SUCCESS STORIES
OF FAMILY-OWNED
BUSINESSES

in Central and Eastern Europe

X S’ AmCham BiH :AAmCha.m
'l e b oo bk




INTRODUCTION

Introduction
Acknowledgements
DIsClaimer ..

CASE STUDIES

Bosnia and Herzegovina

Ukraine

Romania

Hungary

Slovenia

Serbia

Croatia

Slovenia

22

28

The Center fo natior rive e e (CIPE) and a present Success Stories of
Farmily - Owned Bus nesses, port of a \arger eﬁorr by C PE to stremgthen trust in busmess and market institutions
around the globe.

Family businesses, which range from smeall and mid-sized companies to large international enterprises, account for
the majority of employment worldwide, which makes them key stakeholders in building democracies that deliver. In
Europe, family businesses make up more than 60% of all companies, and thus are crucial components of supply
chains and innovation in the region. Business publication Inc. s family business as “any business in which two or
more family members are involved and the majority of ownership or control lies within a family.” Given the prevalence
of family businesses globally, promoting trust in these businesses also contributes to shoring up trust in democracy
and market economies. Data also indicates that family busmesses have the distinctive position of being most
trusted compared to other types of businesses. [he 2023 Fdelman Trust Barormeter, an annual survey that sampled
more than 32000 respondents across 28 countries, reveals that 67% of respondents trust family-owned
businesses "to do what is right,” compared to 58% for privately-held companies, 55% for publicly-traded
companies, and only 50% for state-owned companies.

This brochure contains eight case studies of family businesses in Central and Eastern Europe describing how some
of these companies implemented changes in their operations and launched strategic programs to help improve
trustin their local communities. These examples include projects that companies implemented around sustainability,
voluntary standards they adopted to build trust with local stakeholders, ways they enhanced the standards of
partners and suppliers, or ways they strengthened local market institutions.

AmCham Slovenia, which also currently holds the Secretariat of AmChams in Europe, solicited submissions from
AmChams in Europe members based in Central and Eastern Europe. The call for examples received an enthusiastic
response from both large and small family enterprises. CIPE and AmCham Slovenia shortlisted the top eight
submissions from Bosnia and Herzegovina, Romania, Slovenia, Ukraine, Serbia, Croatia, and Hungary, and worked
directly with selected companies to develop their example into a longer case study that described the company’s
trajectory, the local context, challenges, impact, and lessons learned.

These case studies go beyond traditional stories of corporate social responsibility (CSR) or philanthropy. The
selected examples are linked to each company’s core operations and relationships with its local supply chains and
communities, with an emphasis on how the company has contributed to strengthening local trust in business.

CIPE and AmCham Slovenia hope that by providing comprehensive case studies of successful family businesses,
other companies will be inspired to replicate some of these initiatives. By showcasing these examples and best
practices, our goal is to provide useful information and practical solutions that will foster dialogue, spark ideas, and
encourage bold thinking about ways in which family businesses — and the private sector more broadly — are
uniguely positioned to enhance trust.
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Disclaimer

The views expressed in this publication do not necessarily reflect the opinions or analysis of CIPE or AmCham
Slovenia. While reasonable due diligence was conducted to select stories from family businesses committed to
ethical business conduct, the cases included in this publication represent the accounts provided by the companies
themselves. The content of this report is provided "as is’; no representations are made that the content is error-free.
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Turning Points

« Estaplishing a small business as a family
pusir

1ess.
quisition of the Kent company as the
first company in the corporate, family.

. Purchase of the company Vispak, whichis
part of a joint-stock company.

« Establishing AS Holding as a parent
company that includes more than 19
companies.

+ The restructuring from a small family
pUSINESS INto a corporation in 201/ that
continues today.

Q

Value-Laden
Practices

AS Holding incorparates strong social values
and ethics into itsbusiness practices in sever—
al w Firstly, it prioritizes the impact of its
pusin on the environment. It implements
sustainable’ practices to reduce its caroon
fmr rint, which includes using renewable
ergy sources, reducing greenhouse gas
emissions, recycling, and minimizing waste.
Additionally, AS Holding is committed to social
responsibility. The company improves the
well-being of its employees by prowdﬂg
them with & safe and healthy-work-environ
elopment—opportunities, and fair
onditions. AS Holding-also'supports

/

ocal communities ’hroubh domet\ ons, volun-

erates.
AS+ Holdin
results, out also on the company’'s iImpact on
the environment, society, and governance.
'he company's business practices align with
Its principles, enabling it to achieve sustainable
vth and long—term value for Its stakeholo-

focuses not only on financial

0

ers.
lhrough. the company's commitment to
sustainability, AS Holding builds trust among
its clients, investors, andithe cormmunity. in
which it operates. Its business practices are
transparent, responsiole, and  sustainabili-

The Importance of
Adaptability and
Relationships

support heealthy lifestyles of its customers, AS
HLng has m cloped food items that have
lower : s wtent compared  to  other
mmpuuwo p'ow,ko One of these is the
company’s  famous Maza cream spread.
Additionally, ‘acknowledging today's hectic
ifestyles, the company has introduced meals
that are ready more quickly. An example of this is
lspak risotto that takes less time to prepare
than other risottos, allowing families to save time
in meal preparation and gam more free time for
other activities while still enjoying a tasty and
satistying meal.

During the COVID-19 pandemic, AS Holding
organized a virtual fair to showcase Its inr e
products and stay In touch with its cust
The company understands the import
adapting to new circumstances and pn,
ItS customers with the opportunity to
new products and stay informed
INnnovations, even when traditional fe
were not possible. In the first two days of th
there were over 200000 online participants.

Social
Responsibility

AS Holding engages in social initiatives by:
+ Donating to local organizations that focus on
social issues, education, healthcare, or environ-
mental protection.
+ Partnering with local businesses by purchas-
ing raw materials and services from local
suppliers and collaborating with local entrepre-
neurs.
+ FEducating and mentoring through

ps and lectures to help young individu-
lop skills and gain knowledge that is
necessary for success in their careers.
« Taking part in environmental initiatives that
promote suste ity and environmental
protection, su ganizing clean-up drives,
supporting rene
backing local nature conservation pro
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44 Our goal is to achieve
sustainable growth and
long-term value for all our
stakeholders, taking into
account the needs of the
community and the
environment.”

The company is run by:
Rusmir Hrvié

The company’s values:
R ollity
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Enduring
Hardships

J\'\f ts a fai oric
The owners |
supporting the Uk

0 make regular donatio
W armed forces.
Even though the war with Ru S not ¢
Brain“Source International isslooking
into the future and planning the
renovation. When the time comes, the co p
upport private and institutional investors in
efforts to turn-Ukraine into a prospering
country with a flourishing economy.

Ethical
Approaches

any believes bf\\m ethical is not a
strategy, but {her comes from a
Cinterest in the wel-being of the
Oloyees. The owners state that when a
company is family-owned, there is no pressure
to downsize to retain key people or temporarily
t performance at the expense of an equili-
d performance in the \O’WS un.-The fc
on quarterly gain, _whieh=m
>ISions are made mﬁ h s but d
' nd creating an
“ompany.are the answers to mmmﬁ
of time. The company cannot hope to
ng- Tﬁrmw pusiness is done unethically.

Inspiring Young
Mmds

ves that globally,
anies are the
. Since the
or decades, it
enerations of

~ soclety: the
Jemocratic and liberal

Bemg a Pioneer

onal has always been a
e first in the region among
to have opened repre-
d and the first to improve
th the help of new
npany will be the first to

Compassion &
Innovative Ideas

The owners are highly attuned to the struggles
that Ukraine has had to endure in the \m,t year
and a half. At the beginning of the Russian
ession against Ukraine, they donated their
amily vehicle to the army and contributed to
various funds.

In 2022, Brain Source International relaunct
“Tempwork in the pocket” mobile application,
where employers post advcrﬂsw nents
temporary work. The app is the result C
non-commercial initiative aimed
opportunities for side jobs to thos
additional source of income. The ac S
fully autonomous — employe
vacancies and job- aOCkC’J
with employers directly w
they may- be inte rexrﬂ
pocket“whicr

gy
10000 tir

more.niche | ;
ﬁr* ding true stren gt 1S an Wmtowmg mg nwith a

challenging job is crucial for realizing everyc
ootema\.

alts

omMmunicate
en-spot mf a role

o

and share k

J/J We believe in a
sustainable work-life
balance because we
value the personal lives
of our employees.”

The founder of the company:
IKr

The company is run by:
Irii Kr

The company 's values:

Three biggest challenges in the
upcomlng years:
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Responsible
Business Conduct

lhe company's core values include ambition,
onesty, and pers
as guiding ‘principles in )
aspect J its Central to Dedemans
approach issa focus on people — whe
pe customers, .employees, or partners. This
people-centric  philosophy under
commitment to developing rUbLSi relation
ships, cultivating trust, andifostering a culture of
mutualrespect.
dedeman fosters open and honest communi-
1 at all levels of its organization, encourag -
INg its employees to express their ideas. and
concerns and give feedback. This creates an
v nt where every voice is heard and

W N

O

va ucd.
[he company’s commitment to transparency

and fairness extends to its relationship with its
rs, suppliers, and business partners. Itis
VS easy to implement these principles
in practice in a highly competitive sector such
as retall but Dedeman strives for constant
Improvement, learning from challenges.

These guiding principles align with the compa-
ny's belief in its integral role in society and the
environment. The company strives to forge a
asting impact through active-eng ment in
educational _initie 5, environme
community development projects, and cultural
rt deavors. Ultimately, Dedeman’s
embrace of strong social values, ethics, and the
principles  of  sustainability encapsulates  its
Oedication to conducting business responsibly.

©

| causes;

Bringing
Prosperlty

H\m; aims Lo create a robust, well-di-

f competencies that nurture
8 ithin industries. Thus, the
ny meticulously selects Its Investments:

) PromiIsiNg Sectors that

e initiatives that

rm urloan landscapes.
entrepreneurial growth
Jity funds. Among others,

NVe

3l Holding has invested in various funds
dedicated o SUPROrENG Promising New

and bold innovations, empowering
rs, end catalyzing economic

S,

. M nvests in companies that care about
communities in which they operate

+ It contributes to enhancing peop es quality
of life and community development

« It invests in sports, culture, and education to
support the development of young minds.

Paval Holding strategically invests in key ¢
crucial for Romania’s progress and sust
Notably, investments have been made in
*+ Renewable energy:

~ Grunman Energy, founded by, the Paval family
and part of Paval Holding g
production of green electricity t
voltaic systems installed on
Dedeman’s stores and logistics
initiative Not only powers the corr
tions Ut also.-eentriou
Gafoon or

- Simtel Tea
and maintenance of photovoltaic powe
In Romania. It plays a crucial role in the deve
ment of clear and sustainable energy sourc
contributing to environmental protection and
energy security.

+ Recycling and sustainalole manufacturing:

- Vrancart collects paper and wastepaper to
e used in the production of cardboard, paper,
and ¢ kag ng materials. This closed-loop
apper | 1€ ‘Uces waste, Conserves resources
wH Dedemam’s commitment to
oonsibility:

\wm that manufactures
able, ‘and compostable
ive proouoo

contriput o
packaging, reener

future.

their

talents

ommunity

> that hope

omania.




1t of Its Initiatives.

44 As we actively engage in
social initiatives, we are - S
driven by a commitment '
to give back to the
community and champion
causes that harmonize
with our foundational
principles.”

The founder of the company: The company’s values:
Dr Adrian Va « Customer-centric ag




JANKOVITS
ENGINEERING

Generations of
Professionals

IC 1C
until then
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Caring About
People and the
Environment

Jankovits Engir
corruption
principles. Additionally, t
its employees with f
and medical diagnostics.

H\/dde‘h,) which uses a let of o UCI¢

Engineering's activities. This is
ous for the environment so the
any is doing Its best to protect the Earth
nanufecturing,  servicing, and  seling
gh-quality wd al W products and ensuring

r

SO ﬂ()(u el fmvdT\Oﬂ In the upcoming
ch is also a step toward long-term
nable operations.

Supporting Local
Initiatives

Jankovits Engineering continuous S
ocal secondary--and tertiary educational
NSEEUtic by, for nele,  sponsoring
comp of different kinds. One of the

¢ the company stands behind is a
gious Carpathian Basin competition for
:ﬁ\( al engineering students, which has

sted for a decade by the Széchenyi
sity of Gyér. Jankovits Engineering also
nelps titutions and fou \d@t\(mk

With fir ants uppOrt youth on thei

fut\ Jre paths, the cormpany regularly prowdw
oroups of secondary: school students with
Sr guidance.

Continuous
Advancements

3 pays attention to
of its generated profits
5, ensuring the necessary
future development. The
nent has always been held to
t standards, both in terms of the

used and the v\/orkmg

lankovits  Engineering  not  only
ufactures machines but also trades and
/ides services, it has plenty of
opportunities for continuous expansion. The
company often faces new challenges in
custom machine  manufacturing  and
automation, but its advanced @ training
program, which consists of vocational and
training, provides the nece
competencies. One of Jankovits Er
most  knowledgeable  and
colleagues offers specialized traini
on the subject of hydraulic

week, focusing on different topi
employee groups.

may bﬁr@f’ from them through an exter
language teacher.

Furthermore, Jankovits Engineering offers
dual training for electrical and mechanic u‘
engineers and technicians and  work
placements and thesis support for university
students.

44 We provide our
employees with free
specialist medical
care and medical
diagnostics.”

* Founders of the company: Mr. s
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Great Employee
Experience

ensure constant El
s Ak ’q ,O 18
2 o400

od for their

/ees and a u
ditionally, the
possiole
oy allov
ding

famhp to
provide the
for its emplo
working  and - p
Osychosocial support.
In the race for the est employe
market, Mediis is aware of the imp
retaining  key employees
forcing their commitment to t
Al which s why Medis works

to recognize exceptional indiv
SO beh@y s that solid succession plans
' compamw longevity,

Ubm and job

ams

v 8
) p"\! tunities for ge
edis relies on ;,,‘Va\ oupphers and service
s for various needs, which creates a
terdependent local businesses
"t each other and stimulate

Offering
Internships

offers an internship’ program to
students that lasts several months,
/hich students rotate through various
rtments — be it regulatory affairs, market
ss, medical and quality assurance, or
marketing w th experienced managers and
experts r; their side. This approach equips
them with invaluable hands-on experience in
pharmaceuticel and  biotech industry,
them:tord " the field that best
( gths. Students in
nalso apply for

en

mf%ha std
rship.

Responsible
Business

alue for its stakeholders
ess excelence with a
le impact. Employees play
nd the company promotes a

et that is becoming ever
1 ork. The company's
s its \or‘g—tem, patient-oriented

of its commitment to environmental
nsibility, Medis has mplemented
sustair abﬁ practices within its operations. Th
des ducmg ts carbon footprint fro
energy consumption, minimizing and collec wé
differe types of waste, and sourcing
eco-friendly materials whenever possible.

Philanthropy

Since its establishment 34 years ago, Me
actively fostered innovation, supporting
and established companies seeking ach
member of Business Angels, a club «

t has backed several startups
have achieved notable succe
The company's founder, To
philanthropist and an active
of several social, culture
organizations, S

) g of um\ Soc
Sloveniafor his ou Lemomg ppor tof am
(u\ ture and local community social life. He
also appointed as an %or orary Acade
Folklore Group France Marlot member.
Medis donates some of its profits to local
non-profit organizations, including the Slovenian
Red Cross, Slovenian Karitas, RED NOSES —
Clown Doctors, and the Slovenian Association of
Friends of Youth. As its standard practice, the
company sponsors local cultural and sports
events, such as Medis Choir, France Marlot
Student Folk ;wc” Group, Folk Dance Group
Cof, The J\ oljana City Theater, and many others
Additional Medis has donated several
sculptures U/ the renowned Slovenian sculptor
Jar to Ljubljana.
Medis is committed to transg
arly shov
of it
site, social m

arency in its sociel
ts contributions
orts ‘on: the .company's
Or. In person, demg Its
the company.s. progress

\ﬂ )

al

year in 2

and




44 We want to create value

for our stakeholders while
striving for business
excellence with a positive
and sustainable impact.”

e The founder of the company:

s run by:
]

e The company'’s values: &
e Three hallenges in the u
- En O, footprint, lo
8 lety, fostering the
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MK GROUP

One vision. Smart decisions.




Social
Respon5|b|I|ty

more than 4000
m un j‘““’f

Simultaneously,
communities
donat om and
dedicates
causes evury year. So m
donated 750000 EUR to kin
Adria regmr‘ alone, and in 20
: 700000 EUR for medic ornent
nity: hospitals in the Adria region, aiming
ure moﬂ ers and \mueaae the bm
d the region.
on the belief that employees are
HuSINess success and that the
fam y is the foundation o[gocwery The company
has founded the/so-called “Family  Support”
which financially rewards all employees
e parents. MK Group has supported
n /90 families in the past six years.
last five years, the company has
ented more than 500  socially
sponsible  actions worth  more  than
50000000 EUR, intending to improve living
conditions in its local communities. MK Group is
especially dedicated to the development of
society as awhole, and its actions aim to sSupport
children and youth, families, and education.

who

Rapport with
Employees

MK Groeup:. ps great attention to internal
communications and “eorporate culture. All
business plans, ¢ v strategies, CSR activi-
mmunicated with its
understand the
d,.and sense their

pany is trying to grow and evolve by
environment Jwhere personal oJ
zed; with optimal manage-
e lsehavior.

Driving Progress

"tral corporate values is
The company encour-
ng employees, as seen in
propcr, where every
nidea or a proposal to
sses or busmess In any

J\ua e dgas In 2022, for exam-

= from MK Agriculture received
anidea rega@ ng the digitalization
on process, which is about to be
The dpa \mp les an irrigation

SIS

ecessary to oram an | \gar\or system. Using
system, MK Group hopes to achieve the
timization of the irrigation process without

op
wasting water.
MK Group is the leader of Serbian agricult

and the country's biggest producer o
energy. The company also drives
Investment and is a pioneer in collaboratir
higher education institutions, such as the
of Electrical Engineering of the
Belgrade, a top educational and
tion In electrical and software
computer science in the country a
MK Group has partnered with U
tioned faculty. This \mpu ant nor
partnersh \p \M\ ontribute to tf
scient C 10logical.progt
Ther goal-of the cooperation is to_p
teachers and students with better bomdmﬂ'
their work and scientific research. This includes
financial support for the the construction of the
Palace of Science, a building with 19 research
centers that the staff of the Faculty of Electrical
Engineering will manage. Research from various
scientific fields will be conducted on over 1500
m?2 of exclusively lalboratory space.

afo‘ >

4/ n the last five years, we have
implemented more than 500
socially responsible actions
worth more than 5,000,000
EUR, intending to improve
living conditions in our local
communities.”

The founder of the company:
up the of the company in

The company is run by:




ORBICO

from loe
il




Impact on the
Local Economy

economy, Ort
providers, which forms
sustainable  busine
prowoes st abmw and cure future for the
mpany employe supporting  and
contr utmp o sustainakle economic

e of long-t
ionships..~ This

@)

Long-Term vision

The family behind the company has always
1 actively ir >d in the business, which
") its employees and shows
are supported. Such practices
\tmbero and ensure they work
ful and healthy work environment.
mer has recently written a book In
y = shares his extensive life experiences
and reveals the story behind Orbico and its

mot

which h

Commitment to
Social
Respon5|b|I|ty

mpany, people are its
rbicois based on values that
We have a passion for
In people, and We are
hange. To remind themselves o{
Orbico holds a “Value Day/
se is to foster relationships. The
O Iso holds an annual “Best Idea
competitior ‘, whe re all its employees from al
ntries their business auggea ons to
Our ge be° usiness practices.
Orbico is developing business solutions to
improve \ta footprint, bulding a robust ESG
strategy for the upcoming decades, and
creating supporting initiatives that protect the
environment, such as planting trees a
clean-ups of polluted cities, keeping
gered bees, as well as using biodeg
bags, made of potato consis
has recently purchased a busin
produces eco-friendly promot
that follow green standerds. In 202

"

nily
reunity

44 Our values remind us
daily what they are and

what they aspire to.
This is in the DNA of
the Orbico Group.”

company will undertake & \project in all its
markets aimed at planting trees.

Giving Back to
the Community

In recent years, Orbico has taken steps towards
social  responsioiity  and  environmental
protection. It has implemented dozens of
internal and external successful campaigns that
am to continue developing and growing in all
countries. Orbicos int errg\ initiatives focus on
developin \6 ~mphy9@€ with the company's
internal educational programs.
Add" w\/, he company has supported the
local community ‘with donations to the areas
affected by the recent earthquakes In Croatia
and Turkey and has donated — materially and
th product donations = to'homes for children
ved of parental cere. In line'with its green
gy, the ('W‘p"'wv )" ,' ﬁ a ecvchr

establishment. In the book, he recounts
spirng  stories  about  meeting d\ﬁ@rem
people and partners over the vyears, his
b’ﬂ\\yb history, and his hobbies. It has b\or
translated into uoamam and Bulgarian, and will

company always
Uum and

develop=
v technc and progrdms that
v the _highe quality and security
g L ds. This ensures that the company is
table and not afraid of change but in
O With :.AHsupp\wepdrrmemow Orbico's
countries operate warehousing and
vith advanced technology —
\sportation  management
e, pick-to-cart, supply
), vertical lift machines,
Opots, Just to name

The founder of the company:

oL

companies.




SMART COM

SMART

COM

and Filio Ren




Sparking Commitment to
Entrepreneurship & Responsible
Insplrmg Others Business Conduct

obligation to contribute
d and earned. From the
velopment has been the
Like most family businesses,
s a perspective of longevity.

e there are three Unwaver ing
ding beacons for oH S PUrsuIts:
pment t"'ﬁm%condo mere

[he company
uted to the elevation c
cyboer security field in

Smart Com'’s value o

environment led to th ) /ering
fir commitr as t % e compa ”y Strive rm create a
u 1 growth and

harmonic Jliliorium be g
: tewardship, ensuring a legacy for

niNg generations.

g a positive workplace attitude and fueling it
with energy and innovation. Smart Com believes in the
power of optimism to propel it onward, fostering
collaboration and igniting inventive <‘o\uﬂor

hc Irst « Integrity is the cornerstone of all inte
> Android as a bagef orits the company. Transparency and etr \Pa\ cO
U trends in the industry. This yeer, define ethos and operational prahm

N three spin-off comp:x
sector, each with its own Vi

j 1 its assets — its interactive Better” is not just a slogan but serves
platform — and'now operates as an advisor to the achievements sterr \m\mg from

company in the field of interactive TV. these guiding principles.
) which specializes in the field of Smart Com identifies pressing su
fioer-to-the-home (FTTx) networks and positions es. As the company provides so

itself as a system interrogator in this domain. digitalization, it also recognizes it a.
T”r':u,gh its Oub )\d ary in A )U”, \/vh\”h was Thus, it partners with compa \T Mm

ationsand minimizi menta
wwwf hu first open )rojdcomi access
electronic.ewaste gene
al advancements pres
concern, as does nurturing a highly skilled workfo
: reflects the amidst a competitive landscape in a specialized fielo
at on to championing the ideas  Lastly, ensuring robust governance practices
ich book. So far, Smart Com has  comply with c/\)\\ww ()Jto and cyber security regula
the Ha'w\a'\om of Sinek's Star: with  tions and maintaining transparency in a close- k
rs Inspire Everyone to Teke  industry demands constant attention. Smart Com
rﬁﬂr“ Game, Leaders Eat Last, and  understands that it should lead by r“mmp\o as there is
- A Little Book of Inspiration, with  still insufficient awareness in boardrooms about the
nadopted as the company’s  importance of information security and resilience. Last
L U ) y decided to use the ISO 22301
‘ g ,ormu\v mmeg@m’wm:,e nd it
1 the first quarter of the
Iso (ﬂdm@c; this issue
minates its
es to individuals
mm Janizations
(j /\,\
olding it

UL lousiness

diffe

tnrougn
'3




44 Companies guided by along-term
vision contribute and play a pivotal
role in societal progress by setting
an example of how business goals
can be achieved by considering
sustainable thinking.”

24. Tehnoloska konferenca
Smart Com

The founder of the company:
Filio Remskar, Sr.

The company is run by:

Jure Rem&kar
Three biggest challenges in the upcoming
years:




About CIPE

The Center for International Private Enterprise (CIPE) is a non-profit international affiliate of
the United States Chamber of Commerce and a core institute of the National Endowment
for Democracy. Founded in 1983, CIPE's mission is to strengthen democracy around the
globe through private enterprise and market-oriented reform, fulfilling our vision of a world
where democracy delivers the freedom and opportunity for all to prosper. CIPE does this by
partnering with local business associations, chambers of commerce, universities, think tanks,
and advocacy groups to advance democratic and economic reforms worldwide. CIPE is
headquartered in Washington, DC. and currently has regional offices and representatives in
more than a dozen countries, as well as a vast network of partners past and present. A wide
range of donors directly support CIPE's work, and CIPE regularly collaborates with other
international development and democracy organizations to carry out joint Projects.

AmCham
Slovenia

About AmCham Slovenia

AmCham Slovenia is one of Slovenia's largest and most active international business
communities, uniting more than 400 Slovenian and international companies and Striving to
create a better business and living environment in Slovenia. The organization holds over 100
events yearly, connects more than 400 experts from various fields in seven committees,
provides a platform to connect young and active individuals, and presents an entry point for
Slovenian companies wanting to enter the US market. In 2019, it became the Secretariat of
the AmChams in Europe, the umbrella organization linking the network of 49 AmChams in 47/
countries across Furope and Eurasia.




