmCham Mr. Borut Pahor, Former President of the Republic of Slovenia B Ales Petejan, Mastercard; Luka Gabrovsek, Mastercard; Primoz Zupan, Rokus Klett B AmCham
Slovenia, Chair of AmChams in Europe Republic of Slovenia Team with Borut Pahor, former President of the Republic of Slovenia
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Slovenia - AMGHAM FOCUS
Legal or Administrative State?

FEBRUARY 29, 2024

AMCHAM Fdcus AMCHAM FOCus

SLOVENIJA - i PSRl:qovVNEANIJA'-
(U)PRAVNA DRZAVA/ ) DRZAVA?

SLOVENIJA -
(UJPRAVNA DRZAVAZT

GUESTS:

Janko Burgar, Co-Chair, AmCham Health and Wellbeing Committee, Strategic Healthcare Innovation H Mojka MiSic, M.Sc., AmCham Slovenia; Ale$ Lunder,
MODERATORS: Lead, Roche; Boris Horvat, Co-Chair, AmCham Re Committee, CEQ & Cofounder, ACEX, CEQ Law Firm Senica & Partners B 0 Burgar, Roche;
Mojka Misi¢, M.Sc., Advacacy and Com- & Cofounder, Abelium; Ale§ Lunder, Partner, Law Firm Senica & Partners; Jaka Repansek, LL.B. MBA, Boris Horvat, AGEX, Abelium; Ziga Vizintin, Pokajnins-
munication Director, AmCham Slovenia; Co-Chair, AmCham Intellectual Property and Digital Regulation Committee and President, Slovenian ka druzba A; Sanja Savic M.Sc., PwC Slovenia; Jaka
Vida Dolenc Pogacnik, COO and Inter- Advertisin: Repa , LL.B. MBA, AmCham Intell | Property and
national Cooperation Director, AmCham Director L S Ziga ViZintin, Co-Chair, AmCham Finance Committee, Director of Retirement Digital Regulation Committee, Slovenian Advertising Tri-
Slovenia Solutions, Pokojninska druzba A bunal B AmCham Focus
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EVENT:

Healthcare is Essential for All; INTERNATIONAL

NETWORKING WITH CONTENT -

It’'s Time for Respectful Dialogue

DATE

and Clear Solutions

KNOWLEDGE AND SUPPORT:

B
” & WELLBEING obbvie AMGEN (s Johnson&dJohnson  Medtronic @Pﬁzer triglav
COMMITTEE =
GUESTS: AmCham Business Breakfast Bl AmCham Business
Prof. Bojana Beovié, MD, Specialist in Infectology, and President, Medical Chamber of Slovenia; Janko Burgar, MSc, Breakfast I Petra Juvangié, Managers’ Association of Slo-
Co-Chair, AmCham Health and Well-being Committe, Strategic Healthcare Innovation Lead, Roche Slovenia, and Co- venia; Assoc. Prof. Marko Pokorn, MD; Prof. Bojana Beovic,
MODERATOR: Chair of the AmCham Health and Wellbeing Committee; Assoc. Prof. Petra DoSenovié Bonéa, PhD, Schoal of Economics MD E Janko Burgar, MSc, Roche Slovenia and Co-Chair,
Petra Juvanié, Execu- and Business, University of Ljubljana; Prof. Stjepan Oreskovié, PhD, Andrija Stampar School of Public Health, University AmCham Health and Well-being Committee B Vida Dolenc
tive Director, Managers’ of Zagreb School of Medicine, and President, Center for the Promotion of Best Health Practices; Assoc. Prof. Marko Pogaénik, AmCham Slovenia; Matej Rukavina, Teva Slovenija;
Association of Slovenia Pokorn, MD, Specialist in Pediatrics & Infectious Diseases, Director, Pediatric Clinic UKC Ljubljana Prof. Bojana Beovic, MD; Ur§a Lakner, Pfizer
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Vibrations of Harmony:
Sport, Profession, and Personal ApRiL 17, 2024
Time in Harmony

EVENT:
AMCHAM FOCUS

FUTURE OF WORK B oo

& EDUCATION
COMMITTEE grants

INISTRSTVO ZA KOHEZI)O IN REGIONALNI RAZVO)

MODERATOR:
simona Spilak, MSc,
Managing Director BOC
Institute

156

GUESTS:

Andrej Naterer, PhD, Assaciate Professor, Department of Sociology, Faculty of Arts, Uni-
versity of Maribor; Anja Megusar, HR Business Partner, Knauf Insulation; Tamara Stankov-
i6, MSc, Assistant Professor, School of Economics and Business, University of Ljubljana

!:I Tamara Stankovié, School of Economics and Business, University of Ljubljana; Simona
Spilak, MSc, BOG Institute; Anja Megusar, Knauf Insulation; Andrej Naterer, PhD, Faculty of
Arts, University of Maribor B AmCham Focus
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Too Often It I's Not About Strategy,
It Is About an Ideology:
Competitiveness of Europe

INTERNATIONAL
NETWORKING WITH CONTENT -
AMCHAM BUSINESS BREAKFAST

APRIL 18, 2024

MODERATOR:

Nevenka Gresnar Pergar, Director, NP
Consulting, Member, AmCham Board of
Governors, and Co-Chair of the AmCham
Slovenia Investment Committee

AMCHAM SLOVENIA

GUESTS:

John Denhof, CEO & President, NKBM; Barbara Domicelj, General Manager,
Microsoft Slovenia; Simon Franko, Managing Director, BASF; Volker Glas,
Partner, CERHA HEMPEL; Rina Musié, Executive Director, MSD Croatia and
Slovenia; Aj$a Vodnik, MSc, CEQ, AmCham Slovenia, Chair, AmChams in
Europe

®novakbm
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Artificial Intelligence: A Complete
Revolution, Useful Technology,
Trend, or Just a Buzzword?

EVENT:
INTERNATIONAL
NETWORKING WITH CONTENT -

AMCHAM BUSINESS BREAKFAST

DATE:

MAY 8, 2024

MODERATOR:

158

Ada Gustin Habu§, Ph.D.

SPEAKERS:

Dimosthenis Anagnostopoulos, Secretary General for Information Systems and Digital
Governance, Hellenic Ministry of Digital Governance; Jaka Repansek, LL.B. MBA, Co-Chair,
AmCham Intellectual Property and Digital Regulation Committee and President, Slove-
nian Advertising Tribunal; Tomaz Valjavee, Azure GTM Lead, CEMA, Microsoft; Nadya Zhex-
embayeva, Ph.D., Founder and Chief Reinvention Officer, The Reinvention Academy (USA)

A INTELLECTUAL PROPERTY

AND DIGITAL REGULATION
COMMITTEE

Knowledge and Support:

JADEK @ PENSA

A READY4DFUTURE

COMMITTEE

Knowledge and Support:

®abelium NIL
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25th Anniversary of AmCham

Slovenia & AlllCllalll TOP POtelltial ANJA HLACA FERJANGIC
of the 2024

{ N
=t |l

25th anniversary ¢

%

Blaz Brodjak, NLB d.d.; Robert Hrgota, Head Coach, Slovenian men's “A” ski jumping team; Enzo Smrekar, Atlantic Droga Kolinska; Matej Zavrl, Goodyear Slovenia, Blaz Brodnjak NLB d.d.; Tomislav Gizmig, Telemach
Anja Hlaca Ferjan¢i¢, moderator Slovenija; Damjan Kralj BTC d.d.

EVENT PARTNERS: EVENT SUPPORTERS:

-
"’ MSD - P ASACTA Bellinétrionds <% 0 Labena NI D

INVENTING FOR LIFE

AMCHAM SLOVENIA
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25th Anniversary of AmCham
Slovenia & AlllChalll TOl) P()telltial ANJA HLACA FERJANGIC
of the 2024

TOP 5 - AmCham Top Patential of the Year 2023

AMCHAM HEROES:
AmCham

ATLANTIC @ avamtcar unBbadstrect  Gooofieam TEM @k \.? YOUﬂ
NIL Qne £ _ O ProFe55|onaIs
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EVENT:

INTERNATIONAL

NETWORKING WITH CONTENT -
AMCHAM BUSINESS BREAKFAST

FRANGEZ, LJOLJO, MASSEY AND MIHELJ COUSTAURY ON SLOVENIAN POTENTIAL
Global Investments in
High Value-Added Companies

DATE
SEPTEMBER 17, 2024

AL INveas r — JESTMEN]
IN[ Higy L“;“Li.:-r —;;’;;L,,,\,Eswg:'rg
COMPAN| gl | HIGH VALUE-A

COMPANIES:

Frargal |
il ol Comvem o ]

Ermagud, Ljclio, Massoy
M oty on Sirvenian Fota ey

A INVESTMENT

COMMITTEE

KNOWLEDGE AND SUPPORT:

A FINANCE °

COMMITTEE

KNOWLEDGE AND SUPPORT:

QO NLB Skladi

CERHAHEMPEL

Marko Ketler, Ketler & Partners, member of Karanavic; Robert Ljoljo, Sandoz; Gabriel
Massey, Pipistrel; Jasna Mihelj Coustaury, Plume Design B Ajlo$a KrdZi¢, LL.M., Co-Chair,
AmCham Investment Committee, OdvetniSka druzba Rojs, Peljhan, Dre\egnik in partnerji

MODERATOR:
Marko Ketler, Senior

GUESTS:
MatevZ Frangez, State Secretary, responsible for internationalization, entrepreneurship,

Partner at Ketler &
Partners, member of
Karanovic

AMCHAM SLOVENIA

development funds, and tourism, Ministry of Economy, Tourism, and Sport; Robert Ljoljo,
Sandoz Country President Slovenia; Gabriel Massey, President and Managing Director,
Pipistrel; Jasna Mihelj Coustaury, General Manager of European Operations, Plume Design

Bl Marko Ketler, Ketler & Partners, member of Karanovic EI Nevenka CreSnar Pergar,
Co-Chair, AmCham Investment Committee, NP Consulting Il MatevZ Frangez, State Sec-
retary, Ministry of Economy, Tourism, and Sport B Borut Geh, Labena
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One Click to Chaos:
Trust is Essential in Business, But

EVENT:
INTERNATIONAL
NETWORKING WITH CONTENT -

DATE

When Does It Become a Weakness? | ocrosen . zo2¢

.
Y

READY4DFUTURE
COMMITTEE

KNOWLEDGE AND SUPPORT:

® abelium NILU

MODERATOR:

Uro§ Zust, Partner, IT
Assurance & Advisory,
Forvis Mazars

162

GUESTS:

Zrinka Dilber, Legal Attaché, FBI - Federal Bureau of
Investigation; Mate Nemes, Cybersecurity Product Man-
ager, Mastercard; Alejandro Plater, CEO, AL Group; Grega
PreSeren, Go-founder and CTO0, Garbosec

Uros Zust, Forvis Mazars; Grega Preeren, Carbosec; Mate Nemes, Mastercard; Zrinka
Dilber, FBI - Federal Bureau of Investigation; Alejandro Plater, AL Group Bl Alejandro Plat-
er, AL Group B Uro§ Majcen, Kontron SI, Co-Chair, AmCham Ready 4D Future Committee
B Marijo Stojanovié, Marsh McLennan B8 Mate Nemes, Mastercard Bl Zrinka Dilber, FBL
- Federal Bureau of Investigation Il Grega PreSeren, Carbosec
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Business Leaders and Doctors United
for the Preservation and Development
of Public Healthcare in Slovenia

EVENT:

AMCHAM FOCUS

DATE
OCTOBER 24, 2024

HEALTH
& WELLBEING
COMMITTEE

‘ Knowledge and Support:

cbbvie AMGEN \.)

Johnsondohnson - Medtronic @Pﬁzer 2 triglav

- NS ("—_. 5 e
e " ) aspodarski krog

MODERATOR:

Jadranka JezerSek Turnes, Director,
Kontekst Science Communication,
member of the AmCham Health and
Wellbeing Committee

AMCHAM SLOVENIA

GUESTS:

Prof. Dr. Uro$ Ahéan, MD, Specialist in Plastic, Reconstructive, and Aesthetic Surgery; Prof. Dr. Bojana
Beovi¢, MD, Specialist in Infectious Diseases, and President of the Medical Chamber of Slovenia; Ur§a
Lakner, MSc, Country Lead Adriatic, Pfizer, and Co-Chair of the AmCham Health and Wellbeing Committee;
Marko Lotri¢, President of the National Gouncil of the Republic of Slovenia, President, Association of Em-
ployers in Craft and Small Business of Slovenia (ZDOPS); Dr. Tadej Ostrc, DMD, Specialist in Prosthodontics

H AmCham Focus B AmCham Focus Bl Prof. Dr. Bojana
Beovié, MD; Dr. Tadej Ostre, DMD; Ur§a Lakner, MSc; Marko
Lotri¢; Jadranka JezerSek Turnes
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Ballots & Beats: U.S. Presidential NOVEMBER 5, 2024
Elections Evening In partnerShip JURE TEPINA, EDITOR IN CHIEF

OF DIGITAL ASSETS, PRO PLUS,

with Embassy of the U.S. Ljubljana

S

itical Role After 2024

BALLOTS & BEATS:
* puecim proes cecrTan.

nomic & Financial Stakes

GUESTS: Zenel Batagelj, Valicon; Klemen Balang, Genter Noordung; Dejan Ver€ié, PhD, Fac-
Melania Arreaga, Chargé d'Affaires, U.S. Embassy in Ljubljana; Aj$a Vodnik, MSc, CEO, AmCham Slovenia, Chair, AmChams in ulty of Social Sciences, University in Ljubljana, Herman & Partners; Jure Tepina, PRO
Europe; Klemen Balané, Political Scientist, Center Noordung; Zenel Batagelj, Founder & Partner, Valicon; Dejan Veréié, PhD, PLUS, d.o.0. B Melita Rajgelj Ozebek, Generali Investments; Vid Pajic, Triglav Skladi;
Professor, Faculty of Social Sciences, Partner, Herman & Partners; Andreja Jakli€, PhD, Professor and Researcher, Centre of Andreja Jaklic, PhD, Faculty of Social Sciences, University in Ljubljana; Jure Tepina,
International Relations, Faculty of Social Sciences; Vid Pajié, Senior Investment Fund Manager, Triglav Skladi; Melita Rajgelj PRO PLUS, d.0.0. B Jernej Stromajer, PhD; Matej Avbelj, PhD, Nova Univerza; Jure
0Ozehek, Chief Executive Officer, Generali Investments; Matej Avbelj, PhD, Professor of European Law, Nova Univerza; Andy Tepina, PRO PLUS, d.0.0. B Melania Arreaga, U.S. Embassy in Ljubljana B Aj§a Vodnik,
Hunder, President, AmCham Ukraine; Jernej Stromajer, PhD, Political Scientist and Expert in American Studies; MSc, CEO, AmCham Slovenia B Mock elections in progress
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CERN and Slovenia -
New Opportunities for Innovative
Slovenian Companies

MODERATOR:

Jaka Repansek, LL.B. MBA,
Co-Chair, AmCham Intellectual
Property and Digital Regulation
Committee and President,
Slovenian Advertising Tribunal

AMCHAM SLOVENIA

GUESTS:

Tara Brus, Sales Manager and
Co-Owner of Zust-AL d.0.0.;
Samo Tuma, Slovenia’s repre-
sentative to CERN

AmCham Focus B Jaka Repansek, LL.B.
MBA, Co-Chair, AmCham Intellectual Property
and Digital Regulation Committee, Slovenian
Advertising Tribunal; Vida Dolenc Pogaénik,
AmCham Slovenia, Barbara Luckmann Jagodic,
Goodyear H Tara Brus, Zust-Al d.0.0.; Samo
Tuma, CERN; Rok Sabjan, Cosylab d.d.

DIALOGUE \ AMCHAM EVENTS

EVENT:
AMCHAM FOCUS

D E:
DECEMBER 4, 2024

KNOWLEDGE AND SUPPORT:

AmCham Slovenia
INTELLECTUAL PROPERTY
AND DIGITAL REGULATION
COMMITTEE

JADEK @ PENSA
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AmCham Connection Engine - ',
Coffee to Connect

Goffce to Ccmnect

,l, g -.'-_z.--.L

HOW DO YOU LIKE YOUR GOFFEE? WE LIKE IT
WITH YOU. NOTHING BEATS A GOOD CUP OF
COFFEE-EXGEPT MAYBE A GOOD CONNEGTION.
THAT’S EXACTLY WHAT AMCHAM COFFEE TO
CONNECT - CONNECTION ENGINE IS ALL ABOUT.

This year, the platform Coffee to Connect re-
ceived a makeover, and evolved into the AmCham
Connection Engine. Exclusively for AmCham
Slovenia members, this program now offers a
unique opportunity to network, explore new
opportunities, strengthen existing relationships,
and build meaningful connections within our
network. At the start of each month, members
can sign up via a registration link, and our system
matches them with a new business partner from
the AmCham community.

This year’s energizing moments:
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Best of the Best 2024

DIALOGUE \ AMCHAM EVENTS

EVENT:

INTERNATIONAL

NETWORKING WITH CONTENT -
AMCHAM BUSINESS BREAKFAST,
SPECIAL EDITION

DATE
DECEMBER 3, 2024

GENERAL PARTNERS BEST OF THE BEST:

triglav @ NLB HHH .

BEST TRAVELLING PARTNER:

NOMAGO

Pridi z nami

MODERATORS:

Ajsa Vodnik, M.Sc., CEQ, AmCham THE REPRESENTATIVES OF

Slovenia, Chair, AmChams in Europe; THE BEST OF THE BEST 2024 PROJECTS:

Mojka Misi¢, M.Sc., Advocacy and Com- Miha Ernstschneider, Product Manager at T-2 Digital Transformation
munication Director, AmCham Slovenia; Department; Ljerka Lah, Scientific Office, TRD Biologics at Novartis; Ana
Masa Tiselj Plesko, GEO & Co-founder, Simbioza Genesis, social enterprise

AMCHAM SLOVENIA

Announcement of the Best of the Best 2024 B AmCham Business Breakfast Bl Enzo
Smrekar, Atlantic Droga Kolinska, President, AmCham Slovenia B3 Boris Turk, Mastercard;
Marko Ketler, Law Firm Ketler & Partners, member of Karanovic; Gabriel Massey, Pipistrel
Aircraft; Mirjana Rahié, U.S. Embassy in Slovenia B Ana Plesko, Simbioza Genesis, social
enterprise; Christjan Mastnak, Simbioza Genesis, social enterprise; Gorazd Garafol, Sim-
bioza Genesis, social enterprise
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AmCham Business Leaders
of the Year 2025

INTERNATIONAL

NETWORKING WITH CONTENT -
AMCHAM BUSINESS BREAKFAST,
SPECIAL EDITION

DECEMBER 3, 2024

PARTNERS:

MODERATORS:

Ajsa Vodnik, M.Sc., GEO, AmCham
Slovenia, Chair, AmChams in Europe;
Mojka Misi¢, M.Sc., Advocacy and Com-
munication Director, AmCham Slovenia;
Masa Tiselj

168

GUESTS:

AmCham Business Leaders of the Year
2025: Vita Godec, General Manager of
Lenis Farmacevtika

Aj$a Vodnik, M.Sc., AmCham Slovenia;
Vita Godec, Business Leader of the Year
2025, Lenis Farmacevtika B AmCham
Business Breakfast B AmCham Busi-
ness Breakfast

DIALOGUE 2026



ernadno Let’s
realise our
sustainable
development
goals together.

“ #ZavarujmoPrihodnost

zavarujmoprihodnost.si
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